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= stationers push the 


ONLY up-to-date carbon paper 











WEBSTER DEALERS now have more than 


ever to offer their customers the greatest 


typing convenience since the invention of 


visible typewriters. Ask any secretary who 
has used Micrometric Carbon Paper. She 
will tell you. Why not use this invention 
to get new customers, to make more prof- 


its in all the lines you carry? 






Micrometric Carbon 
Paper gives vou these 
five extra sales fea- 
tures: |. Neater tvp- 
ing. 2. Uniform mar- 
gins. 3. Faster typing. 
4. No smudged fin- 


gers. >. Saves money. 


Today, dealers are more eager than ever 
to carry the Webster line. It means: 1. Safe, 
protected profits. 2. The best-known names 
in the quality field. 3. Better facilities at 
the service of your customers. 1. Merchan- 
dising assistance. 5. The only manufacturer 


consistently to advertise carbon paper and 


typewriter ribbons to the consumer. 













F. S. WEBSTER COMPANY css, sis 





"OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

"No person, firm or eorpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 


questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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{ SUBSCRIPTION RATES 
— in advance, in the 
Jnited States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of $3.00 
American gold for one year 
and $5.00 for two years. Re- 
mittances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 
Single copies, twenty-five 
cents. 
§ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In ordering 
such changes it is necessary 
that both old and new ad- 
dresses be given. 
* CONTRIBUTIONS are 
invited upon any topic of in- 
terest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will not 
be returned unless postage is 
enclosed by the sender. Cor- 
respondents should give their 
names and addresses, which 
will be withheld from pub- 
lication if requested. 
§ ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment or 
directly related products 
eligible. 
§ Entered as Second-Class 
Matter. July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 
§ ‘Office Appliances"’ is 
registered in the United 
States Patent Office, Wash- 
ington, D. C. 
§ COPYRIGHT. Contents 
covered by Copyright, 1934, 
by The Office Appliance 
Company. 
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THE ADVERTISEMENTS 





subscribers the lines advertised are here 
Many of the requirements of the modern business 
Should subscribers be interested in any 
f office equipment not listed here, they are cordially in- 


vited to communicate with the service bureau, through which 
the wnformation will be promptly and cheerfully furnished by 
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etter, 
Adding Machines 
Allen-Wales Corp 128 
Remington Rand. In« 5 


Sundstrand 108, Back Cover 
Adding Machines, Rebuilt & Used 
Reliable Tw. & A. M. C 167 
Wholesale Typewriter Co 104 
Adding Machine Rolls and Paper 
Rockwell-Barnes Co .155 
Smith, Bradner & Co 162 
Adding Typewriters 
Underwood E F 


LOS, Back Cover 

Addressing Machines, used, rebuilt 

Pruitt, In 154 

United Tw. & Add. Mach. Co.165 
Adhesives 

(See Inks, Adhesives, ete.) 
Arch and Clipboards 

Globe-Wernicke Co 127 


Rockwell-Barnes C+ L155 
Ash Trays, Office 

Oakville Company 165 
\utograph Kegisters and Supplies 


Miami Systems Corp The 145 
Automatic Typewriters 

Amer. Automat. Typew Co.166 
Bankers’ Note Cases 

Art Steel Co Los” 

General Fireproofing Co vi 

Globe-Wernicke Co 127 

Victor Safe & Equi. Co 167 


Billing Machines 
Underwood » 


108, Back Cover 
Binders, Catalog and Periodical 
Acco Products, In« 32 
Aigner, G. J Co 164 
Blank Books 
Boorum & Pease Co 148 
National Blank Book Co 111 
Rockwell-Barnes Co 155 


Blue Print and Plan File Cabinets 
132 


Acco Products, In g 

Art Metal Construction Co 107 

Columbia Steel Equip. Co 103 

General Fireproofing Co 91 

Globe-Wernicke Co 127 

Yawman and Erbe 90 
Bond Boxes 

Art Steel Co 15” 

General Fireproofing Co 91 

Globe-Wernicke C« 127 
Book Cases 

Alma Desk Co 143 

Art Metal Construction Co 107 

General Fireproofing Co 91 

Globe-Wernicke Co 27 

Yawman and Erbe 99 
Book Rings 

Carpenter. E. W.. Mfg. Co. .167 

Oakville Company 165 
Bookkeeping Machines 

Underwood E F 

108, Back Cover 


Box Letter Files 
Art Steel Co 1 
Globe-Wernicke Co af 
Rockwell-Barnes C 1 
Brief and Zipper Cases 


Nat'l Brief Case Mf. Co 162 

Stein Bros. Mfg. Co 154 
Business Shows 

jat'l Business Show Co 1°4 


Caleulating Devices 


eilicke Systems, In« 158 

Reliable Tw. & A. M. Corp 167 
Calculating Machines 

Allen-Wales Corp 128 

Remington Rand, Ine 95 

Sundstrand 108, Back Cover 
Calculating Machines, Used 

Reliable Tw. & A. M. Corp. .167 

United Tw. & Add. Mach. Co.165 

Wholesale Typewriter Co 104 
Carbon Papers 

(See Ribbons and Carbons) 
Card Index Boxes and Trays 

Art Metal Construction Co 107 

Art Steel Co 152 

Columbia Steel Eauip. Co 103 


Corry-Jamestown Mfg. Corp.105 


Globe-Wernicke C 1°7 
Guide System & Supply Co a6 
Warshaw Mfe. Co 160 
Yawman and Erbe a9 


Cash Boxes 

Art Steel Co Ine 15” 

General Fireproofing Co 91 
Casters, Caster Bearings, Slides 

Faultless Caster Corp 

Kilian Mfg. Corp Lon 
Celluloid Envelopes 

Markilo Co 16° 
Chair Pads and Cushions 

Bickett, L. M 0 157 


without obligation. 


Chairs a ct 
Do, More Chair Cs 138 
General Fireproofing Co 91 
Jasper Chair Co 121, 147 
Johnson Chair Co 97 
New Indiana Chair Co 151 
Sturgis Posture Chair Co 167 

Chairs (Posture) 

Do/ More Chair Co 12s 
General Fireproofing Co 91 
Harter Corp. 114 
Johnson Chair Co 97 
Sturgis Posture Chair Co 167 
Toledo Metal Furniture Co..134 

Check Protectors and Writers, Used 
Reliable Tw. & A Corp 167 

Checks, Stamped Metal 
Meyer & Wenthe 165 

Clips, Paper (See Paper Clips) 

Coin Bags, Trays and Wrappers 
Downey, C , Co 160 

Copyholders 
Acco Products, Inc 132 
Remington Rand, In« 95 

Dating Stamps 
Amer. Number. Mach. Co 164 
Fulton Specialty Co 153 
Meyer & Wenthe 165 

Desk Pads 
Aigner, G. J., Co 164 

Desk Pending-Letters Holders 
Acco Products. Ine 13 

Desk Trays 
Aigner, G. J., Co 16 
Art Metal Construction Co 107 
Art Steel Co., Inc 


General 


Globe-Wernicke C 
Desk Work Distributors 


Art Steel Co 
Bristow, Stanley 
Globe-Wernicke Cx 


Sengbuscl 


1 §.Cl 


Fireproofing Co 


o 


R 


Inkst. Co 





Victor Safe & Equip. Co 167 
Desks 
Alma Desk Co. 1433 
Art Metal Construction Co. .107 
Columbia Steel Equip. Co 103 
Evansville Desk Co 144 
General Fireproofing Co 91 
Globe-Wernicke Co 137 
Imperial Desk Co 149 
Indiana Desk Co 151 
Jasper Desk Co 147 
Myrtle Desk Co 120 
Wagemaker Co 153 
Yawman and Erbe 99 
Dictation Machines, Mfrs. of 
Dictaphone Sales Corp 109 
Dictation Machines (Used) 
Pruitt, In« D4 
Duplicating Machines 
Dick, A. B., Co 87 
Harding, Milo, Co 150 
Heyer Corporation, The 171 
Mimeograph, The 87 
Pruitt, Ine 154 
Rotospeed Co., The 132 
Smith, L. C., & Corona Tws. 89 
Stencilpress Corp 141 
Duplicating Machines (Used) 
Pruitt, Ine 15 
United Tw. & Add. Mach. Co.165 
Duplicating Machine Supplies 
Columbia Ribb. & Carb. Co.139 
Dick, A. B., Co 87 
Dunham-Watson Co 166 
Harding, Milo, Co 150 
Heyer Corporation, The 171 
Pittsburgh Dry Stencil Co 136 
Pruitt, Ine 154 
Roosen, H. D., Co 164 
Rotospeed Co.,. The 122 
Smith, L. C.. & Corona Tws. 89 
Stencilpress Corp 41 
Engraving, Copper Plate 
Wiggins, The John B., Co. .165 
Envelopes 
Bushnell, Alvah, Co 159 
Globe-Wernicke Co 127 
Nat'l FiberstoK Env. Co 137 
Quality Park Envelope Co. .100 
Envelopes, Celluloid 
farkilo Co 162 
Envelope Openers 
Oakville Company 165 
Eradicators, Ink 
Carter's Ink Co., The 123 
H. A. Ink Eradicator Co 166 
Heyer Corporation, The 171 
Erasers (Rubber) 
Faber, A. W Ii v0 
Oakville Company 165 
Roberts, Weldon, Rubb. Co. 98 
Eyelets 
Oakville Company 165 
Sibley, Edw Mig. Co 118 
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Fan Fold Form Tw. Attachment 
Miami Systems Corp., The. .145 
File Boxes, Collapsible Corrug. 


Bankers Box Co. 93 

Globe-Wernicke Co. . AZT 

Guide System & Supply Co 96 

Oxford Filing Supply Co 135 

Pronto File Corp , 116 
File Boxes, Metal 


Art Metal Construction Co. .107 
; lk 


Art Steel Co. .. . 52 
Rockwell-Barnes Co. 155 
Victor Safe & Equip. Co 167 
Filing Cab. Ball & Roller Bearings 
Kilian Mfg. Corp. . .159 


Filing Cabinets, Metal 


Art Metal Construction Co. .107 
Art Steel Co. . 153 
Columbia Steel Equip. Co 103 
Corry-Jamestown Mfg. Corp.105 
General Fireproofing Co on 
Globe-Wernicke Co. 127 
Peerless Steel Equipment Co.133 
Remington Rand, Ine 95 
Victor Safe & Equip. Co 167 
Yawman and Erbe 99 


Filing Cabinets, Wood 
Globe-Wernicke Co. 1 
Rockwell-Barnes Co. ‘ . 15% 
Wagemaker Co. . 15 
Yawman and Erbe . Of 

Filing Supplies 
Acco Products, Ine . 
Aigner, G. J., Co 164 
Art Metal Construction Co..107 
Barkley, C. L.. & Co 
Bushnell, Alvah, Co.. 


Corry-Jamestown Mf Corp. 105 


General Fireproofing | “Co 2. a 

Globe-Wernicke Co. 127 

Guide System & EN Co . 26 

Natl. FiberstoK Envelope Co.137 

Oxford Filing Supply Co .135 

Rockwell-Barnes Co. .155 

Victor Safe & Equip. Co 167 

Wagemaker Co. .153 

Warshaw Mfg. Co. 160 

Yawman and Erbe Mfg 99 
Finishing Equipment, Used ‘(Metal 

Furniture) 

Doehler Die Casting Co 146 
Folders (See Filing Supplies) 
Fountain Pens 

Autopoint Company 145 

Carter's Ink Co., The .123 

Conklin Pen Co., The 10” 


Esterbrook Steel Pen Mfg. 
ak axegceamee , 15 
Monochrome Pen Co 
Sheaffer, W. A.. Pen Co 164 
Gummed Cloth Rings 


Graff, Geo. B., Co 4 
Warshaw Mfg. Co. 160 
Index Card Signals 
Acme Card System Co 131 
Graff, George B., Co 4 
Moore Push Pin Co. 167 
Vietor Safe & Equip. Co 167 
Index Tabs 
Aigner, G. J., Co 164 
Barkley, C. L., & Co 163 
Cel-U-Dex Corporation Lot 
Globe-Wernicke Co. 37 
Guide System & Supply Co 96 
Markilo Co. . ..1m 
Victor Safe & Equip. Co 167 
Warshaw Mfg. Co 160 
Inks, Adhesives, Ete. 
Carter's Ink Co., The 123 
Harriman-Welts Prod. Co 166 
Higgins, Chas. M., & Co 101 
Sanford Mfg. Coa. 140 
Inkstands 
Sengbusch 8. Cl. Inkst. Co. .106 
Leads for Mechanical Pencils 
Autopoint Company 145 


Faber, A. W., Ine st ) 
Leather Goods 


National Brief Case Mfg. Co. 162 
Stein Bros. Mfg. Co 154 
Leather Upholstered Furniture 
Jasper Chair Co. 121, 147 
Letter Trays (See Desk Trays) 
Letterheads 
American Embossing Co 163 
Engraved Staty. Buffalo 163 
Wiggins, The John B., Co. 15S 
Library Equipment 
Art Steel Co 152 
Corry-Jamestown Mfg. Co 105 
General Fireproofing Co 91 
Globe-Wernicke Co. 27 
Remington Rand, Ine 95 
Lockers and Storage Cabinets 
Art Metal Construction Co. .107 
Art Steel Co. BY 
Corry-Jamestown Mfg. Co 105 
General Fireproofing Co 91 
Globe-Wernicke Co 27 
Yawman and Erbe 9o 
Loose Leaf Books and Systems 
Aigner, G. J., Co 164 
Boorum & Pease Co 148 
. B. Mfg. Co. 167 
Grand Rapids L. L. Bdr. Co..155 


National Blank Book Co. ..111 


Remington Rand, Ine 95 
Sheppard, The C. E., Co 16° 
Stationers Loose Leaf Co 119 
Tenacity Mfg. Co 156 
Trussell Mfg. Co. 152 
Loose Leaf Envelopes, Celluloid 
irkilo Co. 162 


Leese Leaf Metals 
Carpenter, E. W.. Mfg. Co. .167 
Loose Leaf Metals Co 
Tenacity Mfz. Co 





Mail Distributers 
bristow, Stanley R. sé 
Globe-Wernicke Co. ... “~~ 
Victor Safe & Equip. Co. ..167 

Map Tacks 
Graff, George B., Co es 

Matched Office Suites 
Art Metal Construction Co. .107 
General Fireproofing Co. . 91 
Globe-Wernicke Co. .. 27 

Memorandum Books 
Boorum & Pease Co.. 1 
National Blank Book Co 1 
Rockwell-Barnes Co. 155 
Trussell Mfg. Co. .... 15 

Memorandum Devices 


Bristow, Stanley R. 1tio 
Mending Tape ~~ wae 
Warshaw Mfg 160 


Moisteners 

Sengbusch 8S. Cl. Inkstand Co.106 
Numbering Machines 

American Num. Mach. Co. .164 
Office Mach., Used and Rebuilt 


Pruitt, Ine. 154 
Office Partitions and Railings 

Globe-Wernicke Co. 127 
Pads, Figuring 

Boorum & Pease Co. .. 148 

Rockwell-Barnes Co, 155 
Paper 

Rockwell-Barnes Co. 155 

Smith, Bradner, & Co. len 
Paper Clamps 

Acco Products, Ine ~- a8 

Esterbrook Steel Pen Mfg 

Co. . : 115 

Paper Clips 

Acco Products, Inc >i we 

Clip-On Corp. . Hees 152 

Fulton Specialty ‘Co . 153 

Graff, George B., Co....... 4 

Oakville Company 165 

Rockwell-Barnes Co. kéae ce 

Vail Manufacturing Co. . 143 
Paper Fastening Machines 

Ace Fastener Corp 147 

Acme Staple Co. 166 

Hotchkiss Sales Co. , 155 

Neva-Clog Products, Inc. 110 

Parrot Speed Fastener Corp. 148 

Sibley, Edw. L., Mfg. Co 118 

Victor Safe & Equip. Co 167 


Paste (See Inks, Adhesives, etc.) 
Pen and Pencil Clips 


Oakville Company 165 
Pencil Sharpeners 

Graff, George B.,. Co 4 
Pencils, Cedar 

Faber, A. W., Inc. 90 

Mohican Pencil Co 155 
Pencils, Mechanical 

Autopoint Company ...... 145 

Carter's Ink Co, .... ees} 

Conklin Pen Co., The... bo 

Rite-Rite Mfg. Co. : 166 

Sheaffer, W. A., Pen Co .. 104 


Pen Sockets 
Sengbusch 8S. Cl. 
Pens 
Esterbrook Steel 
ENG aries 
Sengbusch S. Cl. Inkst: and Co. 106 
7" & Harrison Pen Mfg. 


Inkstand Co.106 


Pen Mfg. 


Pee 16" 
yee Hooks 
Moore Push Pin Co .167 
Pins and Pin Containers 
Oakville Company . .165 
‘ rym, William, 


of America. . 167 
Vail Manufacturing Co ..143 


Platens, Typewriter 
Amer. Writing Mach. Co 140 
Ames Supply Co. ; 92 
Shipman-Ward Mfg. Co 125 
St. Louis Typewriter Exch 164 
Wholesale Typewriter Co 104 


Postal Scales 


Hanson Seale Co...... .161 
Pelouze Mig. Co. . , , 165 
Triner Seale & Mfg. Co....157 
Pressboard 
Case Brothers, Inc..... 130 
Publishers 
Bridges, F. W., Ltd... 168 
DT cacneypoe ne wed 169 
Punches 
Acco Products, Inc... ... 132 
Boorum & Pease Co. 148 
Globe-Wernicke Co. ....... 127 
National Blank Book Co.. lil 
Push Pins 
Moore Push Pin Co... 167 
Ribbons and Carbons 
Allen & Co. ... Sas 158 
Carter's Ink Co., ‘The. 123 
Codo Mfg. Corp. ca etait 162 
Columbia R. & C. Mfg. Co. .139 
Crown Ribbon & Carb. Co 161 
Imperial Mfg. Co. ...... 146 
Ra, Mis Wine Ss 00% 0% ..156 
Manifold Supplies Mbhanes 88 
Mittag & Volger, Inc...... 113 
Neidich Process Co. 126 
Old Dutch Carbon & Rib. Co. +t; 
Pacific Carb. & Rib. Co. 
Phillips Process Co... att > 
Phillips Ribbon & Carbon 
GC. acucasraenstosvesc +] 
Remington meee, BRO. «oes 95 
Rockwell-Barnes Co....... 155 
Royal Typewriter Co., Ine. .170 


Smith, L. C., & Corona Tws. 89 
Storms, in "M., Co 44 
U — rwood E F, 108. 
U. Typewr. _ Mfg. Co. 
Webate:. F. S., Co. ie . 

Rubber Bands 
Peet, Bi Wis BOs cn cacesns OO 

Rubber Stamps 


Back Cc iver 
164 
»” 


Meyer & Wenthe. 165 
Rubber Type Outfits 
Fulton Specialty Co 153 


Safes 


Art Metal Construction Co. .107 
Diebold Safe & Lock Co. 151 
General Fireproofing Co : 91 
Globe-Wernicke Co. . +o ee 
Schwab Safe Co., The... ..169 
Victor Safe & Equip. Co. 167 
Yawman and Erbe 99 
Scales 
Hanson Seale Co...... ..161 
Pelouze Mfg. Co... Sine 
Triner Scale & Mfg. Co 157 
Sealing Wax 
Higgins, Chas. M., & Co. 101 
Seals, Notary and Corporation 
Meyer & Wenthe...... 165 


Secretary Desks 
Art Metal Construction Co. .107 


General Fireproofing Co yo 

Globe-Wernicke Co. 37 
Shears 

Schaaf & Good Co.. The 160 
Shelf Boxes 

Art Steel Co. .. . 15° 

General F ireproofing Co 91 

Globe-Wernicke Co. : 127 


Shelving 
Art Metal Construction Co. .107 


Are Geeen GR «« pence ns &2 
General Fireproofing Co 91 
Globe-Wernicke Co. .. re 
Stamp Pads 
Carter's Ink Co., The.. 123 
Fulton Specialty Co.... .153 
Meyer & Wenthe. ..165 
Rockwell-Barnes Co. .155 
Victor Safe & Equip. Co 167 
Stands for Office Machines 
General Fireproofing Co.... 91 
Globe-Wernicke Co., The. ..127 
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or to replace the 


/ THRE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


In the execution 


desirable agents and 
Subscri 


Subscribers’ 








Marter Oerp., The... .ccess 114 
peetnenteme Ge. ...scacde’ 163 
Sherman-Manson Mfg. Co. . . 160 
Sturgis Posture Chair Co. ..167 
Toledo Metal Furniture Co. .134 
Tubular Specialty Mfg. Co. .169 
Staples (Paper Fastening) 
Ace Fastener Corp........ 147 
Acme Staple Co. ......... 166 
Hotchkiss Sales Co........ 155 
Neva-Clog Products, Inc... .110 
Parrot Speed Fastener Corp .148 
Vail Manufacturing Co... .143 


Stationery, Embossed, Engraved ; 


American Embossing Co... .163 
Engraved Staty., Buffalo 163 
Wiggins, The John B., Co 165 
Stenoils, Brass 
Meyer & Wenthe.... 165 
Stenographers’ Note Books 
Rockwell-Barnes Co. 155 
Stools 
Harter Corp., The......... 114 
Sturgis Posture Chair Co... 167 
Toledo Metal Furniture Co. .134 
Storage and Transfer Cases 
Art Metal Construction Co. .107 
Art Steel Co. ....... . 152 
Bankers Box Co. ......::. 93 
Columbia Steel Equip. Co. .103 
Corry-Jamestown Mfg. Cp. .105 
General Fireproofing Co.... 91 
Globe-Wernicke Co., The, . .127 
Guide System & Supply Co 96 
Oxford Filing Supply Co. . .135 
Peerless Steel Equipment Co.133 
Pronto File Corp........ 16 
Rockwell-Barnes Co. ...... 55 
Yawman and Erbe Mfg. Co. 99 
Store Fixtures and Equipment 
General Fireproofing Co.... 91 
Globe-Wernicke Co,, The. . .127 
Swinging Typewriter Stands 
Globe-Wernicke Co, BT 
Tables 
Art Metal Construction Co. .107 
O56 Bee Gk. a aces xed 152 
General Fireproofing Co 91 
Globe-Wernicke Co. 27 
Tablets 
Rockwell-Barnes Co. 155 
Telephone Accessories 
Meilicke Systems, Inc... 158 
Victor Safe & Equip. Co 167 
Telephone Stands 
Art Metal Construction Co. .107 
General Fireproofing Co.... 91 
Globe-Wernicke Co., The. ..127 
Yawman and Erbe a 99 
Thumb Tacks 
Graff, George B., Co O4 
Moore Push Pin Co. . 167 
Oakville Company ........ 165 
Vail Manufacturing Co 143 
Trimming Boards 
Ideal School Supply Co. 156 
Type, Typewriter 
Amer. Writing Machine Co... 140 
Ames Supply Co. .. . o2 
Shipman-Ward Mfg. Co... 125 
Typewriter Cleaning Material 
Amer. Writing Machine Co. , 140 
Coatotype GO. cc cccececcves 167 
Martens Type Cle aner Co 164 
Sanford Mig. Co.........-. 140 
We, Be: We Mioin-c ccc n 4 
Typewriter Cushion Keys 
unson Supply Co. ....... 159 
Peerless Key Co, ...... . 150 
Speed Key Mfg. Co........ 166 
Typewr. Cushion Knobs and Feet 
Amer. Writing Machine Co. .140 
Ames Supply Co. ....... 92 
Peersess Bay OO. .. acccces -150 
Typewriter Parts and Tools 
Amer. Writing Machine Co. .140 
Ames Supply Co. .. .. 88 
Shipman-Ward Mfg. "Co... .125 
Wholesale Typewriter Co... .104 
Typewriters, Mfrs. of 
American Auto. Typewriter. 166 
Corona Typewriter ........ 89 
Remington Rand, Ine...... 95 
Royal Typewriter Co......170 
Smith, L. C., & Corona Twa, 89 
Underwood E F, 108, Back Cover 
Typewriters, Rebuilt and Used 
Amer. Writing Machine Co, .140 
Prue GK 604s cae ons ee 154 
Reliable Tw. & A. M, Corp, .167 
Sbipman-Ward Mfe«. Co. 125 
St. Louis Typewriter Exch..164 
Wholesale Typewriter Co.,..104 
Visible Systems Equipment 
Acme Card System Co..... 131 
po"? SF oe eee 164 
Art Metal Construction Co. .107 
Boorum & Pease Co....... 148 
Globe-Wernicke Co. ....... 127 
National Blank Book Co,...111 
faa 129 
Remington Kand, Inc...... 95 
Sheppard, The C. E., Co 162 
Stationers Loose Leaf Co 119 
Victor Safe & Equip. Co 167 
Yawman and Erbe. 99 
Wardrobes 
Art Metal Construction Co. .107 
Art Steel Co. .... . 152 
General Fireproofing Co: . ol 
Globe-Wernicke Co. ....... 127 
Waste Baskets 
American Can Co.... . 142 
Art Metal Construction Co. .107 
Ass BONE Gee 0 tcc cltacr tes 152 
General Fireproofing Co.... 91 
Globe-Wernicke Co., The. ..127 











OFFICE APPLIANCES 


WANTS AND tOR SAlt 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 
TYPEWRITER SALESMAN and repairman with long exp 
rience in branch offices of leading companies is open for a new 
connection after an absence from the office appliance field Fa- 
miliar with computing machines and other mechanical office 
devices Prefers to establish with dealer in some city of not 
more than five thousand population Excellent refer- 


hundred 


Address G-1 ire Office Appliances, Chicago 


ences 


STATIONER WITH TWENTY-ONE YEARS experience as 
salesman, buyer, manager and owner, who disposed of his busi- 
ness some time xe would like to establish connection with 
retailer in some middle western city Thoroughly grounded in 
loose leaf, filing systems, social and commercial printing, of 


fice furniture ind some mechanical equipment Qualified t« 


walk into the business anywhere and fit at once into the pie 
ture as i rea producer Good health and good sales ideas 
Address G-136, care Office Appliances, Chicago 

REPAIRMAN Capable, efficient ill round typewriter man 
Twenty years’ shop and rebuilding experience on all standard 
makes, portabl: electrites, have adding machine experienc: 
Good personality, selling ability At present employed Would 
like to hear from reliable concern Address G-134, care Office 
Appliance 3, Chicag: 

MANAGER, BUYER, SALESMAN Experienced in office fur- 
niture, filing systems and equipment, stationery Very highest 
sales and personal references Desire connection where hard 
work will merit permanent and profitable future Address 
(3-135, care Office Appliances, Chicago 

MECHAN I Sixteen years’ experience typewriters and re 
lated machines, desires permanent connection with progressive 
reanization (an handle repair department. Young man, good 
ippearance ind references Address G-131, care Office Ap 
pliances, Chicag 

AVAILABLE Higt grade designer idding and related 
machines Locatior iny where Address G-139, care Office Ap 
pliances, Chicag 

SITUATION WANTED—tThoroughly experienced retail sta 
tionery man now employed desires situation in smaller city 
South or west preferred Experience covers inside and outsids 
selling, buying, merchandising and management Good health 
Satisfactory references Reasons for change inclination to 
m fro ire Address G-132 ire Office Appliances 
} wo 


SALESMEN WANTED 


UNUSUAL OPPORTUNITY for a few thoroughly responsible 
experienced specialty salesmen to represent manufacturer 
ster seating equipment including complete line Posture 
Chairs n their respective communities We supply demon 
stration stoct n consignment carry customer accounts 

give exclusive sale rights and pay liberal commissions Ap 
plications must contain detailed information which will be 
treated it nfider Address V-103, care Office Appliances 


(Chicago. 


FOR EXPERIENCED carbon paper and inked ribbon salesmen 
we offer one f he best propositions in the United States 
State 1g ind s¢ nz experience Reply Stenno Ribbon &€ 
Carbon Mfg. ¢ Portland, Oregon 


EXPERIENCED SPECIALTY SALESMEN—brand new item 
instant appeal all f tories using blueprints Units $55-115- 
nearest competition twice price Priced to sell at first demon- 
stratior Protected territories. Commission basis—must have 
cal Give complete record F. A. Smith Mfg. C Rochester 
a a 

CONTROLLED LINES We have several office appliances 


selling from one to five dollars on which we protect salesmen 
na specified territory Give references and other lines cat 
ried Reply, V-102, care Office Appliances, Chicago 

WANTED— ITER SALESMAN for new L. C. Smiths 


TYPEWR 
ind used machines Rox V-94, care Office Appliances, Chicago 


EXPERIENCED SALESMEN to sell, in addition to other lines 


our well known filing supplies and equipment direct to offices 
Address V-99, care Office Appliances, Chicago 
TWO 50 REPEATERS for men selling direct to offices 
Specify nes now handled Address V-100, care Office Appli- 
inces, Chicago 
REPRESENTATIVES AVAILABLE 

MANUFACTURERS’ REPRESENTATIVE selling loose leaf 
binders to the trade in New York State except New York City 
s in a position to take good care of an additional line or per- 
haps tw idditional lines of staple merchandise for the trade 
Well established in territory which is covered frequently Will 
msider any office supply line which offers good sales possi- 
bilit Address G-138, care Office Appliances, Chicago 


SALESMAN AND BUYER going east July 12 from Chicago to 
Pittsburgh New York, Baltimore etc., will represent yout 
product or company in any capacity for small fee with com- 
mission Address G-140, care Office Appliances, Chicago 


PACIFIC COAST DISTRIBUTOR of Office Specialties desires 
exclusive factory connection for new line Will consider rep- 
resenting line Northern California or Pacific Coast territory. 
Qualifications: Fifteen years in specialty promotion field with 
thorough Knowledge of consumer and dealer trade and am 
widely known in Pacific Coast territory Direct participation 


National Ad- 


Chicago 


inence 


line with 
Appliances 


introduction of 


in recent 
G-137, care Office 


pron 


dress 


REPRESENTATIVES WANTED 


MANUFACTURER of useful office device in general distribu- 
tion among commercial stationers seeks a live representative 
to sell to dealers in middle western territory An excellent 
proposition for a man who has the proper background and 
ibility Must know the trade ind have i record of results 
Address V-96, care Office Appliances, Chicago. 

IF YOU SELL DIRECT TO OFFICES you can sell our high 
grade Typewriter Specialty profitably Liberal profit on each 
sale Protection given. Quickly becomes a major line Write 
for details giving territory you cover Address V-97, care 


Office Applian es, Chicago. 

MANUFACTURER of low priced line of upholstered office and 
lub chairs requires representation in New England and 
Southern territories. on commission basis Address V-93, care 

Office Appliances, 100 E. 42nd St., New York. 


BUSINESS OPPORTUNITIES 


WANTED: To add to our established line of Stamp Pads and 
Office Specialties, new patented articles Exclusive royalty 
basis only Address V-101, care Office Appliances, Chicago. 
WANTED Proven articles of merit for Stationery Trade 
Office and Factory use Exclusive royalty only Our pro- 
gressive manufacturing and merchandising facilities estab- 
shed over ten years can help you Address V-98, care Office 


Appliances Chicago 

business of 
thousand; no 
V-104, care 


established 
twelve 
Address 


Exchange 
city oft 
for selling, ill health 
Chicago, 


FOR SALE 
nine vears 

competition; re 
Office Appliances 


Typewriter 
prosperous section 


ison 


TYPEWRITER EXCHANGE in thriving industrial center with 


good surrounding towns for sale or trade New machine fran- 
chise available Address V-95, care Office Appliances, Chicago 
FOUNTAIN PEN REPAIRING 
ALL MAKES FOUNTAIN PENS REPAIRED for the trade 
since 1904 Standard Prices—Regular Trade Discount All 
work guaranteed Prompt service Send all makes to one 
place saves postage and time Send a trial package today 
Welty Pen & Repair Co., 38 S. State St., Chicago 


FOR SALE AND WANTED TO BUY 


MODEL 10 DICTAPHONES, Ediphones, 200M series offered to 
dealers at prices that will make real profits Visible filing 
equipment, all makes bought and sold Hanover Office Equip- 
ment Co., Inec., 80 Greenwich St New York City 


ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 


Warsh Co., Plankinton Arcade, Milwaukee, Wis 
EDIPHONE AND DICTAPHONE Equipment, slightly used; 
for sale cheap Baltimore Dictating Machine Co., 107 E 


Pleasant St Baltimore Md. 


Guaranteed 
144 yard 


manufactured 
old ribbons today 


MULTIGRAPH RIBBONS re 


work, quick service. Send us your 

reels of typewriter ribbon fabric, with handy winder, a spe- 
cialty Also two grades of excellent duplicator ink Lewis 
(‘o., 95la N. 4th St.. Milwaukee, Wis 

DICTAPHONES EDIPHONES—rough or rebuilt Special 
prices to dealers Increase your sales and profits Write us. 
American Dictating Machine Co 1141 Broadway, New York 
(“ity 

BILLING AND BOOKKEEPING machines, late models, El- 
liott-Fishet Underwood Burroughs, et« bought and _ sold. 
Maloney, Gilmore Co., 508 So. Dearborn St., Chicago. 


adding machines, 
Office Appli- 


ELLIOTT-FISHER MACHINES, typewriters, 
ill office equipment, bought and sold Chicago 
ance Co 5323 So. Dearborn. Chicago 


Dictaphones, Folders, Seal- 
166 N. LaSalle, Chicago 


ADDRESSOGRAPHS, Multigraphs 
ers. Vrite us, save money. Pruitt 
TO BUY surplus 
Address V-105, care 


Advise quantity and type 
Office Applian es, Chicago 


stock 


WANTED 
of merchandis¢ 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

C., for ten cents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 





Design Patent No. 92,362. Fountain pen. Max M 
Newhoff, New York, N. Y. Serial No. 50,924 

1,959,447. Sheet collating device for typewriters. 
Jesse A. B. Smith, Stamford, Conn. (assignor to Un- 
derwood Elliott Fisher Company, New York, a Wes 
a corporation of Delaware). Application April 1, 1932. 
Serial No. 602,406. 

1,959,651. Binder. Robert R. Webb, Los Angeles, 
Calif. (assignor to Charlies R. Hadley Company, Los 
Angeles, Calif., a corporation of California). Applica- 
tion Jan. 27, 1933. Serial No. 653,779. 

1,959,677. Card Filing system. Ray A. Jonas, Los 
Angeles, Calif. Application Sept. i4, 1931. Serial 


Ne. 562,692. 

1,959,779. Calculating machine. Raiph C. Coxhead, 
New York, (assignor to Mercedes Biiroma- 
schinen Werke, A. G., Zella Mehlis, Germany). Ap- 
plication Sept. 13, 1924. Serial No. 737,496 

1,953,783. Combined calculating recording machine. 
Harry A. Foothorap, Harrisburg, Penna. (assignor to 
Underwood Elliott Fisher Company, New York, N. Y., 
a corporation of Delaware). Application March 25, 
1927. Serial No. 178,348. 

1,959,858. Loose leaf binder. James C. Dawson, 
Webster Groves, Mo. (assignor to Elma N. Dawson, 
Webster Groves, Mo.). Application Jan. 12, 1934. 
Serial No. 706,398. 


1,959,888. Stapling pliers. Fletcher A. Wilkins, 
Indianapolis, Ind. Application Aug. 27, 1932. Serial 
No. 630,630. 

1.959.967. Detaching device for manifolding mate- 
rial. John Q. Sherman, Dayton, Ohie. Application 
Sept. 19, 1931. Serial No. 563,821. 

1,960,059. Paper crimping device. Charlies C. Ma- 


(assignor te Seider-Maithews 
a corporation of Delaware). 
Serial No. 626,544. 


son, Crystal Lake, Ill. 
Corporation, Chicago, Iil., 
Application July 30, 1932. 


1,960,172. Stencil (no illustration). Herbert L. 
Shalicross, Philadelphia, Penna. (assignor to the 
Shalicross Company, Philadelphia, Penna.). Appli- 


cation Sept. 14, 1929. Serial No. 392,747. 
1,960,175. Cutter for typewriters. Roswell C. Stev- 
ens, Brooklyn, N. Y. (assignor to De Coppet & Dor- 


meus, a ot 5 a of Richard H. Gordon, War- 
ren B. ° etherington, Benjamin F. Mc- 
Guckin, Rlened Froelick, Charles H. Cairns, Lyster 


C. Reighley, Louis D. Froetick, Winslow Grannis, An- 
drew de Coppet, Joseph D. Fitch, Rowland Stebbins, 
Charlies Lee Andrews and L. W. T. Coleman). Appli- 
cation Feb. 10, 1933. Serial No. 656,185. 

1,960,189. Calculating machine. Ernest Racz, De- 
troit, Mich. (assignor to Burroughs mat Machine 
Company, Detroit, Mich., a corporation 4 rd 
Application July 25, 1931. Serial No. 

1,960,280. Loose leaf binder. John + “Ritzinger, 
Elizabeth, N. J. (assignor to Wilson-Jones Company, 
Chicago, Ill.. a corporation of Massachusetts). Ap- 
plication Sept. 10, 1932. Serial Ne. 632,575 

1.960.549. Ink dispensing apparatus. Kenneth H. 
Pond, Springfield, Mass. (assignor to Frederick W. 
Anderson, Columbus, Ohio). Application Nov. 23. 
1931. Serial No. 576,747. 

1,960,690. Elastic retaining band. Edwin P. Biair, 
Paoli, Penna. Application April 20, 1933. Serial 


No. 666,959. 

1,960,776. Inking and branding device. Alfred C. 
Flothow, Maywood, Ili. (assignor te Everhot Manu- 
facturing Company, Maywood, Ill., a corporation of 
Iilinois). Application Feb. !, 1932. Serial No. 590,- 

Holder, San- 


? 
1,960,813. Stamp holder. Franklin B. 
tee, Calif. Application Aug. 30, 1932. Serial No. 
631,014. 
1,960,872. 
Brooklyn, N. Y. 
No. 537,900. 
1,960,959. 
Sague, Oakes, N. Y. 
facturing Corporation, 
Application July 29, 1927. Serial No. 209, 
1,961,028. Typewriter attachment. Louis te Youell, 
Jackson Heights, N. Y. Application April 15, 1932. 


Serial No. 605,505. 
Fred A. Pettis, Buffalo, 


1,961,079. Index tab. 
N. Y. (assignor te Remington Rand tnc., Buffalo. 
Serial No. 578,- 


Application Nov. 30, 1931. 
099. 
1,961,230. Library flooring. Angus S. Macdonald, 
Hadlyme, Conn. (assignor to Snead & Company, Jer- 
a corpcration of New Jersey). Ap- 


sey City, N. J., 
pitcation March 3, 1932. Serial No. 596,451. 
R. Robin. 
Application Sept. 9, 


Grove, 


Typewriter key action. Ralph 
Serial 


Application May 1{6, 1931. 


Inserting and mailing machine. George 
(assignor to George Sague Manu- 
a corporation of oot York). 


1,961,455. Typewriter attachmert. Phil. 
son, Montreal, Quebec, Canada. 
1932. Serial No. 632,401. 

1,961,460. Band for pocket pens, pencils and the 
like, Abraham Saltis, Chicago, I. (assignor to 


Thomas J. Dee & Company, Chicago, Ill., a corpora- 
tion of Illinois). Application March 3, 1933. Serial 
No. 659,578. 

1,961,641. Chair seat. Harry F. Ollis, Ashland, 
Mass. (assignor of one-half to Daniel F. Shaugnessy, 
Ashiand, Mass.). Application Sept. 7, 1933. Serial 
No. 688,487. 

1,961,716. 


Check writer ene, mechanism. Ole 
Slettvold, Chicago, Ill. (assignor to The Hedman Man- 
ufacturing Company, Chicago, Ill., a corporation of 
IMinois). Application August 9, 1930. Serial No. 
474,143. 

1,961,839. Chair foot. James E. Bales, Aurora, 
i. (assignor to Lyon Metal Procucts, Incorporated, 
Aurora, il., a corporation of Illinois). Application 


July 20, 1931. Serial No. 551,831. 
1,961,985. Paper fastener. John Schade, Holyoke, 
Mass. (assignor to National Blank Book Company, 


a corporation of Massachusetts). Ap- 
Serial No. 685,676. 
Typewriter ribbon. _% 


Holyoke, Mass., 
plication Aug. 18, 1933. 

1,962,082. No illustration. 
uel Eugene Miller, Aurora, Ill. (assignor to L. 
Smith & Corona Typewriters Inc., Syracuse, N. Y., 
corporation of New Jersey). Application March 25. 
1932. Serial No. 601,109. 

1,962,146. Filing drawer. William John Hampton, 
Euclid, Ohio (assignor to fan of Belawar Company. 

a corporation of emere Ap- 

Serial No. 612,954 


Wilmington, Del., 
plication May 23, 1932. 
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1,962,177. William A. Dob- 


Toogusttion machine. 
son, Bridgeport, Conn. (assignor to Underwood Ellio:t 
Fisher Company, New York, N. Y., a corporation of 
Sore. Application Feb. 25, 1931. Serial No. 


518. 
1,962,193. Hand punch. Arthur R. Heise, Wood- 
bridge, Conn. (assignor te The Wm. Scholthorn Com- 
Haven, peed. Application April ti, 


pany, N 
1932. jal No. 604 

1,962,331. Typewriting machine. Jesse A. B. Smit 
Stamford, Conn. (assignor to Underwood Elliott Foner 
Company, New York, N. Y., a corporation of Deta- 
ware. Application Sept. 29, 1928. Serial No. 309,- 
18 


1,962,394. Dictation machine. Harry A. S. How- 
arth, Philadelphia, Penna. (assignor to Kingsbury 
Machine Works, Inc., Pi ncetedtion Penna., a cor- 
poration of Del e). Sept. 16, 1930. 
Serial No. 482, 

1,962,470. Combined tyocuritios 8 and computing ma- 
chine. | Otto Thieme, alg ‘ord, Conn. a to 
Elliott-Fisher Company, corpora- 
tion of tage Original a application tay 18, 1928. 
Serial No. ivided a this application 
Oct. 12, TT =~ * No. 568,315. 
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1,962,729 


1,962,540. Copy holder. Henry Albert Weaver. 
Tampa, Fila. pplication May i, 1930. Serial 
No. 458,664, 

1,962,671. Duplicating machine. Louis J. Sawer, 
Oak Park, It. Applica- 


(assignor to Mary G. Joy). 
tion March 2, 1932. Serial No. 596,194. 

1,962,672. Marking machine. Charles L. Sweyer, 
Columbus, Ohio (assignor to The Louis G. Freeman 
Company, Cincinnati, Ohio, a corporation of Ohio). 
Application May 27, 1932. Serial No. 613,981. 

1,962,720. Tape serving machine. Theodore H. 
Krueger, Stratford, Conn. Application Nov. 14, 1930. 
Serial No. 495,595. 

1,962,726. Paper fastener. Harry D. 
York, WN. Y. Application Oct. 27, 1933. 
No. 695,451. 

1,962,729. Postage stamping and regions device. 
Edward W. Andrews, Chicago, til. pplication Jan. 
19, 1931. Serial No. 509,689. 

1,962,768. Metal partition. 
York, N. ve (assignor to Partitions, Inc., 
8. Y.. corporation of New York). 
April |, 1932, Serial No. 602,415. 


Snyder, New 
Serial 


Arthur S. Driver, New 
New York, 
Application 
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WE DO OUR PART 


EDITORIAL 


The Stationers’ Convention 


44 In a special section beginning on page twelve is presented a complete report 
of the twenty-ninth annual convention of the National Stationers Association at 
Buffalo, New York, last month. A convention outstanding for attendance, for 
serious interest in all sessions and for social activities made particularly delightful 
by a fine spirit of hospitality. 

ne who reads this report will discover ideas of much suggestive value therein, 
and will gain a better understanding of the codes under which the stationery trade 
and its several branches are operating. The reader will doubtless be best advised 
if he will first scan the running report of the convention. [rom this he will obtain 
a general idea of the sequence of events and the substance of the resolutions, debates 
and discussions. After this he should read the reports of the officers and com- 
mittees and the verbatim addresses of the several speakers selected to clarify the 
problems arising from the operation of the stationers’ code. 


Typewriter and Office Machine Dealers’ Convention 


@SStarting on page fifty-six we present a limited report of the activities of the 
National Typewriter and Office Machine Dealers Association at their ninth national 
convention held at the Biltmore hotel, Los Angeles, Calif., June 25 to 27. 

The report includes the code for the trade which was adopted without change, and 
the names of the newly elected officers, who will be received with general satisfac- 
tion as a strong, practical group. 

The date of the convention made it impractical to attempt a complete report of 
the proceedings for this issue. This will be given in the August number with many 
photographs taken by our representative on the ground. 


-e— 


“The Open Mind” 


SE The following is part of an editorial taken from about the music to be played as undertones. She 
the June 1 issue of Remington Rand News. It was asked Bert Liversidge, in the control room, if she 
written for R-R “home folks,” who, we venture to was standing too close to the microphone, or too far 
hope, are willing to share it in the belief that among away. She read one line over three times and in- 
the rest of us there may possibly be some who could quired which recording was most effective. 

be benefited. “*T guess that’s some youngster trying to make 

It can hardly be that in the office equipment field good,’ remarked one of the loungers. 
there is anyone like the woman who said she kept “*That’s where you are wrong,’ sharply countered 


her mind open on all things, but once she made her _Liversidge. ‘It is the big star who goes to real 

mind up on anything, she would like to see the per- trouble about preliminaries. This is no newcomer. 

son who could make her change it. It is Lenore Ulric. She takes pains because she’s 
“A dark-haired girl was rehearsing a sketch in the famous.’ 

N. B. C. studios. She consulted Vincent Lopez “And very likely she’s famous because she takes 
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pains. Because she spares no effort to yet things 
right. Because she defers occasionally to someone 
else 

“And that matter of seeking advice. Miss Ulric 
invites criticism She is eager for suggestions, 


anxious for the opinions of her associates, A very 
great actress is Lenore Ulric, and yet she has an 
open mind 

‘A lot of us just don't give people credit for hay 
ing ideas. We stew in the juices of our restricted 
thinking and spurn the helpful seasoning of others’ 
thoughts We stand or fall alone. Too often we 
fall Too otten we expend a lot of effort in order 
to continue to stand, when a word of counsel from 
another’s lips would have made our job much easier. 
[his is cooperative enterprise 

“And closed minds rarely fit well in a truly co 
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operative enterprise. They're too hard to get along 


with. They exact too much in the way of tolerance 
and tact. They irritate. They tend to emulate the 
“Great | Am’s.” A ‘Great I Am’ doesn’t often get 


beyond the present tense of ‘Am,’ never offers room 
for the hope expressed by ‘I Shall Be.’ 

“Closed minds are a lot like Mark 
He jumped on a red hot stove and didn’t touch a 
stove again. Not even a cold one would tempt him. 
He'd learned from experience that stoves are hot 
and never changed his mind, Open minded people 
know how to discriminate. They recognize the dis 
tinctions conditions create. 

“Tip the lid off. Let in a little vitalizing air. By 
taking pains and good advice you'll better your 
chances of going places. At least this has been the 
outcome for Lenore Ulric.” 


Twain's cat. 


THE FORUM 


Will Some One Answer These _ Open to readers 


SHOT EC 


t relevant to any division f tne 


unl 
How - 


found by the use of the 
accounting system 


ent shall be 


form 


rourna tov min” 


cost 


Questions? ate - gh s+ Hing rye gti es vernon ; ever, if the Code Authority rules that 
I have spent the major part of my that personalities be avoided and that names an ‘emergency’ exists in a line, after 
time during the past few months and address of writers be furnished for publi- securing permission from NRA, it 
studvinge “codes” and trying to an- cation If withheld upon request, the writer may establish minimum selling prices 
alvze the situation and the more | agrees that the name ty be furnished to any In other words, if conditions in an in- 
study the more perplexing it gets gy ng expressed ave not to be in- dustry are normal, price-fixing will be 
When we first signed up for the terpreted as essentially reflecting the views of taboo, but if an ‘emergency’ exists, 
Code, they promised those who took this journal then price-fixing will be permitted. 
on more help and paid higher wages This will bring up the question, what 
that they would be protected with a is an ‘emergency’ ?” 
resale market which would make it our little plant out here in Kansas had Then mav we ask what is “below 
possible for us to carry this additional done more than any of ’em. cost”? The only ruling I have seen 
wwerhead. Well, may I ask, have we Instead of the protection proffe red from the Code Commission has been 
been given that protection? by the government to make the busi- ‘10% above invoice cost.” Have you 
We signed up within 30 minutes nesses put on additional help and raise seen additional information pertaining 


atter the appli ation blanks reached us 


wages, we are bumping into the worst 


to our industry? As a matter of fact 


to sign up for the Retail Code and “chiseling” we have ever experienced we are bumping into figures right 
thereby added between $800.00 and _ in our 65 years in business. along which are “below our cost.” 
$900.00 a month to our overhead. W< The general manager of our associa- (Can you tell me what we are going 
thought that the N.R.A. Board meant tion writes me, “Answering your ques- tm do about it? What method to pur- 


just what it said and we were anxious 


tion in reference to wholesalers selling = cue to 


protect our business? \ren't 


to “play the gam direct to the consumer, this matter there all sorts of loop holes covered 
Some months ago a number of the has been taken up many times with py “emergency” and “filing of prices” 
retail stationers gave a report in the NRA and it has been pointed out which is going to make it practically 
olumns of one of our trade journals down there that a man has a consti- impossible to protect this additional 
telling of their approval of the Cod tutional right to enter into any branch overhead we have taken on? 
ind the help it had been to them. | of business that he wants. You can’t We don’t like to talk about thes 
wrote to every ne of them and forbid a wholesaler from selling to the things Don’t like to think about 
isked then w many they had added user nor can you forbid a retailer from them, but when you bump into this 
to their force and how much they had going into the wholesale business.” bs kind of competition every hour of the 
increased wages and making a sum I note too that the words normal day. % makes one “wonder” just what 
mary of the entire list showed 9 addi and “emergency” are being worked to “tr 
: “ge the outcome of it all is going to be 
tional people employed and in most a frazzly finish ; pee igs ' Pegs 
cases t e added did not equal th I was interested in the following ap will truly es late hearing trom 
number they had laid off during the pearing in one of the trade bulletins anyone who has the analysis to this 
past vear and in no case were the “When ‘normal’ conditions exist in situation as tar as the Stationery and 
wages advanced higher than they were a line, the filing of prices will be or ofhece equipment business is con 
a vear ago, but in most cases a reduc lered discontinued, and the only pro cerned 
tion had been made during the past vision affecting prices will be that they Charles L. Mitchell, Secretary, 
veal It was interesting to learn that must not be below cost and costs Crane Company, Topeka, Kansas 
N of /t mea that in some of the views here ex ofhce equipment trade, NRA rules are in the main 
pressed the writer of the above letter may find answer merely a codification of what was good practice be 
to some of his questions. fore they went into effect. 


rs )R the purpose of getting a little information on 
the workings of the NRA and the impressions 
of leading houses concerning it. Office Apphances 
recently made a few inquiries, replies to which are 
subjoined 

From an lowa stationer comes the following: 

“Though I am by no means a New Dealer, I do be 
that if intelligently the NRA codes 


applied, 


lieve 


will help us to standardize trade practice to the ad 
ll. dealers and consumers alike. 
s thev concern hours and wages in the 
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Vantage 


“Insofar 


“The question then remaining is whether or not 
codes can actually help us all to figure selling prices 
more fairly and intelligently. We are greatly inter 
ested in the experiment in price fixing as exemplified 
in the steel furniture schedules. We feel that the 
fixed prices in the larger quantity brackets are too 
high (or the discounts too low). For I am confident 
that no price schedule will ‘stick’ unless it is en 
tirely justifiable and is in the larger public interest. 
It is our judgment that the smaller quantity prices 
in the steel furniture schedule are absolutely war 
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ranted but that the differential for quantities rang- 
ing upward from $2,500 fail to take into account 
the economies that can be effected in handling so 
large an installation. 

“I have not yet been able to answer to my own 
satisfaction the question as to where the line should 
be drawn between absolute price fixing and the price 
anarchy that existed before. Any ‘cost plus’ rule 
will be dangerous for in handling contracts of any 
size, the ‘plus’ of six per cent, eight per cent or ten 
per cent would tend, of course, to become the maxi- 
mum for such work and then we would certainly be 
in a situation quite as deplorable as the one that has 
previously existed. 

“| hope and believe that the NRA can teach and 
coerce us to figure costs on a correct and uniform 
basis, that it can help us to reduce costs by eliminat- 
ing wasteful competitive practices and, on the whole, 
make it easier to play the game within the rules. 

“But I have no doubt that careless and slovenly 
management will still fail to earn profit—for it is 
doubtless true even in this age that ‘you can’t make 
a silk purse out of a sow’s ear’.” 

xk * x 

Another prominent Iowa house replies to Office 
Appliances’ inquiry as follows: 

“When you refer to office furniture codes, you 
must mean the new steel filing equipment code, as 
the wood furniture code is practically worthless to 
the dealers and the steel code is the only one that 
is worth anything. 

“We wish to state that we are heartily in favor of 
the steel code as it has enabled us to make a profit 
on the steel we are selling, where in the past the 
sharp buyer and national contractor or chain store 
account got all of the dealer’s profit. 

“We are heartily in accord with the steel code and 
feel that it is one of the finest things that has hap- 
pened in the industry in a long time, regardless of 
what Darrow and the rest of the NRA critics have 
to say. The impression that the critics are trying to 
give is that prices are advancing under codes, while 
in reality steel equipment is being sold much lower 
than in either 1929 or 1930, and today steel desks 
were reduced to a price lower than that at which we 
have evet sold them. 

“Yes, we are heartily in accord with the steel fil- 
ing ce de.” 

* ok * 

From Texas comes this letter by a man well 
known for his aggressiveness and sound opinions. 

“You mention in your letter to me that there 
seems to be an undercurrent of adverse opinion with 
regard to the codes. Possibly you interpreted my 
letter as being more adverse than I intended. Cer- 
tainly, | am not adverse to the code idea. Very far 
from it. Probably there will be some changes in 
code administration, in the direction of adjustment, 
but not by way of code elimination. 

“While | was dictating this letter, I was inter- 
rupted by a call from one of the local radio stations 
and also from our local credit association which 
handles NRA details here. I guess I will give the 
national office’s prepared talk over the air at noon 
today, just about three or four minutes. Of course, 


[ am greatly interested in this whole movement. 
But actually and truthfully, I think that this Blue 
Kagle campaign which is coming out of the Wash- 
ington office now is silly. 
charine to be satisfying. 
“I do believe though that there is a place and a 


Its sweetness is too sac- 
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demand now for informative criticism of NRA. | 
am more afraid of dumb loyalty to NRA or to ac- 
tivities which are put on in the name of it than I 
am afraid of intelligent criticism.” 

* * * 

From Indiana comes the following brief but rather 
pointed observation: 

“We were for a while somewhat pleased with the 
prospect of improving our prices on office furni- 
ture and steel and also having these priced consist- 
ently with the prices on competitive makes, 

“This set-up seems to have been but a gesture 
and inasmuch as the government failed to make 
these prices consistent under the different codes, we 
do not see much benefit to ultimately be derived. In 
our opinion, the enforcement of the price codes and 
fair competition seem to have lost their whip and 
apparently was but a camouflage to build up labor 
clauses in the codes by which we are affected.” 

ok * * 

A dealer in Northern California, well known in 
this field, and active in association work, has the fol- 
lowing to say regarding code influence upon office 
furniture: 

“It is rather difficult for the smaller office furni- 
ture dealers, who do not do a business over $10,000 
to $20,000 a year, to give a real, definite report upon 
the present condition under the code and what it 
might have been if we did not have codes. 

“Naturally the increased prices that the manufac- 
turers put on their merchandise as soon as there was 
legitimate excuse for doing so slowed up sales. Then 
when the NRA went into effect there was a tremen- 
dous stock of used furniture on the market, espe- 
cially on the Pacific Coast, and this stock was ab- 
sorbed before very much buying of new items took 
place. 

“I believe the code secured very much better 
prices for used furniture than would have been se- 
cured had there been no code. Prior to the NRA, 
office furniture business was so demoralized that 
consumers could pick up used furniture at practi- 
cally their own price. After the NRA went into 
effect prices increased, and while the code does not 
regulate the price on used furniture or wooden desks 
and chairs, it is an attempt to maintain fairly uniform 
prices on new furniture. I am speaking about con- 
ditions in Northern California. I presume the same 
is true elsewhere. 

“As far as steel furniture which is controlled by 
code and prices fixed by manufacturers, we have 
found very slow trading, but where we do sell items 
we have no resistance on account of uniform prices. 
\We have secured considerable more business from 
large corporations than we have ever had before, as 
previously these corporations refused to buy unless 
they received liberal discounts. 

“If purchasing was brisk the codes would benefit 
us greatly. It is hard to say whether the better 
prices and better profits secured from the codes off- 
set the lack of buying on account of higher prices. 
Our furniture business has improved very little dur- 
ing the past six months and most of our sales have 
been made on used or low-priced items.” 

* * x 

The foregoing letters are not numerous enough to 
justify one in assuming that they express a com- 
plete cross-section of the opinions of the trade on 
codes and their application, but they perhaps will 
stimulate discussion, which is always enlightening 
if carried on in a spirit of good will. 
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IWENTY-NINTH ANNUAL CONVENTION 


Interest and Enthusiasm 


High 


at the National 


Stationers Association’s Big Convention at Buffalo.— 
By-Laws Revised, Codes Discussed, and Organization 
Set-Up Altered.—General Manager’s Contract Re- 
newed.—Kansas City, Mo., Considered Strong Candi- 


HE total number of persons regis- 

tered at the twenty-ninth annual con- 
vention of The National Stationers Asso- 
ciation at Buffalo last month was 447 
384 men and 64 women. Thus the sec- 
ond Buffalo convention rates as one of 
the largest the association has ever held. 
The number of dealers was larger than 
usual, and manufacturers and their rep 
resentatives were numerous. Trade pub- 
lications in this field were present with 
representative staffs. The complete at- 
tendance figures, classified, are given in 
the report of the Credentials Committee 
elsewhere 

Officially the convention started on 
Monday, June 4, but actually much of 
the work of a preliminary character had 
been done days before, so that on Sun- 
day, June 3, the several active commit- 
tees met and settled final arrangements 
for the succeeding days. The commit- 
tees which met Sunday included the 
Board of Control, National Executive 
Committee, Field Division, and Dele- 
gates to National Council. The annual 
meetings of District 2, 4 and 5 were also 
held at the Statler hotel, and on Monday 
forenoon the Field Division held a final 
meeting. Members of and delegates from 
local met; the National 
Council convened, and the Steering Com- 
mittee discussed plans for the coming 
sessions of the convention. 

The convention was formally opened 
on Monday at 1:30 P. M., by General 
Manager C. P. Garvin, who read a few 
announcements, and telegrams of felicita- 
tion from William E. Ward, former pres- 
ident; Herman Price of the Eagle Pencil 
Company, and Clifton Tollit, president 
of the Stationers Association of Great 
Britain and Ireland, jointly with Secre- 
tary Holt of that organization. Mr 


associations 


date for Next Convention City 


Ward was unable to be present on ac- 
count of a broken leg, and a message of 
sympathy and regret was ordered to be 
prepared and sent to him. A message in 
acknowledgment to Messrs. Tollit and 
Holt was also ordered to be cabled. 

At this point the General Manager 
turned the gavel over to President Harry 
A. Morgan, who accepted it as an em- 
blem of authority, but in a spirit of friend- 
ship and cooperation. He then appointed 
William E. Hough as sergeant-at-arms. 

The president next introduced Chris- 
topher Grauer, who on behalf of the Buf 
falo Stationers Club, the host of the con- 
vention, presented the address of wel- 








Reappointment of the General 
Manager 
In his annual report printed else- 


where in this issue, President Harry 
Morgan announced the renewal for 


five years of the General Manager's 
) 


contract which will expire on October 
1, and paid a fine compliment to the 
work of Charles P. Garvin. 

The President referred to the fact 
that about two years ago Mr. Garvin 
of his own volition rebated to the 
Association twenty per cent of his 
salary and has also turned into the 
treasury of the National Stationers 
Association over $3,000 in cash which 
he earned by doing work for other 
organizations. 

Among other activities he is a mem- 
ber of the Trade Association Advisory 
Committee; chairman of the Trade 
and Industrial Organization Recovery 
Committee; chairman of a sub-com- 
mittee of the Business and Planning 
Advisory Council of the Department 
of Commerce; a speaker representing 
NRA, and is frequently called upon 
to work with NRA on important prob- 
lems such as the distribution of the 
Code Eagle and the formulation of 
trade practices in distribution and 
production. 


come. Mr. Grauer’s remarks were brief 
but appropriate and witty and accom- 
plished their object—that of making his 
hearers feel at home. Among other 
things, he remarked that a former mayor 
had been so generous in distributing keys 
to the city that no place is now left to be 
unlocked, hence there is no need for the 
offer of the customary unlocking tools. 

W. R. Harper of Albuquerque, New 
Mexico, was introduced and responded 
to Mr. Grauer’s welcoming address. 

Mr. Garvin then rose, and in a short 
complimentary speech, introduced the 
president, who read his annual report, 
which is printed in full elsewhere in this 
report, along with the reports of other 
officers and committees, the text of the 
newly adopted by-laws, and other mate- 
rial, including addresses, etc., requiring 
verbatim treatment. 

Following President Morgan’s report 
the convention took action on the amend- 
ments proposed to the by-laws. Mr. 
Garvin requested W. H. Greenleaf to 
read the amendments, which were there- 
upon adopted as read. The complete by- 
laws of the association as amended are 
published in another part of this section. 

President Morgan next introduced 
General Manager Garvin, who read his 
annual report (printed in full elsewhere) 
introduced by preliminary remarks, and, 
following a short recess, he read the com- 
plete report. 

Then followed the reports of the treas- 
urer and the auditor, after which Presi- 
dent Morgan read the following com- 
mittee appointments: 

Steering Committee—C. H. 
W. E. Hough, E. L. Little, 
Greenleaf and D. R. Pinney. 

Budget Committee—Eberhard Faber, 
chairman; H. T. Griswold, J. S. Sprott, 


Everly, 
W. H. 
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W. E. Stockett, Jr., and Benjamin Kulp 

Resolutions Committee—W. N eil! 
Stewart, chairman; Harry J. Seratford, 
G. W. Pratt, Gustave Fischer and G. H. 
Campbell. 

Nominations Committee—A. J. 
Walker, chairman; William F. Johnston, 
S. B. Groom, W. C. Clegg, E. A. Keel- 
ing and Fred Downes. 

Credentials Committee—W. E. 
Stockett, Jr, O. P. Merryman, J. G. 
Kaufman, W. L. Jaques and W. P. 
Waddy. 

Necrology Committee—W. H. Green- 
leaf, chairman; Sidney E. Collins, Zac. 
Smith, Austin Leftwich and Frank H. 
Fargo. 

Committee to Supervise Elections 
August Hunn, chairman; E. H. Sell, 
William Johnston, V. D. Parker and J. 
A. Brown. 

Committee to Organize Distributors’ 
and Wholesalers’ Division — Herman 
Cast, chairman; James Ball, W. H. 
Brooks, Jr., E. Wobber and J. S. Fecho. 

Classification Committee—James Ball, 
chairman; J. O. Davis, B. J. Bristoll and 
A. R. Skibbe. 

Following the announcement of the 
committees, Mr. Garvin introduced Her- 
bert B. Elmer of the Eberhard Faber 
Pencil Company. Mr. Elmer explained 
and presented the following resolution 
which was adopted and ordered sent im- 
mediately to Washington to be read at a 
hearing on the pencil code which was be- 


ing held that day: 


“Deputy Administrator Dahlberg, 
National Recovery Administration, 
Washington, D. C. 

The National Stationers’ Association 
in convention assembled—the largest 
meeting held in the history of the trade- 
wishes to go on record with the National 
Recovery Administration as expressing it- 
self not only very definitely in favor of 
the approval by the Administrator of the 
fair minimum prices as ascertained by the 
Code Authority of the Wood Cased Lead 
Pencil Manufacturing Industry as _pro- 
vided for in section 4 of Article X of ap- 
proved code No. 291 of the Wood Cased 
Lead Pencil Code, but in addition em- 
phatically state that unless such price pro- 
tection as proposed under this section is 
enacted into code law, that the interest of 
this group who are definitely representa- 
tive of small business, employing an aver- 
age of eleven people to each store in some 
2,500 stores in the United States, will be 
definitely jeopardized. The small mer- 
chant cannot exist under the present com- 
petitive conditions and the small mez- 
chant cannot exist without price protec- 
tion from the manufacturer. If neces- 
sary, we will be willing to meet with the 
Administrator at a special meeting called 
for the purpose. 

H. A. MORGAN, President, 


National Stationers’ Association.” 
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Mr. Dunn suggested a resolution com- 
mending President Roosevelt’s adminis- 
tration, and expressing appreciation and 
approval of what has been done under the 
NRA. This suggestion was referred to 


the resolutions committee. 


Board of Control Holds Meeting 

At 2:00 P. M. in Parlor B of the 
Statler on Sunday, June 3, the Board of 
Control of the National Stationers Asso- 
ciation held a pre-convention meeting 
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under the direction of President H. A. 
Morgan, who, following his opening re- 
marks, read his report to the Board. He 
praised the work of his fellow officers, 
and emphasized the necessity of seeing 
that codes are enforced, and suggested a 
possible set-up for operation under the 
Code. He reported the condition of the 
National Association, its activities, 
growth, extension of services to members, 
etc. The report was accepted. 

General Manager Garvin reported for 
the Executive Committee, summarizing 
the work on the Code, its submission and 
adoption. The committee praised the 
work of the Code Committee, especially 
in preserving the industry as a separate 
entity, expressed approval of the business 
management of the association, and ap- 
proved the by-laws to be presented at a 
general session of the convention. The 
report was accepted and made a part of 
the record. 

The following committee on by-laws 
was appointed: W. L. Jaques, chair- 
man; H. J. Stratford, W. E. Stockett, 
Jr., and R. M. Tussing. 

A committee to supervise elections was 
appointed, consisting of August Hunn, 
chairman; E. H. Sell, W. F. Johnston, 
V. D. Parker and J. A. Brown. 

Members of the steering committee 
were appointed as follows: C. H. Everly, 
chairman; W. H. Greenleaf, D. R. Pin- 
ney, W. E. Hough, L. H. Hoelscher and 
E. L. Little. 

A committee to organize a distribu- 
tors’ division was appointed, consisting 
of Herman Cast, chairman; J. S. Fecho, 
James Ball, Ed. Wobber and W. H. 
Brooks. 

Appointment of resolutions commit- 
tee, credentials committee and committee 
on classifications was deferred until later. 

General Manager Garvin reported in- 
formally for the Board of Control. He 
referred to the future of the present 
movement; briefly discussed prevalent 
suggestions as to returning to the old way 
of unbridled competition; spoke of the 
uncertainty of the price situation, and the 
many problems which are being taken up 
as rapidly as possible. The National As- 
sociation has established close contact 
with the NRA in Washington. The 
Code offers us a basis of self-government 
—it is not intended to oppress or restrict 
anybody. If American business fails to 
govern itself, government control is the 
alternative. The Code encourages the 
solution of problems by bringing into the 
picture every element which affects the 
situation. No code will solve all prob- 
lems. The Code offers us a method of 
working, but the work is still to be done. 
Except as to wages and labor, the Code is 
permissive, not mandatory. Our Code 
must be sound or we shall find ourselves 
competing disadvantageously with outside 
elements. 

The convention should write a plat- 
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E. Frank Winfield 
Winfield’s Grand Junction, 
Colo. 

Governor Dist. 10 











J. E. Van Natta 
Ithaca, N. Y. 


Governor Dist. 2 


John A. Brown 
J. R. Weldin Co. 
Pittsburgh, Pa. 
Governor Dist. 3 


G. P. Campbell 
T. H. Payne Co. 
Chattanooga, Tenn. 
Governor Dist. 4 
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form using the Code as an instrument. 
Let us choose a few things we know can 


be done. 
The report was accepted and placed 


on file. 


Next came unfinished business. A 
member asked what the assessment under 
the code would be. Reply: It depends 
on the agency that is set up. If the Na- 
tional Association figures in the admin- 
istration of the Code, then the expense 
will be nominal. Local expenses will de- 
pend on local needs. Non-members as 
well as members will have to contribute. 
Probably national and local budgets will 
have to be taken up at the same time. 
Local code authorities will have the right 
to assess, subject to the approval of the 
national code authority and the Admin- 
istrator. 


Delegates and Members of Local 
Associations 


About forty local stationery associa- 
tions were represented at a conference of 
the delegates and members of local asso- 
ciations held in the Fillmore Room of 
the Stratford on Monday morning. Lou. 
Hoelscher presided. The two principal 





ASSOCIATION 


addresses at the conference were made by 
President Harry Morgan and General 
Manager Garvin. Both speeches are 
given in full on another page. 


Reports were heard from the following 
local organizations: Pittsburgh, Detroit, 
Philadelphia, Atlanta, Pacific Coast, 
Northern California, Bridgeport, Indian- 
apolis, San Francisco, Baltimore, Hou- 
ston, St. Louis, New York, Boston and 
Connecticut Valley. 

Many associations pledged support of 
the National Association’s program as 
outlined by the general manager, and 
these pledges apparently met with unani- 
mous approval. 


Outlines of the preparations for code 
application and enforcement were given 
by William Henry Brooks, Jr., Philadel- 
phia; George Pratt, Boston; Harry Strat- 
ford, San Francisco; Clif. Wilson, 
Houston, and a number of others. 


A resolution was adopted requesting 
manufacturers to prepare and publish re- 
sale prices applicable to the various sec- 
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tions of the country, and to formulate 
policies that will insure the protection of 
such prices through to the consumer, and 
that a joint committee of Distributors and 
Manufacturers be appointed to formulate 
definite policies on this subject. 

The text of the foregoing resolution is 
included in the report of the Resolutions 
Committee. 


Meeting of National Council 


Meeting was held Monday morning, 
Mr. Garvin presiding. He appointed a 
committee to count and total the votes 
on the ballots for each district, and sug- 
gested that this committee make its re- 
port; then at a meeting to be held the 
following day a nominating committee 
be appointed to choose from those dele- 
gates who are elected to the Council on 
the ballots six men for the National Code 
Authority. On motion the following 
committee chosen by the chairman was 
appointed, and instructed to act also as 
the nominating committee. The com- 
mittee consisted of: 

W. L. Jaques, chairman; Austin F. 


D. S. Hansen 
Carlson Bros. 
Moline, II. 


Governor Dist. 6 


Leftwich, H. J. Stratford, W. Booth Set- 
tle, Alvin R. Skibbe, Fred Downes, W. 
Neill Stewart, J. S. Ball and G. W. 
Pratt. 

At this point the Council members 
joined the meeting of delegates from lo- 
cal associations. 


The Code Clinics 


On Tuesday morning, June 5, the Dis- 
tributors and Wholesalers held a code 
clinic with President Morgan in the 
chair. Arthur J. Walker, Industrial Ad- 
visor to the Commercial Stationery and 
Office Outfitting Trade, made the first 
address. He was followed by Herbert 
B. Elmer of the Eberhard Faber Pencil 
Company, who spoke on the Pencil Code, 
and by E. A. Keeling of the Art Metal 
Construction Company, who outlined the 
provisions of the code governing business 
furniture. (The addresses are printed in 
full elsewhere. ) 

Mr. Walker made the point that the 
business activity which has developed 
since last November has come about 
through increased confidence in the fu- 
ture among business men, and because 


(Please Turn to Page 17) 
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C. M. Meyer 
Burnap-Meyer, Ine. 
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Governor Dist. 8 


Henry Frank 
Henry Frank, Inc. 
New York, N. Y. 

Retail Director Dist. 14 


Portraits of W. F. 
Johnston, Schwa- 
bacher-Frey Co., Los 
Angeles, Cal. Gov- 
ernor Dist. 12 and M. 
A. Bredesen, Bredesen 
Brothers, Beloit, Wisc. 
Retail Director Dist. 6 
were not available at 
the time of going to 


press. 

















W. C. Northern 
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Ft. Worth, Tex. 
Retail Director Dist. 9 
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Retail Director Dist. 5 
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THE RESOLUTIONS 


RESOLVED: That it is the sense of this meeting of the 
Distributors and Wholesalers Division of the Commercial Sta- 
tionery and Office Outfitting Trade that manufacturers, when 
formulating a new distribution policy which involves price 
changes or any other type of change, including resale prices, 
are invited to confer with this Division and to ascertain from 
the Distributors information that will guide them in making 
such policies; the Distributors and Wholesalers Division fur- 
ther goes on record that it considers that it is the right of the 
Distributors and the Wholesalers to be considered when such 
policies or changes are in contemplation. It is obvious that the 
Distributor will direct his business along the lines which are 
considered most cooperative. 

RESOLVED: That the organization of the Distributors 
and Wholesalers Division of the National Stationers Associa- 
tion 1s approved by this meeting. 

RESOLVED: That the business office of the National Sta- 
tioners Association set upa coordinating service for Local Asso- 
ciations, said coordinating service to be started immediately. 

RESOLVED: That at a meeting of the Local Associations, 
held at the Annual Convention of the National Stationers 
Association on June 4, 1934, the following resolution was of- 
fered to the Manufacturers in the Trade 

That it is the sense of this meeting, representing some 40 
local associations, having a total membership of over 1500 
commercial stationers and office outfitting distributors, that 
manufacturers should prepare and publish resale prices appli- 
cable.to the various sections of the country, and due to the 
fact that the commercial stationer must buy on an inflexible list, 
it is absolutely necessary that in order to protect the small mer- 
chant and the independent merchant in this trade, manufac- 
turers must publish resale prices, and are strongly urged to for- 
mulate policies that will insure the protection of those prices 
through to the consumer; that the meeting requests the ap- 
pointment of a joint committee of Distributors and Manufac- 
turers to formulate definite policies on this subject. 

RESOLUTION BY THE 
BALTIMORE STATIONERS ASSOCIATION 

RESOLVED: That the Manufacturers in the Commercial 
Stationery and Office Outfitting Trade be requested to date 
all price sheets when they are issued, either at the top or at the 
bottom of the page 

FROM THE FIELD DIVISION 

Whereas it is the sentiment of the Field Members of the 
National Stationers Association that all manufacturers’ repre- 
sentatives should become Field Members of the National Asso- 
ciation, and whereas, in order to ac complish this, it is still fur- 
ther the feeling that all memberships in Travelers Clubs should 
be interchangeable and all members of Travelers Clubs should 
be Field Members of the National Stationers Association and 
to accomplish this purpose, 

BE IT RESOLVED, that Section 3 of Article V of the 
By-laws be changed to read: 

“The annual dues of Field Members shall be $5.00, 
$3.00 to be retained by the National Stationers Asso- 
ciation and $2.00 to be retained by the Regional group 
to which the Traveler is affiliated.” 

D. R. Pinney, Chairman, 
W ebber—]amesTreanor—Frank VonRitter. 
The Distributors and Wholesalers’ Division 


a! *m. T 
RESOLVED: 


of the National Stationers’ Association, in session on June 6, 
1934, at Hotel Statler, Buffalo, have read with interest the clas- 
sifications as issued by the Code Authority of the Envelope 
Industry, of 19 West 44th Street, New York City. 

This division of the industry does not recognize the definition 
of retail stationer as contained in the Code, as applying to com- 


mercial stationers. The nearest classification that we can find 
is that of wholesale-retail distributors of envelopes, but this 
division sees no particular reason why the paper merchant or 
paper jobber should be treated in a different way than any 
other commercial stationer, and objects to the whole classift- 
cation scheme, and instructs the Business Office to protest same 
to the Paper Division of the National Recovery Administration. 


RESOLVED: That the business office be instructed at the 
first convenient time to offer to N.R. A. the following amend- 
ment: 

That the word “Distributor” be replaced in the definition of 
the Code and the words “Commercial Stationer and Office Out- 
fitter Distributor” substituted therefor. 

And that under the definition of “Wholesaler” it be amended 
to read, in the second part, that a “Wholesaler is one who sells 
to others for resale.” 

RESOLVED: That the Distributors and Wholesalers Din- 
sion of the National Stationers Association in its first meeting 
held at Buffalo, N. Y., on June 5, 1934, condemns any policy 
among manufacturers which establishes arbitrary mark-ups or 
discounts for resale prices without consultation with the dis- 
tributors in this trade. Be it further resolved that this division 
of the NSA stands ready to confer with any group of manu- 
facturers as to proper prices and discounts for distributors; and 
it will protest any discounting method set up where the dis- 
tributor is not consulted; and, furthermore, that the distributors 
reserve the right to place their business with the manufacturers 
who adopt a principle of cooperation with the distributor. 

RESOLVED: That the manufacturers of wood cased lead 
pencils adopt a uniform schedule of discounts that provides 
adequate compensation for the dealer and, 

BE IT FURTHER RESOLVED, that the National Sta- 
tioners Association go on record as being im favor of the resto- 
ration of the suspended paragraphs in the code for the wood 
cased lead pencil industry which specifically have to do with 
resale prices. 

RESOLVED: -That the National Stationers Association in 
convention assembled express itself vigorously in favor of the 
principle of self-government of industry and trade; that it 1s 
cooperating at the present time to the fullest extent in the plans 
of the National government and recommends that all industry 
and trade should prepare itself for the job of self-government 
that lies ahead. It is the opinion of this Association that busi- 
ness can only be governed successfully over a long time period 
by those who are actively engaged therein and this Association 
suggests to the Code Authority of the Commercial Stationery 
and Office Outfitting Trade that the principle of local self- 
government in this trade be preserved and perpetuated. 

BE IT RESOLVED by the National Stationers Association, 
in convention assembled at Buffalo, June 4, 5 and 6, 1934, that 
it is not in the public interest to concentrate the general buying 
of commodities for agencies of the government in the city of 
Washington; that if unemployment is to be relieved and pur- 
chasing power enhanced and a proper distribution of business 
achieved, the government should conduct its buying in the local 
communities where the goods are consumed. We vigorously 
protest against concentration of government buying in the city 
of Washington and instruct our business office to communicate 
this resolution to the Congress and Senate of the United States. 

RESOLVED: That the delegates and visitors to the Con- 
vention express to the Buffalo Stationers and Committees and 
individually our extreme appreciation of their hospitality and 
their cordial cooperation all through the convention. This has 
probably been the most important convention ever held by the 
Association and our Buffalo hosts have played no small part 


in making possible a real achievement for the trade. 
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of the vast amount of money put in cir- 
culation by the government under the 
several alphabetical activities which have 
come to be so familiar to all Americans. 
He stated that the NRA is not the child 
of the President or of the brain trust, but 
originated with the National Chamber of 
Commerce in reply to the President’s 
query about what could be done to avert 
impending catastrophe. All of the more 
than 800 codes in effect and pending con- 
tain provisions for increase in minimum 
wage scales and decrease in working 
hours—no doubt wise and humane provi- 
sions. 


Mr. Walker said that since it is ad- 








had tried to make a code that would 
cover every detail of the business. The 
code was based on allocation of produc- 
tion, standardization of the product, and 
fixed prices for the manufacturer and for 
the trade. The code was approved, but 
not in its entirety. Standardization was 
left in. Fixed prices were permitted as 
far as the manufacturers were concerned. 
The paragraphs regarding resale prices by 
the dealers were suspended, the Admin- 
istrator apparently wishing to give them 
further consideration. 

Paragraph 14, Article 10, provides that 
pencil manufacturers who sell to dealers 
must enter into contractual relations with 
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After a few words of appreciation to 
Mr. Elmer for his address, President 
Morgan introduced E. A. Keeling of the 
Art Metal Construction Company, who 
spoke on the Business Furniture Code. 
Following are some of the highlights of 
Mr. Keeling’s remarks: 

He said that he was present in an un- 
official capacity to tell what he could of 
the development of the steel furniture 
code. He reviewed attempts to curb the 
evils which had crept into the industry, 
but associations had no teeth. Many 
dealers would go along with the better 
policies, but the chiseler was sure to be- 
gin his work and destroy whatever good 


Five Former Presidents, Flanked by a Wholesaler on the Left, a Manufacturer and a Retailer on the Right. 


Left to right: Harry Horder, Associated Stationers Supply Co., 
Chicago; Arthur J. Walker, Farnham Printing & Stationery Co.., 
Minneapolis; E. H. Sell, E. H. Sell & Co., Columbus, Ohio; 


E. C. Wilson, Wilson Stationery & Printing Co.. Houston; W. 


mitted that an industry such as stationery 
and office equipment, having many scat- 
tered units, presents practical difficulties 
in code operation, the enforcement must 
be handled by well-founded local au- 
thority. 

“The greatest national debt in the his- 
tory of the world has been saddled on to 
the business life of this country for gen- 
erations to come,” said the speaker. “This 
gigantic obligation must be met. Some 
means for the support of industry in a 
united campaign to shoulder this burden 
and preserve our country, must be pro- 
vided. Codes may be that means, but not 
until they are cleansed of that political 
bias which renders them weak and inca- 
pable of providing rules that are as fair to 
the employer as to the employee.” 

H. B. Elmer gave a history of the pen- 
cil code. He said that the wood-case 


pencil manufacturers—thirteen in all 


them to maintain the same comparative 
prices. But the operation of the code is 
not retroactive—one in possession of a 
stock at the time the code goes into effect 
may dispose of it as he may see fit. 

After a lively interchange of questions 
and answers, Mr. Wobber of San Fran- 
cisco moved the adoption of the follow- 
ing resolution: 

“That the action, attitude and recom- 
mendations of the Pencil Manufacturers 
Code Committee be approved in their en- 
tirety by this convention; and further- 
more, that this convention go on record 
as approving the sending of whatever 
message they feel should be forwarded to 
the proper authorities in Washington, up- 
holding and supporting the recommenda- 
tions they have made, and that we give 
our fullest support to them.” 

The motion, seconded by Mr. Hamp- 


ton of Indianapolis, was carried. 


Neill Stewart, Stewart Office Supply Co., Dallas; Ivan Allen, 
Ivan Allen-Marshall Co., Atlanta; Frank D. Waterman, L. F. 
Waterman Co., New York: W. N. Stewart, Stoll Blank Book 


Co., Trenton, N. J. 


had been done. When the industry re- 
ceived the backing of the government 
through the NRA it was able to present 
a definite plan to the Washington au- 
thorities in the form of a proposed code 
which, after changes and amendments, 
was adopted as it stands today. This is 
one of the few codes to contain marketing 
conditions. There is a certain price con- 
trol, but no price fixing. . . Under 
the code we have certain classifications. 
The files are graded and grouped and the 
prices take care of themselves. Regard- 
less of how manufacturers sell, whether 
through dealers, or through direct repre- 
sentatives, or both, the price control car- 
ries through. The planning and classi- 
fications committee permitted under the 
code is careful in drawing up these speci- 
fications, and no manufacturer dares 
break over them. 


Any manufacturer may publish any 
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47. Bill Weber, Ace Fastener Com- 
pany. 

48. E. L. Little, Wabash Cabinet Com- 
pany. 

19. Charlie Lipman, George B. Graff 
Company. 

50. Bill Schmiederer, Buxton & Skinner 
Printing & Stationery Company, St. Louis. 

51. Top row, left to right: C. W. Strau- 
bel, General Fireproofing Company, 
Youngstown; Kenneth L. Boyer, The 
Newell B. Newton Company, Toledo; 
Joseph T. Hoelscher, Hoelscher Station- 
ery Company, Buffalo, N. Y.; William 
Koch, Koch Bros., Des Moines, Ia.; D. A. 
Crile, Office Equipment Company, Can- 
ton, Ohio; Ronald E. Tope, Tope Book 
& Office Supply Company, New Philadel. 
phia, Ohio; H. R. Wheeler, General Fire- 
proofing Company, Albany, N. Y. Mid- 
dle row, left to right: W. R. Diehl, Diehl 
Office Equipment Company, Columbus, 
Ohio; Hy Goldstein, Rochester Station- 
ery Company, Inc., Rochester, N. Y.; Wil- 
liam Hoge, General Fireproofing Com- 
pany, Youngstown, Ohio; William C. 
Clegg. The Clegg Company, San Antonio, 
Tex.; B. J. Bristoll, Koch Bros., Des 
Moines, la. Bottom row, left to right: 
Robert J. Wagner, Wagner's Stationery 
Stores, York, Pa.; Zac Smith, Zac Smith 
Stationery Company, Birmingham, Ala.; 
Harry H. Hughes and H. P. Praetorius, 
both of John P. Morton & Company, Inc... 

Louisville, Ky. 

52. E. C. Clifton, Cooke & Cobb Com- 
pany; John D. Hanson, Perry & Buckley 
Company, New Orleans; G. P. Campbell, 
T. H. Payne Company, Chattanooga; Jim 
Cooper, manufacturers’ representative; 
Jack Autry, Cooke & Cobb Company; G. 
K. Walters, School & Office Supply Com- 
peny, Knoxville. Front: Miss Nell 
Rogge, niece of Mr. Hanson. 

53. W. F. Johnston, Schwabacher-Frey, 
Los Angeles; Jim Ball, Kilham Stationery 
& Printing Company, Portland, Ore.; Ed. 
H. Wobber, Wobber’s, San Francisco; H. 
J. Stratford, Neal Stratford & Kerr, San 
Francisco. 

4. Front: Mrs. H. V. Bittman, Mrs. G. 
M. Favor, Mrs. C. E. Vieth, Mrs. R. H. 
Schmidt. Rear: H. W. Bittman, C. FE 
Vieth, Jim Cooper, all with A. W. Faber, 
Inc. J. R. Musgrave, Musgrave Pencil 
Company; R. S. Schmidt, Baltimore Of- 
fice Supply Company. 


price he chooses; he may build a file and 
sell it for half the price of those of com- 
petitors, but he must publish his price and 
sell to one individual the same as to 
others. Every buyer buys on the same 
terms. The same quantity discounts are 
applicable to all users, big or little. The 
recent movement to make price conces- 
sions to the United States government is 
believed to be illegal. This would open 
the door to concessions to states, counties 
and municipalities—an endless stream. 
Through the instrumentality of the code 
of the steel furniture industry the na- 
tional accounts plan is done away with 
The code wiped out 6,500 national ac 
counts, leaving only a few which were 
under contract. Some of the contracts 
have expired, including that of the U. S. 
government (June 30), and the state of 
Pennsylvania, where the contract has been 
cancelled 

If the dealers insist on pushing less val- 
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55. Front: Hugh L. Smith, Yawman and 
Erbe Manufacturing Company; Mrs. E. 
A. Keeling; Ross West, M. G. West Com- 
pany, San Francisco; J. S. Sprott, The 
Globe-Wernicke Company. Rear: E. A. 
Keeling, Art Metal Construction Com- 
pany; H. F. Sanner, Duggan-Rider Com- 
pany, Erie, Pa.; Hasty Jones, Art Metal 
Construction Company; E. L. Nugent, Se- 
curity Steel Furniture Equipment Cor- 
poration. - 

56: Front: S. L. Parmenter, American 
Crayon Company; Charles Underwood, 
Fulton Specialty Company; Lou Taver- 
nier, Fulton Specialty Company; Julius 
Kahn, David Kahn, Inc. Rear: Ben Jo- 
sephson, Josephson Manufacturing Com- 
pany; Harry Yager, David Kahn, Inc.; 
Ray R. Fritz, Fulton Specialty Company ; 
Morris Popper, legal adviser for New 
York stationers; Al. Johnson, Hotchkiss 
Sales Company; Bob Gemmell, Binney & 
Smith Co. 

57. Austin Leftwich, Tropical Printing 
Company, New Orleans; Jim Wallace, 
Carrithers-Wallace-Courtney Company, 
Atlanta, Ga.; Harry Frater, Trussell Man- 
ufacturing Company; G. K. Walters, 
School & Office Supply Company, Knox- 
ville, Tenn. (taken at Niagara Falls). All 
came up with Jim Cooper in his car to 
the convention. 

58. Arthur Lawless, S. E. & M. Vernon 
Company; Bob Sainberg, Sainberg & 
Company, Inc.; Donald MeLeod, Spence- 
rian Pen Company; Ray Fritz, Fulton 
Specialty Company; E. T. MacIntyre, De- 
fiance Sales Corporation. 

59. Harry A. Tompkins, over forty 
years with Scranton’s. 

60. Jack Condit, Joseph Dixon Crucible 
Company, who assisted the chairman of 
the golf committee. 

61. R. H. Schmidt, Baltimore Office 
Supply Company. 

62. Horace VanDorn, Joseph Dixon 
Crucible Company. 


uable products and accepting less profit 
than they might have in pushing the bet- 
ter grades, that is their lookout. 

Following Mr. Keeling’s address, Mr. 
Stratford of San Francisco offered the 
following resolution: 

“Resolved, That the National Station- 
ers Association endorses the action taken 
by the Business Furniture, Storage Equip- 
ment and Filing Supply Industry in the 
elimination of so-calied ‘large user’ or 
‘national account contracts,’ and goes on 
record as being opposed to the restora- 
tion of such special accounts.” 

Mr. Stratford’s motion to adopt the 
resolution was seconded by William F. 
Johnston of Los Angeles and passed 
without dissent. 

Mr. Greenleaf was called to the chair 
and expressed the thanks of the assembly 
to Mr. Keeling. He then recognized Mr. 
Diehl of Columbus, O., who suggested, 
with reference to the resolution sent to 
Washington approving the pencil code, 
that the dealers should have more of a 
look-in when such codes are being pre- 
pared. 

Mr. Wobber of San Francisco ex- 
pressed himself as satisfied with the pres- 
ent set up of the association. Mr. 
Hampton believed in the formation of as 
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many local associations as possible, work- 
ing cooperatively. 

General Manager Garvin then entered 
the room and took the chair, after which 
some further discussion ensued in clarifi- 
cation of what had gone before. 


Manufacturers’ Session— 


Tuesday 


The meeting was called to order by 
Vice-President H. T. Griswold at 10:30 
A. M. He expressed pleasure over the 
large attendance and the many evidences 
of interest in the convention proceedings. 
The chair then directed General Man- 
ager Garvin to introduce the principal 
speaker—Lieutenant David H. Tulley, 
Assistant Deputy Administrator, Paper 
Division of the NRA—who gave a brief, 
but spirited and interesting account of 
the organization and work of the admin- 
istration. The address, given in full else- 
where, need not be recapitulated. At the 
conclusion of Lieutenant Tulley’s re- 
marks, the chair appointed a nominating 
committee to select a chairman and a 
vice-chairman of the Manufacturers’ Di- 
A. G. Frost was named as chair- 
man, with Ed. L. Little, Sidney E. Col- 
lins, Harrie Copeland and Richard B. 


Carter as the other members of the com- 


vision 


mittee 

Chairman Griswold then introduced 
Harry Morgan, president of the National 
Stationers Association, who made a fine 
address in which he emphasized the belief 
that all the elements of the trade should 
work together for the good of each. The 
full text of the address appears elsewhere. 

The nominating committee reported 
the selection of R. A. Maish of the Den- 
nison Manufacturing Company as chair- 
man of the Manufacturers’ Division, and 
Sidney E. Collins of the Automatic Pen- 
cil Sharpener Company as vice-chairman. 
The report of the committee was accepted 
by unanimous vote. 

Mr. Maish made a neat speech of ac- 
ceptance, followed by an announcement 
by Mr. Garvin, whereupon the meeting 
adjourned. 


Continuation of Code Clinic, 
Tuesday Afternoon 


The meeting of the afternoon and 
evening discussed the commercial sta- 
tionery and office outfitting trade code. 
Addresses were made by Lieutenant Tul- 
ley and General Manager Garvin, who 
answered numerous questions Mr. 
Garvin said it had been the desire of the 
association to write a code that would 
not contain anything in the interest of 
our most vicious competition, and a 
code that would avoid the weak- 
nesses of the General Retail Code. Our 
job was so to define this business that it 
would preserve its identity in the whole 
scheme of distribution. The draft of the 





63. Ed. Wobber, Wobber’s, San Fran- 
cisco; Claude Conger, Trussell Manufac- 
turing Company. 

64. Theodore Becker, Art Metal Con- 
struction Company; Austin Leftwich, 
Tropical Printing Company, New Orleans. 


65. H.R. Frisbie, Roberts Office Supply 
Company, Portland, Maine; H. C. Me- 
Pike, Weis Manufacturing Company. 


66. TT. M. Norris and Harry Short, 
Columbian Art Works Company. 


66A. Gustave Fischer, Hartford, Conn. 


code originally prepared did not meet the 
approval of the NRA. Revision was in 
order. Along came the Wholesale Code, 
defining a wholesaler as one who sold to 
another for resale, and or to commer- 
cial, industrial or institutional users. The 
wholesaler therefore became a factor in 
the business of a large part of the con- 
suming trade. Since so large a percent- 
age of our business is with the commer- 
cial, industrial and institutional users, 
our trade logically joined with the whole- 
salers in principle and became distribu- 
tors, able to protect our own business 
against destructive price competition. 
“We hope to have written into this code 
eventually,” said the speaker, “the words, 
‘Commercial Stationer and Office Out- 
fitter’ in place of the word, ‘Distributor.’ 
It is the aim of my life to set the name 
of this business where it ought to be.” 

We attempt here a digest of the replies 
to some of the questions propounded: 

Carbon papers and typewriter ribbons 
are commercial stationery. Anyone deal- 
ing in them comes under the code. 

If the so-called school supply houses 
deal in merchandise commonly accepted 
as commercial stationery, they come 
under the code. It is not what you call 
yourself, but what you do that counts. 

If a contract department sells articles 
commonly known as commercial station- 
ery or office outfittings, then it belongs 
under the code. “We are getting much 
good cooperation from people who have 
contract departments, if they are prop- 
erly approached. We don’t want to 
throw this code at a fellow and say, 
‘You've got to do this.’ It is far better 
to say, “We have this code, we believe 
you are covered by it and that you are 
interested, and we'd like to have you 
come in with us.’ ” 

Concerns such as banks, for instance, 
with a select and limited list of cus- 
tomers, come under the code if they sell 
commercial stationery. A complaint 
made to the Commissioner of Banking 
should bring results. : 

The school supplies people have a code 
in which they attempt to set themselves 
up as a separate business. “There is a 
provision that we should cooperate with 
them on overlapping business, but our po- 
sition is that commercial stationery is 
commercial stationery and should be ad- 
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ministered as such. Many school suppl 
houses are commercial stationers. Sta- 
tioners who have school supply depart- 
ments should cooperate with other school 
supply houses. 

We haven’t as yet any control of sta- 
tionery departments in department stores. 
In those sections have ap- 
proached the department stores and asked 
them to come with us, we have had good 
results. It is to their advantage as well as 
The recalcitrants can be han- 


where we 


to ours. 
dled later. 
Wholesalers who sell to retailers other 
things than goods for resale, such as 
wrapping paper, etc., are to that extent 
commercial stationers and come under the 
rule. Specific complaint should be made. 
When a wholesale stationer sells to the 
retailer’s customer at wholesale prices, he 
becomes a stationer. He 


violates the code. The NRA will allow 


commercial 


a sufficient cost recovery so that the 
wholesaler will be selling under cost. 

The function of the wholesaler is to 
carry on in fields where manufacturers 
cannot profitably operate through retail 
channels, or with merchandise which the 
wholesaler can more profitably distribute 
to the retail trade. 

The General Manager expressed the 
view that cooperative buying organiza- 
tions are neither wholesalers nor retailers. 
and there is no place for them under the 
code. 

The Wholesalers have an open price 
system. The general manager believed 
it to be obvious that they are going to 
set up open prices for all functions. He 
said he could not believe that the whole- 
sale stationers were going to take the po- 
sition that the user is entitled to the same 
price their customers are entitled to. 

Then followed a discussion of the 
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paper distributing code and its price 
system. 

A member reported that on the Pacific 
Coast a price reporting plan is working 
effectively. Speaking of a marginal item, 
the paper trade called for prices on cut 
stock. These were filed, the different in- 
terests arriving at their selling prices 
which were pretty uniform. One opera- 
tor, after the required twenty-five per 
cent had been filed, received a notice of 
the new prices. He asked the secretaty 
how those prices affected him and was told 
he was bound by the lowest price filed. 
He then filed a price that was one-half 
to one-third lower than the lowest price 
filed. As his concern had not filed a cer- 
tificate, his prices were dropped in the 
waste basket and he was notified he must 
abide by the lowest. The retail dealer 


can sell at those prices and make a fair 


profit. 





Husbands and Wives at the Honeymoon Capital of America 





Starting at the top and reading clockwise: Mr. and 
Mrs. W. R. Diehl, Columbus, Ohio; Mr. and Mrs. Ster- 
ley Jerue, St. Paul; Mr. and Mrs. E. A. Keeling, James- 
town, N. Y.: Mr. and Mrs. Edwin I. Baer, Canton, 
Ohio: Mr. and Mrs. J. F. Hunt, Rochester, N. Y.; 
Mr. and Mrs. Paul Gosiger, St. Louis; Mr. and Mrs. 


Hans Prym, New York, N. Y.; Mr. and Mrs. G. M. 
Clute, Philadelphia; Mr. and Mrs. D. R. Pinney, Chi- 
cago 

Center: Mr. and Mrs. August Hunn of Milwaukee 
turn from a gaze at Niagara Falls to face the camera. 





Other questions were taken up such as 
the selling of inks by the jewelry stores; 
the fact that those in a given business sub- 
ject to the code are bound by it, whether 
they are members of an association or 
not. Reference was made to schools and 
boards of education. It was believed that 
the association ought to make a fight on 
some of the policies of these organiza- 
tions. 

With regard to different districts with 
different open prices, it is probable that 
a national code authority will have to 
pass on all of them and provide for a 
hling of all the regional prices in all the 
regions. The question of government 
purchases also came up and this matter, 
it is said, will be adjusted very soon. 

Mr. Garvin stated that after the code 
authorities assumed office, they would 
start work on a cost system and will sub- 
mit it to the NRA for approval. That 
will bring out certain facts that everybody 
must include in his cost. “Then we shall 
ask NRA to establish our cost as an in- 
voice cost plus whatever different factors 
they allow, and those may differ as to cer- 
tain sections of the country where costs 
are different. That is the first thing to 
be done under the code, as I see it. It is 
more important than open prices or any- 
thing else. It does not mean a uniform 
cost system, but it means that you must 
include certain factors. Whatever sys- 
tem you use, all of the factors must be 
included. That will be set up under the 
code and approved by the administrator.” 

The code provides that the national 
code authority may delegate to regional 
or sub-regional code authority any pow- 
Our code is based on the 


Powers 


ers they wish. 
idea of local self government. 
are delegated but not relinquished, includ- 
ing the making of prices. 

Then followed remarks by Lieutenant 
Tulley, deputy administrator of the paper 
division of the NRA, who was introduced 
as a friend of the stationery industry. 
Lieut. Tulley said he was particularly in- 
terested in the question of prices. The code 
authority may from time to time prescribe 
an open price plan to be in effect for cer- 
tain commodities. Before the code au- 
thority prescribes that plan, you are pro- 
hibited only from selling at less than your 
cost of production, which is to be set up 
and a cost formula announced. When 
approved, it becomes a part of the code. 
When the code authority declares an 
open price plan, you are subject to two 
restrictions. First, you are forbidden to 
file a price which combined with any con- 
dition of sale filed by you would permit 
the sale of any commodity for which the 
open price plan is in effect at or below 
cost. Second, you are prohibited once 
having filed a price, from selling any 
commodity upon terms and conditions 
other than those filed in your file sched- 
ule of prices 





19. A. R. Skibbe, Associated Stationers 
Supply Company; R. V. Potteiger, A. P. 
Little, Ine. 

20. H. C. Whittemore, secretary, Whole- 
sale Stationers Association; A. L. Wil- 
liams, Stationers Guild of America. 

21. Harry Balch, Quality Park Envelope 
Company; Nelson Bushnell, Alvah Bush- 
nell Company. 

22. P. R. Miller and H. V. Boswell of 
The Macey Company. 


23. Norman Pearce, Eberhard Faber 
Pencil Company, and Harold J. Hamp- 
ton, Stationers Club of Indianapolis. 


24. Paul Barrett, Johnson Chair Com- 
pany; M. R. Bush, Remington Rand, Inc. 


When a man publishes his price that is 
his price. Nobody can throw it in the 
waste basket, but if the code authority 
questions that price and it appears to be 
below cost, the code authority is author- 
ized immediately to investigate by send- 
ing a special agent to the plant to check 
up the books according to the cost for- 
mula and establish a cost. If the cost is 
established and that man does not with- 
draw his price, he can be held for $500 
a day for every sale he makes. 

Mr. Tulley discussed costs, open prices, 
the form of a price schedule, making cer- 
tain that all the prices contain all of the 
terms and conditions of sale. 

Lieutenant Tulley next discussed school 
supplies. He went on to say that a code 
is a law and to be a success, it must be 
simple. The trade is not going to 
emerge into an oasis after a long time 
through the desert, but the oasis will be 
found in good common sense and coop- 
eration. 

Mr. Garvin, following Mr. Tulley, 
spoke concerning some of the things con- 
tained in the general wholesaling code. 
He suggested that ten per cent at the end 
of the month that does not appear in the 
invoice is a violation of the code which 
says that one must not withhold from or 
insert anything in the individual bill that 
makes it inaccurate. If a bill does not 
tell the whole story, you are violating that 
section of the code. There is also the 
matter of inaccurate labeling, secret re- 
bates, etc. One who goes around and of.- 
fers a customer some discount without of- 
fering it to all in the same class, violates 
the code and the anti-trust laws. 

The general manager said that all peo- 
ple buying a comparable quantity should 
have the same discount. Accountants, 
for instance, are not a class and not en- 
titled to special consideration. A two 
per cent discount is discriminatory if not 
given to everybody. It may be that the 
authority may set up a higher minimum 
wage for outside salesmen. At present 
the outside men are controlled by min- 
imum wages as provided in the code. If 
a man is working on a commission and 
does not earn enough to amount to $15 a 
week, he must be paid $15 anyway. Ie 
was recommended to cut out charity dis- 
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counts. If you employ a man as sales- 
man you must pay him the minimum 
wage. 

After further discussion, the 
meeting adjourned until the wholesalers 
and distributors meeting at eight o'clock 
that evening. 


some 


Distributors and Wholesalers 
Meeting Continued 


The meeting was called to order by the 


general manager at ten o'clock. The re- 


Top row: Mrs. 
Hooks, Philadelphia, Penna.; Mrs. C. 


ton, N. Y.; Mrs. D. R. Pinney, Chicago, Ill.; Mrs. W. 
H. Caswell, Boston; Mrs. Sidney E. 
Horder, Chicago; 


worth, Syracuse; Mrs. F. 
Collins, Chicago; Mrs. H. G. 
Palmer, Pittsfield, Mass. 
Center row: 
starting to Niagara Falls. 


August Hunn, Milwaukee, Wisc.; Mrs. H. C. 
L. Hungerford, Bingham- 


Ladies at the McKinley monument just before 
Inset, left to right: 
Hoelscher, Frank Kraft, Peter J. Murrett, R. B. Lockwood, How- 


port of the nominating committee of the 
National Council and the election of di- 
visional code authority were taken up. 
Only those who had signed the assent 
were privileged to vote 

Mr. Jaques read the minutes of the Na- 
tional Council, including the names of the 
candidates and reported those names had 
been chosen unanimously by the National 
Council. The report was received and 
approved and the candidates named were 
elected. 


Some of the Ladies at the Convention 
ard Whipple, G. F. Lutz, Joe Hoelscher, L. H. Hoelscher, M. T. 
Morgan and Irwin Besser. 

Mrs. John D. Hanson and Miss Nell Rogge, New 
Orleans, La.; Mrs. Paul A. Gosiger, St. Louis, Mo.; Betsy Whit- 
man, Massillon, Ohio 


A. Went- Bottom: 


Mrs. F. H. 
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Secretary Garvin called attention to the 
deaths of Joe Harvey of the West Coast 
Printing & Stationery Company, Los 
Angeles; John McDonald, Hartford, 
Conn., and Clarence Smith of Louisville, 
Ky. He suggested that telegrams be sent 
to their respective families. This was or- 
dered done. 

A resolution was adopted regarding the 
classifications as issued by the Code Au- 
thority of the Envelope Industry. This 
resolution was incorporated in the report 


(first convention), Mrs. H. R. Frisbie, 


Miss Jane Frisbie, Miss Geneva Pierce, Portland, Maine. Un- 


Mesdames Ray 


fortunately some additional pictures of ladies were lost because 
the negatives were in a camera which was stolen enroute to 
Chicago from Buffalo. 
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Top: G. B. Bingham, The Burrows Bros. Company, Cleveland; 
George Mandeville, Wilson-Jones Company; Al. Burkhart, The 
Burrows Bros. Company, Cleveland; R. M. Tussing, Victor Safe 
& Equipment Company; Frank C. Morse, Browne-Morse Com- 
pany; Cort Worth, Esterbrook Steel Pen Manufacturing Com- 
pany; A. J. Mayer, Gregory, Mayer & Thom; H. C. MePike, 
Weis Manufacturing Company; Norman Watts, Stationers Asso- 
ciation of Louisville; John Dwyer, Ted Caswell and W. A. Went- 
worth of F. S. Webster Company. 
Center: C. C. Shee, Oakville Company; Julius Kahn, David 
Kahn, Inc.; Lou Tavernier, Fulton Specialty Company; Jack 


W. R. Dolliver, Providence Paper Company, Providence; Bill 

Hoge, The General Fireproofing Company; Lou Hoelscher, 

Hoelscher Stationery Company, Buffalo; A. J. Walker, Farnham 

Printing & Stationery William Clegg, The Clegg 
Company, San Antonio. 


Company: 


Bottom: R. R. Hodge, Gary Office Equipment Company, Gary, 
Ind.; William Koch, Koch Bros., Des Moines; Joseph Hoelscher, 
Hoelscher Stationery Company, Buffalo; B. J. Bristoll, Koch 
Bros., Des Moines; Lee Paddock, Acco Products, Ine.; Art 
Shearman, Wilson-Jones Company; R. Norman Brown, Brown 


Applebaum, Tags and Tickets, New 


pany; AL. 


of the Committee on Resolutions appear- 
ing on another page. 


Last General Session 


The convention was called to order by 
President Morgan at 2:40 P. M. He 
called on Mr. Garvin who read messages 
from P. T. Pearce, Houston, Tex.; H. L. 
Chandler, president, Wholesale Station- 
ers Association of the U. S. and Canada; 
Charles M. Marshall, Ivan Allen- 
Marshall Company, Atlanta; Charles A. 
Stott, Washington, D. C., and the Hall 
Litho. Company, Topeka. 

The report of the Manufacturers’ 
Committee was read by its chairman, R. 
A. Maish. 

Mr. Garvin presented the report of the 
Distributors’ and Wholesalers’ Divisional 
Organization Committee. 

Eberhard Faber read the report of the 
Budget Committee. 

Owing to the illness of Chairman 
Stockett of the Credentials Committee 
and his consequent return to Washing- 
ton, the Credentials Committee’s report 
was read by Mr. Garvin. 


York; 
Standard Diary Company; Frank Horie, Boorum & Pease Com- Al 
Agronick, Capital Stationery Company, Providence; 


Wallace 


Lovett, 


Neill Stewart read the report of the 
Committee on Resolutions. 


Next came an inspiring address by 
General Manager Garvin on “The Year 
Ahead,” after which the Nominating 
Committee reported through its chair- 
man, A. J. Walker. The reader will note 
by referring to the officers listed elsewhere 
that there is a somewhat different set-up 
than heretofore. This is due to the 
changes in the by-laws to conform with 


code requirements under the NRA. 


Following the election of the’ officers 
nominated by the committee, President 
Morgan (re-elected) resumed the chair 
and made graceful acknowledgment of 
the honor accorded him. At the sugges- 
tion of Secretary Garvin all of the newly 
elected stood and received the hearty 
greetings of the convention. 


A good will message was ordered sent 
to the Stationers Association of Great 
Britain and Ireland on the occasion of 
their annual meeting at Glasgow on June 
11. The suggestion was made by the 
secretary and the motion by Mr. Eber- 


Bros., Toronto: R. S. Cranston; J. McEvoy, Acco Products, Inc.; 
Williams, Stationers Guild; Jim 
ronto; Stan Woodruff, Acco Products, Ine. 


Moir, Brown Bros., To- 


hard Faber, who is a member of the Brit- 
ish organization. 

August Hunn read the report of the 
Committee on Supervision of Elections, 
and William H. Greenleaf presented the 
report of the Necrology Committee. 

There being no further business before 
the convention the meeting adjourned. 


Field Division 


At a meeting of the Field Division of 
the National Association a_ resolution 
was adopted to the effect that all manu- 
facturers’ representatives should become 
members of the Field Division; that all 
memberships in travelers’ clubs in this in- 
dustry should be interchangeable; that 
all members of travelers’ clubs should be 
Field Members of the National Station- 
ers Association, and that the by-laws be 
so amended as to provide for annual dues 
of $5.00, three dollars of which is to be 
retained by the National Association, 
and two dollars to be retained by the 
regional group with which the traveler is 


afhliated. 
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Paul Buckwalter, National Blank Book Company; Don 
Crile, Office Equipment Company, Canton, Ohio; R. H. Jonas, 
Oxford Filing Supply Company; Ronald Tope, Tope Book & 


Office Supply Company, New Philadelphia, Ohio; Richard 
Towne, National Blank Book Company; Lieutenant David H. 
Tulley, deputy administrator, NRA; Fred Christianson, S. E. 
& M. Vernon, Inc.; Jack N. Autry, Cooke & Cobb Company; 
Jack Tamany, Boorum & Pease Company; John B. Kemp, Eve- 
ready Calendar Company; H. G. Horder, Horder’s, Ine., Chi- 
eago; Carl A. Finck, Eberhard Faber. 
Center: F. M. Von Ritter, Stationers Loose Leaf Company; Ben 
Kysor, Yawman and Erbe Manufacturing Company; Harold 
Gale, Buffalo; H. E. Hawkins, Stationers Loose Leaf Company; 








Portland, Maine; E. C. Clifton, Cooke & Cobb Company; 
Charles F. Underwood, Fulton Specialty Company; Ray Weis- 
senborn, General Pencil Company; Robert Sainberg, Sainberg 
& Company; Mark T. Morgan, Eberhard Faber, both with Eber- 
hard Faber Pencil Company. 
Bottom: Harry R. Sanner, Duggan-Rider Company, Erie, Penna.; 
Ed. Wallace, Oil City, Penna.; Theodore Becker, Art Metal 
Construction Company; C. M. Dunn, Geer-Dunn Company, 
Jamestown; Dick Lockwood, Millington Lockwood, Inc., Buf- 
falo; Irwin Besser, Besser’s, Buffalo; Charles D. Christmann, 
Eagle Stationery Corporation, Buffalo; Frank A. Kraft, Yawman 
and Erbe Manufacturing Company, chairman of golf committee; 


John A. Gilbert, Office Appliances; 
Company ; 


The Annual Golf Tournament 


The annual golf game was held at the 
beautiful grounds of the Meadowbrook 
Golf and Country Club, Clarence, N. Y., 
which is about fifteen miles from Buffalo. 
Some of the visitors liked the course so 
well that they arranged to play it several 
times during convention week. Starting 
at nine-thirty in the morning, players teed 
off until the middle of the afternoon, the 
last foursome finishing about six o'clock. 
The weather was cool and clear, which 
made it ideal for golf. 

In the contest between East and West 
for the Eberhard Faber trophy, the East 
won five to two, with one tie. The east- 
ern team with its scores was as follows: 
L. H. Tavernier, captain, 78; Ray Weis- 
senborn 75; Julius Kahn 83; Robert Sain- 
berg 78; Eberhard Faber 83; J. B. Kemp 
77; Jack Applebaum 85; C. P. Finck 79. 
The opposition from the West was com- 
posed of H. C. McPike, captain, with a 
75; Harry Horder 81; Arthur J. Walker 
83; Lou Hoelscher 82; I. L. Besser 85; 
R. E. Hodge 78; Benjamin Kulp 74; Joe 
Hoelscher 89. The East had a total of 


638 strokes against 647 for the West. 


Frank Palmer, Eaton Paper 
Horton Frisbie. Roberts Office Specialty Company, 


The low net score for the day was won 
by W. D. Evans with a 72. He was 
awarded the silver medal donated by 
Cel-U-Dex Company and the attractive 
Buffalo stationers’ cup donated by Smith 
Metal Arts Company. 

Low gross was won by F. H. Palmer 
with an 86. He received a gold medal, 
also donated by Cel-U-Dex Company. 
Other leading prize winners were: 

Second low net, Benjamin Kulp; third, 
Norman Watts; fourth, Ray Weissen- 
born; fifth, H. C. McPike; sixth, F. H. 
Palmer; seventh, Walter Wentworth; 
eighth, William Clegg; ninth, Leo Ro- 
nan; tenth, G. B. Bingham; eleventh, Al 
Williams; twelfth, ]. B. Kemp; thirteenth, 
W. R. Dolliver; fourteenth, L. H. Tav- 
ernier; fifteenth, George Mandeville; six- 
teenth, H. Frisbie; seventeenth, Robert 
Sainberg; eighteenth, R. E. Hodge; nine- 
teenth, Norman Brown; twentieth, Stan 
Woodruff. 

Seventy-two players competed and 
seventy-two players received prizes. The 
committee handling this work, headed by 
Frank A. Kraft of Yawman and Erbe 
Manufacturing Company, performed their 


Mrs. F. H. Caswell, Mrs. Mark Morgan and Mrs. W. A. Went- 


worth. 


task in a remarkably efficient manner. 
Prizes were given out during the early 
evening, after the tournament. 

The method of handicapping was orig- 
inal. No one knew when he started to 
play what his handicap would be nor how 
it was to be determined. The committee 
hit upon the plan of basing handicaps 
on play for one nine and selected the 
first nine by lot as the one to serve the 


purpose. 


Following are the names of the players, 
with their records: 


Name Gross Handicap Net 
Ch Ske. 93 1 82 
Se 8 ieee 101 17 84 
H. C. McPike...... 89 14 75 
ee 0 eee 109 20 89 
oy eee 97 20 77 
5. We. Fem. ..6s. 95 16 79 
Harry Horder ...... 101 20 8l 
Pa, Pee ai ss sven ds 95 17 78 
F. H. Palmer....... 86 ll 75 
a ee 111 25 86 
Jerry McEvoy ...... 143 59 &4 
Al Williams ....... 117 40 77 
Stan Woodruff ...... 110 32 78 
ae ee 98 20 78 
Bob Cranston ....... 97 17 80 
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Name Gross Handic ap Net 
Art Shearman 123 38 85 
Lee Paddock 131 44 87 
Wallace Lovett 105 26 79 
Al Agronick 136 44 9? 
I J Horie 126 40 86 
C. M. Dunn 117 29 88 
Theo Becker 99 19 RO 
S. W. Wallace 102 23 79 
Leo Ronan 93 17 76 
W. D. Evans 103 3] 72 
Harry Sanner 152 63 89 
F. M. Von Ritter 121 40 81 
H. E. Hawkins 117 35 82 
B. B. Kysor 113 34 79 
John A. Gilbert 113 29 &4 
Bob Sainberg 98 20 72 
Ray Weissenborn 88 13 75 
P. B. Buckwalter 116 29 87 
LD. A. Crile 113 3] 82 
Julius Kahn 109 26 83 
Jack Apple baum 113 28 85 
C. F. Underwood 114 3] 83 
L. H. Tavernier 97 21 78 
Norman W atts 103 29 74 
Ted Caswell 100 21 79 
John Dwyer 113 31 82 
Walter Wentworth 116 40 76 
R. P. Towne 94 14 80 
Fred Christiansen o4 14 8O 
Lieut. D. H. Tulley 105 23 82 
Jack Autry 100 20 80 
G. B. Bingham 111 34 77 
Albert Burkhardt 99 19 80 
R. N. Tussing 93 13 80 
Geo. S. Mandevill 101 23 78 
C. P. Finck ll! 32 79 
M. T. Morgan 114 26 88 
Eberhard Faber 109 26 83 
\. |. Walker 114 3] 83 
Wm. Hoge 110 3] 79 
Lou Hoelscher 110 28 8&2 
Bill Clegg 2 16 76 
©. D. Christmann 212 95 117 
Irwin Besser 171 86 85 
R. B. Lockwood 209 lol 108 
C. C. Shee 103 21 82 
W. R. Dolliver 105 28 77 
Harrie Copeland 117 25 92 
Ben Kulp 91 17 74 
Woodson W addy 112 29 83 
Vic Johnson 119 34 85 
los. Hoelscher 108 19 89 
B. J. Bristoll 111 3] 80 
Wm. Koch lll 3] 80 
R. | Hodge 104 26 78 
R. J. Jonas 134 46 88 
R. E. Tope 115 3 | a4 


Personnel of Code Authority 


The Code Authority set up for the 
commercial stationery and office outfit- 
ting trade is composed of the following: 
Alvin R. Skibbe, Associated Stationers 
Supply Company, Chicago; George H. 
Clark, Clark & Gibby, New York City, 
Herman Cast, Western Lithograph Com- 
pany, Wichita, Kas.; William F. John- 
ston, Schwabacher-Frey Company, Los 
Angeles; W. C. Clegg, The Clegg Com- 
pany, San Antonio, Tex.; William H. 
Brooks, Jr., William F. Murphy’s Sons 


Company, Philadelphia. 


The Fixing of Prices 
Controversy 


Che subject of price-fixing under the 
NRA has recently caused lively discus- 
Arguments flew back and forth as 
Recovery Act 


sion 
to whether the National 


83. Herbert B. Elmer, Eberhard Faber 
Pencil Company; Charles Ramsey, Ever- 
eady Calendar Company. 

84. Harry and Walter 
Manufacturing Company. 

85. Ernest Childs, The W. H. Gunlocke 
Chair Company; G. P. Campbell, T. H. 
Payne Company, Chattanooga. 

86. E. A. Mannhardt, American Pencil 
Company; N. L. Kirkland, Aeme Printing 
& Stationery Company, Pittsburgh. 


Nichols, Weis 


does or does not abrogate the anti-trust 
laws, and what the effect of price fixing 
will be if permitted 

In a news letter to the trade dated 
June 8, Mr. Garvin advises dealers to sit 
tight and not to worry. The ruling does 
not wipe out all price provisions. The 
ruling doesn’t mean that the trade can’t 
get some things done on stabilization 
perhaps more can be done than anyone 
has expected. 

Also, there is a set-up for open prices, 
and it is quite possible that this can be 
handled in the interest of the business. 

“We have an office here in Washing- 
ton,” continued the General Manager. 
“We have a powerful association * * * 
we have a more united tie-up than we 
have ever had heretofore, and there is 
nothing to prevent this industry from go- 
ing to battle, if necessary, with NRA and 
demanding more than we ever contem- 


plated.” 
Buffalo Night 


The stationers of Buffalo put on a 
party on Monday evening, June 4, that 
delighted everyone present. The event 
was held in the ballroom of the Hotel 
Statler, and approximately 600 persons of 
both sexes were there. A _ delicious 
buffet lunch was served from tables next 
to the walls about the room. A large 
orchestra was provided and many enjoyed 
the social dance numbers which alternated 
with professional entertainment of a high 
order. 

Much credit for the 
evening is due to the ladies of the enter- 
tainment committee—Mrs. P. J. Murrett, 
chairman; Mrs. R. B. Lockwood, Mrs. 
L. H. Hoelscher, Mrs. J. T. Hoelscher, 
Mrs. F. O. Dennis, Mrs. R. W. Eaton, 
Mrs. Frank A. Kraft, Miss Isabelle Ryan, 
Mrs. M. T. Morgan, Mrs. C. E. Christ- 
mann, Mrs. Irwin Besser, Mrs. C. G. 
Grauer, Mrs. R. M. Tussing, Mrs. J. A. 
Condit, and Miss Loretta Ryan. 

The Buffalo Convention Committee 
also deserves praise for its part in making 
the evening a success. That committee 
consisted of the following: P. J. Murrett, 
chairman and Messrs. Tussing, Dennis, 
Eaton, J. T. Hoelscher, Kraft, Lockwood, 
Christman, Besser, Grauer and Condit. 

Companies whose assistance made the 
success of the evening possible included 
Remington Rand, Inc., Victor Safe and 
Equipment Company, Gunlocke Chair 
Company, Sikes-Cutler Company, Corry- 


success of the 
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Jamestown Corporation, Yawman & Erbe 
Manufacturing Company, Erie Art Metal 
Company, Besser’s, Inc., The Dennis 
Company, Eagle Stationery Company, 
Eaton’s, Inc., Hoelscher Stationery Com- 
pany, Inc., Lockwood’s, Ryan & Williams, 
and Otto Ulbrich Company. 


That Niagara Trip 


While the men of the convention were 
wrestling with codes, code interpretations 
and other topics on Tuesday, the ladies 
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were enjoying one of the most delightful 
outings that have fallen to the lot of the 
fair sex at any convention. Promptly at 
eleven o'clock the automobiles were filled 
and the procession started, proceeding 
first to the McKinley Monument, where 
a group photograph was taken. This 
done, the automobiles were loaded again 
and the party proceeded north through 
Delaware Park, a fine residential district, 
and on up Massachusetts avenue to the 
Peace Bridge spanning the Niagara river 
between the United States and Canada. 
Proceeding to the Canadian side, they 
went down Canadian boulevard to Ni- 
agara Falls. To many of the guests this 
view of the Falls and the sight of the 
Burning Springs were new and interesting 
experiences. 

Returning, the sixty-eight ladies and 
their official escorts proceeded to the Gen- 
eral Brock hotel at Niagara Falls, Ont., 
where an excellent luncheon had been 
prepared. There was an arrangement for 
prizes, the winners in the order named 
being Mrs. J. R. Davies of Philadelphia, 
Mrs. Ed. L. Little, Wabash, Ind., Mrs. 
Fred L. Keenan, Buffalo, Mrs. Karl G. 
King, Gary, Ind., Mrs. G. M. Clute, 
Philadelphia, and Mrs. Mark Morgan, 
Buffalo. 


The trip was continued on the Canadian 
side to Queenstown, Ont., and thence 
across the International Bridge to Lewis- 
ton, N. Y., proceeding to Niagara Falls 
on the American side, where the party 
visited Goat Island and viewed the fa- 
mous Rapids. ‘ihe return journey was 


luncheon were arranged for the ladies, 
and on the evening of that day the annual 
banquet was held in the big ball room of 
the Statler. 


The Annual Banquet 


The annual banquet taxed the capacity 
of the large ballroom of the Statler Hotel. 





Charles P. Garvin, general manager, Na- 

tional Stationers Association and P. J. 

Murrett of Ryan & Williams, chairman of 

the Buffalo entertainment committee, two 

extremely busy individuals throughout 
the convention. 
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Mrs. Hoelscher; Lieutenant David H. 
Tulley, assistant deputy administrator, 
Paper Division, NRA; Past Presidents 
W. Neill Stewart, Arthur J. Walker, 
Ivan Allen, Woodson P. Waddy, E. 
Clifton Wilson, E. H. Sell and William 
Brooks, B. J. Bristol, William Greenleaf, 
William H. Brooks, Jr., William Hough, 
C. M. Dunn, Rose Cushman, Frank R. 
Fargo, Mrs. Fargo, and Jack Fecho. 
After the dinner a small humorous skit 
was presented, the subject being the NRA. 
The characters were Vic Johnson, a 
Scandinavian diplomat; William H. 
Brooks, Jr., as Mrs. Rumsey; Woodson 
Waddy as General Johnson; Carl Schutz 
as Clarence Darrow; and Leo Wertheimer 
as the small business man. The players 
were dressed in style to fit their parts 
and performed their roles in fine style. 
The address of the evening was a brief 
talk by Lieutenant David H. Tulley who 
took occasion to express his pleasure at 
being permitted to attend the convention 
and participate in its meetings. 
Following Lieutenant Tulley’s remarks, 
Harry Morgan, who was re-elected presi- 
dent a few hours before, was inducted 
into the toastmasters’ union with the as- 
sistance of a number of older members 
of the union. He was presented with a 
beautiful silver service. He expressed his 
heartfelt gratitude for the gift and for 
the feelings which prompted it. In re- 
sponse to comments on his useful ad- 
ministration he gave credit to the co- 
operation of the vice-presidents of the 





The Annual Banquet in the Ballroom of the Statler Hotel, Buffalo, Held on the Evening of June 6 (King Photo) 


by way of Tonanwanda and Kenmore. 
Much credit is due to Harry Tehan 

and George Griffiths who arranged the 

details of the trip and acted as official 


escorts. 


Bridge and Luncheon 
On Wednesday a bridge party and 


The room was attractively decorated and 
draped with American and British flags. 
Music was furnished by a high class 
orchestra. Those sitting at the speakers’ 
table included President Harry Morgan; 
General Manager Charles P. Garvin; 
Mrs. Garvin; Lou Hoelscher, chairman 


of the Buffalo convention committee; 


various divisions, governors of the re- 
gional districts, the Buffalo committee 
and the general manager’s office in Wash- 
ington. He expressed particular apprecia- 
tion of Mr. Garvin’s useful service. 

After the dinner chairs and tables were 
removed and dancing followed for a 
couple of hours 
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Lew Hawkes of the C. Howard Hunt 
Pen Company with Mrs. Hawkes and 
a granddaughter, were active in conven 
tion doings. Mr. and Mrs. Hawkes were 
present at the previous Buffalo conven 
tion twenty-three years ago and apparent- 
ly Time has not dimmed their enjoyment 
of convention fun. Mr. Hawkes has a 
record of over half a century in pen sell- 
ing 

° 
Frost of the Esterbrook Steel 
makes 


A. G. 
Pen Manufacturing Company, 
every move count. Every job is a job to 
be done well 
° 

Presented by Frank 
Waterman. See them. Try them. 
Buy them.” Mr. Waterman 
He sticks to it It 


“Fifty years ago 


Use them 
says that is his story 


Stationers and office equipment men, and their ladies who, fol- 
lowing the National Convention at Buffalo, journeyed to James- 


IN AND ABOUT 
THE CONVENTION 


man for the Security Steel Equipment 
Corporation, Avenel, N. J., was decided 
ly on the job. 

. 


Harold Hawkins, with his white hair 
and youthful countenance, ably repre- 
sented the Stationers Loose Leaf Com- 
pany. 

° 

Rose Cushman, private secretary to 
the general manager, rates the winner’s 
cup as Miss Efficiency or something else 
complimentary. 


Jamestown; 


R. J. McMeans: 
ing Co., Niagara Falls, N. Y.; G. C. S$ 
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Nelson Bushnell, who was active in 
convention affairs, is of the third genera- 
tion of Bushnells who have advanced the 
banner of the Alvah Bushnell Company. 

° 

Some folks win honors and others have 
honors thrust upon them. Clarence 
Straubel, Harvey Rockwell, Harold 
McPike and a certain trade paper repre- 
sentative were holding converse in the 
lobby, when they were approached by a 
Philadelphia dealer and another dealer 
from somewhere else. The Philadelphian 
introduced his friend to the group. 
When it came to the turn of the trade 
paper man to be introduced, he was last 
but by no means least, for he was intro- 
duced as “Mr. Sprott,” proving that 
there is much value in the company one 


keeps. 





Jacob Wahl, Wahl Printing & Bind- 


anderson, Sanderson Bros., 


town, N. Y., as the guests of the Art Metal Construction Company North Abington, Mass.; A. J. Walker, Farnham Printing & Sta- 
on June 8. All those accompanied by ladies drove their own tionery Co., Minneapolis, Minn.; Mrs. Cohn, Olean, N. Y.; H. H. 
ears. Others came down by chartered bus from Buffalo, with Cast, Western Lithograph & Office Supply Co., Wichita, Kans.; 
Theo. Becker, manager of agencies. in charge. The guests were Ivan Allen, Ivan Allen-Marshall Co., Atlanta, Ga.; T. G. Carlson, 
welcomed by Messrs. Larson and Keeling, and after a luncheon Jamestown; Mrs. H. H. Cast, Wichita; Fred Downes, Downes- 
and business conference, toured the Art Metal factories, and Randolph Co., Tulsa, Okla.; Miss Cast, Wichita; Mrs. A. J. E. 


viewed the merchandising and product exhibits at the factory 


Larson, Jamestown; Miss French, Buffalo; 


Alton Carlson, James- 


and at the furniture market building. town: Mrs. Bloomquist, North Warren, Pa.; C. M. Dunn, Geer- 
The entire party, augmented by all the members of the Art Dunn Co., Jamestown; Mrs. C. W. Simpson, Jamestown; Mrs. 
Metal home staff and their ladies, were entertained at a dinner E. A. Keeling, Jamestown; Mrs. H. D. Happy, H. D. Happy 
dance at the Hotel Jamestown in the evening. Co., Mayfield, Ky.; H. C. Chadwick, Jamestown; Mrs. T. G. 
The individuals in the above picture are, left to right—Theo. Carlson, Jamestown; A. J. E. Larson, Jamestown; G. P. Camp- 
Becker and Roscoe Clark, Jamestown, N. Y.; Leo Burt, Burt & : e taggl ~ Genin . £ ee : 
. . : bell, T. H. Payne Co., Chattanooga; E. L. Beach, Jamestown; 

Jeffers, Inc., Hartford, Conn.; T. P. Howell, T. H. Payne & Co. : a a ol : 

8 ee ‘ ; . « G. E. Maybury, Barnsdall Printing Co., Bradford, Pa.; H. 
Chattanooga, Tenn.: R. C. Finch, Jamestown; H. F. Sanner, ane <r om 

Erie, Pa.; Carlton Page, Buffalo, N. Y.; Happy, Mayfield, Ky.; C. W. Simpson, Jamestown; H. M. Bretz, 


Duggan-Rider Co., 
R. Harper, General Supply Co., Inc., 
Bloomquist, North Warren, Pa.; 
Co., Buffalo: Robert Sanderson, 
ton, Mass.; A. G. Spetz, Jamestown; 


tain Stationery Co. Barre. Vt.: 
is told even in pictures done by O. 
Kessler. 


. 
Tom Emerson of The Conklin Pen 
Company, Toledo, won the laurels as the 
Beau Brummel of the convention. He 
says winning laurels is just an old Conk- 


lin custom 
° 


a L. 


contact 


Nugent, dealer-agency 


Albuquerque, N. M.; 
Vernon Page, Vernon Page 
Sanderson Bros., 
Lester Cheyne, 


A. Johnson, 


as, 


North Abing- Co., Gary, Ind.; 


Green Moun- port, 
Postindex Co.. 


Bill Clegg, Clif Wilson and Neill 
Stewart of Texas formed a strong trio. 
Bill said that with two presidents from 
Texas, he guessed he’d have to be con- 
tent with a vice-presidency. 


. 
Candidates for the Home for Golf 
Cripples—Harry Ferry and Bill 
Stockett. Golf g games do take their toll. 


Archie Sherer Co., Dayton, O.; 
FE. A. Keeling, Jamestown; R. E. Hodge, Gary Office Equipment 
F. S. Fidlar, 
la.; D. H. Cohn, 


Geer. Geer-Dunn Co., Jamestown. 


Charles Atwood, Jamestown: 


Chambers .Co., Daven- 


Olean, N. Y.; C. M. 


Fidlar H. 
F. H. Oakleaf Co.. 


One definition of a good movie need- 


Don Grant in action. 
° 


ing no censor 


The West and the East do meet some- 
times and go into action. Consider 
Harry Morgan and Wash Jaques. 
They get things done. 

° 


It was a joy and satisfaction to see Bill 
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Top: Andy Maish, Dennison Manufactur- 
ing Company; Leo Wertheimer, Joseph 
Redegeld Company, New York; a strik- 
ing example of big business and the small 
business man. 
Center: Father & Son—Joe Hildreth, Es- 
terbrook Steel Pen Company (retired), 
and his “son,” Bill Smith, of Ace Fastener 
Company, the pair inseparable. 
Bottom: Claude Conger, Vice-President 
and Sales Manager, The Trussell Manu- 
facturing Company, Poughkeepsie, New 
York, on a lion hunt in Buffalo. Our old 
friend Hercules slew the Nemean lion 
with bare hands. Mr. Conger subdued the 
McKinley square lion with the same 
weapons, reinforced with a good five-cent 
cigar. Hercules probably would have 
blown smoke in the eyes of the lion on 
the plains of Nemea had Walter Raleigh 
taken his trip to Raleigh, North Carolina 
before the encounter. Hercules ever af- 
terward was pictured with the lion’s mane. 
Mr. Conger will probably join the Lions’ 
Club instead. 


Greenleaf active again at a convention. 
e 
Two who cover the past, present and 
future of loose leaf—George Wolcott 
and Ray Martin. 
. 

One of the conditions impossible to 
consider would be the absence of Harry 
Tehan, whose competence in managing 
sightseeing tours, etc., is so outstanding. 
Harry functioned again at Buffalo and 


there were no complaints. 
° 


Ed. Keeling says that Booth Tarking- 
ton may be famous as the gentleman 
from Indiana, but Atlanta became fa- 
mous through Ivan Allen, the gentle- 
man trom Georgia. 

« 

In addition to the substantial contribu- 
tion to Buffalo Night at the convention, 
Remington Rand presented an unique 
and useful invitation to visit their main 
office in Buffalo and inspect their display 
of dealer items. The invitation consisted 
of one of the company’s new carbon packs 
of Universal carbon paper with a protec- 
tive glassine envelope imprinted with the 
words “Greetings from Remington 
Rand” and an invitation to call. 

< 

Compliments were handed out to Mrs. 
P. J. Murrett, chairman of the ladies’ 
entertainment committee and the mem- 
bers of that committee, all of whom 
worked with unremitting industry, tact 
and resourcefulness to make things run 
smoothly. The names of the committee 
members are to be found elsewhere. 

e 

Compliments should also be paid to the 
vice-chairmen of the National conven- 
tion committee and also to the Buffalo 
convention committee, of which Lou 
Hoelscher was chairman. The National 
convention committee consisted of C. P. 
Garvin, chairman, and the following 
vice-chairmen: Lou Hoelscher, Wil- 
liam E. Hough, R. A. Maish, 
Reginald Tussing, and Victor John- 





son, while the Buffalo convention com- 
mittee was made up of the following: 
Lou Hoelscher, chairman; P. J. Mur- 
rett, Reginald Tussing, F. O. Dennis, 
R. W. Eaton, J. T. Hoelscher, Mark 
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T. Morgan, J. A. Condit, R. B. Lock- 
wood, Vic Johnson, Charles Christ- 
man, Irwin Besser, Christopher 
Grauer, C. M. Dunn, Frank A. 
Kraft and Joseph Moloughney. 

- 


The Autopoint pencil people sup- 
plied junior mechanical pencils for the 
golf players. These pencils were in- 
sctibed with the National Association 
name, date of convention, etc. 

e 

A. P. Little, Inc., distributed paper 
weights made from their ribbon boxes. 
Many tried to open them and failed. 

. 


Another souvenir of the convention 
was Quill ink in its unique and triangular 
package. Quill ink has some strong per- 
sonalities behind it. 

e 

The Hotchkiss Sales Company 
made many of the ladies happy by pre- 
senting them with one of their handsome 
enameled hand staplers. These were also 
used as bridge prizes. The company was 
represented at the convention by A. E. 


Johnson. 
+ 


Among those who exhibited goods at 
the convention was Albert G. Sanders, 
who showed Gregg spiral bound note 
books, composition books, memo books, 
etc. 

. 

Others who demonstrated their lines in 
rooms especially rented for the purpose 
included The Heyer Corporation, 
Chicago, duplicating machines and sten- 
cils; Quill Ink Corporation, New 
York City; The Rotospeed Company, 
Dayton, Ohio, and the Stencilpress 
Company, Cleveland, Ohio. 

. 


Among the interesting things distrib- 
uted at the convention was a package of 
transparent index tabs known as the Cel- 
U-Dex made by the Cel-U-Dex Cor- 
poration of Brooklyn, N. Y. These 
tabs are ingeniously made and come in 
tinted shades or clear. They are packed 
in cellophane. 

e 

Following its usual custom, and a very 
acceptable one, was the book of banquet 
songs supplied by The Modern Sta- 
tioner and containing all the good old 
stand-bys. 

. 

A. P. Little, Inc., Rochester, distrib- 
uted a cordial invitation to view their ex- 
hibit in Room 648 where they showed a 
complete display of ribbons and carbons. 
The invitation was accompanied by a 
folder entitled A Plain Statement of Per- 
tinent Facts of Value to Stationers. One 
of the interesting things within this folder 
was a sample of Cobweb carbon forty 
years old. 

° 


Several special dinner parties were 
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given by manufacturers to their friends 
This is always a pleasant feature of the 
convention 

e 

On Friday following the convention a 
party of representatives and friends were 
taken by E. A. Keeling, sales manager, 
and Theo. Becker, agency manager of 
the Art Metal Construction Company, 
to the Art Metal plants at Jamestown. 
General Manager Larson with the lo- 
cal personnel acted as host for the day. 

. 

Frank A. Kraft, Buffalo Y and E 
representative and chairman of the golf 
committee, had one of the finest collec 
tions of golf prizes this writer ever saw. 
These prizes are not Mr. Kraft’s, but 
were donated for the convention golf con- 
test. There was a prize for every winner 

. 

The handicap plan for the golf tourna 
ment was so fair that it took close figur- 
ing to decide who won what. The final 
scores were productive of many ties. The 
handicapping was based on the actual 
performance for the day, using one of the 
nine hole score figures as a basis. 

° 

After the diplomatic corps had done 
its stuff at the banquet, rumor had it that 
the industry might lose some of its shin- 
ing lights through command to serve with 
the League of Nations. Woodson 
Waddy, Bill Brooks, Carl Schutz, 
Vic Johnson and General Manager 
Garvin established new standards for 
oratory and the impersonation of celeb- 
rities. However, there were several 
who were disappointed. Herman Cast 
did not get a chance to make his Kansas 
City speech. Ivan Allen was prevented 
from making his talk on Atlanta, and 
Al Skibbe was deprived of the oppor- 
tunity of making his speech on behalf of 
Chicago. Honors being even, the prize 
of being the next convention city, was 
held in abeyance with the probabilities 
indicating Kansas City, Mo. 

. 


Mrs. Ed. Keeling, Mrs. Bob Pin- 
ney and Mrs. H. U. Bittman attended 
their first convention and declared that 
they will hereafter be present at others. 

e 

Much rejoicing was occasioned over the 
fact that Mrs. Ed Little was again able 
to attend the convention and take part. 
Mr. and Mrs. Little were the recipients 
over Mrs 


of many congratulations 


Little’s recovery 
+ 

One of the vital events of the week 
was the twenty-ninth annual executives 
secret session of that exclusive organiza- 
tion known as the Club. The meeting 
was held at the eleventh hole during the 
golf game at Meadowbrook and was at- 
tended by Potentates Tussing, Bing- 
ham, Burkhardt and Mandeville with 


their hymn books and testaments. As 


1. C. E. Reynell, Oxford Filing Supply 
Company; Fred O. Dennis, Dennis & 
Company, Buffalo; R. A. Jonas, Jr., Ox- 
ford Filing Supply Company. 

2. Joseph A. Oswald; J. A. Oswald, H. 
R. Miller, all of The Rotospeed Company. 

3. John D. Hanson, Perry & Buckley 
Company, New Orleans; W. E. Hough, 
Victor Safe & Equipment Company; H. 
H. Cast, Western Lithograph Company, 
Wichita, Kan. 

4. George F. Lueking, Mrs. Edith Cald- 
well, C. Lee Downey, all with The C. L. 
Downey Company. 

5. J. Lenahan, Wilson-Jones Company; 
August Hunn, H. H. West Company, Mil- 
waukee; Richard B. Lockwood, Milling- 
ton Lockwood, Inc., Buffalo. 

6. Al Besser, Trussell Manufacturing 
Company; C. R. Chamberlain, Cel-U-Dex 
Company; Jack H. Hallam, Cel-U-Dex 
Company. 


usual a “good deck” was present and 
after deliberation the meeting adjourned. 
. 


Al Williams took three swings at his 
ball on the first tee at Meadowbrook 
without touching it. He turned to Stan 
Woodruff and exclaimed, “By golly, 
this is a tough course.” Stan, who sized 
up the situation like a gentleman, offered 
to make a bet, whereupon Professor Wil- 
liams proceeded to take off his glasses 
and go to work. Al, it is said, took home 


the forty cents. 
. 


Despite what the Good Book says, there 
is something new under the sun, or was. 
It is a golf game played in the early 
morning hours. Art Shearman calls it 
B.V.D. golf. 

. 

The only way Lou Hoelscher could 
get any rest was to disappear. Nobody 
knew where he was because he went to 
Joe’s room to rest. It is reported that 
in his absence, his trousers were delivered 
to his own room, entailing some embar- 


rassment. 
e 


Lieutenant Tulley of the NRA and 
elsewhere is a welcome participant in na- 
tional association meetings which are 
convened to solve the problems of the 
industry. The Lieutenant tells stories 
and plays golf with the same determina- 
tion and ability to accomplish a definite 
purpose as he explains and expounds the 
workings of the NRA. 

. 

General Manager Garvin insists 
that only one speech can be made at a 
time. 

. 

Any time matters slowed up at the 
convention all that needed to be done 
was to tip off the band to play California, 
Here I Come, whereupon Harry Mor- 
gan and the rest of the Pacific Coast 
delegation would stand up, and boy, how 
this did wake up the rest of the folks! 

. 

Harry Morgan has one rule and that 

is, the way to do a thing is to do it. 

















































































7. Tom Coles, J. S. Sprott and George 
Long of The Globe-Wernicke Company. 

8. Donald Grant, McMillan Book Com- 
pany; C. H. Everly, Office Appliances; 
Fred L. Adams, McMillan Book Company. 

9. H. W. Bittman, Jim Cooper and C. E. 
Vieth, all of A. W. Faber, Ine. 

10. Mrs. Ray Hoelscher, Bill Hoge, The 
General Fireproofing Company, and Mrs. 
Ross Lown. 

ll. W.E. Hough, Reginald Tussing, Ed. 
Knapp, all with Victor Safe & Equipment 
Company. 

12. R. B. Vail, Vail Manufacturing Com- 
pany; F. R. Curtiss, Neva-Clogg Products, 
Inc.; S. M. Babson, Bates Manufacturing 
Company, all members of code authority 
for stapling machine group. 


After getting everyone seated at the 
banquet and finding a seat for himself 
beside Mrs. Little for a moment, one of 
the waiters spilled a trayful of small 
steaks so nearly down Ed. Little’s back 
as to make it necessary for him to com- 
pose himself all over again. But even 
this did not upset the aplomb of the 
Wabash Cabinet Company’s manager of 
sales. 

“ 

John Gilbert moved his camera and 
himself down toward Niagara Falls Sun- 
day afternoon, and while watching this 
tremendous body of water pouring down 
to the gorge, some native started to tell 
him how many million gallons of water 
go over the falls every minute, where- 
upon John, matter of fact as usual, 
asked, “Well, what’s to hinder?” 

+ 

Accidentally, somebody kicked over 
John’s camera, cracked the bed, bent the 
track, twisted the finder askew and bent 
the focusing scale out of its true and 
accustomed line. The result was that 
pictures taken with the camera there- 
after looked like some of the photo- 
graphic cartoons seen in Sunday supple- 


ments. 
* 


They took Charlie Everly for a ride. 
Wally Koehn and Mr. Davis of The 
Sikes Company introduced him to a 
gentleman from Mexico City, who was 
going to open a commercial stationery 
store there and who wanted a lot of in- 
formation on store arrangement, lines of 
goods, the set-up of assoc:ation work and 
other matters. However, the gentleman 
from Mexico turned out to be from De- 
troit, Mich. That’s what one gets for 
being too darned helpful. 

e 


Joe Hildreth and “his boy, Willie,” 
had a lot of trouble keeping out of 
trouble. Willie just naturally rebels at 
restraint and it required much of Joe 
Hildreth’s tact to keep little William’s 
eye on the goal. They are a great pair, 
Willie and Joe, and conventions without 
them would lose their flavor. 

e 

Those of you who have an ear attuned 

to harmony should seek a chance to listen 
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to the Victor Safe & Equipment 
Company’s male chorus of forty-two 
voices, so perfectly blended that the rest 
of the hearers is not disturbed, at least 


not much. 
7 


Next time a reader talks to Ed. 
Wood, head of the Esterbrook Pen 
Company, he is advised to mention the 
subject of duck hunting. He will be well 


repaid for his questions. 
. 


Bob Sainberg of New York, not 
realizing that he was pulling anything 
off, paid his golf caddy with the stub of 
his golf tickets. Finding out his mis- 
take, Bob spent some little time in dis- 
covering his caddy so as to square up. 

° 


Past presidents in attendance at the 
convention included Ivan Allen, 
Woodson P. Waddy, Neill Stewart, 
E. H. Sell and E. Clifton Wilson. 

. 

The house of R. S. Bauer of Lynn 

was represented by D. L. McDanald. 
. 


Lee Paddock took the bun for re- 
sourcefulness. At the golf match Lee’s 
ball went into a pond, whereupon he re- 
moved his foot-gear and his nether gar- 
ments and went in after it. He shot the 
ball, replaced shoes, socks and knickers, 
and proceeded as usual. Harry Snyder, 
general manager of Acco Products, Ltd., 
remarked: “That’s just the way with all 
my boys—they wade right into any- 
thing.” 

. 

"Tis reported that Dick Lockwood, 
Charlie Christmann and Irving Bes- 
ser started out to play golf for the first 
time. They went through the process of 
paying their money, registering, and get- 
ting clubs, and started out, submitting on 
the way to ye picture snatcher. At the first 
tee a curious and embarrassing oversight 
became evident—they had forgotten the 
golf balls. Business of hiking back to the 
club house and adding golf balls to 


equipment. 


Julius Kahn qualifies as a champion 
putter. Witness Lou Tavernier, Chick 
Shee and Julius at the eighteenth green. 
Julius had a six-foot putt and a nine- 
dollar penalty if he missed it. Did he 
miss it? He did not! 

- 

Someone asked Jack Dwyer of the 
F. S. Webster Company the reason for 
the halo about his head. “That’s no 
halo,” answered Jack, “that’s hair tonic.” 

e 


“All for one and one for all,” was 
apparently the motto of Reg. Tussing, 
Bill Hough and Ed. Keeling who were 
as inseparable as the Three Musketeers. 

° 


“Huh,” grunted a hotel lobby wise- 
cracker, nodding toward Ted. Caswell, 
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Jack Dwyer and Walt. Wentworth, 
“those Webster men don’t have to sell 
carbon paper—they make their own im- 
pression.” In this they were ably sup- 
ported by their better halves in two cases, 
and by Jack’s ability to supply any fur- 
ther talent needed. 
° 


“How old is that man Rockwell?” 
asked a man who was viewing a dinner 
party given by Francis Yawman and 
Harvey Rockwell. “I have been coming 
to conventions for twenty-five years and 
so has he, and he looks the same today 
as he looked a quarter of a century ago. 
I must get his recipe for keeping young.” 

° 


It is suggested that Jerry Sprott have 
a phonograph record made of the words, 
“Call for Mr. Sprott.” The bell boys 


got all hoarsened up repeating the calls. 


° 
Charlie Ramsay of Eveready 
“Come up to see me.” 
. 
It was a treat to hear Grenville 


Davis, of Acco Products, Inc., reciting 
classical poetry. His education in the 
literary arts has not been neglected. 
Until we heard him we thought only pro- 
fessionals could remember heavy read- 
ings after they had finished their school- 


ing 
° 

Joe Hildreth was showing a pocket- 

ful of fishing pictures which he brought 

with him from Southern California. We 

did not know they grew so large until 

Joe showed us the actual photographic 


evidence. He has learned where to find 
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the big ones in quantities. By way of 
preparation for the California experience 
he practiced fishing in Florida, where he 
also had interesting results. 

. 

It was a sight worth remembering to 
see Jim Ball, of Portland, joining in 
with the California delegation in singing 
the popular song of one of the middle 
“California, Here I 


western states 


Come.” 
. 

And for that matter, another member 
of the Davis tribe—Jack Davis, of 
Miller-Davis Company, Minneapolis 
knows a few verses himself. Grenville’s 
readings prompted Jack to deliver a few 
of his own. 

° 

Those who came by boat seemed to 
think they chose the best means of trans- 
portation. Some from Detroit, Chicago 
and elsewhere traveled the water route 
from Detroit to Buffalo and enjoyed 
themselves immensely. 

° 

Three Buffalo stationers active on the 
convention committee served in a similar 
capacity on the occasion of a previous 
convention in Buffalo held twenty-three 
years ago. They are Joe Hoelscher, 
formerly with Whiting Stationery Com- 
pany and now in business with his 
brother as Hoelscher Stationery Com- 
pany; Richard Lockwood, with Mill- 
ington Lockwood, Inc., and Christ 
Grauer, with Ulbrich Stationery Com- 
pany. 

° 

On the way home from Buffalo Neill 

Stewart, Ed Wobber and Jim Ball 


stopped in Chicago and saw the Fair in 


Book Co., New York 


N. Y 
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company with Charlie Carpenter, for- 
merly president of the Sam’! C. Tatum 
Company and later vice-president of 
Wilson-Jones Company. Charlie keeps 
in close touch with the trade although he 
is not at present connected with it. 

. 


The convention recalled old times and 
a bit of history to Richard Lockwood 
of Millington Lockwood, Inc., an active 
member of the Buffalo committee. A 
corner of the Statler Hotel which is near- 
est the McKinley monument was the site 
of the home formerly occupied by the 
Lockwood family and earlier by Millard 
Fillmore, former mayor of Buffalo and 
president of the United States. 

> 


Involved in an accident to Office 
Appliances’ camera Wednesday morn- 
ing was the loss of six pictures or one 
roll of films. Hurried repairs put the 
instrument in working order, although 
missing a bit in focus, but unfortunately 
the pictures could not be recovered. We 
did succeed in taking most of them a sec- 


ond time. 
e 


One morning a representative of the 
Fourth Estate spied Harry Horder sit- 
ting in the hotel lobby. He said he was 
waiting for some of the other golfers. 
He submitted to a bit of kidding over 
his look of weariness. “Playing golf at 
Buffalo is fine,’ Mr. Horder remarked, 
“but the course is baked so hard that 
shoes are full of feet before one can 
make a round.” As we recall it, Mr. 
Horder suggested some arrangement to 
have rain at night would be a good thing 
for golfers as well as farmers. 
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One year ago when the presidency of this 
great National Association was tendered me, I 
accepted it with some misgivings as to my par- 
ticular fitness for the position, but determined 
to devote the best of my judgment and ability 
to its service. The time has arrived when it be- 
comes my duty as your President to render you 
an account of my stewardship. 

Before launching into the detail of the year’s 
work, I wish to digress for just a moment to 
state that if I have been able to contribute any- 
thing of real value to our Association, it is due 
in large part to the sympathetic understanding 
and cooperation and support of my colleagues 
and the entire membership as a whole, all of 
whom have given freely and unselfishly of their 
time, their effort and their money without 
thought of reward. I regret that I cannot at 
present take time to recount at least a few of 
the many instances of unselfish devotion that 
stand out in my memory and for which I am 
under especial obligation, and in the same full 
measure that they have given me of their as- 
sistance, I wish to share with them now the 
credit for whatever degree of success our efforts 
have attained. 

Association 

1934 marks the 29th mile-stone of the Asso- 
ciation’s existence, and it is today still function- 
ing efficiently, and an Association that is de- 
livering a much needed service to our industry, 
and I fear that the average member fails to 
comprehend the magnitude and scope of the 
activities covered. 

A merchant such as myself coming in as 
President of the Association gets several reac- 
tions from the flow of mail over his desk 
through the headquarters office; that it is hard 
for anyone who has not actually been in the 
work to realize the complex character of the 
services rendered by the Association office every 
day of the year. This ranges from information 
in reference to where to buy merchandise right 
through to procurement of employment for those 
out of work, research and planning work such as 
the surveys, individual figures furnished to 
members to solve their own peculiar problems, 
the work of the Dealers Recovery Committee in 
facing definite dealers’ problems, and straight 
on through to interpretations of codes and sort 
of a miniature NRA where questions of every 
kind are asked at the office in reference not only 
to codes that affect our business, but all kinds 
of codes. 

Speaking from the standpoint of a dealer, one 
cannot fail to be impressed with the fact that 
the stationery industry has an industry organ- 
ization devoting its everyday efforts to the 
things that affect the whole industry and that 
could not be approached at all except through 
associationized effort and a business office. 

The real work of the Association is not in 
the things that appear in literature sent out or 
any surveys sent out, but it is the multiplicity 
of problems that are automatically settled every 
day in the year by the business office that go to 
make up a great part of the work. What the 
condition would be without such a central 
agency is one that would not contribute much 
to the peace of mind of any thinking man. 

Another reaction is that this Association 
seems to be able to go to its members and give 
them a very wide and comprehensive service and 
yet when we look at the assessments which 
came in from Code Authorities where they have 
hardly gotten into action at all, and compare 
these assessments with the $30.00 a year that 
is paid into the Association for dues, it is re- 
markable that we have been able to maintain 
this organization at all. It is also interesting 
to note that notwithstanding the fact that the 
work of the Association has more than doubled 
during the past year, a code has been prepared, 
formulated and approved, and all the necessary 
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work done without any assessments at all, the 
money in the treasury on June 1, 1933, was 
$6,941.56, and the balance in the treasury on 
June 1, 1934, has actually been increased to 
$8,080.12. 

The importance of associated effort in the 
immediate future is greater even than it has been 
in the past, from this angle: that it becomes 
evident that in the making of codes, there are 
groups of manufacturers making commodities 
which are not handled in their entirety through 
this group. Without an associated defense it 
would be a very simple matter for the Commer- 
cial Stationer to be eliminated from the sale of 
those commodities entirely and this is not a 
Code Authority matter—it will be a matter for 
the Association to defend the Commercial Sta- 
tioner from any attempts to eliminate him in 
any line that he has a right to sell, and it is the 
recommendation of your President that the Deal- 
ers’ Recovery Committee be definitely set up 
and officered at this convention to defend the 
rights of its members against attempts on the 
part of other industries to eliminate the com- 
mercial stationer. 


Our Association is in greater need today than 
at any other time in its history for the com- 
bined manpower of our industry to formulate 
and develop new plans and policies that will 
bring about a true solution of the perplexing 
problems confronting our industry today, and 
as we press forward with earnestness of purpose, 
with the same thoroughness, the same fidelity 
to facts and the same courage and impartiality 
which have characterized our policies and the 
same helpful tendencies under the inspiration 
and guidance of our General Manager, Charles 
P. Garvin, who has put plenty of intelligence, 
energy, physical strength and moral courage into 
his work, and by it has won, not only the deep 
admiration of the stationery industry, but has 
won for himself and for our Association national 
recognition in the NRA headquarters in Wash- 
ington, D. C. 


For example: The appointment of our Gen- 
eral Manager. Mr. Garvin. on the Trade As- 
sociation Advisory Committee of NRA; his 
appointment as chairman of the Trade and In- 
dustrial Organization Recovery Committee; his 
selection to work with and in cooperation with 
NRA on a number of important problems, such 
as the distribution of the Code Eagle and the 
formulation of trade practices in distribution 
and production; his selection as chairman of a 
sub-committee of the Business and Planning Ad- 
visory Council of the Department of Commerce; 
his assignment as speaker representing NRA: 
his selection to address the Code Authorities of 
Camden. New Jersey, in a direct assignment 
from NRA. These are notable examples called 
to your attention merely to acquaint you with 
the fact that our National Stationers’ Associa- 
tion is ably represented by a man able to cope 
with national problems of vital interest to our 
industry and able to cooperate to the fullest ex- 
tent with our President and his great national 
movement, and by this recognition is gaining 
national prominence to our Association and to 
our industry. 

In June, our General Manager has been se- 
lected by NRA to broadcast over a national 
hookup from coast to coast and from Canada 


to the Gulf. It would be difficult to place a 


value on this type of recognition, and it is my 
firm conviction that this great National Associa- 
tion of ours will go marching steadily on to 
still greater achievements. 

I feel that I should make definite mention of 
the regular services of this Association, and I 
refer to these from the standpoint of my own 
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interest as a commercial stationer and their 
value to me. 

I think it is particularly significant and fine 
that we have a magazine of our own, THE 
NATIONAL STATIONER, one that 1s de- 
voted entirely to the interests of the commer- 
cial stationer and of the members of the Asso- 
ciation. It is widely read and more and more 
we find that it is quoted and used as a refer- 
ence and really fills a definite place in the in- 
dustry. 

The News Letters issued from the Wash- 
ington office not only receive attention in our 
own business, but the office has many, many re- 
quests from outside the business for these News 
Letters. They are recognized in Washington 
as being cooperative and we feel that this serv- 
ice of our Association has a most definite value. 
About a year ago a survey was taken to indicate 
whether the members wanted the News Letters 


or not and the vote was at the rate of 97 to 3. 


During the year our membership has grown 
and is growing still. We have taken in 85 
members—62 dealers—and this notwithstanding 
the fact that we have made no membership cam- 
paign. I recommend that definite membership 
committees be set up in every Region and that 
these committees devote themselves to seeing to 
it that we get into the Association every worthy 
commercial stationer and office outfitter in the 
United States. There is power in numbers and 
we need this membership in our Association 
and it is up to we members ourselves to do this 


During my administration the business office 
prepared a Sales Course. It is a constructive, 
well prepared and thought out, educational ac- 
tion. During the year 80 salesmen in the trade 
have taken this Course and as soon as the Code 
work is out of the way, examinations will be 
held. Along with the Course has begun the 
formulation of a sales manual for the industry 
which when completed will be the only manual 
of its kind ever published in this industry and 
few have been published in any industry. 

As the mail has passed over my desk I have 
been astonished by the hundreds, one might al- 
most say thousands, of requests for information 
that pass through the business office. These re- 
quests range from a request that the office fur- 
nish an escort for a lady who wished to attend 
a certain convention in Washington on u 
through to an inquiry as to where handcuffs 
and shoulder pads might be secured. The In- 
formation Bureau operates every day through 
the year and during the past year some two 
thousand questions have been answered in ref- 
erence to codes. 

The office is formulating a very definite code 
service both for manufacturers and distributors. 
It will be for the purpose of supplying the type 
of information which has been flowing out of 
the office regularly. 

The bulletin service during the year has 
been complete and has dealt with many sub- 
jects and has provided the opportunity for the 
presentation of many things and it is most 
pleasing to note the quick response that we 
get from the various bulletins. Up to this time 
this year we have not entered into a research 
into the cost of doing business, preferring to 
defer this until this meeting so that it may 
synchronize with any cost recovery plans that are 
set up by the Code Authority, but before the 
year is out, a research into the cost of doing 
business will be undertaken by the Association 
to keep its figures complete and to indicate to 
the membership what progress has been made 
in the year 1934 as against 1933. Other bulle- 
tins are devoted to such subjects as sales com- 
pensation and many other things and this bul- 
letin service is indeed valuable and it is a won- 
der to me that the office gets out all the material 
that it does. 
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The business surveys which are now appear 
ing regularly every month are of great value 
in allowing the individual member to know 
how his sales increase compares with the aver 
ages for the industry and the averages in his 
district. 

I must make specific mention of the part that 
our industry has played in cooperating with 
NRA. Our General Manager is a member of 
the Trade Association Executive Advisory Com- 
mittee on NRA, he served as Industrial Ad- 
visor during the year upon request of NRA, 
he is Chairman of the Trade and Industrial Or 
ganization Recovery Committee which is a sub- 
committee of the American Trade Association 
Executives, and he is working closely with the 
Public Relations Department and other depart- 
ments at NRA, and has made a number of ad- 
dresses upon request of the National Recovery 
Administration, he has participated in over one 
hundred meetings of committees in Washington 
devoted to cooperating with the National Re- 
covery Administration, and my own experience 
gained while I was personally present in the 
office of an official of the National Recovery 
Administration, convinces me that the Commer 
cial Stationers and Office Outfitters are for- 
tunate in being so closely tied in through their 
management with this great national movement. 


Codes 


The National Stationers Association carried 
the entire burden of preparing and securing a 
code for the industry without assessing any 
member or non-member at all for expenses. 
This I consider a most notable achievement 
and worthy of special mention. 

At the 28th annual convention held at Cin- 
cinnati, there were certain resolutions passed 
that have resolved themselves into a code for 
the industry and it is interesting to note that the 
code as we have it now, follows the instructions 
of the Cincinnati convention in an almost un- 
canny way. First, reading from page 1 of the 
resolutions passed at Cincinnati, the manufac- 
turers were asked to publish to the trade the 
price list covering two classes of distributors: 
wholesalers, those selling for re-sale; and retail- 
ers, or others, those selling to the ultimate 
consumers. 

Further along in these same instructions, it 
will be noted under (aa), it states: “Dealers 
or retailers who maintain a complete stock and 
the full function of distributors”—and you will 
notice that the code classifies the Commercial 
Stationer who really comes under the definition 
as a “distributor.” 

Under (bb) it states: “Dealers engaged in 
other businesses who maintain partial stocks and 
maintain the full selling ented and 
under (cc) it states: “Wholesalers who sell 
for resale.” 

Thus, in the very instructions emanating 
from Cincinnati, the very thing that has been 
written into the code was comprehended by the 
gentlemen who were in that meeting 

If we turn to page 2, we find that there was 
a recommendation that there shall be devised a 
simple method of arriving at cost and for estab- 
lishing what prices are below cost, and as we 
look at the code, we find that there has been 
a provision made for this very thing. 

We note that there is a provision made on 
Obsolete Merchandise and that is also provided 
for in the code. We note that there was a pro- 
vision on Commercial Bribery and that is in the 
code and a provision on Fraudulent and De 
ceptive Practices, which is in the code. 

The instructions from Cincinnati were simple 
but as I have followed the progress of the 
code, it is most unusual to note that there 
has been written into this code everything that 
Cincinnati desired and a great deal more, too 

The General Manager has been called on 
during the year to assist in the adoption of those 
manufacturing codes that were felt were of par- 
ticular value to the industry and it is gratify 
ing to note that in the regional meetings, 
speakers representing the Business Furniture 
group complimented our General Manager on 


13. Floyd Mayo, Bixby Office Supply 
Company, Grand Rapids and Charlie 
Chase, American Pad & Paper Company. 

14. Tolman Burns, O. C. Burns, Mans- 
field Typewriter & Office Supply Com- 
pany, Mansfield, Ohio. 

15. George Wolcott, Wilson-Jones Com- 
pany and Fred Downs, Downs-Randolph 
Company, Tulsa, Okla. 

16. D. S. Bell, Graver Dearborn Com- 
pany, Chicago; W. G. Bruner, Office Sta- 
tionery & Equipment Company, Chicago. 

17. S. E. Gregory, P. M. Shinn, Heyer 
Duplicator Company. 

18. J. R. Musgrave, Musgrave Pencil 
Company; H. U. Bittman, A. W. Faber, 
Inc. 


his cooperation in securing that code. 

It should be recognized that an industry is 
only as great as its public recognition and we 
are particularly fortunate that our headquarter 
offices have been located in Washington, D. C., 
during these times because it has brought our 
industry definitely into this great national 
movement. 

I cannot proceed with this report without 
commenting upon the good judgment used by 
our Code Committee in handling our Code all 
the way through up to the present time. The 
gentlemen on this Committee were: C. P. Gar- 
vin, Chairman, C. A. Stott, Charles G. Stott 
& Co., Washington, D. C., W. E. Stockett, 
Jr., Stockett-Fiske Co., Washington, D. C., J. 
G. Kaufman, Lucas Brothers, Baltimore, Md., 
O. H. Spencer, Spencer Stationery Co., Ches- 
ter, Pa., W. H. Brooks, Jr., Wm. F. Murphy’s 
Sons, Co., Philadelphia, Pa., W. P. Waddy, 
Everett Waddey Co., Richmond, Va., and S. 
B. Groom, Thos. Groom & Co., Boston, Mass. 

In view of the latest news and the various 
uncertainties and complications that have come 
with NRA, I think we are in a most fortunate 
position to be taking the first steps in our Code 
setup at the present time. Many codes have 
been ruined from the standpoint of any possible 
constructive effect by changes and amendments 
and new regulations over a period of months. 

Ours is a large industry with a lot of units 
and such changes would have added to the con- 
fusion. We are in the happy position of 
knowing that what we do now will, at least, 
have stood the test of some trial under NRA. 

There has been a special preparation made 
on our program to hold a most important code 
clinic meeting for all distributors on Tuesday, 
June 5th, in the Chinese Room. This meeting 
will be called to order promptly at 9:45 A.M. 

Ve will have with us at this meeting a rep 
resentative of NRA who is a man who has 
served NRA on detail from the United States 
Army for a considerable length of time. He 
will be able to answer many of these criticisms 
in a most satisfactory way, but I call your espe- 
cial attention to the fact that notwithstanding 
that our Code was written months ago, the very 
latest developments in NRA indicate that the 
trend of administration thought is toward just 
the type of self government that has been pro- 
vided in our Code, and here is a Code that 
gives the widest form, not only of national self 
government, but of lIccal self government 
through a utilization, not only of our national 
organization, but of all our local organizations. 

Surely no man who is really sincere and 
earnest in his desire to have the problems of the 
industry solved can deny that the one way that 
these problems can be solved is through local 
organizations working in a closely coordinated 
way with a national organization. 

We have had all types of reaction to our 
Code, all the way from the type which tells us 
we should have no code at all up to the one 
who believes the one we have cannot be oper 
ated. This Code being flexible and sensible, 
gives great latitude in formulating plans for 
its operation and we welcome the fullest dis- 
cussion at this meeting and the Code Clinic 
is the answer 
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Business has been asking the right for many 
years to govern itself and this privilege is now 
afforded us and it places the responsibility 
squarely on our shoulders, for the government 
has given formal federal recognition to trade 
associations by setting up code authorities and 
this will surely build for public confidence, 
because it assures a clean competition, a fair 
profit and a fair price to the buying public. 

As a distributor I can see real possibilities 
in this code. It permits local self government 
under national guidance and coordination and 
permits a united front to our greatest competi- 
tion, and while it is not a panacea to all our 
ills, it is an answer to our prayers for the righi 
to govern ourselves. 

A return to cut-throat methods prior to 
NRA, is unthinkable and properly managed 
associations will be granted the fullest measure 
of self government by NRA and will be per- 
mitted under this recognition to regulate trade 
practices to the utmost of their ability, and 
I am frank to confess that I have been com- 
pletely converted to this New Deal and stand 
squarely behind the tenets of the Code. 

I have high hopes that from this meeting 
will come a harmonious conclusion to many of 
the confusing situations arising in our minds 
as to the correct interpretations of the code 
and a full understanding of its function, and 
we will lose all sense of fear in the operation 
of the Code as we gain a higher understanding 
of it. These codes are a challenge to our in- 
dustry and I feel that the commercial stationers 
are ready to assume the responsibility all the 
way and know how to accept this challenge. 


Regional Meetings 


To my mind one of the most constructive 
activities of our Association is the regional meet- 
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Top: John Alpeters, Crescent Brass & 
Pin Company; G. F. Griffiths, Noesting 
Pin Ticket Company; Fred Richmond, 
Richmond & Backus Company; Maxim 
Konecky, William Prym of America, Inc. 

Center: Clarence Irving, Wilson-Jones 
Company; Mrs. Sterley Jerue, Sterley Je- 
rue, McClain & Hedman Company, St. 





ings which have been an important part of our 
annual program for many years, and it is a 
regrettable fact to me that circumstances and 
business conditions did not warrant my partici- 
pation in many of these meetings. I did, how- 
ever, attend meetings held on the Pacific Coast 
in company with our General Manager and the 
enthusiasm and interest manifested in these 
meetings and the unusually large attendance was 
an inspiration and unquestioned evidence of the 
importance that can be attached to this activity. 

Your General Manager held regional meet- 
ings in almost every section of the country dur- 
ing the past year with most satisfactory and 
gratifying results. 


Chain Stores 


We have had so much comment on this type 
of competition during the past year that it is 
necessary that I make mention of it in my re- 
port. Time does not permit of a lengthy dis- 
cussion of this complex situation and it is my 
recommendation that a joint committee com- 
posed of dealers and manufacturers be ap- 
pointed at this convention to make a survey 
of this problem and make a report and recom- 
mendations to our headquarters office in the 
near future. 


General Manager’s Contract 


The General Manager’s five year contract ex- 
pires on October 1, 1934. One of the first acts 
of my administration was the advisability of a 
renewal of this contract. After consultation 
with the Executive Committee and Executive 
Vice-Presidents, your President was authorized 
by them to renew this contract for a period of 
five years, the compensation being the same 
as in the former contract. 


Ivan Allen-Marshall 
Company, Atlanta; A. F. C. Beckford, Do- 
ten Dunton-Desk Company. 


Paul; Ivan Allen, 


Bottom: E. J. Huott and J. J. Morti- 
mer, Frank A. Weeks Manufacturing Com- 
pany; Sam Clayton, Crossman & Clayton, 
New York, about to leave for a golf game. 
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Some two years ago your General Manager, 
of his own volition, rebated to the treasury of 
this Association 20% of his salary and in ad- 
dition has turned into the Association treasury 
over three thousand dollars in cash which he 
earned by doing additional work for other or- 
ganizations. This was a most generous thing 
for our General Manager to do and is worthy 
of commendation. 


Suggestions from President’s Report 
1. That the Dealers Recovery Committee be 


definitely set up at this convention with a 
Chairman and an Executive Committee that can 
contact with the office and that there shall be 
referred to the Executive Committee all matters 
which come to our office which require the defi- 
nite backing of a group of representative deal- 
ers; that the Committee be enlarged to 150 
members and that each member be pledged to 
definitely cooperate on the matters that are put 
up to them for solution and for its backing. 

2. That all Local Associations make an im- 
mediate tieup with the National Association in 
order that all national matters may receive the 
definite backing of the local Associations and 
the members of the Local Associations. 

3. That a joint committee be set up to study 
the chain store situation. 

4. That a committee be set up to deal with 
overlapping contacts with the paper trade and 
to study the effect of the Paper Code upon the 
commercial stationers’ business. 

5. That a similar committee be set up to 
study the effect of the Envelope Code upon 
the stationers’ business. 

6. That another committee be set up to be 
known as the Commercial Stationers Defense 
Committee to deal with general matters where 
the effect of any code is such as to infringe 
the rights of the commercial stationer and office 
outfitter. 

7. I recommend the adoption of the revised 
By-laws which will be presented here today. 
These By-laws mark a step forward in the his- 
tory of the Association in several directions. 
In the first place, it makes this Association 
unique in that it is one of the first associa- 
tions in the country that will be in a position 
where all of the distribution and manufacturing 
factors will be so allied that the interests of 
the whole industry may be treated with in a 
definite way. 

You will note that there is set up definitely 
a Distributors’ and Wholesalers’ Division to 
which only those who can qualify under the 
definition as shown in the Code are eligible. 
You will also note that no one can vote in this 
Division who is not a commercial stationery 
and office outfitting distributor or wholesaler 
as defined in the code. This means that this 
Division will be able to treat with all of the 
problems having to do with distribution and to 
come to definite decisions. 

You will also note that the Manufacturers’ 
Division is set up in a similar way, as well as 
several other divisions, and I recommend the 
setting up of a joint committee to be selected 
from the various divisions to consider all mat- 
ters of complaint where one or more division is 
involved. 

I very heartily recommend the adoption of 
the By-laws and call attention to the fact that 
these By-laws have received the approval of the 
Legal Department of the National Recovery 
Administration. 

In summing up my report, I feel that I 
should make the following observations: That 
this is a day of confusion, misunderstandings 
and of striving for better things; that it is im- 
possible to contact each individual in a busi- 
ness every time that an action must be taken; 
that our Association has made extraordinary 
effort to ascertain from the members of this 
trade their wishes and their decisions made and 
these decisions have to be made on the spot 
many times and I feel that no apology is neces- 
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sary for the action and the work of this Asso- 
ciation during trying times when it has not 
only taken on the job of formulating a code 
without one cent’s worth of expense to the in- 
dustry, but it has defended the industry from 
conditions that might have made existing con 
ditions look like a holiday at the seashore. 

The value of this Association is very appar 
ent to the man who takes on an active part. 
Someone has said that the easiest thing in the 
world to do these days is to criticize. This ap- 
plies not only to our Association, but it applies 
to our national government. Criticism unless 
accompanied by a suggestion that is workable 
or by a plan that is better than the plan al- 
ready in use, has no value. 

It should be very clear, and I want it to be 
clear to all commercial stationers, that the very 
setup of this Association is one that is devoted 
to a clean and open consideration of the prob- 
lems of the industry. 

The mail from the business office passes over 
the desk of the President and the Executive 
Committee. They are constantly in touch with 
every bit of correspondence that goes out of the 
headquarters office. The headquarters office is 
meticulous in securing the judgment of the ad- 
ministration at all times, and the administration 
looks to the headquarters office to fight the 
battles of the industry and is thoroughly sat- 
isfied that such battles are being fought intelli- 
gently and under the direction of the adminis- 


I want to say a few things outside of this 
written report. It has been indicated in the cor- 
respondence of our members that different ones 
are taking different attitudes toward this new 
plan. Some indicate they are going to give it a 
trial, to see what can be done with this thing. 
Some are inclined to sit by, and hope this new 
plan will collapse. Now I feel we should do 
our part of the job when these changes come 
along. We have done our part of the job. 
Many people are waiting for the day when 
NRA will collapse. I am wondering what would 
be the state of mind of business men generally 
tomorrow if tomorrow’s newspapers carried an 
announcement that the emergency had been de- 
clared at an end, and that the NRA was no 
longer in force, and that business authentically 
had to go back to the conditions of yesteryear. 
It is my honest opinion that we would be in a 
mess. I do not see how American business 
could rehabilitate itself over the next decade. 

Let’s forget who prepared this plan, and 
where it came from, and realize that in this 
plan lies the answer to the plea of business men 
for the right to govern themselves down the 
years. You men who have been in this organ- 
ization for a period of years remember the time 
when business men did not feel free to go into 
a room and discuss a common problem. You 
recall the fights, and litigation, and battles that 
we have been through. Now the government 
says “Get together; write a ticket for yourselves, 
and see if you can’t write into that ticket some- 
thing that will comprehend this request that you 
have been making all the years that the govern- 
ment has let you alone.” Why should we hope 
for a breakdown of a type of government reg- 
ulation of that kind? I can’t understand it. 
The man who isn’t going to put something into 
this thing has got some reason for wanting it 
to break down. See if you want it cancelled to- 
morrow. Some people say “Yes, we would. 
We have been made to do some things that we 
didn’t want to do.” But have you sat in a code 
meeting at Washington, and watched the wash- 
ing of dirty linen before the government? One 
organization, labor, when down there well or- 
ganized, well led, and with a policy. American 
business went down there, and tried to fight its 
battles before the government. And the trouble 
is not with NRA. They will tell you now that 


tration and in cooperation with the majority of 
the people in the industry and there are no 
secret agreements. 

As I have said before, the administration 
is in touch constantly with the daily correspond- 
ence and knows what is going on. 

I wish to state as an active member of this 
trade that I think that the most significant act 
that is going on and that has taken place during 
the past year has been the protection of this in- 
dustry and trade as an industry and trade. 
Through the activities of our National Associa- 
tion we have come to be recognized by the 
United States Government and its departments 
as an industry and not just as a set of people 
who keep stores and are engaged in some gen- 
eral activity. The word commercial stationer 
and office outfitter is destined to become as well 
known in the business world as in the designa- 
tion of any other great trade and industry and 
this is entirely and wholly due to the work of 
our National Association. 

I realize that no code can be perfect and 
no Association can be perfect, but I also realize 
that had we not been organized, had we not had 
the 30 years of work that has gone on in this 
associated endeavor, that we would find our- 
selves today designated by the United States 
Government, not as an industry or a trade, not 
as commercial stationers and office outfitters, not 
defined as a definite unit in the business world, 
but scattered among all the other store keepers 
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the administration of these codes depends on 
what business does with them, not on what the 
government does with them. When you ask 
the Government to administer your code, and 
force you to conduct your business in a certain 
way, that is state socialism and government con- 
trol of business, and let’s not ask for something 
we don’t want. 

Now I want to say some things, and I can’t 
stick to this written report. I want to treat for 
a minute with the Darrow report. There is an 
example there. I would like to have some one 
indicate to me what a small business is. Is it 
some fellow who is a marginal operator, that 
doesn’t want to do the things everybody else has 
to do, or a legitimate business that is willing 
to live up to the rules, and build in a thorough- 
going, legitimate, solid, substantial sort of way? 
No one has yet defined small business in Wash- 
ington, but Mr. Darrow comes out with a report 
and says that the cure of the small business is 
to go back to the old free and open competition 
basis, as he calls it. The thought that flashed 
through my mind was this: Mr. Darrow and his 
associates down there have been dealing with 
crooks all their lives. That is the kind of cus- 
tomer they have always had. Now they are 
called in to pass judgment on business, and they 
presuppose that every business man is in the 
same kind of business their former clients were 
in. And of course their clients paid good 
prices, because they got the money easy. There 
wasn’t any handing out of a 334% per cent dis- 
count by the bootlegger, and I think Loeb and 
Leopold paid a hundred cents on the dollar. I 
remember the excuse was that these boys, be- 
cause they were the sons of rich men, might be 
discriminated against in the courts. Just think 
of that great philosophy, that feeling those crim- 
inal lawyers had for the public! They came out 
with a report, and that report says, “Let’s go 
back to the anti-trust laws.” Well, I don’t 
know anything else that is responsible for the 
present chaotic condition in American business 
to the same degree as the anti-trust laws. They 
fostered monopolies, built up the merging of 
business, they co-related great wealth and 
brought it together, and put the big operator in 
the position where he could do the thing the 
small man could not do. Now when we get to 
the point where the small men want to get to- 
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of the country and simply known as just that— 
store keepers. 

The trade cannot exist unless it is a trade and 
unless it is a defined trade and through the 
activities of this Association, it is today a trade 
that has a definition that commands respect, a 
definition that has put the trade in a position 
where it can resist any infringement of its rights 
in an organized and definite way. 

Gentlemen, as President of this Association, 
I commend you for what you have done in the 
past and I commend to you the possibilities of 
this organization for the future. 

In closing, I wish to assure the members of 
this Association that I deeply appreciate the 
confidence reposed in me, the honor bestowed 
upon me and the privilege accorded me to serve 
the organization as President, and I feel I 
would be remiss in my duty if I did not at this 
time express my debt of gratitude to our genial 
General Manager and his very efficient staff of 
workers. To a very large degree the burden of 
this past year’s activity has rested on the shoul- 
ders of this man. One need only review por- 
tions of this report to get an idea of his re- 
sponsibilities and I think we envy this man who 
has not been raised on books and precedents, 
this man who can get things done without going 
into conference, this man who knows how and 
has fitted himself into this great big scheme of 
things with such a kindly, friendly and generous 
spirit which has. won for him my deepest ad- 
miration. 


gether, and by the very force of their accumu- 
lated power write a ticket for themselves, then 
they bring in a broken-down Socialist, and a 
couple of broken-down lawyers, and a couple of 
nuts, to write a ticket for American business. 

I am just giving you boys some of this—I 
don’t want you to get bored. I'll tell you a 
story so you won't get bored. A friend of mine 
went to one of these criminal lawyers, and 
wanted an opinion of his business, and he got 
it, and it was for $4,000.00. It nearly killed 
him, but he had to pay it. A couple of weeks 
later he met this lawyer, Mr. Stoyer, on the 
street, and he said “Good Morning, it’s a fine 
day, ain’t it? Remember I'm telling you; I 
ain’t asking you.” 

So these are opinions, but they are as good 
as any one else’s opinions. 

I know a good many of the people who are 
working at NRA. I know them personally; I 
know them well. They are not a group that has 
been plucked out of the air. They are a group 
that has been sort of drafted out of business 
and out of the professions. The men who do 
the big jobs down there, division administrators 
and deputy administrators, are men taken from 
business itself. They sit in a semi-official ca- 
pacity, and have listened to the case of business, 
and they have tried to cooperate with business. 
In some cases they have gone too far; in other 
cases they haven’t been willing to go far 
enough. Along with that has been the profes- 
sional group of researchers and planners and 
thinkers and economists. We have more econ- 
omists than anything else. You can’t throw a 
brick on Pennsylvania without knocking down 
an economist, or a college professor. Of course, 
these fellows that have never had to work for a 
living can sit down with a paper, and figure out 
how much it costs you to do business, how much 
it costs to make a pencil, and how to put the 
lead in, but if you gave them the wood and 
the lead and an eraser, they would get it all 
balled up. They can figure it out on paper. 
Not only that, but they can divide the number 
of people who are working by a certain percent- 
age, and they come to the conclusion that if 
they cut hours ten per cent and raise wages ten 
per cent, everybody would be back at work, and 
have the necessary purchasing power. The sad 
thing is that it doesn’t work. 
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But, as I said this morning, the General him- 
self understands business. He knows some- 
thing about business. He wants you to make 
money in business. He would like to see busi- 
ness on a paying basis, because he knows, and 
is keen enough and has a long enough vision to 
realize that if business were to make money, and 
things were to go in that direction, the prob- 
lems of unemployment and relief, and all that 
sort of thing, and even the tax problem, would 
eventually be solved. 

This American business is an enormous thing. 
It employs around forty-five million people. It 
does a business so large it is almost incompre- 
hensibie in figures. Over a period of twelve 
months we have been trying to write a new 
ticket into business, build new things into busi- 
ness, to repair the leaks and build up the struc- 
tures, and get the sales principles, so that we 
can go ahead and go into a friendly court and 
get all the sales in there with us. Let’s try in 
this industry to take what we have got, not 
what some one else has got, but our Code and 
all the codes of related industries, and apply 
ourselves to the job. Let’s resolve ourselves 
into a national recovery association. Let’s give 
as much thought to rehabilitation and creating 
better conditions as the cut-throater does in tear- 
ing things down. Let’s be patient. We must 
be a little more inclined to be friendly with the 
other fellow. We must be tolerant, we must be 
willing to be tolerant of the fellow who doesn’t 
know. Let’s try to spread the light, do our 
job, let the strong factors in the industry ac- 
cumulate their thought and their genius, and 
apply it in this chance which we have for self- 
government. What a great advertisement, if 
ten years from now it could be pointed out that 
there was an industry that had within itself the 
human manpower, the ability, the vision and 
the intelligence to work out its problems, and 
that that industry, under a code, was instru- 
mental, by the very force of example, and by 
the results it got, to influence the government in 
passing the kind of laws and putting them on 
the statute books, that forever after, or as long 
as we are here at least, would protect the decent 
business man in his effort to earn his daily 
bread. Gentlemen, that is our job. 


Complete Annual Report of 
General Manager 


I know that time is short and I know that 
we are here for a very definite purpose; so, I 
have prepared my report in the form of a com- 
mentary on the year’s work and on the develop- 
ments that have taken place in American 
business. 

I would like to say this—that an Association 
or a group of business men of any kind only 
gets somewhere or has a possibility of getting 
somewhere when they have an agreed-upon des- 
tination. The efficiency of the straight road has 
never lost its power. It stands to reason that 
there are times when we must take a detour, but 
it also stands to reason that detours are only 
taken because the straight road is in the process 
of repair or rehabilitation. To those who sug- 
gest that we should take each detour that ap- 
pears, I say that that is the long way, and to 
those who criticize what sometimes may seem 
to be a rather ruthless method of getting to a 
destination in the shortest time, may I say that 
while a bird’s-eye-view is all comprehensive 
when you view a situation and the decisions that 
have to be made, it is up to someone to make 
the decisions and while the decisions may not 
always be pleasing to everyone concerned, never- 
theless, in the long run, it will average up better 
than a policy of procrastination or a policy of 
trying to adjust a national policy to the individ- 
ual requirements of each unit in the group. 


We have been through a big year. When 


we met in Cincinnati a year ago, there was 
hardly a man in this group that would have 
been unwilling to try any type of plan that 
showed the slightest chance of resolving itself 
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into 5% or 10% more business—or, more im- 


portant, into a translation from the red into 
the black. 

Now our surveys indicate that for the past 
five or six months, we have been running any- 
where from 30% to 40% better in sales than 
we did a year ago. We find business moving 
back into the profit column and I would like 
to comment on that very fact, that in this in- 
dustry, one of the reasons why people never 
need to get into a hopeless frame of mind is 
that we have two ways of correcting a bad busi- 
ness situation and two ways of translating the 
red into the black. In the first place, if we 
were the type of business that sold its merchan- 
dise at the price that we say we sell it at, we 
would be in a more serious condition in these 
depressed times than we have been. This may 
seem like extolling an evil. Nevertheless, it is 
remarkable to note that when people get to a 
point in business where they no longer can af- 
ford to give all of their profit to the customer 
and they are forced to cut out the discrimina- 
tory discounts and the discounts not based on 
economic reasoning, then they find that even 
with less volume, they are able to carry on and 
the carrying on depends entirely upon the elim- 
ination of foolish price policies. And secondly 
we have found ourselves this year studying our 
business more than we ever have before and I 
find that this has been universal all over the 
land. It has been universal because when men 
have to search for the Saturday night payroll; 
when banks are busted or are shaky; when it is 
harder to get money except from the customer; 
then, we are not quite so willing to give away 
profit so lavishly and most of the time without 
reason. 

It is this very condition that dictates the need 
for the National Industrial Recovery Act and 
it seems to me that, for the first time since I 
have been in business—and I have been in this 
business since 1902—and never in any other— 
that we are confronted with an extraordinary 
opportunity; but I call your attention to the fact 
that it is an opportunity and not a miracle. It 
means that if we will, we ourselves may correct 
many of the besetting evils that have been eat- 
ing into this business over a period of years 
and that have threatened the very stability of 
the business by reason of their operation. 

We have had many conflicting comments in 
reference to the actions of the past year. We 
have had more than one who believes we should 
have no code at all. We have had more than 
one who believes we should make codes for 
other people. We have had more than one 
whose first view of the code was accompanied 
by a lot of deep thinking as to how he might 
manipulate his business in such a way that the 
code would not apply to him. 

I call your particular attention, gentlemen, to 
the fact that at Cincinnati we received definite 
instructions and we, on the Code Committee, en- 
deavored to translate those instructions into a 
code and we believe that this has been done. I 
shall not attempt to treat with the code at this 
time because we are going to do that tomor- 
row, but I do want to treat with certain things 
that I think are absolutely necessary if we are 
going to go on and achieve a regularization in 
distribution in this industry that is badly needed 
—although I will say, after having listened to 
codes day and night, over a period of months, 
that this industry of ours is a goldplated monu- 
ment compared with a great many that have 
brought their situation and their doings before 
the National Recovery Administration. 

The first activity that I believe is absolutely 
necessary to the effectuation of better things in 
our business is the development of local associa- 
tions. It is particularly gratifying to be able to 
report that during the past year, various local 
and trade organizations have been set up and, 
for the first time in many of those communities, 
all of the competitive factors of the community 
have sat down around the same table, have sat 
close to one another and have discussed prob- 


lems that could not be treated with any other 
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way except by such close personal contact as is 
provided by these organizations. 

At this convention you will find that the ad- 
ministration is recommending and submitting a 
definite plan for a coordination of all these or- 
ganizations nationally. There will be a constant 
flow during the coming year of problems and 
information to every local association which is 
properly set up and whose effort is devoted to- 
ward an improvement of conditions in the busi- 
ness. Figures will be asked for, both for code 
and Association purposes, and these will not be 
duplicating figures. One of the finest state- 
ments that has been made recently that ought 
to clean up a good deal of the confusion that 
is in the minds of a great many people in ref- 
erence to code authorities and associations, is the 
fact that a public announcement has been made 
by NRA that a code authority is designed only 
for the adiminstration of the things that are 
contained in the code and nothing else—and the 
Association activities are the activities devoted 
to the interest of the whole business, flexible, 
current and taking care of the immediate prob- 
lems. 

To the man who believes that all the prob- 
lems of the industry can be submitted to the 
Code Authority for solution, regardless of 
whether they have any connection with the code 
or not, I must say that this is not provided for 
or contemplated in the law or in the National 
Recovery Act, so that it becomes particularly im- 
portant that we shall create and continue to 
create and add to those already created, aes 
local, regional and state associations which wil 
devote themselves not only to a coordinated ef- 
fort for the improvement of conditions in our 
business, but will be a flexible tool at the service 
of the industry and trade itself that can be used 
to fashion out of what may seem to be a con- 
fusing situation, a fine, well defined policy for 
the whole trade. 

The second thing that we are going to need is 
absolutely necessary—a recognition as to who is 
a merchant in this business. We shall treat 
with it to a very great extent Tuesday in the 
code clinic but, gentlemen, I want to call your 
particular attention to this fact: that the thing 
that has caused more trouble in this industry 
than any other one factor, has been the ease 
with which a man could print “Commercial Sta- 
tionery Distributor, Retailer, Dealer or Whole- 
saler” on his letterhead and thereby assume all 
the prerogatives of the man who has carried a 
stock and provided a service over a long period 
of years and, gentlemen, we have come to the 
time when I believe that the greatest service that 
codes will afford to the industry is not some of 
the things that we hear the most talk about, 
but a definite classification of—who is who—in 
this business and the man who has been duck- 
ing the commercial stationery code and claim- 
ing that he is not a commercial stationer and is 
not subject to the definitions, may wake up to 
find himself in a position where he will be taken 
seriously because, after all 1s said and done, the 
commercial stationer is the of firm that has 
done the pioneering job and the sales promo- 
tional job for most of the lines that are carried 
in our stores and there must be a definite recog- 
nition of that fact and a real translation of the 
definitions in our code is naturally going to re- 
sult in a new contemplation on the part of the 
manufacturer as to who is entitled to a commer- 
cial stationer’s compensation and who is not and 
the marginal operator, the leech, the fellow who 
feeds on the business, the fellow who does noth- 
ing to create or build, the fellow who ducks the 
code, the fellow who does not want to be under 
the same code as the commercial stationer, cer- 
tainly is not entitled to be considered when the 
commercial stationer is being considered as a 
definite merchandising factor in this trade. 

So, gentlemen, the matter of definitions is all 
important and all-encompassing and we shall ask 
from our friendly trade manufacturers their co- 
operation in seeing to it that there is a clarifica- 
tion of this situation. 

The next point that we have got to formulate 
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and carry through to a successful conclusion 
through the cooperation of all the commercial 
Stationers, through all of the local and state or 
ganizations and the National Association, is to 
see to it that the trade manufacturer gets proper 
recognition when the commercial stationer is 
buying his goods. Certain it is that if we are 
going to ask manufacturers to deal through us, 
to depend upon us for their outlets and to pro 
tect us, in return for that, we must expect to 
support the manufacturer who is a real trade 
manufacturer and I believe that a committee 
ought to be appointed in this Association to 
examine the qualifications of every manufacturer 
who is selling merchandise to this group and 
find out what his policy is and find out if he is 
a trade manufacturer and if he is a trade manu 
facturer, he is entitled to preferred treatment 
from the trade and from everyone in the trade 
and it won't be fair if people are going to build 
up those who are not committed to a decent 
policy in reference to the trade, and create a 
competition that, in the long run, only reacts 
upon ourselves There must be a definition for 
the trade manufacturer There are manufac 
turers who carry on a definite and legitimate 
direct-selling effort; but there are some who sell 
both direct and to dealers and have a very def- 
inite understanding and policy so that there is 
no conflict and no overlapping—and this hap- 
pens many times in lines where we do not sell 
the majority of the goods but where these manu 
facturers are anxious and willing to gradually 
build their business into the dealer channel. 
This cannot be done over night, but with a 
well-defined policy, this can be worked out and 
we can realize who the trade manufacturers are 
and who the manufacturers are who are willing 
to cooperate with the dealers they depend upon 
for the distribution of their merchandise. I be 
lieve that close study must be given to this. I 
believe that the time has come when the com- 
mercial Stationer must make up his mind as to 
who his friends are and who his enemies are 
and he must, from economic necessity, back up 
those people who are backing him up. We are 
ill in the same boat and we must make sure 
that the craft is seaworthy and that we have no 
one on board who is apt to undo the work of 
the great majority in the craft. 

There must be a close cooperation between 
the Association and the Code Authority. In 
this trade it is recognized that there will be 
many conflicting and confusing problems. The 
code cannot be effectuated without the assist- 
ance and active cooperation of the Association, 
and the big job is to develop a very definite and 
understandable coordination between these fac- 
tors, keeping in mind all the time that the Code 
Authority is not a permanent organization and 
is dependent upon the tenure of the National 
Industrial Recovery Act and that we must so 
build our organization that when the time comes 
that the emergency is declared ended and there 
no longer will be a Code Authority, there will 
be laws on the statute books perpetuating cer- 
tain parts the - best parts of this thing that is 
known as the National Industrial Recovery Act. 
Then the Association must be prepared to 
carry on, and the job for the next year to 
eighteen months is to so develop our Associa- 
tion that we will be able to retain unto ourselves 
the gains made and to go on and perpetuate 
the new ethi al viewpoint that is developing in 
the business under the kindly guidance of this 
New Deal so-called 

The next point I want to make is the matter 
of defense. With the setting up of codes, we 
find, to our amazement, that in some quarters, 
our particular type of distribution is frowned 
upon. They do not feel that we have any place 
in the picture. Unquestionably, under some 
codes that have been set up, there is a very def- 
inite plan concealed that would eliminate the 
Commercial Stationer entirely from the sale of 
some commodities by setting up certain compe- 
titive organizations and trades in such a pre 
ferred position we simply could not and cannot 
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25. Edward S. Wood, Esterbrook Steel 
Pen Manufacturing Company and Eber- 
hard Faber. 

26. P. J. Murrett, Ryan & Williams, 
president, Buffalo Stationers Association; 
F. J. Horie, Boorum & Pease Company. 

27. C. J. Watson and Jim Treanor of 
the Peerless Key Company. 

28. Ken. Boyer, The Newell B. Newton 
company, Toledo; Tom Emerson, The 
‘onklin Pen Company. 
29. R. C. Finch, C. E. 
dex Company. 

30. Frank Nareus, Narcus Bros.; Adolf 
C. Johnson, Johnson Office Supply Com- 
pany, both of Worcester, Mass. 


~~ 


Attwood, Postin- 


I have heard it said that we are going to 
have to go out of certain businesses. Well, we 
are not going out of those businesses as long as 
we have the equipment, the sales power and the 
initiative to occupy a prominent place in the 
sale of those commodities and I call the atten- 
tion of anyone who feels that we can be legis- 
lated out of business through a code, to the fact 
that if there is contained in any code anything 
that we can prove is unfair and designed to 
eliminate us and create a monopoly for any class 
of merchandise, then we may go before the 
NRA and attack such codes and I will tell you 
right now, gentlemen, that codes of that kind 
won’t last. 

But that isn’t the thing that ought to be done. 
Under the National Industrial Recovery Act, 
we shouldn’t have to battle with other indus- 
tries. We shouldn’t have to fight with other 
groups. The whole idea behind the NIRA is 
to set up the type of practices that will allow 
business to get together and settle its own prob- 
lems and to coordinate its efforts and if there 
be in the business set-up any type of group or 
any type of code that will tend to work against 
that type of policy, that group and that type of 
code will find against it the whole power of the 
Administration because they will not stand for 
that sort of thing and so—at this convention, we 
are going to discuss certain situations of this 
kind and we are going to set up definite com- 
mitments and when we know we are right and 
when we know our own house is in order and 
when we know that we are abiding by the rules, 
then we can go before the NRA and present our 
case and where we find that we are being pen- 
alized or an effort is being made to eliminate us, 
our case will be listened to and our case will be 
considered and we will be given every protection, 
because, the Administration certainly will not 
stand for any business or any part of business 
doing anything that is going to reflect on the 
whole program for industrial recovery. 


Cooperation with NRA 


It has been the feeling of the Administration 
of our Association as well as the sentiment in 
our business office that when the country elects 
a President and any plans are in operation that 
have to do with the effectuation of better condi- 
tions in business, that it is the job of the organ- 
ization to cooperate to the fullest extent with 
the President in effectuation of such plans. This 
we have tried to do and it is our feeling that in 
a day when definitions are being set up to in- 
dicate to the public the extent and scope of 
trades and industries that the industry or trade 
‘which allows itself to become only one unit in 
a conglomerate mass, is bound to lose prestige 
and to surrender many of its prerogatives and 
activities to other businesses who see, in the 
working out of the new plans, an opportunity to 
bring themselves into the public eye and to in- 
dicate that they are definitely devoting their 
energies and power to the public interest. 

During the past year and, more particularly, 
during the last six months, your office has been 
called upon to cooperate very closely with NRA. 
Your General Manager is a member of a com- 
mittee appointed in Washington upon the re- 











31. H. E. Hawkins, Stationers Loose 
Leaf Company; Richard B. Carter, The 
Carter’s Ink Company. 

32. Paul Volzer and Edwin Baer, both 
of Baers, Canton. 

33. C. E. Davis and Sidney Collins, Au- 
tomatic Pencil Sharpener Company. 

34. Lou Wingert, General Pencil Com- 
pany; Jack Davis, Miller-Davis Company, 
Minneapolis. 

35. Albert E. Johnson, Hotchkiss Sales 
Company and E. J. Huott, Frank A. 
Weeks Company. 

36. Carl Roemhild and H. H. Stoelting, 
Stencilpress Company. 


quest of Louis Kirstein, at that time the Chair- 
man of the Industrial Advisory Board of NRA. 
This committee is known as the Trade Associa- 
tion Advisory Committee on NRA. It has 
been constantly at the call of General Johnson 
and his associates and has held over 90 meet- 
ings during the last five months. 

The General Manager is also Chairman of 
the Trade and Industrial Organization Recov- 
ery Committee, a committee of business organ- 
izations that is devoting its time to definite co- 
operation with NRA and also to the setting up 
in American business of specific definitions which 
will indicate to the public those organizations 
that are illegitimate and those organizations 
which run pretty close to being racketeering 
efforts. 

Plans are under way for a still closer coopera- 
tion with NRA and this will probably entail a 
visit to the Southeastern sections of the country 
on behalf of the administration and if this plan 
goes through, it will mean that we can also have 
stationers’ meetings in the cities visited. Plans 
are also complete for a national broadcast and 
we are also cooperating with the Public Rela- 
tions Department of NRA and helping in the 
Code Eagle campaign. 

Now we realize that there are factors in the 
American business body who do not believe that 
NRA is going to last; who believe that it will be 
eliminated and who evidently think that it is a 
waste of time and effort for this Association to 
cooperate with the plans which have been laid 
out for business. Let me say this: that it is 
my personal belief that we never are going back 
to the old disorganized state of things; that too 
much water has gone under the bridge to allow 
any administration to replace what we now have 
without substituting therefor a plan of more 
value. 

True enough, I have read the Darrow report 
and I have heard Mr. Darrow in the talking 
pictures, but I am sure that no commercial sta- 
tioner is shortsighted enough so that, after a 
careful listening to the pronouncements in those 
reports, he is going to be fooled into believing 
that the country would benefit through a return 
to the old condition. The mystic words “mon- 
opoly” and “monopolistic trends” and “monopo- 
listic tendencies” are used very freely by these 
people who believe that the National Industrial 
Recovery Act should be eliminated; but, of 
course, we business men must realize that there 
is a great deal of business in the litigation that 
was continually before the public based on these 
same mystic words and that the legal fraternity 
live on litigation—at least, a great part of them 
do. The thing that the Darrow report did not 
bring out in reference to small business is this: 
that the average independent business man not 
only is not worried about monopolies that might 
come about under NRA but he is definitely in 
favor of price stabilization because it is the only 
thing that will protect him from monopolistic 
enterprise. True enough, we recognize that al- 
ready the working of some open price plans by 
some groups have tended toward the elimina- 
tion of certain types of distributors, but we also 
recognize that properly presented cases brought 
before NRA receive immediate attention and do 
not have to go through long, laborious proceed- 
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ings in the courts of the land and do not neces- 
sitate the expenditures of tremendous amounts 
of money to get solution. 

NRA will not tolerate monopolistic endeavors 
or any plans that look toward the elimination 
of the independent business man and the real 
strength that lies in NRA at the service of the 
independent business man is the fact that he has 
a piace to go, through his trade organization, 
where he may bring directly to the attention of 
the government any such enterprise that tends 
to eliminate competition and to oppress inde- 
pendent business enterprise. In the past, the 
fellow that had the money to spend on litiga- 
tion had the advantage. At the present, you 
don’t have to have the money. You can go 
directly to NRA, point out the effects of any 
unjust code and get relief without legal action. 

Further along this line, may I point out that 
the personnel of NRA is not a personnel of 
government employes, but a group of men that 
have been drawn from the ranks of business 
and from the professional ranks, who have ro- 
tated in and out and have performed what they 
conceived to be a patriotic duty and don’t for- 
get this: that the reactions that they have gotten 
and the codes that have been written, are based 
upon compromise between certain business 
groups where definite elements in the business 
itself would prefer to continue the cut-throat 
methods of the past rather than to try to com- 
pete on a more nearly equal basis in the future. 

The business office of the National Sta- 
tioners’ Association cooperated with all of its 
force with the Business Furniture group in get- 
ting their code. It has cooperated with other 
groups and would have cooperated more had it 
been allowed to do so. Too many people have 
believed, however, that if they could get a code 
set-up for some small group, that they imme- 
diately divorced themselves from the industry 
structure and had no more interest in the com- 
mon interest of the industry and in the public 
interest. This is proving itself to be one of the 
great fallacies of the day, for an industry or a 
trade is an industry or a trade and while manu- 
facturing codes cannot always be written to con- 
trol the distribution situation, in the last anal- 
ysis, it is an absolute necessity that trade prac 
tices and trade agreements looking toward an 
effectuation of the Act have got to be based 
upon the common distribution outlets and no 
matter how far afield a manufacturing group 
may go in relation to their production practices 
and their own inter-manufacturing practices, 
when it comes to effectuating the act, in its larg- 
est sense, they have got to come back into co- 
ordination with all of the elements who seli 
through any certain type of distribution. So 
this office is in a position to provide that coordi- 
nating influence that is an absolute necessity to 
future progress. We are not looking for more 
work to do but we are glad to do as much of 
the general job as can be done and we call espe- 
cial attention to the fact that the big job imme- 
diately before us is to so administer codes 
through coordination between all code authori- 
ties and all trade associations concerned in the 
distribution of commercial stationery and office 
outfittings, that there may be written into this 
industry and into this trade, rules, regulations 
and methods of ethical procedure that will in- 
sure, through self-government locally, that at 
least we can operate our businesses on a basis 
that will permit us to make a contribution to 
the common good and to the public interest that 
will be worthy of the effort concerned in our 
effort. 

Proceeding, we wish to call attention to the 
fact that the National Stationers’ Association is 
a coordinating force; that the National Sta- 
tioners’ Association cannot take the responsi- 
bility for unethical trade practices that may be 
existing in a local community; that it is impos- 
sible for any National Association to try to 
comprehend in its activities the everyday things 
that can only be cured by men in a local com- 
munity getting together around a table and 
through personal contacts and thorough discus- 











37. W. A. Wentworth, F. H. Caswell and J. B. Dwyer 
of F. S. Webster Company. 

38. W. W. Garrison, C. R. 
W. A. Sheaffer Pen Company. 

39. Frank Morse, Brown-Morse Company, George Wol- 
cott, Wilson-Jones Company and Harvey Rockwell, Yaw- 
man and Erbe Manufacturing Company, in an interesting 
conversation. 

10. Leo Solinger, Eagle Pencil Company: Frank H. 
Fargo, Frank H. Fargo Company, Bridgeport, Conn.; Bill 
Steele, Sanford Manufacturing Company. 

41. Harrie Copeland and Benjamin Kulp of Wilson- 


Sheaffer and Bill Evans of 


Jones Company; 
Jr.. Stockett-Fiske Company, Washington, D. C. 


tz. E. H. Gorton, J. S. Staedtler, Inc.; J. B. Kemp, 


FE. E. Lloyd, Baltimore; W. E. Stockett, 
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Bainbridge, Bain- 


Eveready Calendar Company; A. C. 
bridge, Kimpton & Haupt. 
43. Robert N. Sanderson, Sanderson Bros., North Ab- 


A. Larson, general manager, Art Metal 


ington, Mass.; 
Gordon C. Sanderson, Sander- 


Construction Company; 
son Bros. 

44. W. H. Greenleaf, Stationers Association of New 
York; Walter P. Nichols, Weis Manufacturing Company; 
George F. Lutz, Ryan & Williams, Inc., Buffalo. 

15. Ralph Bishop, Office Supply & Printing Company, 
Cleveland; H. C. McPike, Weis Manufacturing Company; 
W. H. MecNiff, Shaw-Walker Company; Joseph R. Kelly, 
Clarence R. Smith Company. 

16. John F. Kennedy, Harry L. Frater and L. H. Me- 
Daniel of Trussell Manufacturing Company. 








JULY, 1934 


sion, setting up what they believe to be just prin- 
ciples and decent methods of doing business. 
Up to that point, it is the job of the local 
group. When it passes beyond that point and 
any manufacturing group is concerned or the 
national interest is threatened or where through 
overlapping of territory or predatory reaching 
out for business, the local matter becomes a 
matter that infringes on the national interest, 
then it is the duty of the local group to ask the 
assistance of the national group in the solution 
of such problems. Needless to say, the National 
group must not only have moral support but it 
must have financial support if it is to carry on 
such activities. 

It is noteworthy that most of the complaints 
we get in numbers come from people who have 
never belonged either to the national group or 
the local groups and who nevertheless expect 
immediate and speedy service. It is astonishing 
to find people criticizing the work who have 
never seen a single piece of literature or printed 
matter from the National Association and yet 
have so isolated themselves that, of course, they 
could not possibly know what the National As- 
sociation was doing. We have had complaints 
from people who have kicked because this As- 
sociation went ahead and did all of the work to 
get a code. We don’t hear them kicking be- 
cause we have not asked them for financial sup- 
port. We don’t hear them kicking because we 
have not assessed them, and we are one of the 
very few Associations in the whole country that 
carried the whole load on this code prepara- 
tion. No, they kick because they think maybe 
we infringe some of their rights by going ahead 
and doing the thing that obviously had to be 
done. 


Reports of Treasurer, 


June 1, 1934. 
Cash balance 6-1-33...$ 6,941.56 
Cash receipts for year.. 34,788.79 


Total Cash Accountability $41,730.35 
Total disbursements for 
year 


ee $33,650.23 
Cash balance 6-1-34 


8,080.12 


$41,730.35 
WILLIAM E. STOCKETT, 


Treasurer. 


I have audited the records of the Treasurer 
and the General Manager of the National Sta- 
tioners’ Association for the fiscal year ending 
September 30, 1933, and submit herewith the 
following exhibits: 

Exhibit A 
Exhibit B 
Exhibit C 


All bank accounts were reconciled with state- 
ments furnished by the banks and were found 
to be correct as shown in Exhibit A. 

Ladies and Gentlemen, I have spent no end 
of pains auditing your account. I am very 


Report of the Necrology Committee 


Life, with all its trials—and its joys—is sweet. 
Even the struggles of the past four years, bring- 
ing suffering and defeat to many, still leave us 
confident that to live and struggle against odds 
1s good. 

Life is most precious in its higher moments, 
moments when we recognize that deep forces 
play about us and are ready to serve our better 
purposes when we rise to meet them. There can 
be no higher moment for us who strive to solve 
our business problems than when we pause in 


This Association is willing to accept just 
criticism and particularly willing to accept just 
criticism from its members but this Association 
has no apologies to make for the fact that a 
group of industry minded merchants were will- 
ing to give their time and effort and that the 
administration of this National Association was 
willing to give all of its facilities in order to se- 
cure a code for the industry, thus rendering a 
service to the whole industry, non-members as 
well as members. Naturally, we are going to 
pay more attention to the requests of our own 
members and to their problems in Association 
work than we are to the man who is not a mem- 
ber and who shows no signs of cooperating, 
either locally or nationally. Under the code, 
the Code Authority, once set up, will pay its 
attention to the provisions of the code and will 
not be in a position to provide the services of an 
Association because its work will be limited to 
the things that are contained in the code and 
that alone. This is definitely settled by the 
mandate of NRA which points out in its most 
recent pronouncement that Association work is 
a devotion of a voluntary group of people to 
the problems of the whole trade, while a Code 
Authority is a small elected group selected to 
administer a code and having nothing to do 
with trade association matters. The two things 
must not be confused. The man who believes 
that he automatically becomes a part of the As- 
sociation because he is covered by the code is 
due for a sad awakening because he will have 
no more Association activities extended to him 
than he has had before, but he will be bound 
under the Code Authority by the provisions of 


glad to have been able to have served you and 
you will find your account entirely correct. 


WOODSON P. WADDY, 


Auditor. 

June 6, 1934. 
NN ee ee eee ee ee $25,000 
BE: cccckccknstrivkedeessaeuwceuee 2,400 
Printing and Stationery............. 4,000 
errr Tre re 3,500 
Traveling Expenses .............0.. 500 
Regional Dwvisional Expenses......... 1,000 
Dues and Subscriptions............. 300 
OT ere 1,000 
PE S tae eeness an aeeeeee $37,700 


Respectfully submitted, 
The Budget Committee: 


EBERHARD FABER, 


Chairman 


H. T. GRISWOLD 
J. S. SPROTT 

W. E. STOCKETT, JR. 
BENJAMIN KULP 


The Credentials Committee reports that there 
were registered at the convention 448 delegates 


the midst of our planning to pay respectful 
tribute to former associates who have passed be- 
yond our ken. This pausing and this respect- 
ful tribute reminds us of friendships that time 
does not dim and that death itself cannot de- 
stroy. 

As we listen to the reading of the roll of 
former members who have left our ranks, may 
we catch some momentary glimpse of things be- 
yond description, some sense of powers that are 
not unmindful of our hopes and aims, some un- 
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the Code which are an agreement under the 
NIRA. 

So I commend to those who believe or would 
like to believe that they are going to ride along 
without accepting any of the responsibilities that 
it is going to be lonesome riding because Code 
Authority is a law-making and a law administra- 
tion body and merely that a code has been 
signed, gives the individual who is a non-mem- 
ber no more to do with the action and operation 
of the local and national association than he 
had before. It is my hope that during the com- 
ing year, we may expand the number of our 
local asscciations to the point where every sec- 
tion of the country that has enough commercial 
stationers in it will have either a state associa- 
tion or a sectional association, along with city 
associations. In the writing of this code, your 
Code Committee had in mind the fact that the 
commercial stationery industry and trade, one of 
the oldest organized businesses in the history of 
the world, might well blaze a new trail by prov- 
ing to the government of the United States and 
the President that it was an industry that could 
write a ticket that comprehends the finest es- 
sence of self-government, an industry so 
equipped that it could administer its own affairs 
through local associations and through its na- 
tional association; so that at least one industry 
or trade in this great nation of ours could de- 
vote the efforts of its members to working out 
its problems and in the working out of those 
problems, to so coordinate their efforts that the 
code might be well administered and admin- 
istered not only in the public interest but ad- 
ministered in the ‘trade and industry interest, 
which, after all, is a part of the public interest. 


Auditor, and Budget, Credentials and Elections Committees 


79 manufacturers, 163 distributors, 135 man- 
ufacturers’ representatives, 62 ladies, and 9 
trade paper representatives. 


Respectfully submitted, 
The Credentials Committee: 


W. E. STOCKETT, Chairman 
W. P. WADDY 

O. P. MERRYMAN 

W. J. JAQUES 

J. G. KAUFMAN 


The committee to supervise elections was 
present at the various elections held during the 
twenty-ninth annual convention of the National 
Stationers Association held in Buffalo, N. Y., 
on June 4, 5 and 6, 1934. The elections were 
conducted regularly, and all elements in the 
trade were given due consideration and oppor- 
tunity to express themselves. 

Respectfully submitted, 

The Committe to Supervise Elections: 


AUGUST HUNN, 
Chairman 

E. H. SELL 

W. F. JOHNSTON 

J. A. BROWN 

V. D. PARKER 


derstanding of realities that are greater, far 
greater, than life as we know it, greater than 
death as it appears to be. 

Let us rejoice that we have known good 
friends. Let us resolve that their contribution 
to our cause shall not have been in vain. Let 
us resolve, because of the best they knew and 
the finer feelings their memory engenders, that 
the new spirit of American industry shall be 
enriched and brought nearer the ideal of that 
one great Friend whose spirit would save the 
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world and whose teachings business today be 
gins to comprehend. 

Let us make this moment of tribute, not one 
for excess of emotion, but one for re-dedication 
to the principles that, fundamentally, bring us 
here today and that alone can win our battle. 

We read the roll of Association members, 
who, since the last convention, have joined that 
innumerable company of comrades forever 
marching toward an unknown realm that all of 
us shall see: 

Joseph A. Pierce, president and manager of 
the Pierce Co . I IrgZo, N. D. 

William S. Furst, president of the Mohican 
Pencil Co., Philadelphia, Penn 

Thomas D. Jones, Dameron & Pierson Co., 
New Orleans, La 

Harry B. Ostrander, Gregory, 
Thom Co., Detroit, Mich. 

Amasa C. Wilson, The Moore Pen Co., Bos 
ton, Mass 

H. H. Bigelow, Quality Park Envelope Co., 
St. Paul, Minn 

John R. Emsley, Volger Mfg. Co., 
N. J 

Robert R. Maley, Ivan Allen-Marshall Co., 
Adlanta, Ga 


Mayer & 


Passaic, 


Judge John T. Gale, president of the Colum- 
bus Blank Book Mfg. Co., Columbus, Ohio. 

Oscar J. Besser, president and treasurer of 
Besser’s, Inc., Buffalo, N. Y. 

Guy A. Morse, president of Hall Lithograph- 
ing Co., Topeka, Kans. 

C. A. Bowley, American Crayon Co., San- 
dusky, Ohio. 

Walter O. Foote, chairman of the Board of 
Directors of Foote & Davies Co., Atlanta, Ga. 

Edward G. Loomis, Smith & Butterfield Co., 
Evansville, Ind. 

Gustave H. Pockels, secretary-treasurer of the 
Stationers’ Association of Southern California. 

Isidor Halpern, associated with Ralph Hal- 
pern, New York. 

Joe Tesher, Schwabacher-Frey Co., San Fran- 
cisco, Calif. 

Robert Frederick Barie, Gregory, Mayer & 
Thom Co., Detroit, Mich. 

Charles M. Farrell, eastern manager of Wil- 
son-Jones Co., New York, N. Y. 

A. G. M. Staveley, Carter’s Ink Co., Cam- 
bridge, Mass. 

D. P. Sites, Caldwell-Sites Co., Roanoke, Va. 

Walter E. Evans, Hampton Printing Co., In- 
dianapolis, Ind. 
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Robert Prendergast, Scranton, Pa. 

Charles Appleton Collins, Samuel Ward 
Mfg. Co., Boston, Mass. 

Frederick C. Bazley, Detroit, Mich. 

Edward E. Huber, Eberhard Faber Pencil 
Co., Brooklyn, N. Y. 

Charles S. Brewer, president of the Standard 
Furniture Co., Herkimer, N. Y. 

Meyer Libien, president of The Libien Press, 
New York, N. Y. 

Philip Weston, president of the Byron Wes- 
ton Paper Co., Dalton, Mass. 

Joe E. Harvey, West Coast Stationery Co., 
Los Angeles, Calif. 

John McDonald, 
Conn. 

Clarence R. Smith, Louisville, Ky. 

Richard Browne, Browne-Morse Co., Muske 
gon, Mich. 

This report is respectfully submitted by your 
committee. 


Plimpton’s, Hartford, 


WM. H. GREENLEAF, 
Chairman 

S. E. COLLINS 

FRANK H. FARGO 

AUSTIN LEFTWICH 

ZAC SMITH 


The By-Laws of the National Stationers Association Revised at the 1934 Convention 


ARTICLE I 
Object 
In order to create and foster a permanent 
feeling of friendship and fraternity between the 
manufacturers, distributors and retailers of sta- 
tionery and office equipment throughout the 
United States; to promote friendliness of spirit 
between competitors; to prevent trade antagon- 
isms, und, through united action, promoted by 
good fellowship and mutual respect, to strive 
for aims and purposes which may be for our 
mutual advantage, we form ourselves into an 
Association 
To achieve the object of the Association, all 
of its functions shall be conducted in accord 
unce with the spirit of the laws governing the 
activities of trade organizations 


ARTICLE II 


Name 
Section 1. The name of this Association 
shall be The National Stationers Association. 
ARTICLE III 
Annual Meeting 
Section 1. The Annual Meeting of the As 


sociation shall be held at a time to be se 
lected either at the annual convention or by the 
Executive Committee, at such place as shall 
have been named by a resolution passed by the 
Executive Committee on or prior to March Ist 
of each year. In the event of an emergency 
warranting a change of date or place, or both, 
the President shall have the power to make 
such change or changes, subject to the approval 
of a majority of the Board of Governors, ex- 
pressed in a vote by mail or telegraph. Notice 
of such change or changes shall be sent to each 
member at least thirty days previous to actual 
date of holding meeting 

Section The Annual Meeting shall con 
tinue in convenient session until all the busi 
ness of the annual meeting shall have been 
transacted 

Section 3. If the Executive Committee cer- 
tifies to the Board of Governors that, by reason 
ot unusual circumstances, the annual meeting 
should not be held, the latter body shall vote 
on the question by mail, and if a two-thirds 
majority decides in favor of not holding the an- 
nual meeting during the current year, their de 
cision on the subject shall be final, and their 
action to that effect must be taken at least thirty 
days before the date of meeting. In such event 


the Board of Governors shall meet in some con- 
venient place, as soon as possible, and at least 
ten days’ notice thereof shall be given to each 
member; at such meeting the Board of Gover- 
nors shall elect Officers and Directors and 
transact such business as the circumstances shall 
require. 

Section 4. To facilitate the transaction of the 
business of the Association at its annual meet- 
ings, conferences shall be held by the Division 
of Distributors and Wholesalers of the Com- 
mercial Stationery and Office Outfitting Indus- 
try; the Manufacturing Stationers Division; the 
Division of Distributors of Office Furniture and 
Office Outfittings; Manufacturers Division; 
Field Division; and any other Divisions now ex 
istent or organized in the future prior to the 
joint session which constitutes the annual meet 
ing proper. 

Each Division shall be headed by a Vice 
President of the Association elected from the 
membership of the Division. The respective 
Vice Presidents shall preside over all meetings 
and the recommendations adopted by proper 
vote at such meetings shall be embodied in the 
report of the said Officer and presented at the 
annual meeting for appropriate action after 
reference to and report by the committee on 
resolutions. 


ARTICLE IV 
Membership 

Section 1. This Association shall be com- 
posed of its Officers, Governors, Club, Asso- 
ciation, Sustaining, Associate, Affiliated, Field, 
Individual and Honorary Members. 

Section 2. Sustaining members shall be such 
as are engaged in the manufacture and/or dis- 
tribution of merchandise sold by social station- 
ers, commercial stationers and’ or office outfitters 
who, by reason of their belief and confidence 
in the beneficial effects exerted by the Associa- 
tion, are willing to sustain its efforts by a sub- 
stantial annual contribution to its funds. 

Section 3. Club or Association members shall 
be organized groups of those engaged in the 
manufacture or distribution of social stationery, 
commercial stationery and/or office outfittings. 

Section 4. Individual members shall be such 
as are engaged in the manufacture or distribu- 
tion of merchandise sold by social stationers, 
commercial stationers and/or office outfitters, 
and publishers of trade papers. 


Section 5. Associate Membership shall be 


open to the business colleagues of individual 
members, who shall have the privilege of pro- 
posing their representatives for such member- 
ship; associate members shall not have the 
privilege of voting, but shall have the 
right to attend all meetings of their respective 
Divisions of the Association and the privilege of 
the floor. 

Section 6. Affiliated Members shall be such 
as are engaged in a line of business primarily 
other than that of a stationer, where a small 
stock of social stationery or commercial station- 
ery and/or office outfittings is carried as a side 
line and whose stock inventory does not exceed 
ten thousand dollars. 

Section 7. Field Members shall be the sales 
representatives of manufacturers or distributors 
of merchandise commonly sold by social station- 
ers, commercial stationers and/or office out 
fitters. 

Section 8. Honorary Members shall be such 
as have rendered distinguished service to the 
Association or the interests represented in it. 

Section 9. Non-Resident members are di- 
vided into classes, namely: 

(a) Those whose principal place of busi- 
ness is located in Canada, Mexico, the West 
Indies and Central America. 

(b) Those located elsewhere, meaning all 
countries other than the United States of 
America. 

Section 10. Application for other than Hon 
orary Membership shall be made in writing to 
the General Manager, Charles P. Garvin, 740 
Investment Building, Washington, D. C., ac- 
companied by the dues for the current year; 
the Association makes no inequitable restriction 
upon admission to membership of firms, per- 
sons, corporations, etc., who are members of the 
industry as stipulated in these by-laws. 

Section 11. Any person may be elected as 
Honorary Member by the national body, upon 
the recommendation of the Board of Gover- 
nors, in compliance with Section 7 of this 


Article. 
ARTICLE V 


Dues 
Section 1. The dues of members joining 
during the annual meeting and subsequent 
thereto, shall be payable in advance for one 
year from date of application and annually 
thereafter on the same date. 
Section 2. The payment of $100.00 annual 
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dues shall entitle a member to be known as a 
Sustaining Member and to be included in the 
list of such members whenever published. 
Section 3. 
The annual dues of Local Clubs or Asso- 
ciations shall be $30.00. 
The annual dues of Individual Members 
other than Manufacturers, shall be $30.00. 
The annual dues of Afhliated Members shall 


be $10.00. 

The annual dues of Field Members shall be 
$5.00. 

The annual dues of Manufacturer Members 
shall be $60.00. 

The annual dues of Associate Members shall 
be $15.00. 


The annual dues of Non-Resident Members 
shall be as follows: 

Class A—$30.00 Class B—$15.00 

Honorary Members shall be exempt from the 
payment of dues. 

Section 4. A member who is delinquent 
ninety days in the payment of annual dues shall 
be dropped from the roll of membership by 
the Executive Committee. Such member may 
be reinstated by special vote of the Executive 
Committee upon payment of dues for the year 
during which the foregoing action was taken, 
and, in its discretion, the Executive Committee 
may waive such payment as a condition for such 
reinstatement. 

Section 5. Upon written requisition addressed 
to the General Manager by each Regional 
Governor, the Treasurer is authorized to pay, 
from the general funds of the Association, such 
sum of money, not to exceed the amount fixed 
by the budget adopted at each annual meeting, 
to each Regional Governor as, in the judgment 
of the General Manager, may be required to 
cover the necessary expense of his particular 
district group in maintaining the work of this 
Association within his district. 


ARTICLE VI 
Representation 

Section 1. Each Individual Member shall be 
entitled to one vote and cannot be represented 
by proxy unless the proxy be a regular em- 
ployee of said member. Each club or Associa- 
tion member may be represented, at the meet- 
ings of this Association, by its President or 
Chairman, or by a duly accredited delegate, 
and shall be entitled to one vote. 

Section 2. No member shall be entitled to 
more than one vote. 

Section 3. Associate, Honorary, and Field 
Members shall be entitled to the privilege of 
the floor but shall not vote. 

Section 4. No member shall be allowed to 
vote who may be delinquent in the payment 
of annual dues. 


ARTICLE VII 
Officers, Board of Governors and 


Executive Committee 

Section 1. The officers of this Association 
shall be a President, a Vice President for each 
Division, a General Manager, a Treasurer, the 
Officers specified in Article VIII and the mem- 
bers of the Board of Governors. 

The President shall always be one whose 
business is primarily that of a distributor of 
commercial stationery and/or office outfittings. 
Each Division shall have as its governing officer 
a Chairman whose business in each case shall 
be primarily that covered by the membership 
of the Division; these Chairmen automatically 
become Vice Presidents of the National Sta- 
tioners Association. 

Section 2. The Officers and Governors shall 
hold their offices for one year and until their 
successors are elected. 

Section 3. The Officers, Past Presidents of 
the Association and Governors, shall consti- 
tute the Board of Governors and this body 
shall administer the affairs of the Association. 

Section 4. The Governors, are to be elected 
each year at the annual meeting of the Associa- 


tion, pursuant to nominations made according to 
the following plan: 

So much of the continent of North America 
as is represented in the membership of this As- 
sociation shall be divided into convenient dis- 
tricts, not less than eight nor more than twenty 
in number. Within these districts the members 
of the Association are to nominate a Governor, 
one from each district, from the commercial 
stationers and office outfitters, manufacturers or 
field members; preferably each nominee shall 
reside within the district from which he is 
nominated, but this is not requisite. 

The boundary lines and the number of the 
respective districts are to be established each 
year by the Board of Governors, at the first 
meeting thereof following the adjournment of 
an annual meeting of this Association. 

The respective nominees shall be elected 
Governors at the next ensuing annual meeting 
of the Association. 

If no such nomination is made within any 
district, by the time that an annual meeting of 
the Association is called to order, an election 
shall be held, nevertheless, pursuant to nomi- 
nation made at such annual meeting. This 
provision shall govern the election to be held 
at the annual meeting at which this section of 
the by-laws shall be adopted. 

Each Governor shall be responsible for the 
conduct of an appropriate canvass within his 
district from time to time, in person or by 
mail, for the purpose of ascertaining the prefer- 
ence of his constituent voting members with re- 
gard to the policies or activities of this Asso- 
ciation, and he shall report to the Board of 
Governors the number of expressions of prefer- 
ence within his district in behalf of, or in op- 
position to, any such Association policy or 
activity. 

Each Governor shall be responsible for the 
appointment (not less than sixty days prior to 
annual meeting of this Association) of a Nomi- 
nating Committee of not less than three, the 
duty of which committee shall be as follows: 
To cause to be made a canvass of the voting 
members within the district of their appointment 
for a nominee for Governor to be elected at the 
annual meeting of this Association and to re- 
port in writing the result of such canvass to the 
Nominating Committee of this Association pro- 
vided for in Article VII, Section 5, of these 
by-laws. 

To defray the expenses involved in the op- 
eration of this plan, the annual budget of this 
Association shall provide for the appropriation 
of funds according to Section 5 of Article V 
of these by-laws, which shall be available to the 
several Regional Governors upon their _re- 
spective written requisitions directed to the Gen- 
eral Manager. Each Governor shall file a writ- 
ten itemized account of the receipts and dis- 
bursements with the General Manager thirty 
days before each annual meeting. 

Section 5. The Executive Committee. An 
Executive Committee to consist of the President, 
the Vice President of the Division of Distribu- 
tors and Wholesalers of the Commercial Sta- 
tionery and Office Outfitting Trade, the Vice 
President of the Manufacturers Division and 
two other members of the Board of Governors 
shall be appointed by the President, subject to 
the approval of the Board immediately fol- 
lowing the adjournment of the annual conven- 
tion. The Executive Committee shall exercise 
all powers of the Board of Governors when the 
latter is not in session and shall fill all va- 
cancies however occuring. It shall have the 
privilege of inviting any or all of the Vice 
Presidents to attend its meetings for the purpose 
of consultation; and the traveling expenses in- 
volved in any such meetings on the part of all 
in attendance shall be paid from the funds of 
the Association. 

Section 6. Nomination of Officers. Ar the 
annual meeting the President shall appoint a 
Nominating Committee of seven, who shall pre- 
pare and report a ticket to be placed in nomina- 
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tion for all offices to be filled except that of 
General Manager of the Association. Nothing 
in this Article shall be construed as prevent- 
ing members from placing in nomination others 
than those named by the Nominating Com- 
mittee. 

Section 7. Election of officers shall be deter- 
mined by the majority of the votes of the mem- 
bers, cast in accordance with the provisions of 


Article VI. 


ARTICLE VIII 


Duties of the President 
and Other Officers 


Section 1. The Chief Executive Officer of 
the Association shall be the President, who shall 
preside at all meetings of the Association, the 
Board of Governors and the Executive Com- 
mittee; and it shall be his duty to appoint all 
committees not otherwise provided for; to act 
as member ex-officio of all committees; to ap- 
prove for payment all expenditures that may be 
incurred for the benefit of the Association. 

At the opening of the annual meeting he 
shall make a report for the past year. 

Section 2. Duties of the Vice Presidents. 
The Vice President of each Division shall pre- 
side at all conferences of his Division held as 
part of the annual meetings of the Association 
and report the proceedings thereof to the an- 
nual meeting. 

Section 3. Duties of the Treasurer. It shall 
be the duty of the Treasurer to keep an account 
of the finances of the Association and to make 
a report of same at the annual meeting. He 
shall countersign all disbursement checks issued 
by the General Manager and shall receive from 
the General Manager a monthly report of Re- 
ceipts and Disbursements. The fiscal year of 
the Association shall begin October ist and 
end September 30th. 

Section 4. General Manager. In addition 
to the Officers provided for in Article VII, the 
Executive Committee shall employ, for a suit- 
able period of time, at an agreed compensation, 
the exclusive services of a General Manager of 
the Association; such an officer shall be pref- 
erably a man of training and practical experi- 
ence in the stationery business, and shall be 
subject to the authority of the President and 
the Executive Committee. 

His duties shall embrace the direction of all 
the educational and business activities main- 
tained by the Association, and he shall have 
charge of all cost-finding, research and such 
other matter as may be determined by the Presi- 
dent and Executive Committee from time to 
time. He shall act as Counsel to the Associa- 
tion and it shall be his duty to keep a record 
of all meetings of the Association and gen- 
erally te advise in the conduct of its affairs. 
He shall be empowered, under the direction of 
the Executive Committee, to employ suitable 
legal counsel where it is needed. He shall 
make a written report at each annual meeting 
of the affairs of the Association so far as re- 
lates to his office. He shall keep a record of 
membership, give such bonds as the Executive 
Committee may require and receive all money 
due the Association and deposit same in a bank 
approved by the Executive Committee in the 
mame of the Association and make all pay- 
ments by check, which shall be countersigned 
by the Treasurer. 

Section 5. The financial accounts of the 
Treasurer and of the General Manager shall 
be audited annually by a certified public ac- 
countant at the latest practicable date prior to 
an annual meeting, and a report of such audit 
shall be presented as part of the proceedings 
of each annual meeting. 

Section 6. The General Manager, with the 
approval of the Executive Committee, shall have 
authority to employ, at an agreed compensation, 
a Field Secretary, whose entire time shall be 
given to the Association, and whose duty it 


shall be to encourage and foster the formation 
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and conduct of Local Associations, and to keep 
in constant touch with them, and promote co- 
operation among them and with this Associa 
tion. 

Section 7 All 
suggestions shall be addressed, in writing, to 
the President or General Manager, and re 
ferred to the proper committee 

Section 8 Committees of three 
members or more shall be appointed by the 
President from the Distributors in the Asso 
ciation, at as early a date as possible after his 


grievances, complaints or 


Committees 


election, representing such interests as he may 
assistance and advice of the 


To the committees thus 


classify, with the 
Exec utive Committee 
appointed, all 
tive interests may be submitted, 
man shall have 


and at such other times as may be determined 


subjects involving their 
and the chair 
power at any annual meeting 


respec 


by the Executive Committee, to call together 
the different interests their committees repre 
sent, in order to formulate recommendations, 
consider complaints, suggestions, and present 
them in such form as may seem best at any 
meeting of the Board of Governors; and their 
recommendations shall take the usual course 
The Manufacturers represented in the As 
sociation shall be divided into groups, according 
to the industry in which each may be engaged 
A single manufacturer may be classified in 


more than one group From each of these 
groups, the Vice-President of the Manufac 
turers Division, with the assistance and advice 


of the Executive Committee, may 


committee of three members or more 
Whenever, in the opinion of the President, 


appoint a 


the occasion requires, a given committee trom 
the distributors may confer with the like com 
mittee from the manufacturers, and any recom 
mendations adopted at a joint session of the two 
committees shall be submitted in writing to the 
Executive Committee for appropriate action. 
Section 9 The President shall have the 
power to appoint a Budget Committee, of which 
shall be a member, and such 
in his judgment, the re 
indicate, 


the Treasurer 
other committees as, 
quirements of the Association may 
from time to time 

Section 10 Che President shall appoint a 
Credentials Committee thirty days prior to the 
annual meeting, whose duty it shall be to re 
ceive and pass upon the credentials of all mem 
bers who shall apply for admission to its de 
liberations 

Section Il The President shall 
Committee on Resolutions to whom shall be 
referred without debate all proposed resolutions, 
recommendations and amendments to the By 
Such Committee shall report in writing 


Ippoint i 


Laws 
to the annual meeting, at any time during the 
session, and as often as necessary, its recom 
mendation as to all matters so referred 

Section 12. The President shall appoint, as 
soon as practicable, after the final adjournment 
of each annual meeting, a Grievance Commit 
tee, consisting of three persons, of which the 
Secretary shall be Chairman. It shall be the 
duty of such committee to receive all complaints 
from members of the Association, investigate the 
same thoroughly and impartially, and report its 
recommendations in the premises to the Exec 
utive Committee with all speed. 
This committee shall be empowered to call 
upon any ofhcer or standing committee for such 


convenient 


information and cooperation as may be neces 
sary to enable it to adequately perform its duties 


ARTICLE IX 
Dimistons 


Section 1. Separate groups or divisions of 
the Association may be organized and admin 
istered under the guidance of the officers and 
executive committee, as departments of the As 
sociation, whenever the welfare of any given 
branch of the stationery or allied industries may 
be thereby promoted 

Such Divisions may be conducted 
under the direct 


Section 


supervision of an executive 


ofhcer or officers, to be chosen by the members 
thereof, in such manner as they shall determine 
and the proceedings of such division shall be in 
harmony with the objects of this Association, 
but the conduct thereof shall be determined by 
the members in the exercise of their discretion. 

Section 3. The expenses of maintaining the 
activities of such groups or divisions shall be 
provided by and accounted for to the members 
of such groups or divisions, as they may de 
termine. 


ARTICLE X 
The Division of Distributors and Wholesalers 


of the Commercial Stationery and Office 
Outfitting Industry 


Section 1. Membership. There shall be a 
Division of the Association to be known as the 
Division of the Distributors and Wholesalers 
of the Commercial Stationery and Office Out 
fitting Industry to which any person or firm or 
definitely organized Division thereof, doing 
business within the jurisdiction of the United 
States, 

(1) specifically set up to render and render 
ing a general distribution service, which buys 
and maintains at his or its place of business a 
stock of commercial stationery, office supplies 
and or equipment commonly used in the out- 
fitting of offices, and which through salesmen, 
advertising and/or sales promotional devices, 
sells to institutional, commercial and/or indus- 
trial users but which does not sell in significant 
amounts to ultimate consumers, 
or, 

(2) specifically set up to render and render 
ing a general distribution service which buys 
and maintains at his or its place of business a 
stock of commercial stationery, office supplies 
and /or equipment commonly used in the out- 
fitting of offices, and which through salesmen, 
advertising and/or sales promotional devices, 
sells to retailers, 
shall be automatically admitted to membership 
upon payment of dues and assent to the Code 
of Fair Competition for the Wholesaling or 
Distributing Trade approved by the President 
on January 12, 1934, and the Supplemental 
Code of Fair Competition for the Commercial 
Stationery and Office Outfitting Trade as ap- 
proved by the Administrator for Industrial Re- 
covery on March 16, 1934 

Section 2. Dues. 

The annual dues of members of this Division 
shall be as specified in Section 3 of Article V 
of these by-laws 

Section 3. Officers and Board of Directors. 

a. The officers of this Division shall be a 
Chairman, Vice Chairman, Secretary and Treas- 
urer. The Chairman shall automatically be- 
come Vice President of the National Stationers 
Association 

b. There shall be a Board of Directors com 
posed of fourteen members elected by the mem 
bers of this Division. 

c. The Officers and Board of Directors shall 
hold their offices for one year and until their 
successors are elected 

Section 4. Annual Meeting 

a. The Annual Meeting shall be held coin- 
cident with the Annual Meeting of the National 
Stationers Association. 

Section 5. Quorum. 

a. Seventy-five members of this Division shall 
constitute a quorum for the transaction of busi- 
ness. 

Section 6. Suspension and Expulsion. 

a. Any member of this Division may be sus- 
pended or expelled from membership by reason 
of retirement from the trade; violation of the 
Code of Fair Competition for the General 
Wholesaling or Distributing Trade or the Code 
of Fair Competition for the Commercial Sta- 
tionery and Office Equipment Trade when such 
violation has been determined by a duly au- 
thorized administrative or judicial agency; or 
non-payment of dues. 


Section V oting 


OFFICE APPLIANCES 


a. Notwithstanding any other provision of 
these By-Laws, the only members of the Na- 
tional Stationers Association entitled to vote 
upon any question arising in connection with the 
Code of Fair Competition for the General 
Wholesaling or Distributing Trade and the 
Supplemental Code of Fair Competition for the 
Commercial Stationery and Office Outfitting 
Trade, shall be the membe rs of this Division. 

Section 8. Amendments. 

a. Notwithstanding any other provision of 
these By-Laws, amendments to this Article may 
be made only at an annual meeting of the 
members of this Division by a vote of two-thirds 
of the members of this Division present, pro- 
vided that such amendments shall have been 
presented to the members of this Division in 
written form not less than thirty days prior to 
the date of such meeting 


ARTICLE XI 
The Division of Distributors of Office Furniture 
and Office Outfittings 

Section 1. Membership. 

There shall be a Division of the Association 
to be known as the Division of Exclusive Dis- 
tributors of Office Furniture and Office Out- 
fittings to which any person or firm or definitely 
organized division thereof engaged in the dis- 
tribution of Office Furniture and Office Out- 
fittings exclusively shall be eligible for member- 
ship. 

Due Ss. 

The annual dues of members of this Divi- 
sion shall be as specified in Section 3 of Article 
V of these By-Laws 

Section 3. Officers and Board of Directors. 

The Officers of this Division shall be a 
Chairman and Vice Chairman. The Chairman 
shall automatically become a Vice President of 
the National Stationers Association. 

There shall be a Board of Directors com 
posed of seven members elected by the mem 
bers of this Division. 

The Officers and Board of Directors shall 
hold their offices for one year and until their 
successors are ele cted. 

Section 4. Annual Meeting. 

a. The Annual Meeting shall be held coin 
cident with the Annual Meeting of the National 
Stationers Association. 

Section 5. Quorum. 

a. Twenty-five members of this Division shall 


Section 2 


constitute a quorum for the transaction of busi 
ness. 

Section 6. Suspension and Expulsion. 

a. Any member of this Division may be sus- 
pended or expelled from membership by reason 
of retirement from the trade; violation of the 
Code of Fair Competition for the General 
Wholesaling or Distributing Trade or the Code 
of Fair Competition for the Commercial Sta- 
tionery and Office Outfitting Trade when such 
violation has been determined by a duly au- 
thorized administrative or judicial agency; or 
non-payment of dues 

Section 

The operations of this Division shall have to 
do with the distribution problems in office fur- 
niture and office outfittings and any commercial 
stationer engaged exclusively in or having a 
definitely organized division of his business de- 
voted to the sale of office furniture and office 
outfittings shall be privileged to attend and 
participate in meetings of this division. 

Section 8. Amendments. 

a. Notwithstanding any other provision of 
these By-Laws, amendments to this Article may 
be made only at an Annual Meeting of the 
members of this Division by a vote of two-thirds 
of the members of this Division present, pro- 
vided that such amendments shall have been 
presented to the members of this Division in 
written form not less than thirty days prior to 
the date of such meeting. 


ARTICLE XII 
The Manufacturing Stationers Division 


A Tembe rship. 


Section 1. 





87. Ward H. Silliman, Bill Vogel, G. J. Sengbusch, 
Henry Riegel, all with Sengbusch Self-Closing Inkstand 
Company. 

88. Upper: Jerry McEvoy, Jim Cooper, Grenville Da- 
vis and Lee Paddock. Lower: San Woodruff, H. D. Sny- 
der and Charles H. Hyatt, all of Acco Products, Ine. 

89. G. B. Bingham, The Burrows Bros. Company, 
Cleveland, and Al Burkhardt of the same company; Wash 
Jaques, Jaques & Company, and Louis Caracci, retiring 
and incoming president New York Stationers Association. 

90. Irving Levy and Leon Banovy of the Art Steel Com- 
pany; W. R. Dolliver, Providence Paper Company and Al. 
Agronick, Capital Stationery Company, Providence. 

91. Mrs. M. I. Levine, H. Maedell, Eagle Pencil Com- 
pany, Mrs. Jack Applebaum and M. I. Levine, Reliance 
Pencil Company. 

92. Richard B. Lockwood, Millington Lockwood, Inc.; 
J. E. Van Natta, Ithaca, N. Y.; Thomas Coles, The Globe- 





Wernicke Company; Ross R. West, M. G. West Company, 
San Francisco. 

93. H. E. Zimmer, G. E. Preston, both of Columbia 
Ribbon & Carbon Manufacturing Company; J. H. Simp- 
son, National FiberstoK Envelope Company; R. 
Hengge, Columbia Ribbon & Carbon Manufacturing Com- 
pany. 

94. George Mandeville, Wilson-Jones Company; Charles 
Roth, Roth Office Equipment Company, Dayton, Ohio; 
R. M. Tussing, Victor Safe & Equipment Company; K. 
F. Davis, Sikes Company. 

95. Clark Hungerford, Hungerford & Card, Bingham- 
ton, N. Y.; J. F. Kennedy and Claude Conger, Trussell 
Manufacturing Company; Sam Groom, Thomas Groom 
& Company, Inc., Boston. 

96. J. O. Bonney, W. I. Cook, and George F. Maginnity, 
E. L. Freeman Company, Pawtucket; Joseph Moore, Blais- 
dell Pencil Company. 
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There shall be a Division of the Association 
to be known as the Division of Manufacturing 
Stationers of the Commercial Stationery and 
Office Outfitting Industry to which any com- 
mercial stationer and Office Outfitter conduct 
ing a manufacturing plant devoted to the manu- 
facture of articles commonly known as Com- 
mercial Stationery, shall be eligible for mem- 
bership. 

Section 2 Dues 

The annual dues of members of this Division 
shall be as specified in Section 3 of Article V 
of these by-laws. 

Section 3. Officers and Board of Directors. 

a. The Officers of this Association shall be 
1 Chairman and Vice Chairman. The Chair- 
man shall automatically become a Vice Presi- 
dent of the National Stationers Association. 

b. There shall be a Board of Directors com- 
posed of seven members elected by the members 
of this Division. 

c. The Officers and Board of Directors shall 
hold their offices for one year and until their 
successors are elected. 

Section 4. Annual Meeting. 

a. The annual meeting shall be held coin 
cident with the Annual Meeting of the National 
St ationers Association. 

Section 5. Quorum. 

a. Twenty-five members of this Division shall 
constitute a quorum for the transaction of busi- 
ness 
Suspension and Expulsion. 

a. Any member of this Division may be sus- 
pended or expelled from membership by reason 
of retirement from the trade; violation of the 
Code of Fair Competition for his industry when 
such violation has been determined by a duly 
uuthorized administrative or judicial agency; 
or non payment of dues. 


Section 6 


Amendments. 

Notwithstanding any other provision of these 
by laws, amendments to this Article may be 
made only at an annual meeting of the members 
of the Division by a vote of two-thirds of the 
members of this Division present, provided that 
such amendments shall have been presented to 
the members of this Division in written form 
not less than thirty days prior to the date of 


suc h meeting 


Section 


ARTICLE XIII 
The Division of Manufacturers of Social 
Stationery, Commercial Stationery and 
Office Outfitting 

Section 1 Me mbership. 

There shall be a Division of the Association 
to be known as the Division of Manufacturers 
of Stationery, Commercial Stationery and Office 
Ourfittings, to which any person or firm or defi 
nitely organized division thereof doing business 
jurisdiction of the United States 
which manufactures articles commonly known 
us Social Stationery, Commercial Stationery and 
Office Outfittings and Supplies, distributing 
through the Commercial Stationery and Office 
Outfitting Trade, shall be eligible for member 
ship 


within the 


Dues 
The annual dues of members of this Division 
shall be as spe cified in Section 3 of Article V 


Section 


Section 3. Officers and Board of Directors. 

a. The officers of this Division shall be a 
Chairman and Vice Chairman. The Chair- 
man shall automatically become a Vice-Presi- 
dent of the National Stationers Association. 

b. The Division shall be divided into Com- 
modity groups. 

c. There shall be a Board of Directors com- 
posed of one member from each Commodity 
group. 

d. The Board of Directors shall elect from 
their membership a National Council which 
shall cooperate with all other factors in the in- 
dustry for the purpose of effectuating sound 
principles of merchandising and for the pur- 
pose of creating a closer cooperation between all 
manufacturers in the industry and all distribu- 
tors in the industry. 

e. The Officers and Board of Directors and 
National Council shall hold their offices for one 
year and until their successors are elected. 

Section 4. Annual Meeting. 

a. The Annual Meeting shall be held coin- 
cident with the Annual Meeting of the National 
Stationers Association. 

Section 5. Quorum. 

a. Fifty members of this Division shall con- 
stitute a quorum for the transaction of business. 

Section 6. Voting. 

Notwithstanding any other provision of these 
by-laws the only members of the National Sta- 
tioners Association entitled to vote upon any 
question arising in connection with this Division 
shall be manufacturers as defined in Section | 
of this Article. 

Section Amendments. 

Notwithstanding any other provision of these 
by-laws, amendments to this Article may be 
made only at an annual meeting of the mem- 
bers of this Division by a vote of two-thirds of 
the members of this Division present, provided 
that such amendments shall have been presented 
to the members of this Division in written form 
not less than thirty days prior to the date of 
such meeting. 

ARTICLE XIV 
Field Division 

Section 1. Membership. 

There shall be a Division of the Association 
to be known as the Field Division, to which any 
sales representatives of manufacturers or dis- 
tributors of merchandise commonly sold by so- 
cial stationers, commercial stationers and/or 
office outfitters shall be eligible for membership. 

Section 2. Dues. 

The annual dues of members of this Division 
shall be as specified in Section 3 of Article V 
of these by-laws. 

Section 3. Officers and Board of Directors. 

a. The Officers of this Division shall be a 
Chairman and a Vice-Chairman. The Chair- 
man will automatically become Vice-President 
of the National Stationers Association. 

b. There shall be a Board of Directors com- 
posed of one field member from each Regional 
District of the National Stationers Association. 

c. The Officers and Board of Directors shall 
hold their offices for one year and until their 
successors are elected. 

Section 4. Annual Meeting. 


»? 


OFFICE APPLIANCES 


cident with the Annual Meeting of the Na- 
tional Stationers Association. 

ARTICLE XV 

Expenses of Officers 

Section 1. The necessary traveling expenses 
of the President, Treasurer, General Manager 
and Auditor shall be paid from the funds of 
the Association, and the General Manager shall 
be paid such compensation for his services as 
the Board of Governors may authorize. 

ARTICLE XVI 
Publications 

Section 1. The Association shall publish the 
NATIONAL STATIONER, at a subscrip 
tion price to be determined by the Executive 
Committee, and such other instructive matter as 
may be determined upon from time to time. 

ARTICLE XVII 

Convention Committee and Entertainment 

at Annual Meetings 

Section 1. The President shall appoint a 
committee of three of which a member of the 
Executive Committee shall preferably be @hair- 
man, whose duty it shall be to receive sugges- 
tions and invitations for the place of the next 
annual meeting, to consider the same, and to 
reports its recommendations for the considera- 
tion of the Executive Committee on or prior to 
March Ist of each year. 

Section 2. It shall also be the duty of said 
committee to work in connection with commit- 
tees appointed by local associations to arrange 
for the meeting and also such entertainment as 
it shall deem proper, to receive the assessment 
for same, as provided for in Section 3 of this 
Article, to make the necessary disbursements 
from said funds, and to turn in to the Treas- 
urer any unexpended balance. 

Section 3. The assessment for those attend- 
ing and participating in the entertainment shall 
be determined by the Executive Committee and 
the amount expended by the Committee shall 
not exceed the amount raised by the assessment. 

ARTICLE XVIII 
Quorum 

Fifty members registered at any annual meet 
ing shall constitute a quorum for the transaction 
of business. 

ARTICLE XIX 
Amendments 

Any amendment to or alteration of the By 
Laws can be made at any annual meeting of 
the Association by a vote of two-thirds of all 
the members present, provided that such amend 
ment or alteration shall have been presented to 
the members of the Association in written form 
not less than thirty days prior to the date of 
such meeting. 

Order of Business. 
Call to Order. 
Report of Committee on Credentials. 

3. President’s Address. 

4. Reports of other Officers. 

5. Reports of Board of Governors and Exec 
utive Committee. 

6. Appointment of Committee on Nomina- 
tions. 

7. Reports of Committees other than Resolu 
tions. 

8. Report of Resolutions Committee. 

9. Miscellaneous Business. 


l. 
5, 


a. The Annual Meeting shall be held coin- 10. Election of Officers. 


1 
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CONVENTION ADDRESSES 


Mr. President, Officers of the National Sta- 
Ladies and 


tioners’ Association, Delegates, 
Gentlemen: We bid you welcome to the City 
of Buffalo. It is a distinguished honor that is 


conferred upon me, a humble bookseller and a 
still more humble stationer, to welcome so dis- 
tinguished a body as this is to our City. Usually 
that privilege is extended to some distinguished 
member of a political party. I cannot by the 
remotest stretch of the imagination regard my- 
self as a member of any ofhcial family. Mine 
is but the role of the humble taxpayer. None 
the less do I bid you welcome. We are most 
highly honored in having you select this City 
for your deliberations. 

Buffalo is a great city, not because we live 
here, not because we have made it so, but be- 
cause it cannot help being a great city, located 
strategically as it is and having within its bor- 
ders so varied and worth while a list of indus- 


When I knew that I was coming here to give 
some information on the NRA, I wrote a very 
lovely speech; when I read it over this morning 
I decided to throw it away. What Mr. Gar- 
vin told you contained much valuable advice. 

To come to your own manufacturing codes, 
you have two main problems to solve. First, is 
how can you improve the product of your man- 
ufacture and how can you improve codes that 
enter into the manufacture of your products. 
Second, how can you solve the problem of dis- 
tribution. At the very beginning of NRA, the 
codes first prepared were classified as vertical 
codes and horizontal codes. The decision was 
made to separate the distributional codes from 
the manufacturing codes. You have in your 
own experience an example of that. There 
were three divisions of the stationers code: 
manufacturing, wholesaling, and retailing. The 
first mentioned is under the paper division, the 
last two have been transferred to other divisions 
of NRA. 

A year ago the National Industrial Recovery 
Act was up before Congress. The reason it 
was there was because we had gone through 
four or five years of hell and the government 
was asked to give us a chance to regularly meet 


The manner in which you have responded to 
the urgent request for attendance at this most 
important convention meeting of local associa- 
tidns is very gratifying indeed. Many of you 
have traveled great distances and there are pres- 
ent, representatives from almost every section of 
the United States, which is unquestioned evi- 
dence that the commercial stationers and office 
outfitters accept the challenge offered our indus- 
try by the acceptance of our code, and that we 
are ready to accept this challenge and assume 
this responsibility. We are going to make plans 
at this meeting through association effort to see 
that the commercial stationers are protected and 
given a chance to have a trade of their own. 
There have been formed during the year about 
seventy local associations, and it is extremely 
gratifying to note that delegates are here from 
many of these associations, for plans are being 
made here so that these associations may work 
in a more cohesive way. Local associations have 
an increased importance and responsibility both 
to their National Associations and their own. 
(Trade associations are simply a means to an 
end, not the end.) Our association as repre- 


senting our industry, therefore, must play a part 
by obtaining the interest and cooperation of 


Address of Welcome 
By Christopher Grauer 


tries. It is destined to become a great city, be- 
cause we are on the frontier, a os which in 
the years which have just immediately passed 
added considerably to our greatness. And now 
that the Peace Bridge is really spelled “P-e-a-c-e” 
and not “P-i-e-c-e,” we find that Buffalo’s great- 
ness, which then arose from the largely in- 
creased traffic to and fro, now arises from other 
things, and this convention is one of those 
things. 

In times past we had a mayor so genial and 
demonstrative and so affectionate to people who 
came here to discuss convention matters, that 
he proceeded on a large scale to distribute to 
all guests and visitors keys to the City. Un- 
fortunately, these keys have been so widely dis- 


The NRA 
By Lieut. David H. Tulley 


together in an effort to find some means of 
getting out of this muddle. You asked for that 
legislation and you got it. The President’s ap- 
proval of that act gave him that power to grant 
codes. In my experiences with code authority, 
there is one question that prevails, and that 
has been—‘“now that we have our code, what 
do we do with it.” This thing is not so com- 
plicated. We are giving you everything that 
we can give you. We are out to give you as 
much as we think you need and we give it to 
you in as big doses as you can carry. The code 
is simply a set of rules drawn up by your group, 
which says we are going to play this game fait 
and we are going to do it this way. The Code 
Authority is the coach—you are the team. The 
coach never sends his team out to the field to 
play a hard game without first giving them a 
good coaching, and making sure each member 
has a perfect understanding of what is before 
them. You can’t get any place unless you 
make plans. Figure out what you want to do 
and how you will do it. The first — for a 


code authority to do is make absolutely sure 


Address to Convention Assembly 


By President Harry Morgan 


non-members as well as members. Local as- 
sociations, particularly, will have the responsibil- 
ity of securing as near as possible one hundred 
per cent representation in their respective com- 
munities. Regional districts have the same task, 
and I urge upon you the necessity of having as 
many local and regional meetings as possible 
during the coming year, and more particularly 
right at this time, while the problem of the code 
is sO uppermost in everyone’s mind. These 
meetings will be a vital factor in clearing up 
many misunderstandings and tend to eliminate 
violations of the code. We must leave no stone 
unturned in our effort to educate all dealers in 
our various communities with the proper inter- 
pretation and the rules and regulations govern- 
ing the operation of the code. We must make 
no compromise with violators of the code. 
These violators within our ranks must be 
brought to book. 

The stationery industry must fight and fight 
hard to preserve the potential value of the code, 
and our immediate duty is to deal firmly with 


tributed that I fear there is no place left un- 
locked. I want to assure you, however, that 
though I give you no key, you are none the 
less welcome. We bid you welcome, we throw 
open our homes, we throw open our institu- 
tions, we throw open for your inspection and 
for your approval all of the things that have 
contributed to the greatness of this City, which 
we who live here love. While you are here as 
our guests we want you to feel at home. We 
have done all we could to make your welcome 
a warm one. We have done everything we 
could to provide for. your comfort and your 
pleasure. Some things may go amiss, but if 
they do, will you please throw the mantle ot 
charity over them? We want you to feel at 
home, to feel that Buffalo sincerely welcomes 
you with its arms wide open. I hope that your 
Convention will be a prosperous and happy one, 
and we stand ready at all times to do your will. 


that every member knows what the code is 
about. We will get a wealth of violations; 
perhaps none of them are wilful. Many viola- 
tions can be checked up to ignorance on the 
part of the violator because the code authority 
was not doing its job. It is up to them to do 
the job first, and then if there are any wilful 
violators, we will take care of them. After you 
make your plans, what are you going to do 
then? Decide that you have got to do business 
on a fair basis. Certain things are barred that 
heretofore had been all right. Make your rules 
understood and then intelligently check up on 
them to see that they are enforced. In con- 
nection with this particular meeting, you have 
opportunities here which other industries have 
not. You have an Association that is long 
established and widely developed. You can go 
a long way. You have got codes. I believe 
there must be twenty codes in this group. They 
are all coming through this same channel as 
far as distribution is concerned. Get together 
—figure out where you are going—and do a 
good job. You will always have a friend in 
Washington, and I will do anything I can for 
you, but I won’t do a damn thing 4 you that 
you don’t deserve. 


the challenge of the price-cutters and the chisel- 
ers in our industry, and in no other way can 
the race be won, and victory assured than by 
forcing a realization upon them of the futility 
of even attempting violation of this law; and 
I ask you representatives of local associations 
here today to recognize these facts, and meet 
them with courage and determination. 

Our business office in Washington is too busy 
to spend much time or effort on a membership 
drive, and it is a discouraging fact that hun- 
dreds of commercial stationers in the United 
States are really ignorant of the work that the 
National Association is doing, and in view of 
this fact, it is up to our local associations to 
very definitely and vigorously enter into the 
membership work so that at least it will be the 
desire of the stationers in their community to 
become members of the association. It is rec- 
ognized that there would be no advantage of 
having all stationers in the association, al- 
though under the new set-up it is impossible to 
keep them out, should they desire to come in. 
It is extremely desirable, particularly in view of 
the fact that the code deals only with code mat- 
ters, and that there is going to a necessity 
for industry action and this can only be by the 
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association that we get in a5 soon as possible all 
the representative stationers of the country, and 
this is a job for the regional districts and the 
local associations. It seems almost incredible 
that membership in our association still remains 
at $30.00 a year, and yet it is interesting to 
note that notwithstanding the fact that the work 
of the association has more than doubled during 
the past year, the balance in the treasury on 
June 1, 1934, has actually increased over June 
1, 1933 

It is fortunate that our organization met the 
depression not as a toddling infant, but as a 
mature organization backed by a tradition and 
strong, expe rienced men I shudder to think 
what would have happened to the business in 
the last year had we not had an established or- 
ganization 

We have had all types of reaction to our 
code, all the way from the type which tells us 
we should have no code at all up to the one that 
says the one we have cannot be operated. The 
trend is to self-government, and as a distrib 
utor I can see real possibilities in this code. 

It permits local self-government under ra 
tional guidance and coordination. 

It is an answer to our prayer to govern our 
selves 

It is not a straight-jacket, and it is flexible 
and sensible 

Business men must show their capability for 
self-government. We must take this code and 
see what we can do with it. We must keep 
doing things even though we make mistakes and 
find out what there is in the code that is of 
value. There are many dealers who do not 
want to operate under the code and do not want 
to let anyone else operate under it; and yet 
business has been asking the right for many 
years to govern ourselves, and this privilege 1s 
now afforded us and the responsibility is placed 
on our shoulders; if we fail, we can blame no 
one but ourselves. Self-government in industry 
through trade associations is essential to the 
operation of the whole plan, and must be en- 
couraged and insisted upon. The application 
of the code calls for noble sacrifice, and unlim- 
ited patience, for tireless effort and courage; it 
calls for honor among men, and for honesty that 
cannot be questioned. One of the most im- 
portant meetings to be held during the conven- 
tion is the Code Clinic; and at this meeting we 
are going to try to see if we can clean up the 
confusion that exists in the minds of many peo- 
ple in reference to the codes. We will have at 
this meeting a representative of NRA who is a 
man who has served NRA on detail from the 
United States army, for a considerable length 
of time. He will be able to give a correct in- 
terpretation of the codes and answer criticisms 
in a most satisfactory way, and I urge upon all 
of you to attend this meeting. 

In conclusion, permit me to admonish you all 
to be patient, and to give a careful analysis to 
each of the perplexing problems as they come up 
for solution, and you must not in your anxiety 
expect to reach perfection in the operation of 
our code in a day, a week, or a month, and if 
all of you pledge yourselves to give a normal 
contribution toward the working out of this 
plan, and if we all of us individually try to fit 
ourselves into this big scheme of things with a 
kindly, generous, friendly spirit, we will gain a 
certain sense of harmony, and soon the whole 
industry will learn the true meaning of this 
great national experiment, and we will suddenly 
find our businesses established on a solid and 
profitable basis 


President Morgan’s Address to 
Manufacturers 


One year igo in Cincinnati, much to my em- 
barrassment and astonishment, I was granted the 
privilege of addressing a few remarks during 
one of the business sessions, and if my memory 
serves me clearly, I stated at that time that I 
felt that the manufacturers of our commodities 


had a big job on their hands in their effort 





General Pencil 


67. Ray Weissenborn, 
Company. 

68. Clarence Straubel, 
Fireproofing Company. 

69. G. M. Koh-I-Noor 
Company. 

70. Hy Goldstein, Rochester Stationery 
Company. 

71. Seated: Joseph 
Wood and A. G. Frost. Standing: Cort 
Worth and Bob Wood. All with Ester- 
brook Steel Pen Manufacturing Company. 
Rosenberry, Mrs. Harris 
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Pencil 


Favor, 


Hildreth, E. G. 


72. Gene 
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Keon, Harris Keon, G. M. Clute, E. H. 
Kress, all with Mohican Pencil Company. 


73. Wash Jaques, Jaques & Company, 
New York; H. E. Hawkins, Stationers 
Loose Leaf Company; Austin Leftwich, 
Tropical Printing Company, New Orleans; 
Zac Smith, Zac Smith Stationery Com- 
pany, Birmingham, Ala. 


74. Jim Cooper, manufacturers’ repre- 
sentative; L. A. Hawkes, C. Howard Hunt 
Pen Company; C. H. Hyatt and Rupert 
Austin. 


JULY, 1934 


75. Bill Dalton, Paul Schoeffel and 
Carl Schutz, all with Quill Ink Company. 
Front: Mrs. Carl Schutz. 

76. H. E. Zimmer, R. C. Moore, W. W. 
Epps, R. R. Hengge, all with Columbia 
Ribbon & Carbon Manufacturing Com- 
pany. 

77. F. A. Williamee, F. J. Yawman, H. 
P. Rockwell, R. B. Williams, all with 
Yawman and Erbe Manufacturing Com- 
pany. 

78. E. P. Nugent, Security Steel Equip- 
ment Company; Hugh L. Smith, Yawman 





and Erbe Manufacturing Company; J. 
S. Sprott, The Globe-Wernicke Company; 
Ross R. West, M. G. West Company, San 
Francisco. 

79. Algot Larson, Art Metal Construc- 
tion Company. 

80. Tracy Higgins, Charles M. Higgins 
Company. 

81. W. J. Seibold, Naramore-Heinrich 
Stationery Company, Rochester. 

82. K. C. Heinrich, Naramore-Heinrich 
Stationery Company, Rochester. 
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towards stabilization of prices; that I felt that 
the distributors and dealers had equally as 
great a responsibility and I am firm in my con- 
victions that those remarks of last year are more 
appropriate in this codified business day than 
they were then. 

Many things of national importance affecting 
our industry, such as the great national experi- 
ment known as NRA, coupled with the intro- 
duction of the codes of fair competition, have 
sprung into existence since our meeting in Cin- 
cinnati one year ago, and today the great im- 
portance of price stabilization, distribution meth- 
ods, and maintaining of retail prices on com- 
modities is of paramount importance, and we 
should search for lawful means and methods of 
protection against unfair competitive merchan- 
dising methods. 

It does not require the possession of much 
common sense for us to realize that there should 
be a certain degree of fellowship between man- 
ufacturers and wholesalers, wholesalers and dis- 
tributors, distributors and consumers, which I 
regard as an essential to business success. This 
spirit of friendship should be furthered by a bet- 
ter understanding and a closer relationship be- 
tween these important channels of distribution 
which when working harmoniously together 
would quickly bring about control, starting with 
the manufacturer and extending clear down the 
line to the ultimate consumer, guaranteeing to 
all a fair margin of profit and this to me, speak- 
ing from the standpoint of a wholesaler and dis- 
tributor, seems a definite and clean-cut program 
for the new deal to carry out. 

It is an easy matter to theorize at length on 
this subject but quite another thing to prove the 
truth of it in daily demonstration. It is a 
strange thing that a man who sees the wisdom 
of asking a fair price for the things he sells, 
often fails to see the wisdom of paying a fair 
price for the things he buys. I am not at all 
discouraged about American industry, and I cer- 
tainly am not discouraged about business pos- 
sibilities. And I think you will all agree with 
me that the best way to bring prosperity back to 
our midst is the adoption of modern business 
methods by modern business men. 

The potential value of the codes will be de- 
termined by what we do with them and the 
code signed by the commercial stationers and 
the office outfitters provides very definitely that 
discussions may be held by the manufacturers 
and distributors on functional deferentials, and 
at any such discussions held it is important and 
necessary that all factors concerned must be 
present, otherwise no satisfactory conclusions 
can be reached, and the only way to progress is 
by setting up agreements that take into fullest 
consideration all legitimate factors in the busi- 
ness and everyone concerned. For many years 
the manufacturer and dealer have worked har- 
moniously together without a law and we should 
be able to get gratifying results now with a law 
backed by the United States government. I do 
not know of any differences between the ethical 
commercial stationer and office outfitters, manu- 
facturers or distributors, as our interests are 
identical and we are all in business to render a 
definite service, and we may have our reward in 
a fair and reasonable profit from our endeavors. 
The commercial stationers’ code provides an 
ideal form of self-government in industry. This 
will surely build for public confidence, because 
it assures us of clean competition, a fair profit, 
and a fair price to the buying public, et oe a 
distributor, I see real possibilities in this code. 
It permits local self-government under national 
guidance and coordination and a united front to 
cut-throat competition. It is an answer to our 
prayer for the right to govern ourselves, and the 
commercial stationers’ code is so framed that it 
needs the cooperation of manufacturers to suc- 
cessfully operate. 

This industry would never have gotten to 
where it is today without this close cooperation 
between men who manufacture and the men 


who sell the goods. 
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The interest of the manufacturer and the dis- 
tributor is a common interest. The manufac- 
turer has invested time and money in creating 
products and the development of outlets, and 
the distributor has invested time, money and ef- 
fort stocking and promoting the sale of the 
products. Each is entitled to interest on these 
investments and to a natural common interest, 
and I strongly urge that you give serious thought 
to the advisability of having your travelling rep- 
resentatives become members of the National 
Stationers’ Association, so that they can be kept 
in close touch with all association activities, and 
be able to submit in an intelligent and con 
vincing manner to all of their customers, the 
benefits to be derived by membership in our as- 
sociation. It would bring about a much closer 
relationship and a better cooperative spirit 


I come this morning with much humility, for 
I feel there is a big job to be done for the pen 
cil manufacturers, and I am sure I am not the 
best fitted for the task. Unfortunately, many 
of our people are in Washington today, trying 
to do good work for you and for themselves, 
and incidentally for me also. There is a hear- 
ing today in Washington on pencil prices. 

I realize there is some resentment against the 
Pencil Code. Even of our personal 
friends feel we have bungled. My task this 
morning is to convince you men that what we 
did we have done in the right spirit and for the 
good of the industry, and if I can do that, I 
will be happy. 

May I give the history of the Code to date? 
When it came time to make codes, our industry 
had an organization, the Lead Pencil Institute, 
that had been operating for three years. We 
tried to make a code to cover every detail of 
the business. We spent many months on it. 
It was not written by one company, or by the 
so-called “Big Four,’ not by any one group, 
but by the industry, and every manufacturer 
was asked to attend the meetings and take part, 
and no suggestion of any manufacturer was un- 
considered. The men who wrote the marketing 
sections of this Code were seven men, represent- 
ing seven manufacturers out of the twelve who 
attended. There are thirteen manufacturers of 
pencils, and twelve took an active part in the 
making of this Code. The seven men who sug- 
gested the paragraphs that finally appeared in 
the marketing portions of this Code were A, B 
and C members. The Institute is divided into 
three groups: A, those who do more than 15 
per cent of the whole volume; B, those who do 
more than 5 but less than 15; and C, those who 
do less than 5 per cent. There were members 
from all groups on the committee. 

The Code was based on three pillars: alloca 
tion of production, standardization of the prod- 
uct, and fixed prices, both for the manufacturer 
and for the trade. The Code was 111 pages. 
It went to White Sulphur Springs, where at a 
week’s convention every manufacturer of pencils, 
including the thirteenth, who had not partic- 
ipated very much, sat, and thrashed it out word 
for word. Every paragraph was put in with the 
approval of the entire industry of thirteen manu- 
facturers. The three pillars protected every one. 
Ailocation meant that the relative of each manu- 
facturer in the industry in production and sales 
would be maintained. If a manufacturer’s fig- 
ures for the past three or four years showed he 
had 12 per cent of the business, allocation pro- 
vided he would continue to have 12 per cent. 
That was asked for by the smaller manufactur- 
ers, and granted by the bigger ones. 

Standardization meant the protection of the 
product itself. It means that we ask the Bu- 
reau of Standards of the Department of Com- 
merce to approve a program which said certain 
pencils calling for certain prices should have 
certain kinds of tops, rubber, lead, etc. No one 
could buy a cheap pencil, and sell it for a 


some 


At this time, I would call your attention to 
that paragraph in my report to the convention 
regarding a sales course which has been pre- 
pared and put into operation by our general 
manager. This, to my mind, is a much needed 
service in our industry. There is at the present 
time being prepared a sales manual for the in- 
dustry and when completed will be the first 
manual of its kind ever published in this in- 
dustry and one of the very few that have ever 
been published in any other industry. We call 
special attention to the new by-laws which have 
the approval of NRA. The possibilities for 
progress through the manufacturers’ division are 
tremendous. Of course, I know that you have 
codes for each of your businesses, but you must 
keep in mind that each commodity group is com- 
petitive with every other commodity group, and 
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higher priced pencil, and fool the public, be- 
cause it would have some characteristic that 
would establish its price. 

Then we wrote paragraphs that protected 
every one in the industry as to price. The 
manufacturer had a minimum price at which 
he was to sell to trade, a minimum price to the 
consumer. Every dealer was to pay the same 
price, the only difference in prices being as to 
quantity and quality. After the meeting at 
White Sulphur Springs—there are some chisel- 
ers, and they began to feel things were different. 
At White Sulphur Springs they felt they would 
have to go along with the NRA, that it was a 
compulsory thing, that they would have to pay 
higher wages, work shorter hours, and do what 
the industry wanted to do. Then certain manu- 
facturers began to feel they didn’t have to do 
this thing. While the other fellows held the 
umbrella, they would come in out of the rain. 
The industry began to disintegrate. Manufac- 
turers repudiated their agreements. We had a 
breakdown. The Code finally was approved, 
not in its entirety. Some paragraphs were taken 
out. The Government would not allow alloca- 
tion. We were told it could not be written into 
it, that it would not be approved. There was a 
paragraph that provided activities of a certain 
nature could not continue. Premiums could not 
be given as part of the price. That was taken 
out. We finally got a shorter Code, which the 
major portions of our program in, outside of 
allocation. 

Standardization was left in. The NRA said 
they would approve that if the Bureau of Stand- 
ards would. The fixed prices were left in as 
far as the manufacturers are concerned. All 
the paragraphs as to resale prices by the dealer 
are concerned were suspended. They are not 
stricken out. This is encouraging. Fifty pages 
of our original Code were cut out, but these 
provisions are left in subject to further study by 
the Administrator. I believe that means Gen. 
Johnson has in mind to approve those provi- 
sions; otherwise they would probably have been 
stricken out before the Code was approved. 
The Code as revised became effective. 

We started to build with three foundations, 
allocation, standardization and fixed prices. Al- 
location was cut out before we built the house. 
Standardization has not been approved by the 
Bureau of Standards as yet. It is provided for 
in the Code, but not enforceable through the 
NRA. As to the price structure, they gave us 
about a third of that pillar. 

We are proud of the Code, despite the con- 
fusion, and despite the ill feeling in certain 
places in regard to it. If we could have had the 
Code as first printed, we would all have been 
better off. We expect some of these other pro- 
visions yet to be lek in. We have worked hard, 
and we are not through, and the best men in 
the industry are in Washington today on this 
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all the groups together constitute an industry. 
What one group does affects all other groups. 
Here we have an association which provides a 
division that combines all the groups in the 
mother industry itself. Here you can coordinate 
interests, here you can study the problems of 
distribution from an industry standpoint. Mr. 
Garvin has talked over with me plans which he 
has for services to the manufacturers’ division 
and I go on record heartily approving of these 
plans. 

The time has come when commercial station- 
ers are definitely defined in a code. We must 
define trade manufacturers as well. The dis- 
tributor must back up his friends and lend a 
friendly cooperative spirit toward bringing about 
better and more harmonious conditions in the 
industry starting with the manufacturer and car 
rying on through to the ultimate consumer. 


work. We will continue until it is completed. 

I will speak of a few of the most important 
paragraphs. The first is the definition. In the 
past the word “consumer” didn’t mean a thing, 
and certain manufacturers openly sold consum 
ers direct at the same price they sold the trade, 
and in some cases even lower. In this Code 
as written no manufacturer can do that. There 
is a minimum consumer price. It is not satis 
factory, but is better than it was. 

A school is not considered a consumer. That 
is thoroughly defined here. Today you can sell 
the Government 20 gross of pencils, and make 
a profit on the sale, and you never could do that 
before. No pencil manufacturer may discrim 
inate in price between different purchasers. 
There must be no secret rebate or discount. 
There can be no substitution from the manufac 
turer’s point of view. We have no control over 
you folks, but as to the manufacturer there can 
be no substitution of a cheaper item for a 
cheaper grade item. Say $6 is list price for a 
gross of pencils. That means f.o.b. factory. 
One hundred pound shipments means 100 
pounds of lead pencils; it doesn’t mean that the 
case may weigh 50 pounds of that. The charges 
are paid by the dealer, who deducts at settle- 
ment the minimum charge for transportation. 
If shipped by an expensive route, the deduction 
is of the minimum rate nevertheless. The prices 
which the dealer should pay are ascertained by 
the Code Authority subject to approval by the 
Administrator. The set-up for the dealer will 
guarantee you a better profit than has ever been 
made by the stationer. As a whole, the indus- 
try has never gotten this kind of profit before. 
Based on $6, your cost would be $3.60. You 
would sell 1 to 4 gross lots, no discount; 5 to 
9 gross, 10 per cent discount, giving you $5.40 
a gross; 10 to 24 gross, 15 per cent discount, 
net price $5.13; 25 to 49 gross, $4.80; 50 to 
99 gross, 25 per cent discount, $4.56; 100 to 
499 gross, 30 per cent, or net $4.32. It is 
based strictly on quantity purchase, and you 
are obligated to get the prices named. These 
are the schedules at which the dealer would sell. 
One to 4 gross, 20 off; 5 and over, 25. Every- 
one buys at the same price except as to quantity 
or quality. Under the Code, Mr. X, a sta- 
tioner in Oshkosh, Wisconsin, who can buy 
$50,000 worth of woodcased lead pencils, can re- 
ceive a discount because of his ability to buy 
that quantity, which is sound economically. It 
doesn’t mean that one manufacturer can give a 
secret rebate or discount. If it is established 
that a retailer or wholesaler has bought from 
the industry a certain quantity in a twelve-month 
period, he may be given a discount for that. 
There is a provision in there for the large 
buyer, if he can buy and distribute in a large 
way. 

Paragraph 14, Article X, is very important. 
It means that when the Code becomes effective 
my company, for instance, has to enter into a 
contractual relation with every one whom it sells 


as a dealer. We say if you do not sell at the 
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discounts and the quantities under the Code, 
your discount is 25 off. If you break any por- 
tion of this Code, then you cannot buy at that 
discount, which is a guarantee as to resale 
prices. It means that all must sell the con- 
sumer at the same comparative price, and as 
long as you all do that, it will simply be a 
matter of salesmanship, service and ability to 


get business, and not how much graft you give 
to get business. If you resell that to another 
dealer, or wholesaler or distributor, you must 
enter into a contract with him that he cannot 
sell at different prices from the schedule. To- 
day Biddle, for instance, operates not because 
a manufacturer sells him, but because some one 
in this group sells him. Houses of that type 


Codes—Their Elements of Promise and 


Since our first association with the NRA and 
the Commercial Stationers’ Code at the Wash- 
ington hearing in November of last year, we 
have all formed some opinions as to what the 
expectancy of industry might be, as the result of 
the adoption of various codes. 

Truly, there have been some marked accom- 
plishments in the business life of our country. 
We have all enjoyed an improvement in our 
sales due to an increase in purchasing power. 
This increase, however, it seems to me, can be 
traced, to two sources—first, a restored confi- 
dence in the minds of business men, which 
hopefulness was undoubtedly stimulated by the 
ambitious program proposed by NRA. Second, 
the vast and unimaginable sums of money 
placed in circulation by the various govern- 
mental relief administrations, such as the CWA, 
PWA, NERA and others. 

Now let us consider these two factors in the 
betterment of general business from the stand- 
point of specific accomplishment. 

Take the NRA which, although supposed to 
be the child of the President and his brain 
trust, in reality was the answer offered by the 
National Chamber of Commerce to the query of 
the President as to what could be done to re- 
lieve impending catastrophe. 

The 400-odd Codes of Fair Practice now in 
effect, and another proposed 400 not yet ap- 
proved, have, without exception demanded and 
received under penalty of prosecution for non- 
performance, an increase in wage scales and a 
reduction in working hours. And who is there 
to say that this was not a wise and humane 
provision? And who questions the soundness 
of this plan to foster re-employment, disparage 
the sweatshop operator, and provide a minimum 
wage below which no worker should be com- 
pelled to sell his or her services! 

Surely with this fine gesture for improving 
the livelihood of our workers the mask of sel- 
fishness has been self-effaced from the em- 
ployer. 

The good that has been done by putting 
back to work millions of unemployed and the 
increased earnings brought to those already in 
jobs must not be underestimated. This change 
has added enormous sums to the amount of 
money formerly in circulation. 

Beyond this noteworthy benefit there are a 
limited number of instances where other uniform 
improvements have been effected such as in the 
Steel Furniture, Paper Manufacturers and 
Cordage Manufacturers Codes. 

Unquestionably the greatest benefit from the 


I am going to be brief. I was born in New 
England and brought up a Republican. I am 
working my head off for a Democratic Presi- 
dent, and have a very definite reason, and that 
reason is this: that regardless of all the objec- 
tions that have originated within industry itself 
to a program which they themselves formulated, 
I do not believe that business has any two better 
friends in the country than Mr. Roosevelt and 
Gen. Johnson. I want to say a word about this 
man Johnson. If that man had not been pos- 


sessed of some unknown quality that impels 
him to go into every job that he tackles so hard 
that hours and effort mean nothing to him, 
American business today would not be having 
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inauguration of Fair Practice Codes has ac- 
crued to larger industries whose business is that 
of fabricating raw materials. It is further no- 
ticeable that although large, they are composed 
of a comparatively small number of units, which 
is a set-up conducive to more effective accom- 
plishment under codification. 

This unfortunately is not the situation with 
respect to the smaller lines of trade, and par- 
ticularly those of distribution in which we folks 
are most vitally interested. 

Only recently has President Roosevelt de- 
cided that a National Code in the case of 
smaller industries comprised of a large number 
of members operating over the entire country, 
presents certain practical difficulties which are 
not easily overcome, and has, therefore, ordered 
that, “A greater degree of autonomous, self- 
government be accorded them.” This means 
that prices and other trade practices will be de- 
termined by local groups which is no different 
than the commercial stationers have been en- 
deavoring to do for some time. 

When the NRA was first established the im- 
practicability of making an entire industry con- 
form to a given pattern was frequently pointed 
out. Although NRA enthusiasts constantly de- 
fended the plan, and contended that it could be 
enforced without running into difficulties, Mr. 
Roosevelt has confessed it to be faulty. 
Whether this is the beginning of a decentraliz- 
ing process in which NRA will gradually recog- 
nize the need of more flexible provisions for all 
industries remains to be seen. In any event 
the President has recognized one of the chief 
criticisms of NRA and has moved to meet it 
with an acknowledgment that it was justified, 
and that some modifications are in order. 

Following this line of thought it would seem 
that our industry cannot reply on its National 
Code to accomplish those results which funda- 
mentally affect the improvement in our operat- 
ing statements. This is a job not to be admin- 
istered by any centralized group of professional 
code wizards, but must, as always, be handled 
by well-founded local authority confidently 
granted and earnestly supported by a regional 
or localized groups of our industry. 

And while I may be digressing somewhat 
from the subject, may I add that these same 
groups empowered with this united support can 
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cenventions such as we have here, where we reg- 
istered up to this morning ten per cent more 
people than were at our whole convention a year 
ago. People are here from every section of this 
country. Why? Because the average business 
man is interested in this program, and is willing 
to take his chance with this program, and is 
willing to put something into it himself. When 
our committee wrote this Code, we wrote a code 
that comprehended local self-government, be- 
cause we do not believe that an industry of this 
kind can be operated in any other way. We do 
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are out of business on that set-up. 

Under this you pay a penalty for ordering 
less than $15 worth. Those sales should be 
made, not by the manufacturer, but by the 
wholesaler. These small buyers must have a 
place in the picture, but they must go to the 
wholesaler. 


Danger 


exercise an astonishing influence upon the manu- 
facturer who resists or avoids the practice of 
fully recognizing the rights of the dealer as de- 
fined in the Code. 

In taking up what I have indicated as the 
second outstanding cause of business improve- 
ment, it will be conceded, I believe, that ap- 
proximately 20 per cent of the increased volume 
of sales during the past six months may be at- 
tributed directly or indirectly through the ex- 
penditures of the various governmental relief 
agencies, such as the CWA, PWA, NERA and 
others. Stationers located in the larger centers 
of population have unquestionably shared ad- 
vantageously in this distribution of enormous 
sums of money on Public Works projects. 
Those of us who have actively solicited this 
business have perhaps enjoyed even a greater 
portion than the percentage mentioned. No 
firm can be criticized for exercising its utmost 
efforts to profit by this orgy of government 
spending. 

The extra purchasing power thus made avail- 
able by the government work projects goes al- 
most immediately through the hands of the em- 
ployer. While this may be the pathway in- 
tended by the economists for the flow of these 
billions of dollars, we fully reallize this is bor- 
rowed money—money that you and I and every 
taxpayer are charged with and must help to 
pay. Due credit must be given this program 
for the needed stimulus it has injected into the 
business life of our nation. 

There is litttle doubt that the nation as a 
whole has confidence in Mr. Roosevelt, and 
that no President has ever been faced with a 
more serious state of the nation. But there is 
an uncertainty for the future of business, 
chargeable to over-zealous congressmen and mis- 
guided reformers and dabblers in the President's 
official family. It is these people who are busily 
devising new straight-jackets for business, and 
who are thinking up new ways for spending the 
country back into prosperity, and incidentally 
themselves back into political jobs. 

The greatest national debt in the history of 
the world has been saddled onto the business 
life of this country for generations to come. 
This gigantic obligation must be met. Some 
means for the support of industry in a united 
campaign to shoulder this burden, and preserve 
our country, must be provided. Codes may be 
that means, but not until they are cleansed of 
that political bias which renders them weak and 
incapable of providing rules that are as fair to 
the employer as to the employee. 


not believe that, for instance, a national vd 
fixing scheme for the whole country, even if they 
were allowed to make up one, would work, be- 
cause conditions are different in the various sec- 
tions of the country. But one thing we do be- 
lieve is that when this misunderstood principle 
of open pricing is put into effect, there will have 
to be written into the plan definite assurances 
that one region will not take a lower level of 
prices into another region and set up a com- 
petition in this country geographically. It can- 
not be done, and it won't be done. 

The second thing that we have worked out in 
this code is the thing we have been working for 
for several years, and that is to build an organi- 
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zation of those men in our business who are 
definitely in the business, who carry the bur- 
dens of the business, and who are entitled to 
backing. We have had to get into a position 
where we could protect ourselves, and we have 
done that in our Code. 

I do not think resolutions tell the whole story. 
The resolution we have adopted here this morn- 
ing will do some good, but the one thing that 
is going to work out in this business is the power 
of buying that you gentlemen have. Nothing 
else. When the time comes when you as an in- 
dividual merchant won’t buy from the fellow 
that won’t back you up, you are going to get a 
lot of cooperation from him. 

We have been trying to write a philosophy 
into this business for a number of years. I see 
a lot of men in this room who have spent a lot 
of time trying to define this business, to find 
out who was the legitimate merchant in the 
business. Many other industries have been 
trying to define themselves, and if NRA hasn't 
done any other single thing, it has forced Amer- 
ican industry into setting up definite limitations 
as to what constitutes a business, and what con- 
stitutes a marginal operator, a cut-throater and 
a chiseler. We have heard a lot about chisel- 
ers. The word has been abused, but I never 
have been able to understand why it is that in 
any business the man who has made the neces- 
sary investment to set up a place of business, to 
employ an organization, and enter into all this 
expense in overhead that is necessary in order 
to conduct a business—I never have been able 
to understand why somebody could step in from 
the outside, who had made no investment, and 
get the same consideration over night for his 
trade that the fellow got who has done all of 
these other necessary things and paid the bill. 
Down over the years we have a record of pio- 
neering on articles and items in this business. 
We have a situation today right in one line of 
our own business—and I believe we should talk 
plainly about it—where a chain store can sell a 
certain item at twenty cents that they paid fif- 
teen cents for, and the manufacturer who sold 
them knew well that he was eliminating his own 


I am glad of the opportunity to come before 
you today, and tell you what I can of the oper- 
ations and history of the Code affecting the 
business of the metal furniture, equipment and 
filing supply industry. While since last sum- 
mer I have lived with the Code, I am not here 
in any official capacity. I am here in unofficial 
capacity to give you what I can of the develop- 
ment of the steel furniture code. There was a 
time when the manufacturer and the dealer 
could make some money from steel furniture, 
but that was years ago when there were few 
manufacturers and when the large and impor- 
tant dealers were willing to give the time and 
floor Space necessary to the handling of office 
equipment. 

Metal furniture is a commodity that must be 
sold; it is not bought. Food products, cigarettes, 
tobacco, candy are usually bought, but metal 
furniture has to be sold. It requires missionary 
work, arguments as to the fire protection, better 
housing of records, and so on. This calls for a 
background of experience, and salesmen have to 
be trained. In the beginning the concerns han- 
dling metal furniture were large outstanding con- 
cerns in the large cities. More and more manu- 
facturers came into the business, and they were 
all looking for sales outlets. They encouraged 
more and more dealers to handle the line, and 
soon all of the smaller establishments were han- 
dling some of the equipment. It became more 
competitive, and price-cutting developed, and 
some of the least representative dealers started 
selling on price only. That made a bad situa- 
tion, and it culminated in the chaotic condition 
we had at this time last year. Under pressure 
of economic necessity, and encouraged by the 


distributor when he put that article on the mar- 
ket. It is not fair to put on the market an 
article that is priced so low that the group of 
merchants who have done all of the work on it 
are automatically eliminated. We cannot live 
on that kind of a profit. And why should there 
be picked out of these lines quick selling items, 
things that will turn—and these people in 
the chains won't take anything else 
they get the items that move, and they are 
willing to pay fifteen cents and sell it for twenty 
cents, because they know that is a quicker way 
to eliminate the legitimate merchant than any 
other way. It is not because they buy too 
cheap. They are willing to pay more and elimi- 
nate you. How are you going to cure it? Not 
by scolding me. I am working hard enough 
and enough hours. And I know what the mer- 
chants of this country think. You are going 
to cure it by setting up a principle in this busi- 
ness that you are entitled to consideration on 
every piece of merchandise that legitimately be- 
longs in your business, and you as individuals 
are going to get that consideration; but don’t 
blame me, because I don’t do your buying for 
any one of you. 

I am going to do some talking about NRA 
this afternoon. But the hardest job we have 
had in our office during the period of the last 
few months has been to stop people who would 
have liked to have written into the Code in this 
industry principles that would have perpetuated 
them in their damnable methods of doing busi- 
ness. That has been the case with NRA all 
down the line. The people that have a decent 
protest to make, that is one thing, but the fellow 
who wants to adjust our whole business to one 
economic method is not in good faith, and is 
not trying to perfect the NRA. We know in 
our office and know in the administration what 
the problems of the commercial stationer are. 
There are some things we can do, and some 
things we cannot do, but the great majority of 
the things that have got to be done in this 
business have to be done by you gentlemen 
yourselves. We must have united action. You 
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appeals of dealers who constantly bombarded 
the manufacturers to do something, an effort 
was made. Two years ago the manufacturers 
got together, organized local groups over the 
country. Representatives of the various com- 
panies held meetings, I in most of the South- 
ern cities, other representatives going to other 
sections. An effort was made to correct condi- 
tions. We met with little success because there 
was no background of authority and no teeth in 
the plan, and while some intelligent dealers were 
willing to cooperate, there was always some 
small establishment sniping and making the plan 
impossible. 

The one big thing we did accomplish is that 
when we had the encouragement of the Govern- 
ment through the NRA, our industry knew what 
it wanted and was able to present a definite plan 
to the authorities in Washington. Parts of our 
Code had to be taken out, parts had to be 
changed. It is difficult work at Washington. 
You have the consumers’ representatives, and 
the labor division, and they all break into your 
discussion, and you must answer their questions. 
It is difficult to get a code accepted. We final- 
ly did develop a code, and although discouraged 
over it, we felt it was the best we could do. 
Much to our surprise they accepted it, and the 
Code as we have it today is the result. We 
have been gratified at the favorable reception it 
had throughout the country. Many outside of 
our industry have complimented us on it. The 
Code, as you know, is dated June 13, 1933, and 
our Code was signed November 4th, and be- 
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must forget local differences in the interest of 
national progress. We will represent you in 
everything that has to do with the national 
contact, but we cannot take the responsibility 
for you if you refuse in your own community 
to do the obvious thing that you know has got 
to be done to clean up that community. 
There aren’t enough hours in the day to satisfy 
our little organization in serving you, but the 
best thing that has happened in this business 
over all the years I have known it—and I have 
been going to conventions since 1908, has been 
the organization of all these local associations 
this year. I think we have 70 of them. But 
it makes me sad when a man walks into my 
office representing a new local association, who 
has never heard that there was a National Sta- 
tioners’ Association, who wonders whether we 
have a code, notwithstanding the fact that we 
have him on our list, and have sent him over 
his desk a tremendous amount of material. He 
didn’t read it because it was mimeographed. I 
suppose we should have die-stamped it (Laugh- 
ter). I haven’t any patience with that type of 
man. 

We have a thoroughly strong organization. 
The strength comes from the army we have now 
organized in the interest of industry and trade. 
That constitutes your President as your general; 
we are the quartermaster corps, and represent 
the consumers, because I have told many NRA 
meetings that my chief difficulty with the Con- 
sumers’ Advisory Board is that there isn’t a 
man or woman on it that weighs over 140 
pounds, and you don’t begin to be a consumer 
until you get up around 200 (Laughter). But 
we have our local associations, and they are the 
regiments—and I believe in  regimentation 
within industry. And again I want to reiterate 
as I close—and I have personal knowledge, 
I have seen the thing in action. I am using 
some time that belongs to you to go out on the 
Eagle Campaign and things of that kind to help 
the Administration, because I think it helps us 

but behind the scenes this man Johnson is a 
better friend of business than many men in 
business are friends of business. Put that down. 


came effective November 15th. This basic 
Code, backed up by constitution and by-laws, 
constitutes the whole Magna Charta, and we 
prosper or sink back according to how these 
rules are observed, and according to how well 
the dealers back us up in the workings of the 
Code. 

This is one of the few codes to contain mar- 
keting conditions. There is nothing that 
smacks of price-fixing. We do have a certain 
price control, but there is no price-fixing. In 
the old days the Government frowned on every- 
thing that tended toward price-fixing, and they 
are no more friendly toward it today. Price- 
fixing is one thing, price control another. If I 
had a standard grade file of certain depth, cer- 
tain bronze hardware, a certain class of suspen- 
sions, which I retail at a certain price, another 
competitor can make a file of similar grade and 
get a better price for it, and if they cut their 
price, I have to meet it. If I list mine at a 
certain price, and they cut $5 below it, they 
won’t have the advantage long, because I will 
bring my price down. You can’t sell at a $5 
differential, or a $2, or even a $1 differential. 
That is particularly true of sealed bid business. 
People are in the habit of shopping, and if I 
charge $40, and they can go across the street 
and buy for $35, I am out of luck. Some 
manufacturers will hold the price, but put on a 
super grade of hardware. My representatives 
then complain that the other file outclasses us. 
Then I doll my file up. So under the Code we 
have certain classifications. The files are graded 
and grouped, and the prices take care of them- 
selves. One or two manufacturers sell through 
direct representatives and have no dealers. 
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Many sell exclusively through dealers, and some 
have direct selling groups and also sell through 
dealers. Regardless of how they sell, the price 
control carries through. This planning and 
classifications committee permitted under the 
Code is careful to draw up these specifications, 
and no manufacturer dares break over them. 
As to Article VI, Paragraph F, Exhibit C, 
bear this in mind: Any manufacturer can pub- 
lish any price he chooses, he can build a file and 
sell it at half the price of my file, but he must 
publish the price and sell to one individual the 
same as the others. If he wants to give his 
product away, he may do so under the Code. 
Some of the smaller manufacturers are still sell- 
ing under the real market price, but they are 
technically under the Code. They are causing 
some embarrassment for the larger manufactur- 
ers, but regardless of the fact they are selling 
below the market, they are technically living up 
to the Code. But here is the important thing, 
and that is equality. Every buyer buys exactly 
on the same terms. I may not sell the user in 
Seattle on any other terms than my published 
list, and must sell every dealer on the same 
terms. The same quantity discounts are ap- 
plicable to all users, big or little. If the 
smallest shoe shop wants to buy $5,000 worth 
of files, he gets the same discount that General 
Motors gets. It is all a matter of quality, and 
that is the keynote of the Code, and we think 
the strongest influence in it, and if you break 
that down, and break down the price control 
feature, it breaks the entire structure. Recently 
influences have been brought to bear on the 
Consumers’ Board of the NRA, who want to 
make some changes which will take the teeth 
out of it. In the first place, they want to make 
exceptions to the United States Government. 
We think that illegal, unless we make an excep- 
tion to all buyers of the same quantity. If we 
make an exception to the United States Govern- 
ment, must we not make an exception for the 
various states and so on down the line? There 
are 3080 counties in the United States, the 
Federal Government, 48 states, and thousands 
of cities, boroughs, villages and other municipal 
groups that buy on the same terms, or should 
be able to buy on the same terms as the Fed- 
eral Government and the states; and in addition 
we have a large number of hospitals, libraries, 
colleges and schools, which get some form of 
state or federal aid, which would entitle them 


I figure that looking ahead at this year we 
ought to take a personal inventory at the pres- 
ent time. I think if we were to gaze about us, 
and consider a bit the progress made during the 
period of the last twelve months, and study 
our situation as of twelve months ago and the 
things we have done since that time, and then 
put as much effort into the recovery program of 
the industry as we have had to put in during 
the past twelve months, that a year from now, 
when we come to the convention, we are going 
to find this industry in the finest economic shape 
it has ever been in. 

These have been troublous times, gentlemen. 
As I said today at one of the meetings there was 
hardly a month in the last year, when we were 
preparing our little magazine, that we didn’t 
find in it the names of men who had been in 
this business for many years, who might almost 
be called monumental figures, who were passing 
on. And unquestionably the strain of the days 
has been very greatly responsible for the break- 
down under pressure that has come into the 
lives of so many and into the affairs of so 
many families. I think the time has come 
now when perhaps we can proceed in a happier 
way. 

I think if we would take a viewpoint toward 
our code, that possibly this was a new and great 


to buy on the same terms as the states and fed- 
eral government. 

See what that would do. The discount would 
be, say, 10 or 15 per cent. I know a dealer 
can’t sell to the United States Government or 
any one else at 10 or 15 per cent discount, and 
make anything. That was the reason in the 
past you shoved your metal furniture into a back 
room or the cellar. We must not go back to 
the old plan and give these discounts. With the 
counties every man in this room would be af- 
fected. Yet there is scarcely any state in the 
Union, and certainly no county, whose purchas- 
ing power would equal some of the large indus- 
trial institutions. How could we justify this 
discount to the county? 

Some say we should have an all-national ac- 
count plan to take care of the large buyer. It 
would be disastrous to sink back into this na- 
tional account plan (Applause). A strong effort 
is being made, backed by the purchasing agents 
of the various states, who went to Washington 
and tried, but so far we have been able to de- 
feat it. Here is an illustration of what happens. 
Some years ago the Westinghouse Company put 
up a big building in Pittsburgh, and were in the 
market for about $60,000 worth of metal furni- 
ture. All the manufacturers rushed in, and they 
bought at a terrible discount. No dealer could 
stay in business with it. The following year 
Westinghouse bought a couple of transfers and 
a desk or so, and got the same discount, and 
so on through all the time until this Code went 
into effect. Some of the other of these 6,500 dis- 
count customers started with those discounts so 
long ago, no one now knows why they got them 
originally. There was no use cutting these dis- 
counts down. We cut them all off at one time 
(Applause). We took the whole 6,500, except 
seven, which had such binding contracts we 
couldn’t get rid of them. One was the United 
States Government, one the State of Pennsyl- 
vania, where a bond had been posted, and two 
or three others, and they strung out a few 
months. I think there is only one left, except 
the United States Government contract, which 
expires June 30. The State of Pennsylvania 
contract has been cancelled. The 6,500 na- 
tional accounts were wiped out. The purchas- 
ing agents of the larger concerns of the country 
are satisfied, and why there should be influence 
brought to bear to start this practice in cities 
again, I cannot see. For years there was a bad 
condition in the metal furniture industry. We 
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game that we were going into, that the possi- 
bilities under the code indicated that we could 
get out of the game a great deal of advantage 
in having seen these problems under a new con- 
dition, that gives us more hope to go ahead and 
work out these problems than perhaps we have 
ever had, then perhaps we could relieve this 
strain we have been working under. 

Down in Washington we have many men 
who have been willing to give of their time and 
of their intelligence and of their ability to do a 
job, and sometimes when you talk with those 
men, and commiserate with them because of the 
fact they are working so hard, we find they are 
getting a certain amount of joy out of the work 
because they seem to realize that they are par- 
ticipating in one of the great eras, one of the 
times that are going down into history. 

A few years ago we went through the Great 
War, and people were conscripted, and had to 
go away and fight the battles. And now, some 
years later, we find ourselves in another war, a 
harder one to fight because you cannet just 
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had many protests from dealers. They said it 
was our responsibility. We attempted to correct 
it without authority, but could not. We had 
many influences working, some backed by law. 
Now we feel we have done our job, and that 
you should back us up, and if you don’t, we 
won't get anywhere with this thing. Some small 
manufacturers under the Code are advertising 
low prices, but why should we encourage them 
by buying their stuff? I visited a town in the 
Middle West, and called on my own dealer, 
who has his furniture on the second floor, and 
the first thing I saw was one of those low 
priced files setting right by the front door, with 
the ticket $20. My file of the same grade was 
priced at $25, and that is the price of all the 
leading manufacturers. I said, “How does this 
come? You aren’t only underselling with it, 
but are giving this low priced file a preferred 
position.” He said, “We have to do it; every- 
body is.” “Who is?” “Everybody.” It hap- 
pened I knew three dealers in that town, one 
just across the street, a friendly competitor, and 
I found there the same situation. I said, “What 
are you doing with the other lines?” “They are 
back here.” “What is the price on them?” 
“$25.00.” “And you are selling this at 
$20.00?” “Sure.” “Why? Don’t you want 
to make a decent profit, and have your sales- 
man make a commission?” “Well, every one 
is doing it, and we have to.” I went to an- 
other dealer. The same thing, “We have to do 
it because of competitive conditions.” Here is 
a group of dealers competing on a $20 basis, 
claiming they couldn’t compete on a $25 basis 
(Applause and Laughter). 

The metal furniture manufacturers cannot do 
more than they have done. They have pro- 
duced this Code at great expense of time, labor 
and money. We have given 75 to 90 per cent 
of our time since last May to this Code. Now 
what are you dealers going to do about it? You 
must back us up on the Code, and if you do I 
believe we shall go through with flying colors. 
It is not altogether altruistic. We must live 
too, and we cannot live and prosper unless you 
live and prosper. Most of these goods are sold 
through dealers, and if it isn’t profitable for you 
to handle our products, we are through. Times 
have been hard, but things are picking up a lit- 
tle, and we are getting better prices A our 
stuff. I know the story about the Big Bad 
Wolf. Nobody is afraid of the Big Bad Wolf, 
but we are so d—d tired of seeing him around. 


throw into this fight so many men and win; 
you have to throw into this fight the best the 
individual has got. These are not regiments of 
men. The job for any one of us today is to put 
everything he has into his work, to take his own 
proposition and put into that all the influence 
that a man who leads any group of men might 
have put in, if victory is going to be assured. 

And, gentlemen, I think we can get some- 
thing out of this fight. It is bringing people 
closer together. I think one of the finest things 
that has happened to American industry over a 
long period of years has been the fact that in 
the stress and amid all the difficulties and ob- 
stacles that had to be met, there has been some- 
thing that has come under the NRA. We have 
found men sitting down in a room together, con- 
sidering their problems, and after considering 
those problems from the angle of the public 
interest and the industry interest and then the 
individual interest, cooperating in the plan de- 
cided upon. If we are going to follow that kind 
of policy in American industry, we are getting 
somewhere. 

As we look into the year ahead the thing we 
have to think about is how much ability business 
possesses to do this job. What kind of a job 
have we to do under the code? What will hap- 
pen as we approach the time a year hence when 
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there will have been written into the laws of 
the land certain statutes that will allow busi 
ness to operate in a certain way, in the public 
interest? Whether we shall be confronted with 
a new type of code to insure that the NRA 
and we hope there will be recovery by that time 

shall be preserved unto the people and the 
Nation. 

This is a big job. I know of no period in 
the history of the world that allows a man 
more chance for immortality in the thing he 
has picked out for himself than the present con 
dition 

We have had service clubs for many years; 
we have had organizations for many years that 
have preached all of the things that are now 
contained in this new philosophy of living and 
of business, but we didn’t take them so seri 
ously because we weren’t drawn together by 
stress, drawn together under pressure. But in 
these last few years we have seen a new out 
growth of real fraternity in American life. We 
find people helping one another. We find the 
fellow out of a job has the sympathy and the 
cooperation of all the other men. In industry 
we are trying to find for that man a place in 
the picture It is the fine 
thing we are building into American industry 
and trade, » new sympathy for the other fel 
low, a new cooperative spirit, a new realization 
of the other fellow’s problems, a willingness to 


seems to me that 


surrender some of the advantages that one man 
may have, so that a lot of other men may 
benefit 

There has been a great deal of criticism over 
a period of months, that the NRA seemed to 
be more interested in decreasing unemployment 
and fixing wages and in adjusting 
hours than they were in the problems of busi 
ness. And yet, when we get right down to the 
heart of this thing, we will never have indus- 
trial recovery until we can get enough people 
back to work, so that the Nation can be happy, 
and the people spend money and buy goods. 
That is No nation can ever exist 
and be prosperous unless the great majority of 
the people are carrying themselves and are not 


minimum 


axiomatik 


a burden on the public 

We are in great days; we are getting some- 
We are under a test. We are a young 
nation. When we look back through the his 
tory of the world, and then consider how short 
a time this nation has been operating, we are 
bound to think that these setbacks that we have 
had are the natural things we might expect. 
Look back fifty years. There are men in this 
room and in this industry who can remember 
what we had fifty years ago. Think of the 
lack of conveniences people had m those days. 
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Think of the wealth that has been built into 
the world, in order that the individual of this 
day might live better and enjoy his living more. 
We have so many more advantages than there 
were in the old times, but we haven’t got as 
much courage and common sense, if we are 
going to lie down when a great problem con- 
fronts us. 

I don’t suppose in the history of the world 
there has been at any time a group of men 
who have been so equipped, and an organization 
so well fixed as this great country of ours, with 
which to face these great problems that are now 
before us due to the fact that we have had so 
much, and through overlapping and careless- 
ness, and forgetfulness of the fact that some 
times the other fellow is entitled to his place 
in the picture, that we have allowed ourselves 
to get soft, and our Nation to get into a situ- 
ation that it never should have gotten into. 

Ladies and gentlemen, the year ahead to me 
is a year of great promise. People are think- 
ing more. They are thinking more of those 
who have to represent them in the national life. 
More people have participated and gotten close 
to national happenings in the last year or the 
last two years than in the past ten years before. 
In the year to come we shall get closer and 
closer to those things. We will get a final un- 
derstanding of what makes the wheels go round. 
We will be more particular about those people 
who have the job of operating our Nation. We 
will take more interest in those we select to lead 
us politically, regardless of what party they may 
belong to, because we want quality down there, 
we want good people, we want people who have 
the public interest at heart. 

I think we should face this year, not particu 
larly in an optimistic way, but certainly not in a 
pessimistic way. I think we should face it with 
courage. I think we should take the position 
that we have a job to do and we know how to 
do it, and know what the rules are. And if we 
follow the rules, the result will be fine and satis- 
factory to the great majority of the people of the 
country. We cannot do it through criticism, 
through referring to the old way of doing things. 
Too much has happened. Business has moved 
away into a new position, and that new position 
cannot be surrendered. It may be there will be 
many parts of business eliminated. It may be 
we will proceed into a new method of conduct- 
ing business that may not be easy to accept in 
the beginning, but in the long run, after it gets 
to operating, we will know that we have some- 
thing that is so shaped and designed that we 
can finally carve out of it the kind of a future 
that we want to live with 
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I always figure this way, and I think it is 
the only way to figure things out: There is no 
use trying to substitute something else for the 
present, unless you have something better to 
substitute for it. Until the time comes when 
American business can offer it to the Govern- 
ment of the United States, which after all is 
your government and my government, until that 
time comes it is our duty to put the best we 
have into the job that we have to do, and if 
we do that, if we turn in that kind of a day, 
if we make the next year a 365-day accumula 
tion of that kind of spirit, when we march into 
the next convention held by this Association, we 
will be able to look at a country, and to live 
in a country that has pulled itself out of, and 
surmounted one of the greatest obstacles, or the 
greatest obstacles, that any nation had to face in 
the history of the world. 

I have profound confidence in this country, 
in its people, who are able to pull themselves 
out of a rut. I do not believe in trying to 
imagine the future on the basis that all people 
can do things equally. There will always be 
people who will make more progress than others; 
there will always be people who will be leaders. 
Communism is not the answer. Down in Wash- 
ington among the embassies there, one of the 
finest streets, and the very finest place on that 
street is the embassy now being occupied by the 
Soviet Government of Russia. I came along in 
front of that great capital building in our city 
down there, where these protectors of the people 
are living at the present time, and they had 
two men at the door receiving cards, and send- 
ing people away, just like all the embassies do. 
These people are being affected by the natural 
rules and laws of life, and they are moving 
around. I am not satisfied to go in that direc- 
tion. I think in the long run they will have to 
move in our direction. I don’t think a country 
such as ours will ever come to the time when 
you can submerge the man who has the ability 
to pull himself up. It cannot be done. When 
that comes, if that time ever came, we would 
no longer have a nation we would want to live 
in; we would have to find some place to move 
on; we would have to go West again. 

And so let’s look at this year ahead with the 
philosophy that we have a great job to do, that 
we have a right to make suggestions, to offer 
a better plan, but until the time comes when 
we can offer a better plan let’s take this thing 
that we have to do, let’s fashion it in the pub- 
lic interest, let’s build a future that we will be 
proud of, and gentlemen, we will look back at 
the year ahead, and say “That was the great 


year.” 
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Philadelphia, Pa 


Popper, L. G., Popper & Popper 
New York, N. Y 

Popper, Morris, Popper & Popper, 
New York, . 

Potteiger, Roy V.. A. P. Little Inc., 
Rochester, N. Y 

Pounsford. Stanley M., The Pouns 
ford Stationery Co., Cincinnati 


Ohio 


Here Endeth the Complete 
Annual Convention of 
Association of the United States of Amer- 
ica, Which Took Place at Buffalo, 
New York, on June 4, 5 
and 6, 1934 


Praetorius, H. P., J. P. Morton & 


Co., Louisville, Ky 


Pratt, George W., J. L. Fairbanks & 
Co., Boston, Mass. 
Preston, A. G., Utica Office Supply 


Co., U ~~" 
Priesing, C 

cago, Ill. 
Prym, Hans, 


., Wahl Company, Chi 


William Prym of Amer 


ica, Long Island City, N. Y. 
Ramsey, Charles H., Ever Ready 

Calendar Mfg. Co., Jersey City, 
Rebhan, Albert F., Blake & Rebhan 


Co., Boston, Mass. 


Reitzel, Pete, Boorum & Pease Co., 
New York, N. Y. 

Reynell, Charles E., Oxford Filing 
Supply Co., Long Island, N. Y. 
Rhudy, Charles S., Baltimore Sales 

book Co., Baltimore, Md. 
Richmond, F. A., The Richmond & 

Backus Co., Detroit, Mich. 
Riegel, Henry, Sengbusch Self-Clos 


ing Inkstand Co., New York, N. Y. 


Rockwell, H. P., Yawman and Erbe 
Mfg. Co., Buffalo, . we 
Rosenberry, E. I Mohican Pencil 


o., Philadelphia, Pa. 
Roth, C. W., Roth Office Equipment 
Co., Dayton, Ohio. 


Rucker, W. , Parker Pen Co., 
Janesville, Wis. 
Sable, Max E., Sable’s Office Out 
fitters, Detroit, Mich. 
on Robert, Sainberg & Co., 
New York, 
Seinen. F. H., Hotchkiss Sales Co., 


Norwalk, Conn. 


Sanders, Albert G., Gregg Publish 
ing Co., New York, N. Y. 

Sanner, Harry F., Duggan-Ryder Co., 
Erie, Pa. 

Schauwacker, E. H.. Hiland Station 
ery Co.. Pittsburgh, Pa. 

Schmidt, Russell H., Baltimore Office 
Supply Co., Inc., Baltimore, Md 

Schmiederer, William. Buxton & 


Skinner Printing & Stationery Co., 
St. Louis, Mo 

Schoen, C. P., The Wahl Co., Pitts 
ford, N. Y. 

Schorb, R. H., Columbia Office Sup 
ply Co., Columbia, ‘ 

Schutz, C. M.. Quill Ink Corp., New 
York, N. Y. 

E. H., E. H. Sell & Co., 


Sell, Colum. 
bus, Ohio. 

Sengbusch, Gustav J., Sengbusch 
Self a Inkstand Co., Milwau- 
kee, Wi 

Settle, Ww. ‘Booth, Baltimore Station- 
ers’ Association, Baltimore, Md 

Shaw, George W., Shaw-Walker Co., 
Muskegon, Mich. 

Sheaffer. C. R.. W. A. Sheaffer Pen 


Co., Fort Madison, Iowa. 
Shearman, A. C., Wilson-Jones Co., 
Longmeadow, Mass. 
Sheppard, H. R., Pittsburgh Station- 


ery Co., Pittsburgh, Pa. 

Short, Harry L., Manufacturers’ Rep 
resentative, Chicago, III 

Sick, Elmer L.. W. B. Gregory & Son, 
Detroit, Mich. 

Siebold, W. ].. _ Naramore Heinrich, 
Rochester, N 

Silliman, W. H., ‘Houston, Texas. 

Shape, J. H., National FiberstoK 


Co., Philadelphia, Pa. 


Skibbe, A. R., Associated Stationers’ 
Supply Co., Chicago, I 

Sleght, Carlton M., Carlton M 
Sleght, Batavia, N. Y 

Smith, C. A., Eagle Stationery Co., 
Buffalo, N. Y. 

Smith, W. E., Ace Fastener Co., Chi 
cago, Ill. 

Smith, Zac, Zac Smith Stationery 


o., Birmingham, Ala. 
Snyder, Harry D., ~_* Products, 
Inc., Long Island City, 
Solinger, Leo, Eagle Pencil Go . 
York, N. Y. 


New 
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Southworth, Edward, Southworth 
a West Springfield, Mass 

Spath, E., The Brooks Co., Cleve 
land, ‘Onis. 

Spatz, E. G., Eastern Tablet Corp., 
Albany, N. Y 


Sprott, J. S., The Globe-Wernicke 


Co., Cincinnati, Ohio. 

Steinhilber, Fred, Geyer’s Stationer, 
New York, 

Stewart, W. Neill, Stewart Office 
Supply Co., Dallas, Texas. 

Stewart, Walter S., Venus Pencil Co., 
Toronto, Ontario. 

Stifter, John, Sable’s Office Outfit 
ters, Detroit, Mich. 

Stockett, W. E., Jr., Stockett-Fiske 
Co., Inc., Washington, a & 


Stoelting. H. H., Stencilpress, Cleve 
land, Ohio. 
Stratford, T. J., Neal, Stratford & 


Kerr, San Francisco, Calif. 


Straubel, C. W., General Fireproof 
ing Co., Youngstown, Ohio. 
Tammany, John W.. Boorum & Pease 


Co., Brooklyn, N. Y. 
Tavernier, L. H.. Fulton Specialty 
Co., Elizabeth, N. 


Tehan, Harry G., Chas. M. Higgins 
& Co., Brooklyn, N. Y. 
Terkel, Ben. H. Niedecken Co., Mil- 


waukee, Wis 
Thorp, Joseph B., Hall & McChesney 
+ Greensboro, N. 
Tope, Ronald E., Tope Book & Office 
Supply Co., New Philadelphia, 
Ohio. 
Tower, 
ery Co., 


Peter, Tower ~-. Station 
New York, N. 

Towne, R. P., National Blank Book 
Co., Holyoke, Mass. 
Treanor, James, Peerless Key Co., 
ne., New York, N 
Treudley, H. H., H 

o., Youngstown, Ohio. 
Turley, L. F., The F. J. Heer Print 
ing Co., Columbus, Ohio. 
Tussing, R. M., Victor Safe & Equip 
ment Co., North Tonawanda, N. Y 


Underwood, Charles F., Fm Spe- 


H. Treudley & 


cialty Co., Elizabeth, 

Vail, R. B.. Vail Manufacturing Co., 
Chicago, Ill. 

Van Dorn, H. B., Joseph Dixon Cru 
cible Co., Jersey City, . 

Vieth, Charles E., A. W. Faber, Inc., 
Newark, N. J. 

Vogel, William F., Sengbusch Self 
Closing Inkstand Co., Milwaukee, 

is. 

Von Ritter, F. M.. Stationers’ Loose 
Leaf Co., New York, N. Y 

Wachtler, 


J. A., Hoskins Meyer Co., 

Bismarck, N. D. 

Waddy, Woodson P., Everett Waddey 
Co., Richmond, Va. 

Wadsworth, Charles, 
Pencil Co., Hoboken, 

Wagner, Chester I., Saath Prong 
Fastener Co., Brooklyn, 

Wagner, Robert J., York Stationers’ 
Association, York, 

Walker, A. J]., Farnham Printing & 


4% & Lead 


Stationery Co., Minneapolis, Minn. 
Walker. S. E., B. F. Goodrich Rub 
ber Co., Akron, Ohio. 
Wallace, James J., Carithers-Wallace 


Courtney Co., Atlanta, Ga. 

Walters, G. K., S. & O. S. Co., 
Knoxville, Tenn. 

Ward. Hugh. Geyer’s Stationer, New 
¥ 


York, N. Y. 
Waterman, Frank D.. L. E. Water 
man Co., New York, N. Y. 


Watson, Charles J., Peerless Key Co., 
Inc., New York, N. Y. 

Watts, Norman, Stationers’ Associa 
tion of Louisville, Louisville, Ky 


Weber, William F., Ace Fastener Co 
Chicago, IIl. 

Weinberg, Ben, Ideal Office Station 
ery Co., Pittsburgh, Pa. 


(Registration Completed on Page 125) 


the National Stationers 
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TYPEWRITER AND OFFICE MACHINE MEN 
ADOPT CODE 


Successful and Largely Attended Meeting of the 
National Typewriter and Office Machine Dealers 
Association Performs Important Piece of Work 


ERHAPS the most outstanding meeting 

which the typewriter and office machine 
dealers have ever held took place at the Hotel 
Biltmore, Los Angeles, on June 25, 26 and 27. 
The importance of the work to be done and the 
delightful surroundings in which the association 
found itself contributed to make the meeting 
one of the best and most satisfying of any gath- 
ering the association has ever betore held. 

A strong corps of officers was elected—all 
men widely known in the trade for their char- 
acter and ability. The officers and directors 
who will guide the destinies of the association 
for the coming year are as follows: 

President, C. Elmer Anderson of the Ander- 
son Typewriter Company, Pasadena, Calif.; 
vice-president, W. F. Clausing, International 
Typewriter Exchange, Chicago. Directors: R. 
E. Huffman, Huffman Typewriter Company, 
Aberdeen, S. D.; A. H. Kellstedt, Peoria Type- 
writer Company, Peoria, Ill.; A. L. Young, the 
Fred Guy & Young Company, Oakland, Calif.; 
Theodore Schafer, United Typewriter Com- 
pany of New York, were reelected. Others 
elected directors included W. T. Corney of 
Toronto; R. A. Tiernan, Santa Ana, Calif.; 
F. C. Waltz, Cincinnati; L. H. Wood, Kansas 
City; G. W. Boyce, Pueblo; W. H. Wolowitz, 
Washington, D. C.; E. E. Thornton, Los An- 
geles, and James P. Ward, Chicago. 

The convention decided to hold the next an 
nual meeting at Washington, D. C 

The weather during the convention was per- 
fect, which was not surprising to Californians. 
Dealers were present from New York, Chicago, 
Cleveland, Cincinnati and many other places 
east of the Mississippi, as well as from western 
centers, and the sessions were marked by a spirit 
of good fellowship and tolerance 


& 


pany, 


Committees Complimented 


Che committees did wonderful work in putting over the fea- 
tures of the convention and seeing to the comfort and amuse- 
ment of their guests, many of whom had never been to Cali- 
fornia before. The ladies’ entertainment committee consisted 
of Mrs. Fred L. Reynolds, chairman; Mesdames R. A. Tiernan, 
R. C. Hutchinson, J. L. Coleman, W. A. Harnden, C. E. An 
derson and E. E. Thornton 

Men’s entertainment committee: E. E. Thornton, chairman; 
R. A. Tiernan, W. A. Harnden, Ben Tufeldt, Fred L. Reyn- 
olds, C. E. Anderson and Fred H. Schlador 

Code committee: William F. Clausing, chairman; Louis C. 
Neuberger, R. E. Huffman, C. Elmer Anderson and Walter 
“Doc” Hanson 

Nominating committee: W. T. Corney, chairman; F. C. 
Waltz, G. W. Boyce, Lamont H. Wood and E. E. Thornton. 

Resolutions committee: C. E. Gleason, chairman; J. C. 
Mitchell, Dorr B. Doane, J. Arthur Lyons and A. L. Young. 





C. Elmer Anderson 
Anderson Typewriter Com- 
Pasadena, 
President 





W. F. Clausing 
International Typewriter Ex- 
change, Chicago, Il. 
Vice-President 


There was also a committee on relations of 
local associations to the National Association. 
This committee was announced from the floor. 


Monday Morning Session 


Affairs started with vim at 8:30 when the 
registration desk was besieged by members de- 
siring to obtain programs and badges of identi- 
fication. About ten o'clock A. M. the delegates 
and visitors assembled in the convention meeting 
room, where President Clausing called the meet- 
ing to order and introduced the Hon. Frank B. 
Shaw, mayor of Los Angeles, whose appearance 
in person instead of by deputy was heartily ap- 
preciated by everyone present. The mayor’s 
speech was one of the high spots of the conven- 
tion. He was witty and eloquent, and his mes- 
sage of welcome was unmistakably sincere. 

President Clausing and others made appro- 
priate response to the mayor’s remarks, after 
which the chair called for the annual reports of 
the secretary, James P. Ward, Jr., and of the 
treasurer, H. T. Shilling. These reports were 
read and approved. 

W. J. Metzger, sales manager of the Portable 
Typewriter Division of the Royal Typewriter 
Company, Inc., was introduced and presented 
an excellent address on the subject, “If I Were 
a Dealer.” 

Appointment of committees followed, and 
there was an interchange of ideas from the floor, 
after which the session adjourned for lunch. 

The address of Mr. Metzger was to have 
featured the afternoon session, but was moved 
up to the morning session to permit those who 
wished to do so to accompany the ladies on a 
trip through Hollywood’s moving picture 
studios. 

Some general business was discussed early in 
the afternoon, and in the evening occurred the 
big annual banquet, accompanied by dancing and a floor show. 
This was a gala event in which the Californians distinguished 
themselves as hosts. 


Calif. 


ee] 


Tuesday, June 26 


There was no formal business on Tuesday, the activities of 
the convention consisting of a trip to Catalina Island, busses 
taking the conventioners from the hotel to the boat. At Cata- 
lina, luncheon was served and a trip was made in glass bottom 
boats around the island, giving the visitors a chance to see some 
of the wonders of submarine life in semi-tropical waters. 


Wednesday Morning 


Wednesday the convention put in a full day from about 9:30 
to final adjournment late in the afternoon. 

After the meeting was called to order, committees were called 
on to make their reports and there were discussions by members 
from the floor. 
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A. H. Kellstedt Theodore Schafer A. L. Young 
Peoria Typewriter Co. United Typewriter Co. Fred Guy & Young Co. 
Peoria, Ill. New York, N. Y. Oakland, Calif. 

















J. P. Ward R. E. Huffman L. H. Wood 
Shipman-Ward Mfg. Co. Huffman Typewriter Co. Midwest Typewriter Co. 
Chicago, Ill. Aberdeen, S. D. Kansas City, Mo. 





- 
G. W. Boyce F. C. Waltz E. E. Thornton W. T. Corney 
Boyce Typewriter Waltz Typewrit- California Typewriter Thomas & Corney 
Service er & Adding Exchange Typewriters, Ltd. 
Pueblo, Colo. Machine Co. Los Angeles, Calif. Toronto, Canada 


Cincinnati, O. 


Portraits of R. A. Tiernan, Santa Ana, Calif., and W. H. Wolowitz, United Typewriter & Adding Machine Co., Washington, D. C.. 
were not available at the time of going to press 
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In the afternoon, the convention was called to order about 
1:30 and listened to an address by O. Kretchmer, president of 
the Peerless Key Company, Inc. His subject was, “Why Some 
Typewriter Dealers Make Money.” 

The convention then listened to committee reports, elected 
new officers, selected the next convention city, adopted the code 
and resolutions and adjourned. 


Entertainment 

The entertainment features provided for the ladies included 
on Monday a tour of the studios and a sightseeing trip through 
Hollywood. Then there was the annual dinner and dance that 
evening at the Biltmore hotel, and the trip the following day 
to Catalina Island 

On Wednesday, June 27, the ladies’ program included a 
theatre party. Each and every event was greatly enjoyed, the 
hospitality of the Pacific Coast metropolis having been discov- 
ered to be without a flaw. 

The foregoing is a mere outline of the meeting held at Los 
Angeles. The attendance was good, much better than many 
people expected, for it was thought that the distance from east- 
ern points to Los Angeles would preclude the attendance of 
many who might otherwise go, but this year’s railroad rates are 
low and the importance of the meeting offset the inconveniences 
of a long journey— inconveniences very few, however, because 
of the continued improvement in railway travel. 

Many of the dealers and their wives remained over some days 
to fill their minds with California scenes and activities and to 
visit some of the famous places in the Golden State so easy of 
access from Los Angeles. 

The approval of the code by the dealers, of course, does not 
mean that it will finally be adopted as approved, for it must 
receive the official stamp of the NRA authorities at Washington 
betore becoming a valid and binding document. The difficulties 
in the preparation of the code have been many and the officers 
of the association have worked faithfully and well. performing 
labors for nothing which otherwise could have been paid for 
only by means of a large sum of money. 

The official program of the convention was along a little 
different line than usual. It was a pocket size booklet bound 
in stiff covers with ornamental design on the front. Page ad- 





OFFICE APPLIANCES 


vertisements were published from the Reliable Typewriter & 
Adding Machine Corporation; Ames Supply Company; L. C. 
Smith & Corona Typewriters, Inc.; Royal Typewriter Company, 
Inc.; Woodstock Typewriter Company; Shipman-Ward Manu- 
facturing Company and International Typewriter Exchange. 
Other advertisers induded Underwood Elliott Fisher Company; 
Wholesale Typewriter Company of New York; American 
Writing Machine Company; Speed Key Manufacturing Com- 
pany, Inc.; Imperial Manufacturing Company, typewriter rib- 
bons, Newark, N. J., and Remington Rand, Inc. 

A more detailed report of the work of the convention will 
appear in the August issue of Office Appliances. 

* * * 

Many of those who attended the convention had not visited 
the Pacific Coast before, and to them it was a revelation to find 
one of the nation’s largest and finest cities set like a jewel be- 
tween hills on the west and mountain ranges on the east, and 
surrounded by rich, semi-tropical verdure palms, orange and 
lemon groves, peach orchards and flowers in profusion. 

Round about Los Angeles the visitors noted such famous 
suburbs as Pasadena, Santa Monica, Long Beach, Berkeley, and, 
of course, Hollywood, which merges into the greater city so in- 
timately it is difficult to discover where one begins and the other 
leaves off. Nor were the visitors permitted to overlook San 
Pedro, which is the harbor of Los Angeles and is a part of that 
city. 

Some of the visitors remained over after the convention and 
spent their vacations touring California. Several extended their 
excursions to Portland and Seattle, and, returning, stopped off 
at Banff and Lake Louise in Canada before proceeding to their 
homes in the East. Nor should we forget Vancouver and Vic- 
toria, which are said to be typical of English life set down on 


the shores of Puget Sound. 
* * * 


The Typewriter Code 
The full text of the code approved by the Typewriter and 
Office Machine Dealers’ convention follows this preliminary 
report of convention activities. The officers of the Association 
are confident that the code as adopted (tentatively, pending 
official approval) will be passed by the code authorities in 


Washington. 


Other details of the convention activities will be 
reported in the August issue. 





The Biltmore Hotel, Los Angeles, Calif.. N.T.O.M.D. A. 
Convention headquarters. 
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REVISED CODE OF FAIR COMPETITION FOR THE NATIONAL TYPEWRITER 
AND OFFICE MACHINE DEALERS ASSOCIATION 


ARTICLE 1. PURPOSE 


1. The purpose of setting up a code for the 
National Typewriter and Office Machine Deal- 
ers Association is to increase employment by 
reducing hours of labor; to establish fair and 
adequate wages; to improve working conditions 
and standards of labor; to define terms and 
classifications of products; to overcome and rec- 
tify unfair advantages in operations; to insure 
fair and reasonable values to customers and to 
make available at all times to the customer the 
clearest understanding of the quality, condition 
and extent of features of each machine offered 
for sale; to set up a standard of business ethics 
and procedure for the purpose of elevating the 
conduct of each and every business within this 
industry to the highest possible and uniform 
plane; and to eliminate practices that are un- 
fair and detrimental to the general good of the 
industry, all of which purposes are to the end 
of rehabilitating the National Typewriter and 
Office Machine Retail industry, enabling it to 
do its part toward establishing that balance in 
industries which is necessary to the restoration 
and maintenance of the highest practical degree 
of public welfare. 

2. The operation of this code covers and in- 
cludes the merchandising, renting and servicing 
problems of the retail typewriter industry, and 
is exclusive of manufacturing and production 
problems. 

3. Further, it is the declared purpose of the 
National Typewriter and Office Machine Deal- 
ers Association and adherents to this code, to 
bring, insofar as it may be practicable, the rates 
of wages paid within the industry to such levels 
as are necessary for the creation and maintenance 
of the highest practicable standard of living to 
restore the income of individuals and enter- 
prises within the industry to levels which will 
make possible the payment of such wages and 
avoid the further depletion and destruction of 
capital assets; to aid individual members in mat- 
ters of business education, salesmanship, finance 
and credits, and to qualify them to conduct 
their business more competently. 


Definitions 

4. The term “National Typewriter and Of- 
fice Machine Dealers Association” as used here- 
in is defined to mean any independent person, 
firm or corporation engaged in the distribution 
of new or used typewriters and office machines. 

5. The term “dealer” as used herein means 
the “used machine industry,” in conjunction 
with the distribution of new machines by inde- 
pendent dealers. 


ARTICLE 2. PARTICIPATION 


6. Participation in this code and any subse- 
quent revision of or addition to this code, shall 
be extended to any person or concern, partner- 
ship or corporation doing business in this indus- 
try, who accepts his share of the cost and re- 
sponsibility, as well as the benefit of such par- 
ticipation by becoming a member of this trade 
association. 


ARTICLE 3. STRUCTURE 


7. The distribution of business machines in- 
cludes new machines and used machines, the 
latter in various stages of condition from those 
in the condition in which they came from the 
last user, (commonly known as “rough”) to 
those which are processed or have gone through 
various degrees of rebuilding. 

8. Accordingly, there are two elements en- 


gaged within the industry: (A) Manufac- 


turers, and (B) Independent Retail Dealers. 
(A) Manufacturers produce new machines 
and sell and service them through their own 


Approved Without Change at 

the Ninth Annual Conven- 

tion, Los Angeles, Calif-, 
June 25, 26, 27, 1934 


individually operated sales and service organ- 
izations, and, in many cases, partly or wholly 
through retail dealers. This code applies to 
such of their operations in sales or service with 
or to retail dealers, or in their operations with 
the public which parallel and compete with the 
operations of retail dealers. 

(B) Retailers are the principal distributors of 
used machines, and in a rapidly increasing way 
of new machines. Independent retailers per- 
form the greatest part of service in repairing 
and maintaining many types of business ma- 
chines in the hands of users, including used ma- 
chines of many types on which the guarantee of 
the manufacturer has expired. 

9. Because of the inter-element nature of 
many of the operations in this industry, and be- 
cause it involves second-hand as well as new 
machines; because certain manufacturing con- 
cerns engaged in the industry pursue two sepa- 
rate methods of distribution of their products, 
(through their own sales forces and through 
dealers); because certain manufacturers and re- 
tail dealers compete in repairing and servicing 
machines; because the second-hand operations of 
the industry are essentially a salvage business, 
influenced by the laws of supply and demand, 
this code, representative of the used machine 
industry as it concerns retail operations, takes 
into consideration the influence of each group 
on each other. 

10. Trends in distribution have been con- 
sidered in formulating this code. Several man- 
ufacturers engaged in the industry have re- 
cently changed their methods of distribution in 
certain territories, indicating that representation 
through resident dealers, or privately owned and 
operated agencies, is more efficient than main- 
taining their own offices and operating their own 
salesmen. Should this practice be extended 
through the desire of manufacturers to conserve 
costs and eliminate fixed overhead not warranted 
by sales volume obtainable in the handling of 
but one make or line of equipment from an es- 
tablished office in any territory, it would mean 
a greater field of activity for the retail dealer. 
It would indicate a substantial increase in re- 
employment in that territory because an inde- 
pendent dealer or privately owned agency could 
handle several lines of equipment, none of which 
would be profitable if sold exclusively from one 
establishment in that territory. 


ARTICLE 4. ORGANIZATION 
AND CONTROL 


11. To create a controlling and governing 
body to carry out the provisions of this code and 
the provisions of the National Industrial Re- 
covery Act within this industry, there shall be 
formed a National Control Committee which 
shall be composed of five members known as the 
Executive Code Control Committee. 

12. This Control Committee shall be ap- 
pointed by the president of the National Type- 
writer and Office Machine Dealers Association, 
and ratified by the Board of Directors. 

13. Immediately upon adoption of this code, 
a membership secretary shall be appointed by 
the president, or elected at the annual conven- 
tion. He shall supervise the general planning 
and co-ordination of the association. He shall 
be given this authority subject to and through 


the president and the National Control Com- 
mittee. 

14. Every person, concern, partnership or cor- 
poration selling, renting or servicing office ma- 
chines as defined under the title “Retailers” 
Classes 1, 2, 3 and 4, shall be required to be 
registered by this association and a certificate 
of registration will be issued by the national 
secretary. 

15. Certificates will be issued upon payment 
of registration fee, which fee will be $10.00 per 
year unless changed by majority of members at- 
tending any annual convention. 

16. Not more than one certificate shall be 
required from any person or concern for any 
one business location, regardless of the mul- 
tiplicity of their fields of operation. 

17. Registration fees shall be paid into the 
funds of the Association to be used for the 
general purposes of the Association and in super- 
vising and carrying out the provisions of this 
code. 

18. Registration fees shall be in lieu of an- 
nual dues heretofore charged members of the 
Association. Any difference between dues cred- 
ited to any member (based on the unexpired 
time to the termination of the dues period) and 
the amount of the registration fee, and shall 
be paid on issuance of registrations. 

19. To prevent unfair methods of competi- 
tion, to protect small businesses, and, in general, 
to effect an equitable distinction between the 
various types of concerns doing business within 
the industry, all individuals and concerns shall 
be classified as follows: 

Retailers: Class 1. Any person or concern 
who make the selling of business machines their 
principal activity; equipped to supply service, 
employing one or more mechanics on a full time 
basis. 

Retailers: Class 2. Any person or concern 
with whom the selling of business machines is 
not their principal activity; who handle the sales 
of business machines as a department or minor 
activity of their main business; who may or may 
not be equipped to supply mechanical service 
equal to that rendered by Class 1. 

Retailers: Class 3. Any person or concern 
engaged in sales or service operations on a com- 
mission or brokerage basis in the industry: who 
do not carry stocks of machines. 

Retailers: Class 4. Mechanics or others 
who, engaged in sales, service, or repairs, in 
this industry, who do not carry stocks of ma- 
chines, or do not have bona-fide sales or show 
rooms, or shops, or offices. This classification 
particularly refers to itinerant repair men and 
includes salesmen or representatives of manu- 
facturers, employed directly by manufacturers 
on a salary, commission, or bonus basis, who are 
exempt from the classification provisions of this 
code. 


ARTICLE 5. WAGES AND 
HOURS 


Definitions 


20. Service Men—The term “service man” 
as used herein shall mean any mechanic who 
spends 60% of his working hours outside of 
the establishment by which he is employed. 

21. Outside Salesmen—The term “outside 
salesman” as used herein shall mean a sales 
person who spends 60% of his working hours 
outside of the establishment by which he is em- 
ployed. 

22. Apprentice Employee—The term “ap- 
prentice employee” as used herein shall mean 
an employee with less than six months experi- 
ence in the retail typewriter business. 
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23. Personnel—Executive—-The term “execu 
tive” as used herein shall mean the person re 
sponsible for the management of a business or a 


recognized subdivision thereof. 
Effective Date of Code 

24. The provisions in regard to labor, wages 
and hours shall be effective on the day of the 
approval of this code by the President. 

25. Employees shall have the right to organ- 
ize and bargain collectively through representa 
tives of their own choosing, and shall be free 
from the interference, restraint, or coercion of 
employers of labor, or their agents, in the desig 
nation of such representatives or In self-organ 
ization or in other concerted activities for the 
purpose of collective bargaining or other mutual 
aid or protection 

26 No employee 
ployment shall be required as a condition of 
employment to join any company union or to 


and no one seeking em 


refrain from joining, organizing, or assisting a 
labor organization of his own choosing 

27. Employers shall comply with the maxi 
mum hours of labor, minimum rates of pay, 
and other conditions of employment, approved 
or prescribed by the President. 


Child Labor 


28. Employers shall not employ any person 

under the age of 16 years 
Wages 

29. Minimum rates of wage for any class of 
employees in the industry described in para- 
graph 35 shall be 40c per hour for men, 35c¢ 
per hour for women 

30. Provided that, if the hourly rate of wage 
for the same class of work on July 15, 1929, 
was less than 40c per hour, then no producer 
shall pay less than the hourly rate in effect on 
July 15, 1929, and in no event less than 35c 
per hour 

31. The above mentioned minimum wages 
are not to be construed as different by reason 
of sex, and when women do substantially the 
same work or perform substantially the same 
duties as men, they shall receive the same w iges 
as men 

32. It is agreed that the provisions of para 
graph 29 establish a guaranteed minimum rate 
of whether the employee 1s 
compensated on the basis of a time rate or on a 


of pay » reg ardless 


piecework performance 

33. The foregoing provisions shall not apply 
to learners or apprentices without previous ex 
perience during the actual period of apprentice- 
ship, not to exceed Six months The minimum 
rate of pay for learners and apprentices shall 
not be less than 80% of the minimum set 
forth above, and the maximum number of learn 
ers and apprentices shall not be more than 5% 
of the total number of employees described in 
paragraph 35 

34. Minimum rates of wages for any class 
of employee in the Industry described in para- 
graph 36 (except outside salesmen) shall be as 
follows In any city of 500,000 population, 
or in the immediate trade area of such city, at 
the rate of $15.00 per week: in any city of be- 
tween 250.000 and 500,000 population, or in 
the immediate trade irea of such city, at the 
rate of $14.50 per week: in any city or town of 
less than 250,000 population, or in the imme- 
diate trade area of such city or town, at the rate 
of $14.00 per week; in any town of less than 
2,500 population, or in the immediate trade 
area of such town, at the rate of $12.00 per 
week Provided, however, that office boys or 
girls, learners, and casual employees may be 
paid not less than 80% of such minimum wages, 
but the total number of office boys or girls, 
learners, or casual employees shall not exceed 
m any <« alend ir month 5° ( of the total number 
of employees covered by the provisions of this 
paragraph 

Hours 

35. No mechanical worker or 
artisan shall be employed more than a maxi 
mum of 40 hours per week, averaged over a 


ten weeks’ period; provided, however, that dur 


factory of 


ing any period in which a concentrated demand 
upon any division of the industry shall place 
an unusual and temporary burden upon its 
facilities, any employee of such division may be 
permitted to work not more than 48 hours per 
week in not more than 8 weeks of any 6 months’ 
period, except in the case of time clerks, firemen, 
and repair crews, where there shall be a 10% 
tolerance on any 40-hour week. The limitations 
of this paragraph shall not apply to service men 
or collectors engaged in outside work away from 
the shop, department foreman and watchmen. 

36. Employees not covered by paragraph 35 
(except outside salesmen), receiving less than 
$35.00 per week, shall not be employed more 
than a maximum of forty hours per week; pro- 
vided, however, that any such employee may be 
permitted to work not more than 48 hours per 
week in not more than 6 weeks of any 6 months’ 
period. 

37. No employee shall knowingly be engaged 
by any two or more employers for a longer 
period than the maximum number of hours per- 
mitted for day, week, or month. 

38. The rate of compensation for employ 
ment in effect on July 1, 1933, in excess of the 
minimum wages hereby agreed to shall not be 
reduced (notwithstanding that the hours worked 
in such employment may be hereby reduced) 
und the rate of pay for such employment will 
be increased by an equitable readjustment of all 
pay Ss hedules. 

39. Employers shall not reclassify employees 
or duties of occupations performed by em- 
ployees so as to defeat the purposes of the Act. 

40. Within each State this Code shall not 
supersede any laws of such State imposing more 
stringent requirements regulating the age of 
employees, wages, hours of work, or health, fire, 
or general working conditions than under this 
Code. 


Store Hours 


41. Any sales establishment may elect to re- 
main open for business less than 56 hours but 
not less than 52 hours per week, unless its store 
hours were less than 52 hours prior to June 1, 
1933, in which case, such establishment shall 
not reduce its store hours. No employee of 
these establishments shall work more than 40 
hours per week, nor more than 8 hours per day, 
nor more than 6 days per week. No employee 
of said establishments shall receive less than 
the wages provided for in paragraph 29. 

42. Outside salesmen and collectors are not 
to be included in the above group 


ARTICLE 6. PRICES AND 
DISCOUNTS 


43. Minimum retail selling prices for used 
standard typewriters shall not be less than the 
manufacturers schedule, 
plus $20.00. 

44. Minimum retail selling prices for used 
standard keyboard portable typewriters shall not 
be less than the manufacturers’ prevailing al 
lowance schedule, plus $15.00. 

45. Any advertised retail used 
standard machines appearing in newspapers or 
magazines shall not be less than 35% of the 
original new price set by the manufacturer. 
This rule does not prohibit the sale of used 
machines at less than 35% of the original new 
price but permits a living wage and a fair profit 


orev ziling allowance 
g 


prices on 


for competitors who would otherwise compete in 
advertising prices. 

46. Accumulations of odd type wide car- 
riages or the less desirable makes of typewriters 
may be offered at reduced prices not to exceed 
twice a year and each special sale not to last 
over one week. Such sales will be considered 
as liquidating undesirable stocks. 

47. Whenever any manufacturer whose new 
products are sold by this industry issues a 
stated resale consumer’s price for his product, 
such price shall be made known to all persons 
or concerns in this industry engaged in selling 
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such products. Such prices shall be the min- 
imum at which these products shall be sold, 
provided that discounts may be allowed when 
proper as per the following clauses of this code. 

48. Consignment of goods is not permissible 
in the industry except when billing of the goods 
when sold is made direct by the consignor. 
Should goods be placed in the hands of a seller 
and a bond to secure the payment of the value 
of the goods be put into effect by the shipper, 
the cost of such bond is to be added to the cost 
of the goods to the bonded seller. This rule 
permits, however, the shipping of sample goods, 
or any quantity or type of goods with a return 
privilege, provided such return privilege is lim 
ited to thirty days from date of delivery. 

49. In each locality wherein there are one or 
more members of the industry and including 
other localities within a radius agreed upon by 
a majority of the dealers of such locality, uni- 
form scales of prices for each and every opera- 
tion of servicing, repairing, maintaining, re- 
building or other mechanical service, including 
rentals, shall be established by an agreement of 
the majority of dealers in the area and such 
rules and rates shall be uniformly observed by 
all dealers. Dealers operating beyond the lim- 
its of their own locality shall make charges uni- 
form with the locality in which the service is 
delivered. 

50. Prices to the public for repair, rebuild 
ing or maintenance service shall be in accord 
ance with schedules drawn up by a majority of 
those engaged in the industry in any locality, or 
in accordance with a national minimum scale 
drawn up and issued to the industry by the 
National Association. 

51. Rental rates shall be established and 
charged in the same way as service and repair 
charges. Rental rates to schools and students 
shall be made direct, and shall apply only to 
legitimate schools or students who can provide 
documentary evidence that they are students and 
that they personally are to use the machine for 
practice purposes. 

52. Discounts shall not be extended to quan- 
tity users of machines or equipment when it is 
known or can be ascertained at the time the 
order is placed or later, that the merchandise 
is to be used by an employee of such quantity 
user for his personal or private purposes. 

53. Manufacturers should immediately dis- 
continue all discounts on portable typewriters to 
anyone except authorized registered dealers. 

54. Discounts to the consuming public not 
exceeding 5% are permissible. Quantity dis- 
counts shall be based on the quantity of ma- 
chines ordered by users at one time rather than 
on the number of machines in use by the cus- 
tomer. This permits competitors an equal op- 
portunity to introduce their products and elim- 
inates an advantage tending toward monopoly 
on the part of the former supplier, and the 
tendency toward price cutting on the part of 
the new supplier. 

55. Withholding from or inserting in an in 
voice or contract statements which make the 
contract a false record, wholly or in part of the 
contract represented on the face thereof, or al 
lowing secret rebates, bonuses, premiums, (ex- 
cept such premium items that do not exceed 
5% of the total sale price) extensions of credit, 
advertising allowances, etc., which do not ap 
pear on the invoice or which are not allowed to 
comparative purchaser, are not permitted. 


ARTICLE 7. CREDITS 


56. Credits shall be uniform and non-dis- 
criminatory as to members, due allowance be- 
ing made for character, financial ability and 
other credit factors. 

57. Complete and detailed credit records 
shall be created and maintained by the Execu- 
tive Secretary and made available to manufac 
turers and wholesalers. An interchange of 
credit information by suppliers of merchandise 
to those engaged in the industry shall also be 
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undertaken and coordinated by the Executive 
Secretary with records supplied by members. 

58. Unwarranted granting of credit usually 
results in large bad debt losses which are an 
economic waste. Such losses constitute a por 
tion of operating expense and are reflected in 
the selling price, thereby placing an unfair bur- 
den on those buyers who discount or pay their 
bills when due. 

59. Members of the industry may be per- 
mitted to file with the Executive Secretary par- 
ticulars concerning their business or character, 
for the purpose of securing credit or increasing 
their present credit standing in the industry. 


ARTICLE 8 GENERAL TRADE 
PRACTICES 


60. The defamation of competitors by false 
imputing to them dishonorable conduct, in- 
ability to perform contracts, questionable credit 
standing, or by other false misrepresentations, 
with the tendency and capacity to mislead and 
deceive purchasers or prospective purchasers, is 
not permissible. 

61. No dealer shall place obstacles in the 
way of the purchase of a product which a con 
sumer orders by trade name by urging upon 
the consumer a substitute product in a manner 
which disparages the product ordered. 

62. Maliciously enticing away employees of 
competitors with the purpose and effect of un- 
duly hampering, injuring or embarrassing com- 
petitors in their business, is not permissible. 

63. Inducing or attempting to induce a 
breach of contract between a competitor and his 
customer, or inducing a customer of a competitor 
to cancel his order after it has been placed, is 
not permissible. Provided, that nothing in this 
rule shall be construed to prevent a party who 
has quoted on goods involved from calling to 
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the attention of the purchaser, even though an 
order has been placed, that the specifications 
covering the goods ordered does not conform in 
quantity, quality or grade to the specifications on 
which the interested party has quoted. 

64. Contracts and agreements between mem- 
bers of this industry, either written or oral, are 
business obligations which should be performed 
in letter and spirit. The repudiation of con- 
tracts by sellers in a rising market, or by buyers 
in a declining market, is not permissible. 

65. It shall not be permissible for a manu- 
facturer to solicit orders in the territory of a 
dealer who gives him full representation, with- 
out first cancelling the representation of that 
dealer; the retailer or dealer or other repre- 
sentative shall not expect the manufacturer not 
to solicit orders in his territory if the dealer 
is not giving adequate representation. 

66. Guarantees on new or used machines of 
any type shall be limited to 90 days covering 
personal service and parts. 

67. Salesmen engaged in selling new ma- 
chines for any manufacturer shall not offer for 
sale direct to users, such machines as they may 
secure as trade-ins unless they are registered 
under this code as dealers defined under the 
title “Retailers” Classes 1, 2, 3 and 4. 

68. It shall be an unfair trade practice, (as 
a subterfuge or otherwise to gain volume or 
price advantage) to sell through dealers, sub- 
dealers or other representatives who pass on 
their discounts or advantages to the consumer 
buyers. 

69. Allowances for used machines, when 
taken as part payment on sales of new standard 
machines, shall not exceed the published allow- 
ances of manufacturers. 

70. Discounts made to schools, charitable in- 
stitutions, city, county and state governments, 
shall not exceed the established discounts of the 
manufacturer to such institution. 
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ARTICLE 9. PENALTIES 


71. The provisions of this code apply as weil 
to dealings between dealers in the industry as 
between dealers and the public. 

72. Any member of this industry operating 
under the jurisdiction of this code, who wilfully 
violates any provisions of this code, shall be 
charged with unfair trade practice. 


ARTICLE 10. GENERAL 


73. No provisions of this code shall be in- 
terpreted or applied in such manner as to pro- 
mote monopolies, permit or encourage unfair 
competition; eliminate, oppress or discriminate 
against small enterprises. 


ARTICLE 11. MODIFICATION 


74. This code and all the provisions thereof 
are expressly made subject to the right of the 
President, in accordance with the provision of 
Clause 10 (B) of the National Industrial Re- 
covery Act, from time to time to cancel or mod- 
ify any order, approval, license, rule or regu- 
lation, issued under Title 1 of said Act, and 
specifically to the right of the President to can- 
cel or modify his approval of this code or any 
conditions imposed by him upon his approval 
thereof. 

75. The failure of the President to approve 
any clause or clauses of this code, shall not 
invalidate the remainder of the code. 

76. This code, except as to provisions re- 
quired by the Act, may be modified on the 
basis of experience or changes in circumstances, 
such nadilesias to be based upon application 


to the Administrator and such notice and hear- 
ing as he shall specify, and to become effective 
on approval of the President. 









The June issue of “Royal Keynotes” featured the doings of the National Association of Typewriter and Office 


Machine Dealers in Los Angeles last month. 


tion’s plans. 


features of the meeting. 

William Metzger, recently appointed manager of the Royal Typewriter Company’s Portable Department, at- 
tended the convention, accompanied by Marcus Harwitz, general manager of the Regal Typewriter Company. The 
Royal had a booth at the convention, where Mr. Metzger’s “Royal Idea Department” held sway along with more 
palpable Royal products. 
faced with difficult problems. 
“did their part.” 


The officers were pictured, with a full description of the associa- 
The cartoon shown above represented the artist’s idea of what would be some of the outstanding 


The Idea Department held itself in readiness to suggest helpful solutions to dealers 
The company’s representatives were active in the work of the convention. 


They 














HANDLING DEPRESSION’S BACK-LOG OF 
DELINQUENTS 


Special Problems Present Themselves for Stationers’ 
Solution—By Henry Frommes, Merchandising 
Consultant 


B ETWEEN the years 1929 and 1934 a large see 
tion of the stationery industry in this country 
has had a fair share of troubles in the matter ot 
credits and delinquencies. The stationer who has 
operated on a credit basis not only has found his 
well cluttered up with doubtful and 
peless accounts, but he has lost a large 
percentage of customers through the utter necessity 
of trying to make collections 

Nearly all credit and collection rules which pre 
vailed in the trade in former years are just now con 
out of date insofar as they may be reme 
dies tor the situation. A new attack must be made 
in the matter of handling delinquents, and this is 
very clearly recognized by credit men of experience 
throughout the country. And it applies with equal 
force in the siationery business. 

\ith increased earning power among the masses 


on ks 


pretty 


seemingly h 


siderably 


i the population, and among business and profes 


sional firms, after the last four lean years, the sta 
tioner who has operated on a credit basis is clearly 
recognizing the need for new tactics. 


Generally speaking, the stationers’ accounts fall 
into one of three or four groups: 

(a) Firms or who have been unable to 
uunts of long standing, and who are no 


at the store. 


persons 
pay up ac 
longer trading 


b) Former credit customers, with delinquent ac 
counts, now buying for cash or C, O, D. 
) Credit customers, delinquent, but who are 


4 
making some honest effort to amortize the account 


And the Hopeless Cases 


Chen, we all have those he ypeless cases where there 
wish to pay up nor the means, and 
elsewhere for his 


is neither the 
where the delinquent has gone 
supply 

[tf there is one outstanding point which the sta 
tioner will find it of vital importance to bear in mind 
of delinquents, it is the 


in any general rounding up 
fact that the old rules for credit and collections are, 
for the time being, in the discard; too much has 


happened in the past four years to change the rela 
tionships of creditors and customers, due to the jum 
bling up of the affairs of firms and persons—the gen 
eral shifting of financial responsibilities. So that 
large concerns whose credit problems are pressing 
have adopted the policy of judging each delinquency 
on its individual merits, 

Many of the larger department stores have taken 
the lead in this direction, and with much success. 
It is clearly recognized that in these times delin 
quents include a very large portion of people and 
firms who not only are honest but whose earning 
power and paying power is beyond question in times 
that are normal. So that to lump them altogether 
when a campaign is inaugurated for collections 1s 
not only foolish from the immediate standpoint but 


also from the one of future patronage. Such a plan 


of blanket effort is out of tune with the times at 
present, and is more than likely to prove a boom- 
erang in the long run. 


Getting at the Facts 


Unless the approach to this delinquency problem 
takes into consideration that each case is bound to 
be peculiar in itself, and only to be judged on its 
merits, the money will scarcely be forthcoming now 
nor will the future buying potential of the customer 
be protected. 

To this end, a number of leading commercial sta- 
tioners, particularly in the Eastern cities, have seen 
the wisdom of using tactics suited to the times we 
are in, and have followed the lead of the larger stores 
and business firms in getting the FACTS about each 
delinquent account: 

1. What is the paying ability now? 


2. How soon may it be expected to improve? 
3. Is it a case of evasion or honest inability to 
settle 


4. Is the customer still patronizing the store for 
cash? 

5. What is the value of the account normally? 

Of course, each of these general queries may be 
broken down into subdivisions of them as the sta 
tioner may see fit. But only with reliable informa 
tion can he get a clean-cut picture of each delin 
quency and take the proper steps to protect his 
money and the future potential buying power of the 
delinquent. 

Thus, the objectives of this plan are, simply stated, 
first to get the money due on a basis suited to the 
delinquent’s position; second, to hold the business 
for times more normal; third, to get the customer 
trading on a cash basis in the interim. (If he is not.) 

\ great deal has been accomplished by stationers 
and others in, through friendly and sympathetic ap 
proach, getting settlement on the instalment basis, 
which stimulates a feeling of confidence and good 
will toward the latter in the mind of the delinquent. 


Now is the Time 


A tactless handling of these cases—these accre- 
tions of seemingly bad debts—when buying power 
seems to be on the rise, at least to some extent, is 
generally conceded to be folly by credit men. 

Never before have the “situations” on individual 
delinquent accounts varied more greatly one from 
the other as in these times. For that reason is it any 
wonder that the blanket attack on delinquents serves 
to completely alienate highly potential customers 
from the store where they have traded over a long 
period of time and where they will trade again? 

Stationers who have reasoned along these lines 
and acted upon them—have made every effort, after 
getting the true facts on every account, to make it 
easy for the delinquent to square up, to see that the 
store gets what business there is on a cash basis. 


~ 
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True, the proposals for settlement are necessarily 
widely varied in character according to the FACTS 
in each case, but they are made on a friendly and 
understanding basis and rarely will an honest debtor 
fail to appreciate the offer of practical cooperation. 

In former years every credit stationer has had his 
experiences with the customer who COULD but 
WOULDN'T meet his obligations, but now we have 
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a multitude of them who JVOULD but CAN’T Pay. 

Dunning letters have been thrown in the discard, 
legal threats have, for the time being at least, been 
laid aside, and the heart to heart talk, sympathetic, 
cooperative and looking to the protection of the in- 
terests of both parties, is guiding the thinking of 
stationers who have seen in this plan the best one 
for the times as they now are. 


REVIVING SALESMAN MORALE 


A Review of an Article by Hurlbut W. Smith, 

President, L. C. Smith & Corona Typewriters, 

Inc., in the Executive Service Bulletin for May, 

1934, Published by the Policy Holders Service 

Bureau, Group Insurance Division, Metropolitan 
Life Insurance Company 


MM R. SMITH pointed out that one of the most de- 
plorable results of the period out of which we 
are beginning to emerge was the widespread loss of 
morale among almost all workers. The problem is 
especially serious, he said, to an industry that em- 
ploys a large number of salesmen. The salesman 
With strong competition to 
a courageous heart can 


needs encouragement. 
be met and overcome, only 
withstand defeat. 

In the average organization, it is said a man can 
make a beginning as a salesman with less training 
and study than in almost any calling requiring 
equally high standards of knowledge and ability. 
Salesmen serve their principal apprenticeship while 
actually working and making a living. It is highly 
important to stand back of these salesmen and help 
them to keep up their courage and loyalty. 

“One discouraged, disgruntled man can upset the 
entire personnel of a branch office. We try to make 
new salesmen feel that they can call upon every 
member of the organization and receive sympathetic 
and helpful cooperation. It is necessary to maintain 
the up-and-at-’em spirit. Nobody is licked unless 
he thinks he is. The man who refuses to admit de- 
feat keeps on trying until he finally breaks down 
the barriers. The number of sales may be in pro- 
portion to the number of calls, but the call must 
have the right mental attitude behind it. If the 
salesman can approach the prospect with confidence 
in himself as well as in his product, the sale is half 
won,” 

Loyalty helps to inspire courage and loyalty ts 
usually directed to some man or group of men with 
whom the employee has relations. Employees will 
be loyal to their superior officers if they know for a 
certainty that they will always get a square deal. 
This is very important, especially when men are 


located a long distance from the head office. Sales- 
men and executives so located can, even from a 


distance, sense the fairness and sympathetic interest 
entertained by the executives who have charge of 
the destinies of the business. “A tradition is built 
up—an understanding that the bosses are human, 
and they will do all in their power for the men in 
every branch of the organization.” 

The company has made it a practice to write to 
salesmen or other employees who have made an 
especially good showing. These letters of apprecia- 
tion are signed by the company’s principal officers, 
including the executive sales manager and his as- 
sociates, or the writer of the article, Mr. H. W. 


Smith, president of the company. The sales depart- 
ment sends bulletins to the men in the field, giving 
information to help keep them enthused and in fight- 
ing shape. In this respect, the methods of the L. C. 
Smith and Corona Company are no different from 
those of any other progressive, alert organization, 
but they place no dependence upon pep stuff which 
has generally been discredited by salesmen. The 
company insists that every person employed shall 
follow its example to hew to the line of sincerity. 
Personal leadership is substituted for other methods. 

“When a sales manager in charge of one of our 
products goes to a branch office, he figuratively 
takes off his coat and rolls up his sleeves, making 
direct contact with sales problems in that territory, 
while he is there. This we believe to be one of the 
most effective means known for maintaining morale 
among salesmen and managers. It is a sure fire 
method of keeping sales executives in touch with 
actual conditions.” 

The individual or company intending to build 
solid morale must have a genuine feeling of respect 
between all its members, great and small. A sincere 
interest in the personal problems of men and women 
in the company’s employ is exceedingly helpful and 
encourages branch managers to adopt the same atti- 
tude with relation to branch office employees. In 
order to inspire the desired reaction among em- 
ployees, the helpful spirit must be real. 

It is profitable to bring to the salesman’s notice 
the relationship which his work bears to the families 
of the factory employees. A month of outstanding 
success in sales has been made the subject of con- 
gratulations of the sales force wherein it is pointed 
out just what their efforts in salesmanship have 
meant in wages and happiness to the families of 
factory workers. 

All executives should be accessible to all em- 
ployees. This is not difficult and is one of the ways 
of developing satisfaction and loyalty. 

In conclusion, Mr. Smith said: “The organiza- 
tion that maintained its morale during the depres- 
sion has a running start under present conditions. 

“Finally, we hold it to be true that every man 
in a position of authority must not only make good 
with his superiors but with his subordinates as well. 
In other words, we have found that morale in em- 
ployees is founded on nothing less than mutual re- 
spect, good will, understanding, fellowship and will- 
ing cooperation.” 
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Conger Vice-President and Sales Manager of 
Trussell Manufacturing Co. 


M. Conger, who has enjoyed a long and success 


in the loos« 


Claud 
and who joined the 


ful career leat business, 


russell Manufacturing Company 
last May, has been made vice-president and sales man 
ager of that organization 

For many years Mr. Conger was connected with the 
Irving-Pitt Manufacturing Company of Kansas City, Mo., 


rising through the ranks to the executive department. For 


some time he served as secretary and treasurer, and on the 
death of J. B. Irving in 1927 Mr. Conger was elected presi- 
dent of the company After the merger of the Irving-Pitt 
Manufacturing Company into the Wilson-Jones Company, 
Mr. Conger became vice-president of the Wilson-Jones or 
ganization, serving several years in that capacity. 

Mr. Conger combines fine executive capacity with a high 
degree of selling ability. His personality is dynamic, and 
in his contacts with other men he leaves the impression of 
a character alive and courageous, with a dash of humor 
and a fund of common sense sharpened by experienc« 
His fine record of achievement enables him to take into 
the Trussell organization something of very real and de 
nite value Che Trussell Manufacturing Company is one 
f the older loose leaf concerns which, since its inception, 


Mr 


russell organization is a happy combina 


prestige, and the association of 


Conger and the 17 


ympany is formulating plans for enlarging the 


spread of the line and increasing production facilities. 


f Poughkeepsie, N . © 
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The Trussell organization pioneered the one-piece cover, 
the My Finances personal record book, and other loose leaf 
devices. 

It is the policy of the company to market its products 
through the stationery trade, all goods of the company be- 
ing guaranteed against defects of any kind or character. 

The Trussell book solid 


leathe r, price books, address books, diaries, 


covers of 


Zip-Zip ring 


line includes ring 
books, Featherweight ring memos, et 
Mr. Conger family to 
where they will make their future home 
Office Appliances tenders hearty good 
Conger and to the Trussell Manufacturing Company. 
ee ee 
Newest Company in Pen Field Already Increasing 
Production Schedule 
The Vacuum-Fil Pen Company, Fort Madison, Iowa, a 
newcomer among fine pen manufacturers, reports a de- 


has moved his Poughkeepsie, 


Mr. 


wishes to 


mand far exceeding expectations for its already popular 
product. To keep its rapidly expanding list of dealers sup- 
plied, the company has found it necessary to boost produc- 
tion materially 

There are two Vacuum-Fil pens that retails at $2.95 
and $4.95. The $4.95 pen has a two-way point— 


writes a normal stroke when held normally, a fine line when 


one 
one at 
turned over. They are made in marine green and black, 
and are available in attractive sets with matched pencils as 
well as individually, at $3.95 and $5.95 

\ powerful, attention-getting motion display for window 
obtained terms by 
dealers pushing the new Vacuum-Fil line 


or counter can be on advantageous 





Some of the Trussell People with a Dis- 
tinguished Guest.—Left to right: Harry L. 
Frater, southern states representative, eight- 
een years in the field; Claude Conger, vice- 
president and general sales manager, twenty- 
two years in the loose leaf field; Clarence D. 
Trussell, president, thirty years in loose leaf; 
H. L. MeDaniel, midwest and southern repre- 
sentative, eight years in loose leaf; Jack Ken- 
nedy, New England, fifteen years, and C. H. 
Feror, advertising manager and purchasing 


agent, fourteen years with the Trussell organ- 


ization. Total years of experience in loose 
leaf, one hundred seven. In the inset, Harry 
Morgan, president of the National Stationers 
Association, Claude Conger and Clarence 
Trussell. Both photographs were taken in the 
attractive grassy spot in front of the factory. 
Mr. Morgan was pictured while making a visit 
to the plant at Poughkeepsie immediately 
following the close of the Convention at 


Buffalo. 
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Walter P. Nichols 





Lionel A. Colomb William Bowen, Jr. 





If you are a stationer doing business 
in the United States, one of these men 
doubtless calls upon you. They are 


Karl E. Castle Harry L. Nichols 


the men at the front for the Weis 
Manufacturing Company, Monroe, 





Leonard Matthews 





A. V. Gillen 


ff. 


Michigan. 








Will T. Hughes 





Fred A. Wilson 


Nick Langhans 


Weis Executive Compliments Field Staff 

Probably no men in business are recipients of so much 
instruction, advice and admonition as the men at the front 
with the samples or with photographs and catalogues. It 
comes in books, pamphlets and bulletins. It greets them 
from the platform in conferences and conventions. It is 
fired at them in pep meetings; in tests and contests. All 
of which makes the job at the front the best college in the 


Business. To postgraduates some of the 


University of 
drill may get a bit irksome at times. 
much of the material is large in bulk but small in essence 
But they understand that the curriculum reflects the im- 
portance of the job upon which depends in considerable 
measure the success or failure of many business enterprises. 
So they make the And thus 
graduates 

And all of the above is by way of preface to report of a 
recent conversation with H. C. McPike, general manager 
of the Weis Manufacturing Company, Monroe, Mich., a 
conversation about men at the front with the samples and 


They perceive that 


most of it. become post 


certain PGs in particular 
Said Mr. McPike 


manufacturer selling 


“The traveling representatives of a 
to dealers are the company’s only 
These men do in fact ‘repre- 


direct contact with the trade 
sent’ the company, for their attitude and practice is con- 
sidered to reflect the attitude and practice of headquarters. 
Happy is the salesmanager who has men of high caliber 





and high ideals: such men have a sound view of life. They 
are intelligently industrious. They are real diplomats who 
always have in mind the good of their employers and the 
interest of the dealers upon whom they call. They deal 
open and above board. They keep the faith by following 
the same practice in all places. 

“Every one of our field staff is such a man and we are 
proud of them. They become conversant with the diffi- 
culties of the dealers and are often able to help solve some 
of their problems. They carry on the company’s traditions 
and maintain its more than twenty-five year old policy of 
selling the product through dealers exclusively. With that 
policy always in effect, they can approach their customers 
with enthusiasm and confidence.” 

Which is a fine compliment to the Weis Company’s field 
organization whose portraits we have pleasure in presenting 

Will T. Hughes of the group has been connected with 
the company for more than twenty-five years, his assistant 
being the youngest of the staff in point of service. The 
average term of service for the ten is twelve years. 

——— 

Stemp Typewriter Branch at Richland Center 

The Stemp Typewriter Company, 533 State street, Madi- 
son, Wis., has established a branch at Richland Center, a 
thriving community west of Madison. This branch is in 
charge of R. C. Schuerman, and carries a complete line of 
typewriters and adding machines—both new and rebuilt, 
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New Store of the Northwestern Students’ Cooperative Association at Evanston, Illinois 


College Student Founds Successful Business 


e story of an Iowa boy who, whil 


e studying 


legree, founded a business and brought it 


I 


hon 


in 1930 at its present address, 1726 Orring 


ibout one-third of its present space, 


us for its rapid growth and for 
( ner in le establishments oT 


text book store catering to unive 


sar. 
j pau’ Nery 


a-- 


a? ™ ARBON 


PAPER 


Recently the Grimes-Stassforth Stationery Company, Los Angeles, used one of 


for F. S. Webster Company products. 


The background was created by the Webster Company to introduce its new Mic 


tT; 


dents Co-Op has in less than four years grown into an im- 
portant office equipment and supplies store with many 
special departments and services. Recently the store added 


ess. at the same time winnin rs 2 a department of typewriter sales and service, adding and 
d as a participator in the activitie f his uni computing machines \ well-equipped department of 
‘ yes I . . . LIX S a 
cameras and supplies is another recent addition, with a 
ins came to Evanston. Illinois. six vears developing and printing service 
dar Rapids, lowa. For a year he worked in a \fter completing its most recent step in expansion the 
nt store in Chica In 1929 he entered North Co-Op held a grand opening Prominent office equipment 
eraity While in his sophomore year he and manufacturers demonstrated their lines, including the 
A. H. Labaht rganized the Co-Op, whicl Remington-Rand, Underwood Elliott Fisher, Art Steel 
1 rapid crowth from small beginnings int Company, Sanford Manufacturing Company, Dennison 
portant businesses in Evanston Manufacturing Company, and others 
ine? aawe the Bvanctan Baview. “wa . he stationery department—a feature of the new store— 
ns, Says é vansto q as ‘ : 7 
, : ' , is said to offer as complete a line as any store on the North 
yular students at Northwestern university dur 
Snore 
ge years. He took part in many university oe 
, n.d he Cl hall The stock includes an attractive line of sporting and 
ng them the direction of the larity Dall in 
, if athletic goods 
ir he was graduated trom the school ot , . 
On the opening days, May 18 and 19, co-eds from the 
Since then he has devoted most of his time ' 
university acted as hostesses, guiding the visitors through 
ment ot the ( On.” 


the establishment 


The rearranged and reconditioned store is done in mod 
lighting scheme 


addre Ss 


the ( ernistic design. The plan was laid out by the Grand Rapids 
its hig Store and Equipment Company, and the lig! 
the unt was installed by the Curtis Lighting service 
Gifts were presented to visitors, and a publi 
rsity stu system announced the events of the opening 








its big windows 


The display (pictured above) attracted much attention. 


rometric carbon 


papers, and to show in bottles the many different ingredients used and the many parts of the 


world from which they are obtained. 


The user gets a new impression of the value of quality 


carbon paper and typewriter ribbons from this display. 





General Fireproofing Company's Superfiler Display 
in the window of the D. C. Wax Office Equipment 
House, Portland, Ore. This display was an attention- 
getter and produced several very promising inquiries 








Stemp Profits by Home Show 
[The Stemp Typewriter Company, 533 State street, Madi 
son, Wis., 


ing at the 


was one of a number of local merchants exhibit 
Home 


his project was sponsored by the Wisconsin State Jour 


Show at Madison, several weeks ago 


nal, and housed in a vacant factory building The show 


attracted about 15,000 paid admissions 


The Stemp booth featured the standard Royal type 


writer, which was on a stand draped with black velvet 
Che booth was decorated in attractive light shades, achiev 
“whispering typewriter,” which 


New York, 


An auction sale of a Royal portable type 


ing a rainbow effect Che 
was a feature of the last Business Show in 
mystified many 
writer was featured at which the portable was sold to the 
highest bidder The exhibit provided about 200 prospects 
for future sales 

Mr. Stemp offers some suggestions and information to 
dealers who may have an opportunity to participate in a 
local home show \n attractive booth, with some unique 
stunt, such as the “whispering typewriter,” or some display 


with movement, will draw the crowds 


The “Whispering Typewriter” was a Royal standard 
typewriter, with a microphone loud speaker concealed 
from the sight of visitors \ clever radio announcer, also 


out of vision, made announcements and comments on ap 


proaching personalities, the voice seeming to come from 
within the machine Che mystery of the device was potent 
in drawing visitors, who could not understand how it 


W rked 


The home show at Madison lasted several days. Mr 


Stemp lists the items he had in conducting his 


booth 


expens¢ 


Che total expense was about $100—$30.00 for news 





Booth of the Stemp Typewriter 
Company at the Home Show at 
Madison, Wisc., sponsored by 
the Wisconsin State Journal and 
housed in a vacant factory build- 
ing. This booth was attractively 
decorated and featured the 
Royal standard typewriter. 


paper advertising; $20.00 for the comedian who handled 

the announcements over the “whispering typewriter,” and 

$50.00 for decorating the booth, including lumber, decora- 

tive paper, etc. The display put over the Royal typewriter, 

as well as the services of the Stemp Typewriter Company. 
—— 


Fraktur Type for Berlin Typewriters 
According to Papier Zeitung, Berlin, typewriters used by 


the municipal administration at Berlin will be equipped 
with Fraktur characters, instead of the conventional roman 
letters. This new practice is experimental. 


MILLER-DAVIS CO. 





Russia Cement Company products displayed in a window of 
the Miller-Davis Company at Minneapolis, Minn. 
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One of several old pictures republished in the June issue of The Royal Standard, house publication of 
The Royal Typewriter Company, Inc., shows W. H. Argabrite writing on an old Royal No. 5 while stop- 
ping for water on a long automobile trip in the interests of the Royal typewriter. Note also the style 

of the car of twenty years ago—streamlining conspicuous by its absence. 

The current issue of The Standard is an interesting historical document. One illustration pictured a 
large gathering of the Royal League to celebrate their minstrel show of 1908. In another picture is a 
likeness of Howard D. Happy beside his car, starting to cover his territory for the Royal in 1914. Mr. 
Happy has represented the Royal for over twenty years, and recently celebrated the twentieth anniver- 
sary of the founding of his business at Mayfield, Ky. Still another picture shows two Royal salesmen who 
used to cover their territory on a motorcycle, with a large case in front containing their Royal demon- 

strator machine. 


Century of Progress Visitors Take Interest in the Tabulating Machine Company, International Time R« 
mies ee Exhibits cording Company, International Scale Company, and the 
Peo intent upon dis ing what “makes the wheels Electromatic typewriter. 
und” and what purposes are served by the various The LaSalle Extension University has an interesting ex 
kinds of office machines and supplies shown in the Ger hibit of Stenotvpe machines for mechanically taking dic- 
il Ex its Building at the 1934 Century of Progress Ex tation 
sition are bringing smiles of eatisfaction to the faces of The National Cash Register Company has extended its 
exhibitors presentation both in the matter of square feet of space used 
The Ac + Multigraph Corporation presentin; ind the elaborateness of the exhibit. The first cash regis 
ul actio1 exhibit with a number of new products added ter, the idea of Jacob Ritty, a Dayton, Ohio, merchant, is 
ince last vear Many different models. both Address shown again as well as machines representing steps in the 
gray ind Multigraph, are in constant operation development of the National cash register up to the pres 
Thé American Evatype Company is presenting its line ent modern machines 
f rubber stamp making equipment. The speed with whicl — Reynolds Exhibit Corporation exhibiting its 
rubber stamps can be produced with this equipment is den ‘Displamore” device for mechanically showing various 
nstrat y the pr ductior f po ket rubber stamps as aaniiag s of merchandise affixed to vertical walls 
souvenirs of a Century of Progress while visitors wait The Sanford Manufacturing Company’s booth is flanked 
The A. B. Dick weuge # is presenting this year tw by transparencies in action. On the left is the old Faithful 
ramas, prepared by Walter Dorwin Teague, to por Geyser in operation, showing green, blue and red ink, and 
tray the development of the A. B. Dick Company from 1884 mn the right hand side is what is known as a transparent 
to 1934. The entire display is built around the idea of com mirror actuated by a photo electric ray which, when inter 
memorating the fiftieth anniversary of the Mimeograpl cepted, makes visible a fountain of ink seen through what 
[he scenoramas have been installed in the two circula: was a moment before a mirror The space adjoining the 
wings which previously contained Mimeograph print work Sanford exhibit proper has been fitted up as a writing 
und depict scenes typical of the 1880's and modern times lounge with desks, writing paper and postals available to 
The Dictaphone Company is showing its latest enclosed the public without charge and also comfortable lounges 
type model. In the front center of the exhibit is a turret and easy chairs for the public’s convenience 
n which are mounted a nun “ae of Dictaphone speaking Visible Records Equipment Company has on display its 
tubes which, when picked up and the actuating plunger d« line of visible rp gps featuring visible control and 
pressed, give rally the Dictaphone story to visitors ord sheets that are easily removed from binders 
The Diebold Safe & Lock Company display is devoted The Wahl reniatin has a working exhibit in which th 
primar burglar and hold up protection equipment manufacture of its Evers! arp fountain pens and pencils 1S 
Che visitor is given detailed, non-technical description of show! \ visitor can see a pen and pencil assembled, 
the equipment and its method of operation Fwo models graved “Souvenir of a Century f Progress,” and carried 
t the elects Rekordesk safes and sample s of Cashgard away with him 
equipment, home safes, et are shown In the paper foundation group in General Exhibits Build 
The International Business Machines Company in its e1 ing No. 2, Spotseald adding machine rolls manufactured by 
irged space presents again the products of its neon es, Rockwell-Barnes Company are exhibited 








Higgins’ Inks in New Chicago Office 
o Brooklyn from the convention 
at Buftal Tracy H eins of Chas. M. Hig 


» and there with A. C, 


Instead of returning t 
gins & Company 


continued on to Chicag: Helfelstein, 


who travels out of Chicago, selected a new office at Six 
North Michigan avenue, which is handy to all points in the 
downtown part of the city. The new office was occupied 


July first 





Here is a scene at the “Durbar”—a Shrine event held at Los 

Angeles June 9, where 8,500 of the Nobles made merry. From 

left to right we observe the Elephant; “Bill” Tonkin, Western 

Sales Manager, Victor Adding Machine Company, and Charles 

Harris, Southern California District Manager, L. C. Smith 

& Corona Typewriters, Inc. Bro. Tonkin is keeping his eyes 
on the elephant, whose thoughts are not recorded. 


While examining leftovers from the stock 
of his uncle, who had operated chain 
stores in Utah in 1848 and thereafter, a 
Salt Lake City man discovered several 
dozen A. W. Faber pencils which had 
been brought across the plains in “prai- 
rie schooners” in the late forties or early 
fifties of the last century. He imme- 
diately sent them to A. W. Faber, Inc., of 
Newark, N. J., who have added them to 
the collection of early pencils in the 
company’s possession. A few of the more 
interesting of the 1848 pencils are shown 
in the adjacent illustration, notably the 
square and hexagonal leads. The fore- 
going incident was related without the 
illustration in the Special Pencil Section 
of Office Appliances’ April issue. 
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“Gretchen” Teaches Typing to Her Son.—This handsome four- 
year-old police dog belongs to Ben Woiowitz of the United 
Typewriter and Adding Machine Company, Washington, D. C. 
How much information the puppy is absorbing seems doubt- 
ful. A literal rendering of his thought would probably trans- 
late itself into “When do we eat,” or words to that effect. 
“Gretchen” seems to be a willing and intelligent model who 
never has to powder her nose before appearing in front of 
the camera. Yes; she is operating an Underwood machine. 


Whiting & Cook Business Purchased by Eaton 
Paper Corporation 

On May 18 the business of Whiting & Cook Inc., Hol 
yoke, Mass., was purchased by the Eaton Paper Corpora- 
tion, Pittsfield, Mass. The transaction included the Whit 
ing & Cook plant and all its manufactured stock. 

The name of Whiting & Cook Inc., will be continued and 
distribution of the line of boxed writing paper will be con- 
tinued on the same basis as before. The only change so 
far as dealers are concerned, is that correspondence should 
be addressed to Whiting & Cook Inc., Pittsfield, Mass., in- 
stead of Holyoke, as formerly. 














NEW MACHINES AND DEVICES | 





Allen-Wales Models 10 and 11 Announced 





Che Allen-Wales Adding Machine Corporation, Itha 
N. Y., has added Models 10 and 11 to its line of portal 
idding I i nes The new lels ire ter lm 
machine Cc! dying the Same features as the eight col 
umn Mods S and 9 whi have been so well received 
by the idd ‘ achine marke 
[hese new ichines are the first to be produced as part 
fa ompre nsive progwral recently adopted by the con 
pany Portable Models 8 and 9, which the company desig 
nate is de Sk del machine Ss, were cle signed to meet the 
ler ind to i h vradk ridding machine which could be 
Id ata] which would insure a large volume of pr: 
luctior Mod 10 and 11 amplify this program by pt 





sult el ipacity t meet export ind 

bank requir ents 
Model 10 corresponds to the heavy duty Model 25 whicl 
il eat is been used by banks and large cOoTrpota 
t ! N ssential features have been modified he 

Allen-Wales Model No. 11 

machine adds and lists 99,999,999.99. It embodies the right 
hand control features which characterize other Allen-Wales 
models Total, Sub-total, Nonadd, Repeat and Correction 
ire all operated by the right hand with a minimum of lost 


motior The standard fixed carriage has a 4%” platen, 





wide enough to take large deposit slips Che roll papet 
holder takes wide and narrow rolls which can be inserted 
quickly and easily Che paper chutes are designed to fa 


cilitate the 


starting of a new roll no matter how the end of 


the paper has been torn off. There are paper guides and 


paper release. The paper feed control provides for single, 

double or 
The 

bail 


standard 


zero spacing. 
zero space automatically throws in the 
When desired 
Allen-Wales 
Model 11 is identical with Model 10 except that it is pro 
vided with a lever for direct 


non-print 


the machine can be equipped with a 


12%” movable carriag« 


subtraction 

These machines are pleasing in appearance and provide 
maximum visibility, the keyboard, visible dials and print 
ing point being included in a very small angle of vision. 

~~ 
The Vacuum-Fil Fountain Pen 

The new Vacuum-Fil pen, manufactured by the Vacuum- 

Fort Madison, 


writing fluid supply and a unique one-strok¢ 


Fil Pen Company, Iowa, features visible 


filling, empty 


ing and cleaning mechanism. The sturdy plunger operates 





Pen and Mechanical 


Vacuum-Fil Fountain 


Pencil Set 


with ease and power Po fill the 


Vacuum-Fil 


and shoved in but once 


pen, the 
When the 


is pushed com 


is pulled out 


plunger 


rubber washer on the end of the 


plunger 


pletely in, there is space around it for the 


writing fluid to 


pass into the vacuum that has been created \fter one 


stroke the entire large-capacity barrel is filled 


Exactly the same procedure is followed 


to empty the pen 
Che plunger, when pushed down, expels the fluid 


itself is auto- 


writing 


in the barrel with such force that the barrel 


matically cleaned. 


This new Vacuum-Fil line comes in two colors, two sizes 
and two prices. The strong radite barrels are marine 
green of black Both colors are available in a $2.95 pen 
and in a somewhat larger $4.95 pen. Each pen has sturdy 
precision construction with a heavy solid-gold point, iri 


dium tipped. Both pens have a visible writing fluid supply, 
since the construction of the pens does not embody the us« 
The $4.95 pen has a larger nib and held 
normally writes a natural line; turned over a very fine line 

These available in 
with matched Vacuum-Fil pencils, priced at $3.95 and $5.95 


of a rubber sac 


new Vacuum-Fil pens are also 


sets 





The 


new Vacuum-Fil 


Fountain Pen 
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New Attachment for Continuous Forms 
The Miami 


nounced a new device 


Systems Corporation, Cincinnati, has an- 


to control continuous forms on any 


standard typewriter The forms feed over the attachment, 





a) 








The new Miami Fast Form 
Typewriter Attachment 


which is placed in the rear of the machine as here illus 


trated \s many as five copies can be typed at one time 

Che carbon is automatically used over and over again 
The new attachment follows the same principle as that 

used on billing machines and is.said to reduce form-writing 


costs We are told 


minutes and no investment in equipment ts nec 


that it can be installed or removed 
in a tew 
essa’ry 

happy to send a complete 


Che manufacturers will be 


description to anyone 


oo 

Cel-U-Dex Tabs in New Packing 
The Cel-l 
by the Cel-l 
York, N 


the way of a new method of packing which enhances sales 


who will write for it 


Dex line of transparent insertable index tabs, 
State build 


Y., has been given special treatment in 


made Dex Corporation, Empire 


ing, New 


possibilities through display on dealers’ counters and 


shelves 
\ unit of twenty feet of tabbing is packed in an attractive 





Illustrating the New Cel-U-Dex 
Method of Packing 


box printed in silver, black and green. Within the box are 
four transparent cellophane box envelopes each containing 
five cellophane wrapped sets of Cel-U-Dex tabbing with 
instructions for use. Each individual set contains one foot 
of tabbing. Each set in the packing unit, from the one-foot 
set to the five-foot box envelope to the entire twenty-foot 
unit, is clearly marked as to number of feet, color of tab- 


bing and exposure or index surface 
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The new packing should have an influence toward pur- 
chases in larger units because the packing prevents de- 
terioration and at the same time provides a convenient 
means for storing unused tabbing. 


= > 
A Machine That Copies Everything 
In Office Appliances for January of this year a short 


item appeared describing the “Rectofot-Apparatebau” 
which had been put on the market by a Berlin manufac 
turer. Now comes an English house, The Rectofot Manu- 
facturing Company, Ltd., of London, which is marketing 
this machine in British Empire countries, and is seeking to 
Goodwin, 501 Fifth 


The home address of the 


sell the American rights through C. J. 
\venue, New York, Room 914. 
British organization is 91 Petty France, London, S. W. 1, 
England. 

The Rectofot is easily portable, being no larger than an 
ordinary attaché case, it is said. 

The without 
electrically, using very little 
by way of a letter or document, map, diagram, drawing, 


device is lenses or prisms, but operates 


current. There is nothing 





The Rectofot Copying Machine 


page of a book or what-not, that cannot be reproduced in 
this machine, which will copy almost any color or combi- 
nation of colors, these being reproduced in shades of gray 
or black according to vigor of the original. These copies 
are facsimiles of the original documents in all respects save 
color, and are admissible in evidence in cases where orig 
inals cannot be produced. 

The machine reproduces on prepared paper from a roll 
which is placed in the machine in daylight. The paper on 
which copy is to be made is torn off on a straight-edge pro- 
vided by the machine, and is printed, developed and fixed 
in about two minutes \fter washing for a short time, the 
print is dried. 

The process is said to be so simple that any rational per- 
son can master it in a few minutes. 

The cost of the Rectofot and its upkeep are said to be 
very low, so that any office can afford one if it is needed 
ee 
Gutenberg Stamp Pad 
Siegellack-Klebstoff und Tintenfabrik Jos. Scholz, G.m.b. 
H., Mainz, Germany, produces the Gutenberg rubber stamp 
pad, which the manufacturer claims to possess great re- 
cuperative The inked 
moulded Bakelite receptacle, affording a surface which re 
sponds to light impressions on the pad, and spares the rub- 


power. pad is supported by a 
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ber stamp. An elastic surface is provided for the inked 
pad, which is assured a constant renewal of the pigment 
os 
Billing and Bookkeeping Machine 
with Vertical Platen 
CSM, 31, Faubourg Poissoniére, Paris, has developed a 
and bookkeeping 


operations are in 


machine with a flat platen, in 


The “Aigl 


billing 


which the a vertical plane. 


CSM” is made in several types, equipped with adding 
heads as required by the individual user. Addition and 
subtraction is automat The machine can operate with 
ndividual ledger sheets, or on endless paper rolls. Carbon 
rolls are used for manifolding, with automatic feed. To 
talizing equipment can be installed 


oa 
“Tuberspension” Chair Seats 
n” chair seat, referred to briefly in the 


page 22, 


The “Tuberspensi 


Appliances on is a recently 


June issue of Office 


design for a chair seat consisting of a resilient 


pad which rests upon a supporting panel, the panel having 


a U shaped opening which prevents the major seat bones 
tan occupant from coming into direct, hard pressure, con 
tact with the solid parts of the seat As the occupant is 
seated the tip f the pelvic bones, or tuberosities, and the 
thigh bones force the resilient pad into the U shaped open 
ng in the supporting panel in such a way that the weight 





Chairs Equipped with Tuberspension Seats. The lower seat is 
cut away to illustrate how the pelvic bones press the cushion 
into the u-shaped opening in the supporting panel. 


f the occupant is evenly distributed and not concentrated 
on the tips of the pelvic bone 
H. F. Ollis, Box 21, Ashland, Mass., owner of the patent 


on the “Tuberspension” chair seat points out that the new 


seat di tt impede circulation, has no squeezing action 


es nn 
muscles, and provides natural contour to 


Althoug!l 


on the nerves o1 


support the body the new seat is intended pri 


marily tor office and typists’ chairs the inventor points out 
application to other types of chairs such as theatres and 
scl ls, buses and airplanes, dining chairs for the home, et« 
—_ 
Terrestrial Globe with Bakelite Base 

Che Bakelite Review, issued by the Bakelite Corpora 
tion, 247 Park avenue, New York, N. \ showed among 
many new uses of Bakelite, a terrestrial globe with Bak« 
lite base Che plastic compound replaces a stamped metal 
unit. The globe is made by C. S. Hammond & Company, 
Brooklyn, N. ¥ 


> 
Typewriter Desks for Air Conditioned Offices 
Muskegon, Mich., 
air conditioned office by d« 
desks in the “Built Like a 


fixed platforms for the writ 


Che Shaw-Walker Company, has capi 
talized the possibilities of the 
veloping two new typewriter 
Skyscraper” line, which have 
onditioned office is free from street 


ing machines. The air « 


dust, and the typewriters therefore do not need the usual 
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The new design eliminates vibration 
Either of the 


models can be adapted to the use of transcribers by adding 


rac k 


housing against dust 


‘ft typewriter and transcribing machine new 


a record and vibration eliminator to hold the tran 














No. 5534TW Fixed Platform Typewriter Desk 


scribing machine The fixed platform permits the use of 
as well as standard machines 

fixed plattorm desk in the fifty 
style is economical of floor 


Che double pedestal 


wide carriage typewriters, 


The new “Skyscraper” 
single Space, 


inch, pedestal 


without sacrificing working efthciency 


fixed platform desk will be selected for transcribing and 
other typing work where the operator requires ample 
drawer space. It shares with the single pedestal desk 


economy, lack of vibration and the possibility of using wide 


carriage or standard typewriters 
Like other “Skyscrap¢ r”’ de sks, the new models are fitted 
working and are elec 


roll edge top, 


exclusive 
The 


individual desks or batteries is simple 


with the 
trically planned installation of electrical circuits for 
Transcribing ma 


chines can then be connected by merely plugging into re 
As in other “Sky 


meet 


ceptacles adjacent to the 


desks the 


typewriter 


scraper” drawers may be “organized” to 














No. 5034TW Fixed Platform Typewriter Desk 


departmental needs, or the requirements of individual 


operators. 


Inclusion of batteries of these new desks in a number of 


large installations soon demonstrated their popularity. 
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New Finish on Pronto Storage Files 
The Pronto Fil New York at consider 


has succeeded in producing a finish on the 


Corporation of 
able expense 
drawer fronts of Pronto collapsible semi-steel storage files 
which matches grained mahogany. These files are now be- 


ing offered in the grained mahogany finish as well as in 
the olive green 

Some of the include sliding 
steel braced drawer and shell. There 


the label holder on the front drawer 


salient features of the file 
drawer, steel front, 
is a liberal space it 
is provided with which to pull out 


It is de- 


and a practical handle 


the drawer These files come in twenty-six sizes 


clared that there is a Pronto file for every record 


on 
Useful Line of Duplicating Inks 
Che Dunham-Watson Company, 644 South Clark street, 
claim several features of merit for their Du-Wa- 
Co line inks. It 
equally well in closed and in open machines, and that they 
are proof against extremes of temperature. The depth of 
that only a minimum 


Chi ago, 


of duplicating is said that they work 


color is of such intensity, they state, 


flow is required through the pad. This minimum flow as- 
sures the that the 
No oily outline will appear around the letter, nor is there 


offset 


operator impression will set instantly 


any smudging or It is said that the combination of 


u-bda-@ 


Brands \ 





Attractively Labelled Can of Du-Wa-Co Ink 


oils is such that the ink penetrates the surface of the paper 
without showing pronounced outlines on the reverse side 

Users of the Du-Wa-Co brand include the United States 
government, several state and municipal governments, rail 
ways, educational institutions, express companies, commer 
Du-Wa-Co. inks find a market 


During the past two years the company’s exports 


cial houses, etc also 
abroad 
have increased about a thousand per cent. 
The company guarantees every claim made for its ink 
sapien 
Addressograph-Multigraph Equipment for Factory 
Record Keeping 
The Addressograph-Multigraph Corporation has an- 
nounced the development of a new line of addressing and 


duplicating equipment specifically designed to meet the 


demand for industrial form writing or factory record keep- 
ing. The development of the new equipment was prompted 
by the desire on the part of manufacturers everywhere to 
reduce factory cost, insure accuracy and speed up the 
clerical work connected with manufacturing. 

In addition to the 


dressograph-Multigraph Corporation has made an analysis 


specially designed equipment, the Ad- 


of the various factory form systems covering all sizes and 
kinds of factories to which the Addressograph-Multigraph 
line can be adapted, and has also instituted a special course 
of training in the use of this equipment 

aseneeesiiiliniaaatasiiti 
Columbian Art Works Feature New Designs 


Striking new designs are announced by the Columbian 


Art Works of Milwaukee for the Success calendars for 
1935. These calendars have been completely redesigned, 
with new covers, cartons, finishes, etc. Handsome bronze 
lacquered bases are also among the attractive features of 


the line, also new and sightly boxes. 





The 1935 Line of Success Calendar Pads 


Stationers are requested to write for illustrated cata 
logues and other advertising material 
ore 
Change in Asco 200 Line 

The Asco 200 line of steel filing cabinets made by the 
Art Steel Company of New York City has recently under- 
gone a change embodying two and one-half inches addi- 
tional filing space in every drawer. The steel file cabinets 
are, therefore, now twenty-six and one-half inches deep. 

These cabinets are substantially built. The 200 line cab- 
inets are to be had in letter, legal, card and combination 
They are made of standard grade full weight furni 


ture steel, electrically spot-welded, with corners acetylene 


units. 


welded. 
Four ball-bearing rollers give drawers smooth, easy ac 





tion. Yale paracentric automatic lock is provided. The 
safety catch holds drawers in place. 
a 

New German Noiseless Typewriter Put on Market 

In Berlin on April 25 at Hotel Kaiserhof the manu 

facturers of the Continental typewriter, Messrs. Wand 

erer-Werke, vorm. Winklhofer & Jaenicke A.G. Chem 

The Continental Noiseless Typewriter 
nitz, Germany-Sa., introduced to the public their new 


By invitation 
At the same 


noiseless typewriter, “Continental-Silenta”, 
about 500 persons attended the gathering. 


(Turn to page 126, please) 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 


offices of this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, 


and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 


St. and Park Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 


to cultivate the British market. 


In subscription matters, 


Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 
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and water shortage this dear old coun 


London, June 8, 
ier spite war debts 
try is daily confidence and putting more 


work 


phere which bodes good for the future and encourages wis« 


gainineg 


Here and there are concrete signs of that atmos 


spending and expansion In some highly competitive 


trades, such as printing and stationery, there are still those 
who are out to get business “at any price,” but such un 
short lived success Despite 
lots of folk still 


than a vear ago. The 


economic methods will bring 


a definite 


think things ought to be cl 


trouble is that manufacturers, 


hardening of commodity prices, 
eaper 
having got down to a low 
price level with cheap raw materials, do not seem to have 
retail prices with rising raw material 


raise 


sts \ tailor showed me ready made suits, some of re 


, others six or nine months old—all sell 


ing at the same low price that five years ago we would 
But today’s make is definitely in 


How 


tter to have kept the quality and raised the pric« 


ave thought impossible 


in quality of wool which has risen in price 
rue h he 


Hlowever, the office appliance industry has little pric 


fluctuation really These brightening days portend in 


creased sales and the chance of more employment for sales 
Better 
should have more 

The Office 


given customers and the staff 
Good! 


Association 


men service can be 


money to spe nd 
I rade Ss 


Apphance recently ap 


pointed a committee consisting of Mr. E. C. Rylands, Car 
ter Parratt, Ltd. (chairman): Mr. G. Gledhill, M. P., G. H 
Gledhill & Sons, Ltd Mr. ¢ H. S. Cox, Percy Jones 


considering how the stand 
in the trade could be 
the National Institute of Industrial Psy 
Advisory 


(Twinlock), Ltd., with a view té 


ard of personne raised. Various or 


Bureau, and the Headmasters 


men to 


Employment Committee, have been consulted The idea ts 


to take 


responsibility and in 


selected boys into the trade and train them to take 
salesmanship from the “specialized 


selling” standpoint. The committee’s report has only just 
been issued so it is not possible to tell anything of its re 
ception The idea is undoubtedly sound Anything that 
can be done to raise the tone of the industry is a step in 
the right direction. I am not suggesting, of course, that 
we have a poor lot! Far from it, but we can always be 
better 

Last month’s Office Appliance Trades Association lunch 
W. Desborough, O. B. E., pro 
vided an interesting talk by Captain O. Lyttelton, D. S. O., 
M. C. (of the British Metal Corpn.), on “Rationalization 


in Offices.” 


eon, presided over by Mr 


Amongst the guests was Mr. Gilbert Owen, 
director and sales manager of the Todd Protectograph Co 


He and Mr. J. Halsby, the looked very 


and smiling during and after the lunch. 


English agent, 
happy 
Captain Lyttelton treated his subjects on broad lines 
of necessity in the short time available. He touched on the 
question of greater leisure for individuals with our increas 
ing production. He deprecated the idea of employing less 
men and women when mechanization was introduced but 
that machines should enable us to get through our work 
quicker and more accurately so as to give more time for 
leisure. He instanced his own company which recently in- 
troduced Powers accounting machines which will perform, 
certain work 


with greater accuracy, in forty-five minutes, 


which previously took three clerks a fortnight. The speaker 
also emphasized a point not often stressed—namely, that 
the increased use of machines will tend to make men and 
women use their brains more instead of being contented 


with a dull, routine job 
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A new idea (for us in this country) that received prom- 
inence during this talk was air conditioning. The speaker 
expressed the opinion that this aspect of office work should 
receive more consideration from employers. In conclusion, 
Capt. Lyttelton said, “Think in terms of the 20th century. 
Think in terms of the century of abundance. Think of 
travel in terms of aviation; think even of food in terms of 
refrigeration. Think of offices in terms of the machine 
and of the health of your staff in terms of air-conditioning. 
Think of the speaker with mercy.” 

In conclusion, I should like to say, is an air-conditioning 
plant an office appliance in the widest meaning of the term? 
If not, why not? 

One last it is good to find “Office Appliances” 
read and appreciated over such a wide area. Last month | 
referred to the new Universal mailing machine. Within a 
few days of “Office Appliances” arriving in Europe I had 
Holland and 


word 


others) enquiries from 


VEJ 


received (amongst 


Canada. Splendid 
a 

French Law on Dating Checks 

Foreign Trade, the organ of the American Chamber of 
Commerce in France, commented on the requirement that 
checks presented in France must have the date written in 
letters. A correspondent of the American Chamber re- 
ceived a check in payment of an account for 250,000 francs 
drawn by a bank in Illinois on a bank at Paris. The date 
of the month of issue was written in figures. The French 
law requires that a check payable at a place other than 
the city of issue should be dated in letters and not in 
figures. 

When the holder of the check presented it for payment 
he placed the usual fifty centime French check stamp on it. 
He was informed that the stamp tax on his check was one 
franc per 2,000 francs, or 218 francs, seventy-five centimes 
total. 

Individuals writing checks which will be cleared through 
French banks must French custom, and 
write out the date in full, and not abbreviate by using 


remember the 


figures. 
ae eee 
Calleja Takes Agency for American Machines 
Manuel Calleja, Hermosillo 31, Madrid, Spain, who re- 
linquished the agency for the Burroughs adding machines 
in 1931, has taken.the representation for Spain of the 
Monroe calculating machine and the Gardner bookkeep- 
ing machine. 
————— 
Additional Typewriter Firms at Copenhagen 
Three new concerns have been established at Copenha- 
gen for the sale of typewriters, according to Burghagens 
Zeitschrift fir Biirobedarf: Volmar Larsen & Winkelhorn, 
Amagertorvy 29; W. Falcon Holte, Amagerfalledvej 33; T. 
Fang & Company, Antonigate 7. 
= 
Norway Requires Origin Mark on Pencils 
The International Export Review reports that Norway 
now requires a mark of origin on wood cased lead pencils. 
“Utenlandsk” applies to products of a foreign country. 
Pencils manufactured in Norway may be marked “Norsk.” 
Woodstock Distribution in Spain 
Burghagen’s Zeitschrift fiir Birobedarf reported that the 
sole dealer for the Woodstock typewriter in Spain was 
taken over by the firm Vda de J. Rovira, Claris 6. 
SS 
British Stationers Gathered at Glasgow 


The thirty-ninth annual meeting of the Stationers Asso- 


ciation of Great Britain and Ireland was held at Glasgow 
June 11-12. 


wn 
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Dutch Journal Prints Interview with Knoxville 
Dealer 

The Dutch efficiency monthly, “Success,” published in 
its January, 1934, issue an interview with W. AA. Johnston, 
head of the W. AA. Johnston Sales & Service Company, 
Knoxville, Tenn., one of the most successful and enterpris- 
ing typewriter dealers in the South. 

P. J. J. Mounier, who is associated with the Dutch jour- 
nal, while in Los Angeles last summer, saw the article 
Mr. Johnston in the August issue of Office Ap- 
pliances, and on his way home for the holidays, Mr. 
Mounier called upon Mr. Johnston and obtained the inter- 
view, together with a print of the photograph that had 
been reproduced in Office Appliances. 

Mr. Johnston remarked that this was the first time he 
had ever been interviewed by a foreign publication. He de- 
scribed how he started in business; how after a year of 
struggle he hit upon the peculiar initialing of his name 
which distinguishes him from all the other W. A. A. John- 
stons, and brought immediate recognition resulting in in- 


about 


creased business. 

He described how, as illustrated, he publicly smashed 
old and useless machines and threw them into the Ten- 
nessee river from the middle of the bridge at noonday; 
explained how he hooked up this spectacular stunt with 
the fact that he uses no worn parts in repairing machines, 
and told about using his firm name and service announce- 
ment with a figure representing a typewriter keyboard, 
from which idea, to his surprise, he soon began to draw 
quite a respectable income from dealers who wish to use 
this copyrighted diagram in their respective localities. 

He mentioned the idea of attaching two typewriters to 
the top of his delivery truck. When a rain storm comes 
his office is always sure to receive telephone calls giving 
warning that the two machines have not been taken into 
the truck for shelter. 

Mr. Johnston emphasized the necessity of keeping a busi- 
ness constantly before the public with new and striking 
publicity ideas. 

a 
Largest German Exposition Comes to an End 

June 5 the doors were closed on the exhibition of “Ger- 
man People—German Work” at the Kaiserdam, Berlin. 
The theme of the exposition was the national story of the 
German people. Never at one place or at one time were 
such valuable documents and records from 2,000 years of 
German history brought together. The first time a new 
technique in exposition design and arrangement was de- 
veloped; the high point of the national story brought to 
the widest circles. For the visitor the displays were a 
cross section of the present status of German industry 
and handiwork. 

The attendance totaled 750,000, including from 100,000 to 
150,000 visitors from abroad. The presence of so many 
strangers in Berlin had a stimulating effect on the business 
of hotels, rooming houses, and other local enterprises. In 
the forty-six days of the exposition electric current con- 
sumed totaled 450,000 KW hours. 

—— 
Johannesburg Shows Fine Growth 

The South African Printer and Stationer quoted figures 
from the South African Builder, indicating the excellent 
and rapid development of Johannesburg, the commercial 
capital of the colony. Many of the new buildings men- 
tioned are of a type which will necessitate office equipment. 

—— 

Typewriter Business Organized at Stockholm 

Firma Svenska Skrivmaskinskompaniet, Stockholm, 
Sweden, has been organized by E. Winestam and Edith 
Svensson, to deal in typewriters. Our information is from 
Birghagen’s Zeitschrift fur Burobedarf. 














A View of Business Conditions 
In interviewing executives of manufacturing and selling 


organizations whose combined capital is hundreds of mil 


lions, an enquiring man has a splendid chance to obtain a 


clear-cut picture of the current business situation, how 
] 


national business leaders are handling it, and how they feel 


about the future 

Frank E. Tupper, president of the National Business 
Show, has been active these last few weeks talking to mem 
bers of such a representative group. His findings are as 


Significant as they are reassuring 


Leaders Gratified with Better Business 
says M1 


capitalize on business that exists and that can 


hese business leaders,” upper, “are more de 


termined t 


be found when courageously and diligently sought than | 


recall ever having seen them Chey are gratified if not 


satished with the definite turn for the better 
has taken. And a most salutary sign is found 


n their activities now tor meeting 


‘ ymple tely 

that busines 

a growing demand and 

increasing sales, 

their attitude toward the coming 
Chese 

f othce equipment who have been exhibiting without 


“Consider, for instance, 
National Business Show manutacturers of many 
kinds 
nterruption for a number of years, are, in many instances, 
taking 


lines they have 


the largest space and showing the most complete 


ever attempted. This is true not only of 
the larger nationally-known rganizations, but of the 


smaller ones, t 


Space Reservations Based on Analysis of Conditions 


It may be unnecessary to remark that these increased 
space mmitments reflect no false hopes about the future, 

| erical sentiment in connection with the improved 
present Rathe ire they based on the most searching 
analvs I business conditr ns as they exist and as they 
promise to develop. These executives who decide on ex 
ibiting in the show are not theoretical economists They 
ire the shrewdest class of practising business leaders It’s 
bad business for them to miscalculate Chey seldom do 


“Manufacturers, great and small, however, are coming 


into the thirty-first annual National Business Show with a 


more determined spirit than they have shown for a long 


time They are coming in because they have new goods t 
sell and they wish a proven way to tell the world about 
their usefulness, quality, productiveness, ac 

curacy and economy They know that wider markets ars 
Chey correctly assume that at a time like this 


National 


those go ds, 


opening up 


they should be represented at the 3usiness Show 


Business Show Has Broad Appeal 


“The Business Show will be a complete exposition of the 
most modern office machinery and office equipment It 
will appeal not only to those who have increased business 
detail to handle, but also to those who have delayed mak 


ing replacements of worn-out and obsolete equipment 


material that retards efficiency and slows up production 
From all that I can gather the season can and should be 


made an active one on the score of replacement business 


‘Since business men are coming more and more to realize 
that good taste and artistic treatment of office furniture 
and furnishings can be combined with utility for better and 
is pleased 


increased results, the National Business Show 


feature for the first time a group of business 


this year t 

Mmces, « mpletely furnished and equipped \ir-condition 
ing, scientific lighting and acoustic treatment will be in 
cluded 


Phe Direct Mail Advertising & Graphic Arts exhibit of 


the D. M A.A 


is an important and interesting addition to 


this year’s show, which will be held in centrally located 
Commerce Hall, Port Authority Building, New York, Oc 
tober 15-20.” 


APPLIANCES 


OFFICE 


Remington Rand Moves Portable Division to N. Y. 

[The Portable Typewriter Remington Rand, 
Inc., has been enlarged and removed to New York City 
Herman Fink of Boston, H. J f Chicago, and 
F, J. Duffy of Buffalo, who have specialized in the sale of 


will continue this activity, but in 


Division of 


Schroeder 


portables at wholesale, 
widened spheres. Ralph Jacobs, an able Kemington vet- 


portable representative, with 


eran, will act as a wholesals 
headquarters in Philadelphia. M.S. Stevenson remains as 
sales manager of the Wholesale Portable Division 

The officials of Remington Rand, In that New 
York City is the best place from which a national whole 
sale business can be operated at about one 
fourth of the total volume of the Remington Rand business 
New York, and another cent from 
the states of the Atlantic seaboard It is believed that 


Remington Rand portable representatives will derive much 


believe 
It is stated tl 
forty pel 


comes from | 


benefit from the new arrangement because of the greater 
help that can be given from New York. Reference is made 


large retailing o1 
New York and like 


their sources 


to the fact that department stores and 


ganizations maintain buying offices in 


} 


to keep in touch witl of supply 


to be able 


through these ofthces 


on _ 

Kolar’s Enlarge Facilities 
On Saturday, June 9, the twenty-sixth anniversary of the 
founding of Kolar’s Stationery Store was celebrated by 


the formal opening of an enlarged, departmentized estab 


lishment. The original space at 3147 West Cermak road, 


/ 


( hicago, has been doubled by adding the store 


i 


space just 
to the west and building a doorway between the two stores 
1908 by Emanuel 


other 


The original store was established in 


Kolar as a cigar and candy emporium. Gradually 


lines such as books, magazines, stationery, office supplies 


and furniture and sporting goods were added during ex 
pansion programs in 1913 and 192] The business has 
grown from a one man store to an establishment employ 


ing twelve people, with a fifty-foot frontage, new lighting, 
and modern merchandise displays. 


handsome fixtures, 


Emil Kolar, son of the original propri ik over the 


business in 1913 upon the death of his father. He was born 
and attended local grade and pre 


on Chicago's west side, 





Views of Kolar’s Enlarged Store, Chicago. The interior shows 
the commercial stationery department. 


paratory schools and Northwestern University. He is one 
f the founders of the Chicago Stationers Club, and has 
served that organization as secretary-treasurer for two 


years and as president for one year. 
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Some of the Displays at the “Centennial Showing of Modern 
Devices, Methods and Equipment for Modern Offices,” Con- 
ducted by the Rochester Stationery Company, Rochester, N. Y., 
During the Latter Part of May. Top: Metal furniture made 
by The General Fireproofing Company and filing devices pro- 
duced by Acco Products, Inc. Middle: Exhibits of The Na- 
tional Cash Register Company, the Monroe Calculating Machine 
Company and the Sengbusch Self-Closing Inkstand Company. 
Bottom: B. L. Marble Chair Company, McMillan Book Com- 
pany, Acme Card System Company and Dennison Manufacturing 
Company displays. 


Some Details of Rochester Stationery Co.’s Show 

In last month’s issue, page 33, was a short item concern- 
ing a business show by the Rochester Stationery Company, 
Inc., Rochester, N. Y., in its store at 108 Mill street May 
23, 24 and 25 


Rochester's celebration of its centennial was the inspira- 


Some additional details of this event follow: 


Rochester Stationery Company termed 
of Modern Devices, Methods and 
The show opened at two 


tion of what the 
its “Centennial Showing 
Equipment for Modern Offices.’ 
o’clock on each of the three days named above, and closed 
at ten in the evening. The first floor of the establishment 
was gaily decorated with pennants and announcements in 





77 


striking form and color, while the second and third floors 
housed the major exhibits, which were attractively ar- 
ranged in booths with modernistic settings and colorful 
backgrounds. 

One of the featured groups was “An Office of Today,” 
which was made up of metal furniture manufactured by 
The General Fireproofing Company, Youngstown, O. A 
contrasting piece showed early writing tools from the be- 
ginnings of record-keeping. 

Other displays were attractively with the 
products of the B. L. Marble Chair Company, The Macey 
Company, Acco Products, Inc., Acme Card Systems Com- 
pany, McMillan Book Company, Dennison Manufacturing 
National Lighting Company, Parrot 
Fastener Corporation, Sengbusch Inkstand 
Company, The Carter’s Ink Company, Smokador Manu- 
facturing Company, Inc., and a number of other manufac- 


assembled 


Company, Speed 


Self-Closing 


turers of office equipment, including the Todd Company 
with its line of check protecting devices; Monroe Calculat- 
ing Machine Company, National Cash Register Company, 
A. B. Dick Company, showing the Mimeograph and related 
devices; L. C. Smith & Corona Typewriters, Inc., and the 
Dictaphone Sales Corporation. 

Business executives in considerable numbers visited the 
show and came away well pleased. One afternoon was 
given over to students in commercial schools and colleges, 
who attended en masse. 

A special committee of tireless workers was responsible 
for the success of the show. This committee was made 
up of the following: Chairman, A. A. Plosscowe; Recep- 
tion, H. Goldstein; Entertainment, F. Lucks; Finance, N. 
Strauss; Publicity, S. Goldstein; Decoration, T. Murphy. 

en 
G. W. Grimes Celebrates Birthday 

George W. Grimes, of the Grimes-Stassforth Stationery 
Company, Los Angeles, Calif., the past month celebrated 
his seventy-fifth birthday. He has been in the stationery 
business over fifty years, and is still president of the com- 
pany which bears his name. The present business, located 
at 737-739 South Spring street, was started by S. Hellman 
in 1870. In 1882 the business was taken over by the son, 
M. S. 
bankers of the 
Stassforth and the firm name became Hellman-Stassforth 
& Company. In 1883 Mr. Grimes joined the organization 
as salesman. In 1886 the business was taken over by 
Messrs. Grimes, Rising, and several associates, Mr. Hell- 
man retiring. Finally in 1894 the business was incorpo- 
rated under its present name, and has become one of the 
institutions known all up and down the coast. 

0 eH - 
Ivan Allen Accepts Chairmanship of Home 
Loan Bank 

When Ivan Allen, president of the Ivan Allen-Marshall 
Company, Atlanta, Ga., returned from the National Station- 
ers Association convention in Buffalo last month, he found 
awaiting him news of his appointment as chairman of the 
Federal Home Loan Bank of Winston-Salem, N. C. Mr. 
Allen accepted the position, succeeding the late Dr. J. A. C. 
Chandler of Williamsburg, Va. Previously Mr. Allen had 
been a public interest director of the Winston-Salem bank. 


Hellman, who later became one of the prominent 


Pacific coast. He was joined by O. A. 


a 
Clem. Seely Joins Tisch-Hine 
Clem. W. Seely, for some years sales manager of the 
Stationers Loose Leaf Company, Milwaukee, Wis., and re- 
cently in other activities, has become sales manager of The 
Tisch-Hine Company, stationers and printers at Grand 
Rapids, Mich. 
Mr. Seely has a wide circle of friends in this trade who 
will be interested in knowing about his connection with the 
Tisch-Hine organization. 
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Remington Rand Employes Return to Work 


On June 14 the officials of Remington Rand Inc., and 


representatives of the company’s striking employes reached 


an agreement whereby the company recognized the union 


and the latter agreed to a continuation of the open shop 
policy Che terms of this settlement were offered to the 
employes at a meeting held Saturday, June 16, and were 
found acceptabl Under the terms of the agreement over 


18, in the 
Ohio; Syracuse and llion, 
Che strike began May 9 


returned to work, Monday, June 
following plants: Norwood, 


N. Y., and Middletown, Conn 


7 OOO ¢ mploves 


Che agreement calls for twelve and one half per cent 
increase in hourly wages, together with a forty hour five 
day week for all except time clerks, firemen, foremen and 
watchmen, who go on a forty-four hour week. A final 
clause of the agreement states that the terms shall continue 
in effect until one of the parties desires a change, when 


shall be given in writing. Upon receipt 


shall be arranged within ten 


thirty davs notice 
ot such a notice. a conference 


davs 
_ 


L. S. Hamaker Promoted in Berger Organization 
Hamaker, sales promotion manager of The Berger 
Manufacturing Company, Canton, Ohio, 
post of vice president and general manager 


ie S 
was promoted in 


June to the 





L. S. Hamaker 


Che Berger business is a subsidiary of The Republic Steel 
Corporation, Youngstown, Ohi 


Mr. Hamaker 


resignation was announced June 1. Mr 


B. Montgomery, Jr., 
Hamaker 


commercial 


succeeds Joseph 
Ww hose 


is a native f Canton, and commenced his 


career in 1919 as a member of the sales department. In 
1923 he transferred to the advertising department. In 1925 
he was appointed advertising manager of The United Al- 
loy Steel Corporation. Upon the merger of the latter con- 
cern with The Central Steel Alloy Corporation, Massillon, 
Ohio, Mr. Hamaker became advertising director of the new 
corporation. With the formation of The Republic Steel 
Corporation in 1930, Mr. Hamaker advertising 
manager and sales promotion director. Mr. Hamaker is 
contributed 


became 


active in advertising organizations, and has 


numerous articles relative to advertising principles and 
practice to business papers devoted to the advertising field 

Mr. Montgomery joined the Berger organization in 1919 
as a department manager. Prior to that time he had 
served as a captain in the engineer corps of the United 
States Before the Montgomery was a 
sales representative at Richmond, Va., for the 


Steel Company. Mr. Montgomery has not announced his 


army war Mr 


Carnegic 


future plans 
> 
Shearman Divisional Sales Manager for 
Wilson-Jones 

Arthur C. Shearman has been appointed divisional sales 
manager by the Wilson-Jones Company, Chicago, cover- 
ing New England, New York and Western Pennsylvania. 

—— 
Verstegen Business Concentrated in One Building 

A ten year lease for the rental of the three story Wet- 
more Building, 613-17 Douglas street, Sioux City, Ia. has 
been taken by the Verstegen Printing Company. Occu- 
pancy in the new central location was taken July 1. Ap- 
proximately $5,000 was spent in rearranging floor space, 
building new departmental walls, painting, decorating and 
installing an air conditioning system in the print shop in 
the new quarters. 

Formerly the Verstegen office service store was located 
at 607 Pierce street, Sioux City, and the printing plant at 
1825 Grand street. Now both departments are. housed in 
the Wetmore building with improved facilities. 

It is estimated by P. H. Verstegen, president of the com- 
pany, that from $15,000 to $20,000 will be saved during the 
ten years the lease has to run through bringing the two 
major departments of the business under one roof. 

The Wetmore building has a frontage of fifty feet and a 
depth of 150 feet. It is entirely fireproof being constructed 
f steel and concrete with face brick front and tile floor- 


ing. The three floors provide an aggregate floor space of 
about 25,000 square feet. 


The office service division is established in the front 
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of the building on the first floor. At the back part of the 


store proper is the office furniture department. Behind it 
is the business office of the printing service division, ad- 
joining the private office of the president of the company 
The bindery, ruling and delivery departments are also lo- 
cated on the first floor. 

Che second floor quarters the linotype department, a bat- 
tery of small automatic presses, the composing rooms, ink 
An indexed 


filing system has been installed on this floor for cuts and 


and color room and the cylinder press room. 


forms 
Used office furniture and equipment shares the third floor 
with stores of paper, both case and carload lot stocks in 
all standard weights and measures. 
rhe personnel of the firm includes P. H. Verstegen, 
president; D. W 


Morris Thomas, printing salesman; N. 


Verstegen, secretary and sales manager; 
E. Anderson, sales- 
Isaakson, manager of the 


Miss Gertrude Geraldson, buyer and 


man and layout man; E. L. 
office service store; 
sales woman and Jack Young, typewriter salesman and 
mechanic 

In addition to accomplishing a saving in operating cost, 
the move was made to provide adequate facilities for fur- 
ther expansion of the business 

RS Le 
Harry R. Holden Joins Codo at Chicago 

Harry 

Miller-Bryant-Pierce 


Holden, for over twenty years secretary of The 


Company, Aurora, Ill, has been 


elected vice president of the Codo Manufacturing Corpora- 
tion, and has charge of sales promotion activities, and gen- 
eral direction of the western department of Codo, with 
headquarters at Chicago. 

This allows Frank S 


Cooper, president of the corpora- 





——EE————— 
Harry R. Holden 


tion, to devote more of his time to the general affairs of 
the corporation. 

Mr. Holden The Miller- 
Bryant-Pierce company a few years ago, at the time that 
company was acquired by the L. C. Smith & Corona Type- 


severed his connection with 


writers Inc., Syracuse, N. Y. 
So Harry Holden, whose name has been so familiar to 
every one in the ribbon and carbon industry, is again active. 
His many friends and acquaintances of the happy days of 
yore will be hearing from him in connection with business 
matters, in which he is so thoroughly versed 
snmsidaialatieetnecdienss 
Harter Sales Department Headed by H. S. Walcott 
H. S. Walcott has 
Sturgis, Michigan, as vice-president in charge of sales, ac- 
recently made by E. C. 
Harter, president of the company. Mr. Walcott assumed 
moving from Washington, D. C., to 


joined the Harter Corporation, 


announcement 


cording to an 


his new duties June 1, 


Sturgis 


Mr. Walcott is a well known figure in the office equip- 
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field, having been affiliated with it for more than 
He is one of the pioneers of the posture 


ment 
twenty-five years. 
seating industry and at one time was head of a large sales 
organization which covered several of the eastern states. 
He has the further distinction of having introduced posture 
seating to the Federal government, the largest user of steel 
posture chairs in the world. 

Mr. Walcott started his business career with Library 
Bureau. After thirteen years, the latter part of which were 
spent as district manager covering Baltimore, Richmond 
and Washington territory, he severed his connection and 
became Potomac sales manager for The Safe-Cabinet Com- 
pany. Later, when The Safe-Cabinet Company was 
merged with Remington-Rand, Mr. Walcott resigned his 














H. S. Walcott 


position and established The Walcott-Taylor Company, 
Inc., with headquarters in Washington. 

Concerning Mr. Walcott’s connection, Mr. Harter says, 
“We are fortunate indeed in securing a man of Mr. Wal- 
cott’s energy, ability and experience to head up Harter 
sales. The addition of Mr. Walcott to our organization 
marks another advance for the Harter Corporation.” 

en 


Edmonton Stationery Store in New Hands 
J. D. Wallace, manager of the Reliable Printing Com- 
pany, Edmonton, Canada, has bought the stationery and 
book store of Harry Wallace, South Edmonton. This 
business was a pioneer in that section, and was established 


over thirty years ago. 








EXCUSE US rt. ASS 


Mr. Mitchell Not Woodstock District Manager 

On page 137 of the May issue of Office Appliances it 
was reported that W. H. Mitchell has been appointed dis- 
trict manager for the Woodstock Typewriter Company in 
Denver, Colo. Mr. Mitchell has written to us pointing out 
that Paul Wilson is still the Woodstock district manager 
for the Mountain States, with headquarters in Denver. 
Mr. Mitchell is the local manager in charge of Denver and 
Our apologies to Mr. Wil- 





immediately adjacent territory. 
son and Mr. Mitchell. 
—— ss 
We Credit Wrong Partner 

In an item on page 58 of the June issue credit was given 
to C. M. Dunn of the Geer-Dunn Company, Jamestown, 
N. Y., for the invention of the Columnar pad cabinet de- 
scribed and pictured in the item. Mr. Dunn informs a 
representative of this journal that credit should have gone 
to C. M. Geer, senior member of the company, who in- 
vented the cabinet. Our apologies. 
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“Ham” Warnock Advanced 


a. J Ham Warnock has been appointed manager 


f the Chicas wholesale branch of The Globe Weernicke 
Company ited in the “Stationery Mart,” Jefferson and 
Van Burer reet according to an announcement by H 


“Han a e is better known to the stationery and offic: 


equipment trade greater ( ago, has had many vears 





H. J. Warnock 


experience working with dealers in this field and has a 
thorough knowledge of their problems. He has already) 
assumed his new post, and plans to call personally on his 


many triends as rapidly as possiblk 

Since th wl le sale warehouse ot Che Globe Wernick 
Company is opened last fall, it has proved of great valuc 
to dealers in the Chicago area [The “Stationery Mart 
se to Ire t houses, U. S. Post Office and the Loop 
district, and there are unusual facilities for shipments and 

il deliveric As a number of manufacturers in the offi 
equipment and stationery fields are represented in thi 
building, it possible to pool deliveries and cut down costs 
for il dealer Likewise, when making pick-ups, mer 

undise " e obtained from several sources on a single 
ents 


> 
E. B. Linstrom Made Woodstock Chicago Branch 
Manager 


On June 1, E. B. Linstrom took over the duties of mat 


ging t ( izo branch of the Woodstock Typewritet 
, mpar it Nort Mi in avenue 

Mr. Lit is been connected with the typewrite: 
ndust f re than a quarter of a century His first 


Chicag a connection which lasted for nine years. In 1916 
he left ( igo tor New York on some special work and i1 
1917 returned to Chicago for the purpose of establishing 
i ale rgar ation tor the W dstock Type writer Lon 
ul H ntinued with the Woodstock organization up 
ntil 1921, when he went into business for himself | 
a nurnber of vears he continued conducting his own busi 
ness whic was the production ot a typewriter fastener 
ind noise a rber, and then returned to active selling wit! 
the Chicago branch of the L. C. Smith & Corona Type 
vriters In He remained with L. C. Smith until taking 


I vpewritet ( 


tastener, w still being made and widely distributed 
The first n dels were mad t everal sizes, one for ea 

f the standard typewriters n the market. Che present 
! del 3 idjustable s t it if in be n ide t tany ty 
vrite 


as winter was setting in there, 





OFFICE 


APPLIANCES 


Zellers Returns to New York 


By order of James H. Rand, Jr., president and general 
manager of Remington Rand Inc., the eadquarters of 
John A. Zellers, vice-president and assistant general man 
ager, have been moved from Buffalo to the New York Ex 
ecutive Offices at 205 East Forty-second street 

Mr. Zellers is one of the most experienced members of 
the typewriter traternity He became associated with the 


and rapidly 


ity When the 


Remington and Smitl 


h-Premier Typewriter Company 11 


positions of executive aut 


Premier 


sales departments of the 
mpanies were merged in 1912, he was ap 


pointed sales manager of the westert ne, including the 


Pacific Coast and Mountain 


Shortly after the outbreak of the \W ld War he was sent 


rmanv to handle the business of the Remington dur 


His expert management of affairs 
Here he gained \ iluable 
at the start of his foreign service 


lowing the war he was senior 


ing that critical period. 


} 


won him much prais¢ experience 


For five vears fol member 


f a firm doing an independent 
In the 
ing the Remington 


return he was appointed 


summer of 1923 he made a trip t visit 


branches in every country, and on his 
foreign sales manager, in whicl 
sition he remained until the organiza n of Remington 


In 1927 he was made lent and foreign 





John A. Zellers 


director of Remington Rand, and on December 1, 


1931, he 


writer 


Ssaies 


became general manager of the Remington Typ« 


Division, with headquarters in Buffalo, retaining the 


: 2 hy 


presidential office He was appointed 5 


| present 
1933 


vice 


position in 


> 
A. C. Marquardt Visits Australia 


[The fact that when business ts in Australia busi 
ness is good in Toledo is revealed by the return to that 
ty of A. C. Marquardt, export manager of The Conklin 
Pen Company Inasmuch as it requires a1 nth to go and 
1 month to return, Toledo salesmen do not make many 


customers Mt 


\ustralia 


1 ’ | 
calls a vear on their Australian 


Marquardt 
left for Australia early in April, arrived 1 just 
nd it mid 
round of 


as experienced the entire annular 


seasons within three months 
The economic recovery in Australia is much more rapid 
than in any other overseas market,” says Mr. Marquardt, 
“and Australia today ffers a most alluring field to the 
American exporter Australian | sperity is directly duc 
to an emphatic increase in the price of wv 
The new Conklin pen with the “Word Gauge” that 
unts written words made a great hit with the Austra 
ins The Conklin company will laut i heavy schedule 
f consumer advertisir n Sydney, Brisbane, Melbourne, 
Adelaide and Hobart to introduce this new pen to the Aus 
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The Guest Book 


ardent I 


and advocate for 


George Wray, optimist 


office furniture, signed the guest book on June 27 


Without pretending market conditions to be other than 


they are, a bit sluggish just now because of the general 
situation, Mr. Wray looks ahead with enthusiasm He 
opines that there will be no price breaks and that the end 


l trading in office 


of summer will signalize more thoroughly 
furniture 

Mr. Wray is the eastern representative of the Office Fur 
office tables of all kinds 
Manu 
Michigan, representa 
line of the 


niture Division [high grade suites, 


and “occasional” pieces] of the Imperial Furniture 
facturing Company of Grand Rapids, 
tive of the commercial furniture and accessory 
Otnce 
handles the 

A. Wagner, Wind Gap, Pennsylvania. He 
the eastern interests of the old Quigley 


Whitesboro, New York, 


a number of years 


Jasper Furniture Company, Jasper, Indiana, and 


wood letter tray and waste basket line of R. 


also looks after 


Furniture Com- 


pany, with which he was con 


nected for 
Desk Com 


Theodore F. Peirce, president of the Pacific 


pany, Los Angeles, made June 15 a pleasant day for us 
On his way from the west Mr. Peirce stopped for a confer 
ence with The Leopold Company, Burlington, la., and also 


visited Jasper, Ind., spending one day in Chicago to view 


the Fair. Mr. Peirce went to Philadelphia, New York and 
Boston. He will stop at other cities on his return, and 
being vice-president of Optimist International will attend 
the organization convention in Toronto early in July. 

A. W. Kartous, with the L. C. Smith & Corona Type 


Tex., on a combined business and 


looked in upon us on June 22 


Dallas, 


trip to Chicago, 


writers, Inc 
pleasure 


One of the his mother ac- 


trip, on which 


Fair He 


great ¢ xposition 


objects t the 
companied him, was to view the returned to 


“booster” for the 


Dallas a 


B Graft 


an encouraging re 


Charles W. Lipman of the George Company, 
Boston, checked in on May 28 and gave 
port of conditions here and there. 

rry-Jamestown Manufacturing Com 


Book on May 29. 


G. W. Stapleton, ( 


pany, Corry, Pa., signed The Guest 


bringing with 


J. E. Grady “himself” of Detroit Mich., 
him his friend, Charles Kessler, signed in on May 31, the 


first time for many a day. “Joe” Grady was one of the pio 
neers in the rebuilt typewriter business, charged with in- 
itiative, enterprise He established a flourishing business 
in Chicago. The years which Mr. Grady has devoted to 


ther business in Detroit have not reduced his enthusiasm 


nor changed his cheerful attitude 


R, F, Chamberlain, ror years connected with the 


“Multigraph,” but for the past two 
gave us the pleasure of a visit on May 


many 
years engaged in other 
activities in Detroit, 
31 

Book on 


signed the Guest 


H. K. Truitt of 


June 21 


Sedalia, Mo., 


Ault & Wiborg C 


dropped in for a visit and to do 


ympany, 


Stanley C. Meininger of th« 


Ohio, some re 


Cincinnati. 


on June 22 


search work 

Sam M. Prenter, of Grimes-Stassforth Stationery Com- 
pany, Los Angeles, Guest Book on the 
With his wife and boy he had driven east to New York and 
Fair 


signed the eleventh. 


New England and stopped in Chicago to visit the 


Mr. 


othce 


Prenter is an enterprising salesman who entered the 


with an adding machine manu- 


apphance industry 
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facturer and now is thoroughly grounded in stationery and 
supplies. He is well sold on the opportunities which South 


ern California offers. 


Gus Rutherford, who operates the Rutherford Duplicator 
Company, Houston, Texas, signed the Guest Book June 14. 
He drove to Chicago from Houston on short notice and 
Mrs. Rutherford and their twelve-year-old boy 
with him. They visited the Fair and Mr. Rutherford called 
upon two Chicago companies he represents before driving 
back to Houston. He remarked that the Fair accomplished 
more than any other agency in building up good will for 
Mr. Rutherford was 
Last month, 


brought 


Chicago among out of town visitors. 
particularly pleased with business conditions. 
he stated, was the best month he had had since 1928. 


Charles F. Lippman, who operates the Victor Adding 
Machine Agency in St. Louis, was in Chicago June 18 and 
19 to attend the World’s Fair and to visit the Victor offices. 
He reported that business was good in St. Louis and that 
he expects a further increase in volume with the approach 


of the fall months. 


R. V. Potteiger, president of A. P. Little, Inc., Roches- 
ter, N. Y., made a short visit to Chicago late last month 
and dropped in long enough on June 28 to have his name 
added to the Guest Book list. 

—— -—~@-- 
L. C. Stowell Returns from Europe 

On June 12, L. C. Stowell, president of the Dictaphone 
Corporation, New York, N. Y., returned to the United 
States on the SS Bremen, concluding a seven weeks’ trip, 
during which he visited Dictaphone representatives in Eng- 
land, Belgium, Germany, Holland, Switzerland and Poland. 
While in London he attended the first Internationa! Con- 





Stowell 


L. C, 


vention of Dictaphone Corporation, to which delegates 
from eleven nations had been invited. 

Mr. Stowell reports a most interesting meeting, during 
which Dictaphone Europe reviewed 
progress and exchanged ideas with their fellow members. 
While in Europe he addressed the American Chamber of 
Commerce in Berlin on some of the legislative aspects of 
He also addressed the Rotary 


representatives in 


the National Recovery Act. 
Club in Manchester, England. 
i 
Winnipeg Committee on Guild Affairs 

\ committee on Guild information has been appointed 
by the Winnipeg Commercial Stationers Association, or- 
ganizing a compact active group through which informa- 
tion concerning Guild matters can be broadcast to mem- 
bers. This committee comprises J. C. Irvine (Willson Sta- 
tionery Company), Charles Blanchard (Blanchard Station- 
ery Company), Herbert Gregory (Gregory Cartwright), 
and C. V. Nobbs (Luckett Looseleaf). 
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Meetings--Conventions--Dinners 


International Stamp Association Meets 


Association met 


Beach hotel in Chicago, and 


rhe International Stamp Manufacturers 


last month at the Edgewater 


gave thorough discussion to the applications of the codes 


in the rubber stamp and steel die industry his is one ot 


the early associations who adopted a code. Of the tour 


hundred or more industries whose codes have already been 
approved, the stamp industry was the fifty-ninth to achieve 
such approval 


J. R 


pany, Chicag: 


Swift, chief executive of the Superior Type Com 


was elected president; John Schweiger ot 


Company, St. Louis, treasurer; 
Matthews, Pittsburgh, Penna., 


Willard of the 


director for one-year 


Charles K Schweiger 
Anderson of J. H 
director for four-year term, and Homer E 


Toledo Stamp & Stencil Company, 


tlerman 


term 

The following members at large of the code authority 
ed: Herman Seefried, Excelsior Stamp Works, 
Cle veland: Phil & Nichols, New 
York; Frank Spaeth, F. J Company, Boston, Mass., 
and J Vl Patrick, Patrick Moise 


| rancisco 


were ele cl 
Sheridan of Sheridan 
pat tl 


Klinkner Company, San 
Che meeting opened on Monday, June 18, and continued 


until Wednesday, 


ever, remained over and held meetings on the twenty-first 


June 20. Some of the committees, how 


members donated a larg« 


work of the 


\t the last day's session the 


sum of money to carry out the organization 


under the code 


The annual banquet and dance were held at the Edge 


water Beach hotel on Tuesday evening, June 19. It was 


a gay and delightful affair which everyone thoroughly en 


joved. 
Registration showed an attendance of about one hun 


dred sixty, including some twenty or more of the ladies 


ot the convention There were many extra guests at the 


banquet where more than two hundred were seated 


a 


Regional District No. 5 Meets at Convention 


On Sunday preceding the recent National Convention at 
Buffalo a short meeting of the Fifth Regional District was 
held J. S. Fecho presided and submitted his 


resignation in order to make way for the new 


Governor 
governor, 


C. W. Roth of Dayton, and the new retail director, Edwin 


I. Baer of Canton, to begin functioning at once under the 
new code set-up 

On account of the size of the district it was the general 
opinion that certain sections should be assigned to deputy 
governors and directors 

The subject was again discussed at a subsequent meet 
ing of the district, Governor Roth presiding, and the sug 
gestion will be carried out. This meeting was held on June 
5th in the Chinese room of the Stratford hotel 

The ballot containing the names of delegates under the 
Commercial Stationer classification was approved with one 
Dick of Zeigler, Redeker & 


Cincinnati, was inserted in place of that of Gordon 


change—the name of Harry 


Dic k, 


singham of The Burrows Brothers Company, Cleveland, 


the idea being to give Ohio a more evenly distributed rep 


resentation 


On motion of Mr of Detroit it was ordered that 


Leonard 


no delegate shall be approved who 


is not in favor of the 
code. 

The District appointed Governor Roth to institute on the 
floor of the National convention a discussion on the sub 


ject of wholesalers selling to large consumers. The gov 


ernor expressed the intention to get together with dealers 


in the district as soon as possible to take up the subject of 
firms who quote cut prices in territories outside their own 
cities. He stated that on his return to Dayton he would 
appoint lieutenant governors, and on motion of Mr. Diehl 
the meeting authorized the appointment of as many lieu 
tenant governors as the governor thought necessary. 

Mr. Sell said that the Fifth District ought to be a model 
for the entire association. The new governor, he said, is 
a fighter and knows the 


support of every stationer in the district 


business. He should receive the 


Governor Roth replied: “I am not a stationer—I am 
an office furniture man, and I shall make a lot of mistakes, 
but if you cooperate with me I'll cooperate with you.” 

further remarks by delegates the meeting 


decided to hold the 


After some 


adjourned, having next meeting at 


Columbus, Ohio. 
a 
Annual Meeting of Second Regional District 

On Sunday, June 3, in the Fillmore room of the Statler 
hotel at Buffalo the annual meeting of the Second Regional 
District of the National Stationers Association was called 
to order at 3:00 P. M. by Governor Claire M Rich- 
ard W Twenty-five sta 


tioners answered to the roll call. 


Dunn. 


Eaton was appointed secretary 


\ committee on resolutions was appointed, consisting of 
G. F. Lutz of Buffalo, F. A. Davis of Rochester, and A. Ff 
Preston of Utica 

Che following stationers were appointed as a nominating 
offices of regional 


R. B. 


committee to select candidates for the 
governor and retail director: P. J. Murrett, Buffalo; 
Lockwood, Buffalo, and Jack Heald, Jamestown 
Che governor presented an encouraging report in which 
he summarized the year’s work, and declared that business 
is now coming out of the Red Sea. Cooperation and a 
determination to live up to the codes are the things now 
most needed. 
J. E. Van 


elected regional 


Natta of Ithaca, N. Y., was nominated and 
governor for the ensuing year 
Garvin discussed the importance of 


General Manager 


the duties of retail directors. 
\ vote of thanks was extended to the retiring governor 


a - 
Cleveland Office Machine Men Meet 
The May meeting of the Cleveland Typewriter and Add- 
ing Machine Dealers Association took place at the Hotel 
Allerton 


of President 


There was a good attendance In the absence 
John Kenny, Vice-President I. Dawson pre- 
sided 

Wilfred Badger, proprietor of the B and B Typewriter 
Company, was admitted to membership. 

There was an animated discussion about the advisa- 
bility of appointing someone to check up on trade prac- 
tices, keep them up to a high standard, and to take care 
of complaints promptly. Opinions differed as to whether 
a member of the association should be chosen for the pro 
posed work, or a disinterested outsider. Further discus- 
sion of the matter was laid over until the next meeting. 
\t that 
cleaning and overhaul job—AED 


ee 


meeting it will be decided what constitutes a 


Monroe to Hold Convention 
The High Point Club of the Monroe Calculating Ma- 
chine Company, Orange, N. J., plans to hold a week’s sales 
at the Hotel Monmouth, Spring Lake, N. J., 


The club’s membership con- 


convention 
September 4 to 9, inclusive 


sists of the leading Monroe salesmen from all over the 


country 
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Connecticut Valleys Hold June Outing 
A golf match and business meeting featured the June 
outing of the Connecticut Valley Stationers Association, 
held at the Highland Country Club, Westfield, Meriden, 
The event took place on Wednesday, June 20, with 
Golfers teed 


Conn. 
a dinner and business meeting at 6:30 P. M 
off at 1:30 for eighteen holes, with prizes for the winners 
Tennis and other sports were available 

The business meeting was presided over by Thure Beng- 
ston, and the meeting heard convention reports from their 
Regional Governor Frank H. Fargo, and past 
The 


business meeting was delightful. 


president, 


President Gustave Fischer. dinner preceding the 


Golf prizes were awarded to D. D. Macdonald for low 
gross; Dell: third, G. W 
Ted Caswell; fifth, Harry J. 


second, G. E Anderson; fourth, 
net: frst, Tom 
second third, Ace 
Lehman; fifth, George W. Hackbarth. 
McEvoy; second, H. M 


persons were in attendance and everybody 


Ferry Low 


Stonehouse, Jr.; Tom Stenehouse, Sr; 
Hall; fourth, I. D 
High gross: first, Jerry Stahmer. 

About fifty 
had a good time. The golf prizes were distributed at the 
dinner and then followed the report by Mr. Bengston, who 
was the official representative at the Buffalo convention of 
the National Stationers Association. 

Mr. Bengston gave a fine outline of the high-lights of the 
Buffalo meeting. He pointed out there was a new day in 
the making. The largest dealer registration in the history 
of the National Association was recorded. He commented 
on the keen interest of the dealers in their common prob- 
lems. He stated that dealer reports from all portions of 
the country indicated progress and improvement. He en- 
dorsed the work of the 


\ssociation, and gave a review of the present set-up. He 


general manager of the National 


emphasized the value of the work of local associations. A 
general review of the matters brought before the conven- 
tion ended with the statement that the National Associa- 
tion was better equipped than ever before to serve the 
dealer. Thanks were tendered to Mr. Bengston for his 
report 

Gustave Fischer gave a report of the work done by the 


National 
lining the different resolutions and their value. 


resolutions committee at the convention, out- 

Frank Fargo gave an outline of the set-up of the Con- 
necticut Valley Association under the new code authority 
plan. The appointments for this district are as follows: 
Code Administrator for the Connecticut Valley, Frank H. 
Fargo; sub-administrator for New Haven, Bert Mulford; 
sub-administrator for Hartford district, Thure Bengston; 


sub-administrator for Springfield district, James E. Feeley 
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Regarding the protest sent to Washington with reference 
to the collective buying at Washington, a report was made 
noting success and giving assurance that now local buying 
by local districts has been approved. 

There was a general discussion regarding the various 
codes that affect the industry and their overlapping oper- 
ation. 

A resolution was adopted directing the secretary to send 
a letter to Harry Morgan, president of the National Sta- 
tioners Association, expressing the gratitude of the Con- 
necticut Valley Association for the sacrifice made by Mr 
Morgan in consenting to continue to head the organiza- 
tion for another year. 

A resolution was read and adopted concerning the recent 
death of John J. McDonald. 

A resolution was presented and passed and referred to 
the Grievance Committee in which the association en- 
dorsed the letter sent by the Adkins Printing Company 
to the International Printing Ink Corporation disagreeing 
with policy of the company as announced in their recent 
broadside sent to dealers. 


EO ——— 


Chico Stationers Hold Record Outing 

Throughout the afternoon of June 21 every fairway of the 
Navajo Fields Golf Club was alive with stationers. The rea- 
son was the opening tournament of the Chico Club, which is 
composed of stationers in outlying parts of Chicago and 
suburbs. An invitation was extended to the downtown sta- 
tioners who responded by appointing a committee to work 
with the Chico committee. All but one of the members of 
the Chico Club attended and many of the downtown sta- 
tioners and representatives of the manufacturers. 

Some liked the course so well that they could not stop 
with eighteen holes—in fact Ernie Lund of Englewood 
Blueprint Company, who as chairman of the entertainment 
committee arranged for the outing, crowded seventy-two 
holes into the one day. Along in the evening when most 
of the visitors had had enough golf for the day, Bill Schus- 
ter of the National Blank Book Company entertained in 
the locker room on the accordian and accompanied a group 
in some popular songs while G. J. Aigner acted part of the 
time as song leader. 

Almost the entire party stayed for dinner, after which 
prizes consisting of fountain pen and pencil sets, cigars and 
By strange coincidence 


stapling machines were awarded. 
first prize, a beautiful fountain pen set, was won by Cless 
O. Burras of Oak Park, president of the Chico Club; sec- 
ond prize by Ernie Lund, who arranged the party. 


Other 





Snapped at the Connecticut Valley Stationers Association Outing 


Top—left to right: Frank Munson, Gustave Fischer, 
Bill Haggerty, Bill Steel, Bill Driscoll, Ace Hall, J. D. 
Lehman, Frank Haines, Percy Jacobs, Mort Chute, Jim 
Hobart, Jim Feeley, Stan McGar, H. M. Stahmer. 

Bottom—left to right: Ted Hargan, Jerry McEvoy, 


Art Shearman, Lee Paddock, G. Anderson, Geo. Hack- 
borth, Ted Caswell, G. E. Dell, Tom Stonehouse, Tom 
Stonehouse, Jr., Dave Lewis, Frank Horie, John Scoville, 
Donald Macdonald, Harry Ferry, S. F. Chidsey. 

Golf was followed by an evening business meeting. 
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prize winners were Peyton Barkley of the C. L. Barkley 
Company; R. C. Bauer of National Blank Book Company; 
r. MacCorkindale of Just & Son; Charles Ziesk of Stevens 
Maloney & Company; 
R. Franz of 
Lily 
prizes were W 


' be rhard 


tioners Supply ¢ 


Bill Sahm of Eagle Pencil Company; 
>and Mr 
Among those who donated 
\. Sheaffer Pen Company, The Wahl Com 
Faber Pencil ¢ Associated 
ompany and Acs 


is always a place tor 


Franz Stationery Company Larson of 


Tulip Cup Company 


pany, ompany, Sta 
Fastener Company 
oral brickbats which are 


Sahm left 


An outing 


not meant as they sound Bill said he his vest 


and pocketbook at the hotel because he was going to at 


tend a stat ners’ party 
was made that because of the 


but 


Che statement high wind 


prevailing 1 ne would break one hundred, a number 


it with this gr 


Wright 


mpany 


did 


I players 
being Mi 


turing ‘ 


ease, twe 


and Mr 


prominent in 


Nelson of Rite-Rite 


Up 
Manufa 
Joe Hildreth and Bill Smith did not play 


golf but gave 


all the players their moral support and joined in the fes 
ivitie t the evening 

[wo new visitors at stationers’ gatherings in Chicago 
were M. H. Robertson and Ernie Tresselt of Devoe & Ray 
nolds Compar 

When the party broke up the thought was prevalent that 
the ne r uld not be deferred too long 

Stationers 12:30 Club Holds Outing 

It literally always is tair weather when the Stationers 

12:30 Club of New York hold an outing At least, sucl 


as been the 
Wedr sday, 


members t the 


experience up to the present 
and about eighty 


Colonial 


ide al day 


the 


June 20, was an 


club gathered at inn at the 


City Island, N. Y., where they ate a tasty buffet luncheon 
and journeyed over to the Pelham country club for golf 
and tennis Chey returned before dinner with various 
reports, all of which indicated a big time 

At the inn, the main group spent the day, playing ball 
ind participating in field events. At ball the manufacturers 
forgot their customary good manners and smeared the 
dealers for a five to one loss. Strangely enough, there was 
! uc ) cry ! the scalp of the ump, although he did 
receive mu advice throughout the game 

he eld events attracted many participants The fifty 
yard dash was run in two heats The first one found young 
Schwagerl of Brooklyn at the tape ahead of the pack, 
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while the second heat proved the speed supremacy of How- 
ard Shoemaker. Goldberg 
Che shoe Bob 
pected of a previous connection with the hre 
Bob 
legged race after a run-off caused by a dead heat. 
the afternoon, Nat Kremer came back fr« 


Ben won the fat man’s race 


race was won by Riceman, who was sus 


department 
Riceman and Howard Shoemaker won the three- 
Late in 
ym the golf course 
and challenged all comers to a wrestling match, but much 
to the disappointment of the crowd, he found no takers 

od old-fash 


dinner table 


The events of the day were topped by a ¢ 


ioned shore dinner Everyone at the received 


a memento of the occasion Prizes for the winners of the 


day's contests were also presented Hearty thanks were 
extended to Louis Caracci, George Nitschke, Harry Tehan 
and Fred Steinhilber for the success of the day’s activi 
ties 
+ _ 
Oxford Annual Sales Conference 

On May 24 and 25, the field selling force of the Oxford 
Filing Supply Company met at the main plant in Brook 
lyn, N. Y., for its annual conference Those present and 
participating in the discussions were Charles E. Reynell, 
Arthur E. Petersen, Leslie ( Goodhand, Charles G 
Herold, James T. Hurley, William C. Beyer and Frank E 
Sanger 


The conference was held under the direction of Richard 


\. Jonas, Jr., sales manager, assisted by Robert P. Jonas 
and Samuel \ W ood. 
Members of the Oxford field staff who were unable to 


Archibald Ryan, Clarence M. Flight and Miss 


Davis 


attend were 


Edna N 


Discussions centered around latest developments in the 


Oxford line, such as new cellophane wrapping and new 
packing for index cards, new boxes and new display car 
Rol labels. etc 
special work 
cards for N. C. R 


» order and form a large part 


list 


Oxford Robert P. 
the 


Mac hine 5. 


tons for the popular 
Jonas led a 
shoulder tabbed ledger 


discussion on and use ot 
which 
are made t 
The 
was also 
Both 
this exchange of “inside” and “outside” viewpoints, and the 
the held 


with 


rt yxford produc 


tion new Oxford price with its many changes 


well covered. 


men and management benefited greatly through 


members of Oxtord staff left for their respective 


territories renewed enthusiasm and a _ replenished 


store of sales ammunition. 





4 Camera Shot of Those Who 


Attended the Recent Stationers 12:30 Club Outing 
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Those Present at the Recent Meeting of the Indianapolis Stationers Club at Anderson, Ind. 


Front row, seated, left to right: K. H. 
Hersey, Decker Brothers, Anderson; Ken 
Brown, Central Office Equipment Company, 
Fort Wayne; Harry Shockley, Bramwood 
Press, Indianapolis; A. W. Barnhart, Barn- 
hart’s Book Store, Huntington; Paul Davis, 
A. E. Boyee Company, Muncie; Bill Morley, 
Bramwood Press, Indianapolis; George Davis, 
Bank and Office Stationery, Indianapolis; 
Carter MecGlaughin, Fort Wayne Printing 
Company, Fort Wayne; R. C. Hiller, Hiller 
Office Supply Company, Indianapolis; Henry 
Hale, Haywood Publishing Company, La- 
fayette; Paul Hooker, Decker Brothers, La- 
fayette; E. C. Fisher, Cosmopolitan Book 
Store, Anderson; Ben Wieneke, Bank and 
Office Stationery, Indianapolis; Larry Schiefer, 
Fort Wayne Printing Company, Ft. Wayne; 


Indianapolis Stationers Club Expands Membership 
The Club of 
rapid growth and influence by the 


Stationers Indiana, which has achieved 


inclusion of stationers 
sponsored a meeting at Anderson, 
Fontaine of Decker Brothers, An- 


of the Indianapolis Stationers Club, 


throughout the state, 
Ind., on May 23. Art 
derson, vice-president 
meeting 


had charge of the program and presided at the 


Following a delightful musical entertainment talks were 
Skibbe of the Associated Stationers Supply 
Harold J 


Company, executive 


given by A. R, 


Company, Chicago, and Hampson of the In- 


dianapolis Office Supply secretary of 
the Indianapolis club 
Office Appliances’ informant states that a fine spirit of 
cooperation is being built up 
iia 
Stationers Partake in Ad Post Golf Meet 


\ number of Chicago stationers and stationery repre- 
a golf meet held by the Chicago 
Legion June 17. They 


Lodge, Wis., in the Lake 


George Cormack 


sentatives participated in 
Ad Post of the 
the day at Nippersink 


\merican spent 
Geneva 
country Among those attending were 
and Jack Linihan (Wilson-Jones Company), Tom Bledso« 
late Barkley (Barkley Brothers), 
Kendrick and Allen (American 
Walter (Horder’s, 
Castle (Weis Manufacturing Company), Joe Mac Williams 
Weber 


John Lyng (Horder’s, Inc.), Charles 


(Autopoint Company), 


Hamilton Bennie Lead 


Pencil Company) Snelling Inc.), Karl 


(Franz Stationery Company), Homer (Cameron, 


Amberg & Company), 
Weil and Otto Bull 


trade 


printers catering to the stationery 


a 
Pittsburghers Hold Annual Outing 

The Pittsburgh Office 
held its annual outing 


Appliance Managers Association 


and installation of officers at the 


South Hills country club on Friday, June 1. The new offi- 
cers are H. S 


president, and J. V 


Borden, president; C. E. Montague, vice- 
Mooney, secretary-treasurer. 
Low 


Bert 


Herman 


\ golf tournament followed the business session. 


net was won by J. B. Dwyer. Low gross prize by 
Cunningham. Speakers at the 
Whipple of The National 


E. E 


meeting included 


Cash Register Company, and 


Boulton 


of the Carnegie Steel Company. 


Larry Cheney, Bank and Office Stationery, 
Indianapolis; Bill Balty, Decker Brothers, 
Anderson; L. G. O'Connor, Stewarts, Inc., 
Indianapolis. 

Back row, standing: Fred Wyneken, Central 
Office Equipment Company, Fort Wayne; Rus- 
sell Coate, A. E. Boyce Company, Muncie; 
Pete Coffin, Nicholson & Brother, Richmond; 
Henry Chesick, The Century, Newcastle; 
Charles Crone, Kautz Stationery Company, 
Indianapolis; Howard Decker, Decker 
Brothers, Lafayette; Al Skibbe, Associated 
Stationers, Chicago, Ill.; Art Fontaine, Decker 
Brothers, Anderson; Harold Hampton, In- 
dianapolis Office Supply Company, Indianap- 
olis; Earlan Sears, and Arly Wells, A. E. 
Boyce Company, Muncie; G. R. McClelland, 

Wm. B. Burford, Indianapolis. 


Guild Stationers Hold Dinner Meeting at Buffalo 

Members of the Stationers Guild of America attending 
the National Stationers Association Convention at Buffalo 
last month held a dinner meeting at the Ambassador hotel 
on Tuesday evening, June 5. The speakers included Albert 
Williams, general manager of the Guild; A. 
president, and William Henry Brooks, treasurer. 


Pomerantz, 


Several new items adopted by the Guild during recent 
months were shown, also new methods of packing and 
labeling some of the old lines. The new items and new 
methods referred to were heartily approved by all present. 

Figures received from several Guild dealers are said to 
show that during the depression sales of Guild merchan- 
figured on a percentage basis fell off less than the 
Sta- 
tistics received from the central office of the Guild at Phila- 
delphia indicated that the sale of Guild merchandise had in- 


dise 


sales of other merchandise handled by such dealers. 


creased nearly fifty per cent so far this year over the cor- 
responding period of last year. 

Four new members were enrolled at this meeting among 
persons attending the National convention. 

Henry Frank said that guildsmen of the New York and 
Metropolitan District are preparing to hold a district meet- 
ing within a few weeks. 

Following are the names of some of those who attended 
the dinner: 


Henry Frank, Henry Frank, Inc., and W. L. Jaques, Jaques, Inc., 
New York City; G. H. Lutz, Ryan & Williams, Inc., Richard B. Lock- 
wood and Howard Whipple, Millington Lockwood, Inc., Buffalo; A. 
Pomerantz, A. Pomerantz & Co., William H. Brooks and William H. 
Brooks, Jr., Wm. Murphy’s Sons Company; Francis B. Irwin, James 
Hogan Company, Ltd., and A. W. Williams, Stationers Guild, all of 
Philadelphia; E. H. Schauwacker, Highland Stationery Company, and 
C. G. Barnes, Stevenson & Foster Company, both of Pittsburgh; Joseph 
Kelly and Norman Watts of the Clarence R. Smith Company, Louisville; 
: Kaufman, Lucas Bros., Inc., and John G. Hullett, Baltimore 
Office Supply Company, Baltimore, Md.; E. H. Sell, E. H. Sell & Co., 
Inc., Columbus, O.; William F. Laskowsky, Jr., Cotterell Company, 
and Alexander Agronick, Capital Stationery Company, Harrisburg, 
Penna.; Frank A. Davis, Scrantom’s, Inc., Rochester, N. Y.; Paul D. 
Owen, Troy, N. Y.; D. A. Crile, Office Equipment Company, Canton, 
O.; Ronald E. Tope, Tope Book & Stationery Company, New Phila- 
delphia, Ohio; A. J. Walker, Farnham Printing & Stationery Company, 
Minneapolis; R. V. Bishop, Office Supply Printing Company, Cleveland, 
and Thure Bengston, Adkins Printing Company, New Britain, Conn. 


Jesse G 








ROH 


The G. F. Company Entertains Guests 
\ number of agents and representatives of The General 
Fireproofing Company stopped off to factory 
at Youngstown, Ohio, on June 2 and 3 on their way through 
Buffalo, 


visit the 
to attend the National Stationers Convention at 
N. 

The visitors were Mr. and Mrs. C. W 
Equipment Company, Dayton, Ohio; Mr 
Diehl, Diehl Office Equipment 
Ohio; Mr. and Mrs. Karl King, The Office Engineers of 
Indiana: E. C. Wilson, Wilson Stationery & 
Houston, Texas: William Clegg, The 
Antonio, Texas: Zac Smith, The Zac 
Alabama; W 


Roth, Roth Offic: 
and Mrs. W. R 


Company of Columbus 


South Bend, 
Printing Company, 
Clegg Company of San 


Smith Stationery Company of Birmingham, 


\W. Hogan, Marshall & Bruce Company, Nashville, Tenn.; 
!. A. Feeley, Springfield Office Supply Company, Spring 
field, Mass.; B. J. Bristoll, Koch Brothers, Des Moines, 
lowa: William Koch, Koch Brothers, Des Moines, lowa;: 
C. A. H. Thom, Gregory, Mayer & Thom Company, De 
troit, Mich.; Fred James, and C. R. Weaver, both of James 


irporated, Youngstown, Ohio, and H. A 


District 


& Weaver. In 
Brainard, Eastern sales manager of The General 
Fireproofing Company. 

On Saturday morning and afternoon the guests were en 
tertained at the Youngstown Country Club with golf for 


the men and bridge for their wives, followed by dinnet 


\n impromptu tournament of seven foursomes was staged, 
FE. ( 


taking the prize 


Wilson capturing the blind bogie prize; Karl King 


for low net, and J. A. Feeley winning the 


prize for high gross. Prizes also went to Messrs. Thom 
and Rot! Sunday morning was also devoted to golf, the 
guests leaving shortly after lunch by automobile for 
Buffal 
> 
North Dakota Stationers Association New But 
Active 


Dakota Stationers Association has been 


November, 1932, it has already proved 


While the Nortl 


rganized only since 


to be f considerable value to its members in the closet 
contact which now prevails between the dealers of this 
State 

The officers of the association ar President, L. Hamm, 
Fare vice-president, Harry Woodmansee, Bismarck; se 


retary, J. E. Gaffaney, Fargo The membership is as fol 


lows Bismarck Tribune Company, Bismarck; Globe-Ga 
rette Printing Company, Wahpeton and Minot; Harris & 
Woodmansee, Bismarck; Hoskins-Meyer Company, Bis 
marck; Hannaher & Anderson Printing Company, Fargo; 
Knight Printing Company, Fargo; Office Specialties Com 
pany, Fargo; The Pierce Company, Fargo; Quick Print 
Company, Bismarck; Remington-Rand, Inc., Fargo and 
Bismarck; Roller Office Supply Company, Grand Forks; 


Fargo 


Whitman's, 


Practically all of the Nortl mem 


Dakota stationers are 


bers, and those who are not are cordially invited to join 
a 
Kentucky Stationers’ Association Organized 
At a meeting held Monday afternoon, May 21, in the office 
Louisville, the Kentucky 


The following offi 


of the Stationers Association of 
formed 


Stationers’ Association was 
cers were elected: Alex Kirby, president; Ben Spicer, 
Lexington, vice-president, and Norman Watts, secretary 


and treasurer 


The directors elected include Messrs. Doty, Watts, 
Lewis, Boone and Fetter and Ben Spicer, H. T. Griswold, 
and A. E. Meffert 


of the new association was defined as being 
Association of Louisville 


The purpose 
to cooperate with the Stationers 
in the promotion of fair trade practices in the stationery 
Kentucky and to 
and cooperation among the stationers of the state 


industry in develop an attitude of amity 
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Chicago Office Appliance Managers at Park Ridge 
birthday of two members of the 
office managers of Chi- 
of their friends gathered at the Park Ridge 
As usual with this 
With 


weather was pertect \ strong 


On June fifteen, the 
party, a number of the appliance 
cago and some 
Country Club for an afternoon of golf 
group, everyone had an enjoyable time a cool wind 
Lake Michigan, the 
wind added a few strokes to the 


with the 


from 
scores but did not in any 


way interfere pleasure of the occasion. In the 


evening a hearty dinner was served in the clubhouse, after 
which a short business session was held on an important 
With the daylight still 


subject meeting adjourned some 





Top row, left to 
Clark Hayes, International Business Machines Corpo- 
ration; A. E. Blackstone, Dictaphone Sales Corporation; James 
T. Stewart, Gilkey Printing Co.; Harry Cross, Dictaphone Sales 
Corporation. Middle row: Frank Nuttal, Postage Meter Co.; 
John Gilbert, Office Appliances; J. D. Oakes, Postage Meter 


Chicago O. A. Managers in Golfing Attire. 
right: 


Co.; Arthur Blackstone, Jr. Bottom row: William Eismann, 
Nelson Eismann Co.; Mr. Hofman, guest; O. W. Roehm, guest; 
G. A. Foxcroft, L. C. Smith & Corona Typewriters, Inc. 
remained. Clark Hayes, Jim Stewart and Harry Cross 
made the most of it by playing four holes, each one taking 

They finished even up 
or more additional meetings 


only one club. 
After consideration of one 
through the summer it was decided that a similar one be 
held each month 
The outing was arranged by A. E. Blackstone, Chicago 
manager for Dictaphone Sales Corporation, who is presi- 


dent of the organization 


So 
Progressive Policies by Seattle Typewriter Men 
Two important progressive policy steps were taken at 
the May 22 meeting of the Seattle Typewriter Dealers’ As- 
sociation. The first was an agreement to hold monthly, 
instead of weekly, membership meetings on the third Tues 
day of each month, with the members of the Executive 
Committee meeting on the first Tuesday of each month 
Additional meetings during the summer months will be on 


call. Only special gatherings will be held during July and 


August. The second step adopted was an agreement to 
close at 1 P. M. on Saturdays during June, July and 
August. 


The following new members of various committees have 
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“WORK OF ART” 
Some of the greatest art in the world is the handiwork of 


the old printing craftsmen. But have you seen the really 
Do you 


fine work the Mimeograph is turning out today? 
know how easily it makes exact duplicates of all kinds of 


line-drawings, charts, graphs, etc., with typewriting and 
hand-lettering on the same sheet, as desired? And this good 
craftsmanship is produced at high speed, by the thousands 
hourly, and at low cost. Illustrations give to Mimeographing 
a much wider range of usefulness, in business and school 
Latest improvements have brought Mimeographing 


activities. 
to a high state of excellence. Learn of them today, and convince 
No 


yourself that the spirit of the old craftsmen still survives. 


but write A. B. Dick Company, Chicago, 





obligation, of course 
or refer to your classified telephone directory for local address. 


See our display Chicago World’s Fair 


MIMEOGRAPH 


Drawings by Rockwell Kent 
































— 

— i colors. 
we ve nailed our 

e watermarked on 


Panama Carbons 4 


the back. 
Panama Ribbons 4 


end. 
Each 


e embossed On the 


ink; each 
ig made with pcg Hoe clear, 


ces the maxim 


rodu 
legible copies 
. 
BUY FROM RESPONSION | 
MANUFACTURERS WHO eee 
NOT AFRAID TO iDEN 


AKE 
EACH ARTICLE THEY M 


p supPLI 


ird Avenue, 


Brooklyn, N- 


MANIFOL 
198-190 Th 





















OFFICE APPLIANCES 


been announced by President U. G. Moore: Membership 
and Attendance—Wayne Haines, Chairman, F. B 
H. Rosen, R. J. Harris, L. M. Hanes; Schedules, Repairs, 


Sales Prices—L. H Harvey, F 


Eylar, 


Grunden, Chairman, F. O 


L. Chase, J. B. Halliday, A. J. Houle; Adjustment and 
Fair Practice—R. B. Wells, Chairman, Harry McDowd, 
R. F. Albano; Entertainment—E. L. Goss, Chairman, K 


B. DeRango, F. G. Fink; Publicity—James C. J. Martin, 


Chairman; L. Roper, and, Executive Committee—U. G 
Moore, President and Chairman, D. H. Johnson, Treas., 
Wayne Haines, L. H. Grunden, E. L. Goss, James C. J 
Martin, and R. B. Wells. 


Complaint was made of a government award on type 
refused to recog- 
NRA regula 


[The membership approved a resolution directed to 


writer work given to a non-member who 


nize the local association and comply with 


tions 
Mr. Bradford of the local NRA offices for final disposition 
At the May 8 meeting H. O. Harvey read a legal opinion 


to the members to the effect that the Washington State 
sales tax can be included on statements and collected from 
buyers.—]JC]JM 


> 
Winnipeg Stationers Play Golf 
Canada, played 
Elmhurst 


Association of Winnipeg, 
Luckett cup at the 
In spite of unfavorable 


The Stationers 
their first golf game for the 
country club on Thursday, June 7 
turn-out, 
received a call to 


take 


weather, there was a very fait 


President Jim 


back to 


in the tourna 


Irvine hurry 


the city, therefore was unable to part 


ment. 

Prizes were donated by the Dennison Manufacturing 
Company and Mid-West Paper Sales, Ltd. The 
Association of Winnipeg contributed golf balls 
rs included Gordon Fraser, low gross; Harry 
Keith Vogan 


Gregory and 


Stationers 


Prize winne 


Ramsay, low net; Allan Bennett, high gross; 
and Jimmy Gibson, low hidden holes; Herb 
Charlie Langford, high hidden holes 

Gordon Fraser w'th his low net of 78 qualified to take 
play-off for the Luckett a date to be 


part in the cup at 


decided later 


\ telegram was received from J. S. Luckett, wishing all 


players a happy landing 
Globe-Wernicke Picnic Delightful Event 
The annual picnic of Globe-Wernicke employees and 
their families was held Friday, June 22, at Coney Island, 


the famous amusement park on the Ohio river near Cin- 
Both the entire 


outing. 


cinnatl factory and offices were closed 
day for the 
Entertainment features included a boat ride on the Ohio 
river, refreshments, games, contests, in addi- 
tion to the innumerable attractions at the amusement park 
According to J. S and general 
was one 
Globe-Wernicke organization 
—— . 
Southern Stationer Holds Picnic 
The Russell Stationery Company, Amarillo, Texas, held 
its annual picnic at Harding’s ranch, Palo Duro Canyon, 
once again at “the sign of the banana tree” May 27. 


the company 


dancing, etc., 


Sprott, vice-president 


manager, it of the most enjoyable outings ever 


held by the 


Tex., 
This year is the anniversary of 
of entertainment and everybody had a 


silver 

There was plenty 

wonderful time. 
The following committees handled the heavy work of the 


Water and lemonade: P. M. Richardson and Frank 


picnic 

Lawler; dishes and equipment: Adrian Walker, George 
\utry and Blackshear Jameson; breakfast: John Oakes, 
Eunice Morris and Carl Dupriest; supper: Carl Parker, 
Girthle Cowart and Dorothy Russell; eats and buying 


George Grimm, Ted Bautista and Hortense Woodburn: 
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The typewriter business 
ing ourselves —has just made a 
startling discovery. 

It’s about the Corona 3, recently 
re-instated in the active Smith- 
Corona line. 

The 3-bank portable is uncover- 
ing a large, hitherto overlooked 
group of prospects. 

Out of the |huge reservoir of 
600,000 old users a profitable trade- 


in business is coming. People w ho 


bought this type of machine years 
ago at $50 are eager to buy its im- 
proved successor today at $24.50. 
Naturally! And people who have 
been waiting for a portable, but 
full-fledged, complete typewriter at 
around $25, have at last found the 
answer. And dealers have found 
the Corona 3 an excellent starting 
point for those who can be sold on 
their need for a larger Corona. 

So the great discovery has been 


CORONA 3. The Corona that pioneered 
portable typewriter history. Won its spurs 
under fire in the World War. Over 600,000 
in use. Now improved and brought up to 
date. The lightest complete portable type- 
writer made. Does practically everything 
a standard machine can do. Retail, $24.50 
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spreading. Corona’s 3-bank machine 
has apparently a definite, logical, 
permanent niche in typewriter 
merchandising. No one has yet 
found a better way to make a com- 
plete typewriter that will be port- 
able and yet sell at a low price. 
Are you getting ready to cash in 
on the discovery? 

Inquiries will be welcomed at 
L C Smit & Corona Typewriters Inc 
SYRACUSE NEW YORK 
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Vict just-a Ic ame, 


a new Jc COLUMBUS 


~ il 


It doesn’t exactly knock your hat off to hear of another Se pencil 


-+ but a Se pencil produced by A. W. Faber is News - - BIG NEWS! 





Because A. W. Faber has a world-wide reputation for quality - 


because the A. W. Faber “Castell” is the world’s foremost draw- 


ing pen il. 


Naturally you expect the new American-made Columbus to tower 


over everything in the Se field - - and you're right! First and 


most important - - it is made with the famous A. W. Faber lead 
in five popular decrees: encased in fine Southern red Cedar with 
hexagon-rounded corners and hexagon ferrule: polished in yellow 


with red rubber tip. 


A “natural” for quality, the new Columbus is beautifully pack- 


aged and displayed for sure-fire sales. Don't wait for our Sales- 


send in your order today! 


man to gall - . 





i BU 


The Ideal Commercial Pencil 
ORDER NOW FROW A. W. FABER, Ine.,. 


NEWARK, N. J. 
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games and entertainment: Dave Mead, Rock Hardin and 
Charles Woodburn; dinner: Lillian Wheeler, Lela Jameson, 
Horace Russell and Dutch Vahue; invitations and trans 
portation: General Robert Stroud 

on i -_ 


Northwest Travelers Club News 
Northwest Travelers Club recently welcomed the 
Maneval, A. W. Faber 
Company; A. R. Boxrud, Mittag & Volger, Inc.; H. V. 
Walsh, Southworth Paper Company; William Hoge, The 
General Fireproofing Company; C. B. Irving, Wilson-Jones 
Walter R. Kane, Eberhard Faber Pencil Com- 
pany; J. D. Cordsen, B. F. Rubber Company; 
James C. Stauffer, W. A. Sheaffer Pen Company; Grenville 
Davis, Acco Products, Inc. 
members of the club were elected 


The 


following new members: R. B 


Company; 
Goodrich 


Che foregoing new 
during the recent regional district meeting of stationers at 
St. Paul. 

At the meeting of the Northwest Travelers Club just re- 
ferred to the following resolution was passed and has been 
mailed to all members of the club and dealers in the dis 
trict: 

“RESOLVED, That, as the hotels of this territory are 
largely supported by the commercial travelers of this ter 
ritory, and 

“That said travelers secure their business from merchants 
of this territory, and such business is in direct proportion 
to the amount of local business that each merchant is able 
to obtain from his customers, and 

“That business which is sent to points outside of our ter 
ritory represents a direct loss to our customers and our 
selves, 

“THEREFORE, the members of the Northwest Travel 
ers Club believe that hotels which support the printers, 
lithographers and stationers upon whom we are dependent 
for our business are worthy of our support 

“We therefore recommend to our members that they pat- 
ronize such hotels whose stationery shows by the manu 
facturer’s imprint that it was produced in the territory trav 
eled by our members.” 

It is interesting to note that this resolution has also been 
adopted and broadcast by the Mid-West Travelers Club of 
the Eighth District. 

The foregoing resolution was suggested by a well known 
dealer in the Seventh District and has already been com 
mented on with favor. It is believed that many stationers 
will be able to use the substance of the resolution in pro- 
moting business in their several cities. 

. + « 

Joe Roller of the Roller Office Supply Company, Grand 
Forks, North Dakota, is going to take his summer sports 
in real fashion this year. He has acquired an outboard 
motor and is reaching the best fishing spots of northern 
Minnesota. 

—— 
Pacific Northwest Stationers Association 
stationery and office equipment ir 
Northwest 


Development of the 


dustry, the new code and problems held the 


center of the stage at the twenty-fifth annual convention 
of the Pacific Northwest 
and 30 at Tacoma, Wash 
ing, it is hoped, will be available for the August issue 
J. Bi. 
over the 
president of the Pacific Northwest 
——— <a 


Louisville Stationers Hold Interesting Meeting 
Following routine reports of officers and committees at 


Stationers Association June 29 


Further report of this meet 


Gonyea of The Stationers, Inc., Tacoma, presided 
governor and 


CML 


two day conference as regional 


Association 


the regular monthly meeting of the Stationers Association 
of Louisville, Ky., held Monday, June 11, a committee con- 
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INSTANTLY APPROVED 
EVERTMIILHE | 


\ FEW short months ago GF Super-Filer was 
launched on a campaign against inefficient 
filing equipment. It met with immediate suc- 
cess for, wherever Super-Filer was demon- 
rated, it came through with a victory. In 
short, Super-Filer has the “goods” that make 
selling easy. 

In designing Super-Filer, GF engineers 
scrapped tradition and introduced Mechan- 
ized Filing. Super-Filer not only provides 
greater filing capacity per drawer, but cuts 
eight filing operations to just four simple, 
easy motions—a saving of at least 25% in 
time and 50% in energy. Such a speed-up 
in working efficiency, such increased filing 
capacity, plus savings in operation and 
maintenance costs, always interest business 
executives. 

Every concern using filing equipment is a 
live prospect for GF Super-Filer. There’s no 
limit to sales possibilities. Here is your oppor- 
tunity to get real business—real profits. Our 
folder, ““Released! New Profits from an Unex- 
pected Source,” tells all about this new, sales- 
producing Super-Filer. Ask for your copy 


NOW. Address 


THE GENERAL FIREPROOFING COMPANY 
YOUNGSTOWN OHIO 





* Supertiler 


THE MECHANIZED FILE 


The Drawer is 
Opened. A light finger 
pull; the Swing Front 
opens; the buttonless 
safety-latch releases; 
the drawer coasts out 
on balanced ball-bear- 
ing suspensions; com- 
pression is mechanically 
released and filed material 
slopes backward at just the 
correct angle for maximum 
visibility and index location. 


The Contents are 
Parted. In one sim- 
ple motion, the fin- 
ger touches the index 
tab of the required 
folder—a slight pull 
forward —the con- 
tents part directly at 


the filing point—in- 
side folder—last filed letter 
always foremost. 


The Letter is 
Dropped Directly 
into the Folder. 
The wide open angle 
spread permits the 
free drupping of the 
letter right down to 
the bottom of the 


folder. No pinching 
of contents in Super-Filer— 
no wrestling with guides and 
folders to gain working space. 


The Drawer is 
Closed. A light 
push, the Swing 
Front closes, the 
compressor throws 
the contents back- 
ward, compressing 
them, and the 


drawer glides back 
into its case safely latched. 
The entire filing cycle has 
been completed in four easy, 
simple steps. 


91 








OFFICE APPLIANCES 


THE VALUE OF A TRADE MARK 


AMESCO 
PLATENS 
STAND FOR 


QUALITY 


Atlanta Boston Chicago 
Cleveland Denver Houston 
London, Eng. Los Angeles 
gg" “1 F. a 
New Yor iladelphia - 
G @ @ ID Ww 7 L L Pittsburgh San ieeadins CO N F t DD E NX c E 
Seattle Toronto, Ont. 
Washington, D. C, 





based on 


QUALITY=-SERVICE=]FAIR DEALING 


Thirty years of experience guides the production of every ‘‘Amesco”’ 
platen. They are manufactured in the largest rubber platen factory 
in the world. 


Skilled workmen in our shops operate patented ‘‘Amesco” grinders 
equipped with Timken bearings to insure platen perfection. 


PREDETERMINED AND PROVED 


The established preference of Typewriter Dealers for ‘*Amesco” 
platens is evidence of satisfaction. 

They have learned to depend on **Amesco”’ platens, parts, supplies, 
nickel plating, japanning and quick service for better repairs and 


rebuilding. 


Ames Suppity Company 


583 Market Street 


37 Murray Street 564 W. Randolph Street 
San Francisco, Calif. 


New York, N. Y. Chicago, Hl. 


Biwes Mileans i wend Pune 
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sisting of Chas. Boone, Mr. Praetorius and Mr. Vatte1 
was appointed to draw up a resolution regarding the re 
cent death of Clarence R. Smith. The committee was in 
structed to send a copy of the resolution to Mrs. Smith. 

By unanimous vote it was decided to request the Na- 
tional Stationers Association to transfer Louisville from 
the fourth regional district to the fifth regional district. 

Norman Watts, secretary of the Stationers Association 
of Louisville and a delegate from the association to the 
National Stationers Association convention at Buffalo, re 
ported the convention in detail. 

aavansastiilibinlicbitintss 
Penn-Mar-Va Travelers Club Helpful 

Phe Penn-Mar-Va Travelers Club, an organization com- 
posed of traveling men in the stationery and office equip- 
ment industry in Pennsylvania, Maryland and Virginia, 
issues a temporary guest card to visiting travelers from 
other clubs in this industry. On the reverse side of the 
card is a message to designated hotels, clubs and garages 
requesting that the guest card holder be accorded the same 
privileges which members enjoy. 

W. H. Cravens is secretary of the club, the office of 
which is at 501 Mills building, Washington, D. C. 

~>— - 
New York Stationers Golf Club 

The fourth tournament of the Stationers Golf Associa- 
tion of New York was held on Tuesday, June 12, at the 
Pelham Country Club, Pelham, N. J. The host was Fred 
Huber, secretary-treasurer of the association 

The previous tournament was held at Yountakah. The 
point winners in Class A at Yountakah included R. Weis- 
senborn, 5; L. Carll, 3; R. Sainberg, 2. In Class B, prize 
winners were M. Becker, 5; E. Geehring, 3, and C. Finck, 
2. Class C, M. Popper, 5; Bert Abrams, 3, and A. Pop 
per, 2 

The fifth tournament was held at Westchester Country 
Club, Rye, N. Y., on Tuesday, June 26. 

The point winners in the fourth tournament were: Class 
A: R. Sainberg, 5; R. Weissenborn, 2.50; J. Kemp, 2.50. 
Class B: W. Whittemore, 5; D. Davies, 3; H. Barnett, 2 
Class C: No scores turned in. 

secede 
I. B. A. 1934 of Berlin 

This year’s eighth International Buroausstellung, Berlin, 
promises to be the greatest show of office equipment ever 
given in the history of German exhibitions. It will take 
place September 7 to 16, inclusive, in the two great halls 
of the exhibition grounds at Witzleben, Charlottenburg, 
ferlin. This is the newest center of Berlin’s exhibition 
and sport undertakings 

Che booking of space for this year’s I. B. A. has made 
it necessary for the management to enlarge the original 
calculations. A second hall was taken opposite the first 
and in communication with it by an escalator, as well as 
a foot passage. The exhibition is not for the purpose of 
advertising single firms so much as to unite the forces of 
different special lines in industry. Every convenience and 
comfort will be provided for visitors. Three-quarters of 
a million are expected at this attractive show. Special ar- 
rangements will facilitate traveling to and from this expo- 
sition, and the Messe-und Ausstellungsamt, Charlotten- 
burg, 9, will supply further particulars and information.— 
ERB 

a 
J. G. Smith Goes Around the World 

James G. Smith, president of Roberts & Son, Birming- 
ham, Ala., was given a farewell dinner recently by fifty or 
sixty members of the Birmingham Rotary Club of which 
he is president. 

Mr. Smith sailed from Montreal on June 30 and will 
be away several months. —GHW 
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Liserry * Boxes 
offer the lowest- 
cost, systematic 
way to handle 
storage filing and 
transfer. Sell 
LIBERTY Boxes 
not as mere boxes 
but as a method. 
Dealers who are 
pushing this idea 
are finding sales 
growing with un- 
expected rapidity. 


te. 





He Said, “The Fact Is, 
LIBERTY Boxes Are 


Definitely Superior” 


NE of the most prominent stationers in the 

country called at our offices recently. 

Many subjects were discussed. Chiefly 
we were interested to know why he had decided 
to put all his effort behind LIBERTY Boxes for 
storage filing and transfer purposes. He said, 
*‘Customers have found that LIBERTY Boxes 
best serve their needs. The fact is, that LIBERTY 
Boxes are definitely superior for handling storage 
filing. Practically all our old customers who have 
tried other methods are now coming back to 
LIBERTY Boxes.” There’s a point in that. 
Storage Filing needs safety first and only infre- 


quent reference. 


LIBERTY Boxes, with their 


semi-sealing cord and tension button, give that, 
and in addition every other service that stor- 


age filing needs. 


That's why they are and have 


always been leaders in their field. 





String 
BINDERS 


We invite interested stationers to write 
for our sales plan on LIBERTY String 
Binders—the biggest little thing you can 
buy for packaging many types of small 
business records his line is already 
proving very satisfactory to active dealers 
Write. Let us send you our proposition 
It's interesting. 


BANKERS BOX CO., Inc. 
536-538 S. Clark St., CHICAGO, ILL. 





( iT R new adver- 
tising for the 
mid-year transfer 
isready. You can 
make a ten-strike 
by using it to 
cover your list 
some time dur- 
ing July. Tell us 
the quantity you 
need and what 
imprint you 
desire. We can 
ship promptly. 








Established 1918 
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VISE SIGNALS 


America’s favorite signal for vertical 
files. Use them for checking credits, 
collections, mailing lists, goods in 
stock, and in a thousand other ways. 
They double file efficiency. Made of 
plated spring steel, enamelled in 12 
distinet Special printings 
available. 


colors. 


CELLUGRAF SIGNALS 


Without reservation the finest signal 
made for visible records. Made of 
celluloid. The transparent Series 80 
permits complete visibility and tends 
to magnify data. The Series 90 
brings additional information to the 
visible margin, as it gives an added 
writing surface. 


VIZ SIGNALS 


A complete line for those who must 
use a steel signal on visible records. 
Neat, ingenious, efficient. They 
rank second only to our famous 
Cellugraf Signals. 





is STFTOH9OU DB BH HB A 


Memo for Today ~ 





Signals. 
Get samples from 


























7 29 3 





Check stock of Graffte Vise Signals 
Maptacks, Vise (ips, CelluVise Index 
Tabs, Cloth Index Tabs,and Cellugraf 


GEORGE B8.GRAFF CO. CAMBRIDGE, MASS. 
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Canadian Business Show Scheduled for Early Fall 
Jusiness Equipment 

National Busi- 
ness Show is to be held in Toronto from August 24 to 
September 8, inclusive. It is to be conducted in connec- 
tion with the Canadian National Exhibition and will occu- 
py a large section in the Industrial Building. The booth 
removed and en- 


Under the auspices of the Canadian 


Manufacturers Association, the Canadian 


structures previously used have been 
tirely new set-up is being prepared for this year’s show. 
A program of publicity featuring the show is scheduled 
for appearance in the Toronto daily newspapers put out 
by the Canadian National This 


will emphasize modern business equipment and 


Exhibition authorities 
publicity 
call attention to the fact that the 
conjunction with the National Exhibition 

The following members of the Canadian Business Equip- 


show will be held in 


ment Manufacturers Association have signed contracts for 
space in the show: 

National Cash Register C 
Company, Munroe-Ditto Company, Postage Meter Com- 
Taylor 


ympany, Ellams Duplicator 
pany, International Business Machines Company, 
Safe Company, Burt Business Forms, Ltd., D. Gestetner of 
Canada, Ltd., Burroughs Adding Machine Company, Rem- 
Rand, Ltd., Comptometer Sales Agency, Mimeo- 
Company, Ad- 
Type 


ington 


grap Sales Company, Friden Calculator 


dressograph-Multigraph 
writer Company, and Peerless Carbon & Ribbon Manu- 


Corporation, Underwood 
facturing Company. 
Business Furniture Code Amended 
On June 15, 1934, National Administrator 
Hugh S. Johnson signed an order approving the follow- 
ing amendment to the Code of Fair Competition for the 
Business Furniture, Storage Equipment and Filing Supply 


Recov ery 


Industry: 

“Article 11 of the Basic Code is amended by the addi 
tion of the following two divisions, with their respective 
industry products, to the four already included under the 
heading, ‘The Divisions hereby established are as follows: 

“Fire resistive Safe Division: 

Fire resistive safes 
Record and storage safes. 
Vault door (except bank and security vault doors). 
Insulated record desks 
Insulated filing cabinets 
Insulated trays and containers 
Burglary and robbery resistive chests and lockers 
“Filing Supply Division: 
Index cards and record card forms 
Vertical and card index guides and indexes 
Filing folders, not handfolded and expanding, and 
with open ends. 
Celluloid index tab strips.” 
The amendment bears the Registry No. 1137-1-01 
———__ 


George Button in Automobile Accident 
As this information 
reached us that George Button, president of the Wholesale 
York, is in a San Francisco 


number is being put to press, 
Cypewriter Company, New 
hospital recovering from a serious automobile accident 
caused by a tire blow out. 

Mr. Button, we are told, was enroute from Portland, 
Ore., to San Francisco with George Hamlin, manager of 
the Wholesale Typewriter Company there 

Of Mr 


Mr. Button’s injuries are said to consist of a broken hip 


Hamlin’s injuries no report was available, but 


and broken collar bone. 
Office Appliances joins the many friends of both men in 
regrets for their misfortunes and the hope that they may 


speedily recover. 
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Dip YOU KNOW THAT during the 
last half of 1933, more Remington 
Portables were sold than ever before 
in the history of the industry! It’s 
true! During the last Christmas season 
Remington Portables were actually 
sold out all over the country. 1934 
is way ahead of record breaking 1933! 
Dealers are getting a big slice of this 


profitable new business. Are you? 


Y OUR EVERY DAY BREAD-AND- 
BUTTER depends upon pushing a 
line of office supplies which makes re- 
peat customers of prospects. With the 
well-rounded Remtico line of carbon 
papers and ribbon, the dealer can 
build a most profitable business by 
applying exactly the item which will 
reproduce best. Your customer needs 


no urging . . they come back for more. 


SMALL BUSINESS OR LARGE... 
four out of five of your customers need 
this little Remington Portable Adding 
Machine. The $65 model is an exclu- 
sive selling opportunity for Reming- 
ton dealers... and the profit on each 
sale equals 15 average stationery store 
sales. Weighs only 11 pounds, yet 
does the job of a big machine. 


REMINGTON RAND Ine. 


465 Washington St., Buffalo, N. Y. 
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THE MODERN COLLAPSIBLE 

FILE DRAWER - CORRUGATED 

BOARD - STORAGE CASE HAS 
THESE FEATURES: 


STEEL REINFORCEMENT ON ALL EDGES of the case 


both front and back covering all points of stress and strain. 


STEEL ROLLER BEARING DRAWER SUSPENSION giving 


free, easy drawer movement regardless of the load. 


staunch batteries—and without the use of tools. 


1. 

2. 

3 SIMPLE, EFFECTIVE INTERLOCK to weld the units into 
ial 

4 NO SCREWS, BOLTS OR TAPING required to set up. 

+ 


5 FOLLOW BLOCK to keep active and semi-active records 
° 


in usable condition. 


ALL THESE FEATURES ARE ONLY IN 
THE SUPER-TEST 


TRANSFILE 


HOW ABOUT THE CASES YOU HANDLE? 


Dealers who sell TRANSFILES know they sell 


easier because they are the last word. Write for a 





free sample and be convinced. 


GUIDE SYSTEM & SUPPLY COMPANY 











‘ LO 335 CANAL STREET NEW YORK CITY 
The illustration > 
shows the simplic- Illustrated below is the TRANSFILE Follow 
ity of the TRANS- Block. Which keeps contents of drawer in 
} FILE Interlock. usable condition. 

Notatoolre- 
4 quired. Every 


member just slips 
in place. 
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Charlie Mitchell Takes on Difficult Adversaries 
In the Kansas Unofficial, edited at Topeka by Charles L 


Mitchell, that well-known gentleman tells about some of 


the “slings and arrows” of misfortune which have come 
his way during the last year or so. He divided the story 
into “incidents,” the first of which had to do with going 
through a medical clinic, where the doctors discovered 


he must have all his teeth out. This was done “painlessly” 


(heavy quotes). Charlie hinted that it wasn’t exactly that 
way 

The second incident had to do with the fitting of false 
teeth, which, contrary to representations, refused to fit 
like the paper on the wall. Anyone who wears “store” 
teeth will shed a tear of sympathy. We have been told 
that the second set fits better than the first, so there’s hope. 
We are, like Friend Mitchell, still struggling with the first 


He suggests a modification of custom whereby seeds, bits 


of crisp bacon and other annoyances might be removed 
without obliging the sufferer to go mumbling to the bath 
room. (We are merely outlining the suggestion.) 


Incident No. 3 related to a visit to the oculist, who made 


the distressing discovery that there was a well developed 


cataract the right eye, and one just beginning on the 


left. The answer, of course, is an operation when the right 


on 


and the fitting of a compensating lens 
can't do 


cataract gets “ripe” 


must be read to, for he 


this affliction 


In the meantime Charlie 


much reading himself. Sympathy in is the 


real article. But cataracts are removed every day and a 


good 
that knowledge 

Che 
bonds 


measure of sight is restored. [There’s comfort in 


Fourth Incident related to an error in printing some 
the 


embarrassment principally. 


first thing of the kind in 64 years. There was 


Came then the Fifth Incident which was a double-header 
in the form of two attacks of the flu, the first caught in 
Kansas City on the way home from Illinois where he at- 


tended the funeral of Mrs. Mitchell’s uncle With a tem- 


perature of 104 he appeared before a state senate commit- 


tee, who “razzed” him on the bond error—which didn’t do 
the health of the victim any good. 
Che Sixth Incident involved an intestine punctured by 


+} 


e flu germ. Followed ten weeks in bed, flowers sent by 


friends and hundreds—yes, thousands—of letters of in- 
quiry and good cheer, which caused the patient to conclude 
while. 


> 
Smith-Corona Raises Pay Level 
June 23, Hurlbut W. Smith, president of L. C. 


& Core 
of factory employes was to be restored July 1 to the level 


that life after all is worth 


Smith 


announced that the pay level 


On 
nna Typewriters, Inc., 
cut 


maintained before wages were 


“There were two cuts of ten per cent,” Mr. Smith said, 
“and last August there was an advance of twelve and a 
half per cent. We are happy to announce that the level 
can be restored now to what prevailed before any cut 


was made.” 


There are - 
800 or 900 at 


payroll at Syracuse, N. Y., and 
N. Y., out of a total of about 3,400 
office staffs and 


Groton, 


employes, including officials, sales forces 


Che 


according to 


is a reflection of improved business. 
booked 


present level, may preclude any 


wage advance 
Mr. Smith 
continued demand at the 


for inventory or 


Orders already and a 


shutdown vacation purposes. 
\ccording to the Syracuse (N. Y.) Herald of June 23, 
Mr. 


the loyalty of our workers and their satisfaction in getting 


Smith said, “We have derived great satisfaction from 


the money back in their pay envelopes will be no greater 


than ours in seeing it go there.” 
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JOHNSON 
POS-CHAIR 

BANISHES 

BACK-ACHE 


ro Ren 


Patented 


No. 1720W 





Pos-chair is the result of 65 years of chair 
making experience—65 years of study of office 
chair requirements. It is the direct result of 
correct engineering principles applied to the 
many requirements of correct sitting posture 
while at work. 


The hinged, flexible back of all Pos-chairs, 
adjustable to any user, is a feature original and 
practical. United States Government patents 
broadly cover this feature and protect both 
dealer and user against possible difficulties of 
infringement. 


Dealers throughout the country who never 
before have sold Pos-chairs, are finding them 
sales leaders—a source of increasing new busi- 
ness and profit. 


You too, may stimulate your trade by fea- 
turing Pos-chair, THE ORIGINAL, COMFORT- 
ABLE, MODERN OFFICE CHAIR. Pos-chair is 
made in styles to meet every desk chair require- 
ment. Illustrated is our 1720W recommended 
for Stenographers and Clerks. 


Johnson Chair Co. has the country’s 
largest plant devoted exclusively to the 
manufacture of office furniture. Johnson 
chairs are standard for comparison. 
Johnson stability guarantees satisfactory 
service to dealers. 


JOHNSON CHAIR CO. 


4401 W. North Ave., Chicago, II. 


CANADIAN REPRESENTATIVE 
Preston-Noelting, Ltd., Stratford, Ontario 








OR 

















King Solomon, Wise 


With his wisdom of the fair-sex, Solo- 
mon undoubtedly would have selected 
TRI-PLYS to satisfy that enormous 
group of today who “know their 
typing” and “know their erasers.”’ 


Had Nothing 


on Guys 


Quality has proved to eraser buyers 
who, like Solomon, decide a matter on 
its merits—-that Weldon Roberts TRI- 
PLY Erasers are the “‘wise buy”’ for 
long wear, clean erasing, satisfied 
stenos. 


Who Buy Tri-Plys 


TRI-PLY is a favorite 
everywhere because 
of its convenient shape, 
because it erases any- 
thing from pencil marks 
to typewriter impres- 
sions, because it means 
better work. 


Write us about it! 


WELDON ROBERTS 
RUBBER CO. 


America’s Eraser Special ists 
Newark N. J. 
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Steel Office Furniture Exemption 

On June 8 National Recovery Administrator Hugh 5S 
Johnson announced an exemption of the steel office furni- 
ture division from certain provisions of the business fur- 
niture, storage equipment and filing supply industry code, 
in order to facilitate purchases by the Procurement Di- 
vision of the United States. 

This code establishes a uniform schedule of quantity dis 
counts. The Procurement Division is accustomed to take 
bids on steel furniture requirements over a six-months’ 
period without specifying any quantity of the various items. 
In other words, the contracts are based on a price each 
on various items of furniture, which must be furnished 
in any quantity from time to time. This contract, there 
fore, assumes the status of a “one-order-one-delivery” sal 
and under the terms of the code does not warrant any 
quantity discounts. 

The steel office furniture division requested an exemp 
tion, which the Administrator has granted, but only to the 
extent that when applied to purchases by the Procurement 
Division maximum quantity discounts are permitted re 
gardless of quantity involved in any one ordet 

Se 
Heart Attack Takes Elyria Stationer 

Ford Loomis, 57 years of age, died on June 1 at his sum- 
mer cottage in the Crystal Beach subdivision of Elyria, 
Ohio, two hours after suffering a heart attack while spend- 
ing the afternoon with his family on the beach. He had 
seldom complained of illness and always had been in the 
best of health apparently 

Mr. Loomis had been in the stationery business at Elyria 
for the last seventeen years, operating a store on Middle 
avenue He came to Elyria thirty-two years ago from 
La Grange, where he received his public school education 
He finished his schooling at Baldwin-Wallace college in 
Berea, Ohio 

He was active in the Elks order, and was past exalted 
ruler and past district deputy of Ohio. He was also affil 
iated with the Eagles 

Mr. Loomis’ parents, Mr. and Mrs. Calvin Loomis, still 
reside at the family homestead in La Grange. Others sur 
viving are his widow, Martha; a daughter, Mrs. Lucile 
Brown; two sons, George and Robert, all of Elyria; five 
grandchildren, and a sister, Mrs. F. R. Wilkins of Red 
lands, California 

~— 
Crayston Back on the Job 

About the first of last month T. R. Crayston, general 
manager of the Dictaphone Sales Corporation, Ltd., of 
Toronto, sent to friends a mimeographed bulletin, stating 
that his health is steadily improving, and that he expected 
to resume the direction of his business in a few weeks. In 
the upper left-hand corner of the bulletin was a snapshot 
of Mr. Crayston “shaking hands” with his dog 

A note from Mr. Crayston sent three weeks after the 
issuance of the bulletin gives assurance that on July 3 he 
will return to business on a part-time basis for July and 
\ugust He states that he is feeling fit and fine again 
Whereat his many friends rejoice 

> 
Spotseald Adding Machine Rolls Have Red 
Stop-Signals 

Che Spotseald Adding Machine rolls made by the Rock 
well-Barnes Company, Chicago, are now wound with a red 
stop-signal about three feet from the end of the roll. The 
exclusive Spotseald feature which permits quick and easy 
opening with a minimum of waste has gained a wide popu- 
larity The new stop-signal is expected to enhance its 


popularity. 
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Perky & BucKkiey Co. 


WMONEY-MARING DEALERS’ RE ORDERING 
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QUALITY PARKA ENV. CO. 





QUALITY THAT MAKES FRIENDS 


RESENT-DAY customers are critical. Particularly 
when buying filing containers and envelopes. Ma- 
terials must be of high quality and construction—fault- 
less—or no sale. The Quality Park standard of Quality, 
original design and construction methods insure lasting 
service. They sell easily because of recognized merit 


and the price is no higher. 


Let Quality-Bilt’ Leatheroid be your 
line. Unlimited stocks of over five 
hundred different items equip you to 
meet every demand. Send for samples 


and prices. 





QUALITY PARK ENVELOPE Co. 


11-116 Merchandise Mart 
“a, CHICAGO 


=, Factories at St. Paul, Minn. 
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ilso manufacturers of Champion Clasp envelopes, which are sold direct to the 
stationery trade. Carried in 33 stock sizes in both Ivory Jutex Manila and 32 Sub. kraft. 

















West Coast Banking Publication Introduces 
Utilities Department 


In a recent issue, the Coast Banker and Pacific Banker, 


published in San Francisco, announced the establishment 
of a department devoted to the presentation by text ane 
llustration, new bank and office utilities 

By way of introducing the department, Samuel Peter 
Beebe, editor, recorded a dream wherein the many utilities 
that contribute to the efficiency and speed with which busi 
ness is conducted in a modern office, became articulate and 


iced their claims as to which was the most used office 


device. 
First the typewriter sp ike Next, the desk pad becam« 
audible Then a deafening confusion of voices as eacl 


utility made its claim 

“How could you do without me?” asked the filing cabi 
net 

“How would vour customers like it if you did not ofter 
them a chair?” 

The devices began arguing among themselves 

“He wouldn’t have any money left if it were not for me, 
said the check protector 

“Don't you think I am important?” squeaked the leac 
pencil. “He carries me around in his pocket.’ 

“When he wants to do anything worth while, he uses 
me,” retorted the pen 

“How about me?” querried the Babe speed fastener 
“Oh, vou are a help, but think of how you come in afte 
evervthing is all done The rest of us are constructive.” 

“So am |,” re Spo! ded the Babe, “for I keep the records 
in shape 

“As to you, pencil,’ said the pencil sharpener, “you 
wouldn’t be any good at all unless I sharpened your wits 
and made you worth whil 

‘All modern office managers will tell you,” broke in the 
card index, “that I am a necessity in business, and without 
me the business would not be half as good as it is now.’ 


In his dream Mr. Beebe’s desk maintained a silence until 


asked if it felt it had any importance. To this query the 
desk responded, “You and I are running this business, so 
what's the difference. You and I know that it is you and 
[ that are of real importance. We can get along without 


all those things if we have to.” 

“Yes,” said Mr. Beebe, “in a pinch I suppose we could 
and it is up to me to decide. I think I will have to give 
the prize for the greatest importance to you.” 

Following these comments, money spoke in jingling 
tones, “This is money talking. Money always talks. The 


prize belongs to me, for what could you do without me? 


No, I, Money, am the most important thing in this world 
today 
The argument was not s¢ ttled It could not be, becaus« 


each utility in its particular sphere serves an essential pur 


pose which when interlocked with all other office utilities 
provides the equipment for efficiently operating a business 


tnce 


Mr. Beebe concluded his article with the following para 
grapn 
“Dream or no dream, it gave me the idea of letting typs 


and pictures in our pages point out the virtues of those 
different utilities that make office work easier and more 
profitable. In this issue, and every following issue, we will 
tell you about some of the things that you will want to 


know about 
at 


Seattle Strikers Tie Up Trade 


he tie-up of shipping on account of a serious strike at 
Seattle placed office equipment and other concerns under a 
handicap. Supplies intended for delivery could not be un 
loaded from the ships and orders could not be filled —CML 
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THESE 








LOOKS UP TO 


FAMOUS 


SCHOOL SUPPLY ITEMS 
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EATURE HIGGINS’ 

AMERICAN INDIA INK and 
HIGGINS’ ETERNAL BLACK 
WRITING INK prominently. Your 
customers look up to each as the 
finest in its class. You can look up to 
BOTH as “best sellers” for school 
work that must be well done — to 
the India Ink as the standard for 
mechanical and freehand drawing, 
charts, graphs, maps and other allied 
work—to Eternal as being specified 
more and more for English composi- 
tions, penmanship, homework, notes 
and records where clarity and neat- 


ness of appearance count. 


ORDER YOUR STOCK NOW. 


Cuas. M. Hieorns & Co., Ine. 
271 Ninth St. Brooklyn, N. Y. 


HIGGINS’ 


American India Ink 


HIGGINS’ 


SS 








Eternal BLACK Writing Ink 
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Savannah House Celebrates Silver Anniversary 


On June 9, the house of Nathan Coleman & Son, Inc., 





! AM THE othce outhtters, 9 Bay street West, Savannah {a., cele 
- 


brated its silver anniversary 
On June 9, 1909, the late Nathan Coleman started a small 





stationery store bearing his name and located on the pres 
ent site of the Savannah Bank & Trust building. In the fall 
of the following year it became necessary to have more 
room, so larger quarters were selected at the corner of 
Whitaker and Bryan street. 

In 1913, Mr. Coleman formed the Nathan Coleman Com 
pany, Inc. Improving business continued to demand more 
space and Mr. Coleman found himself able in 1920 to buy 
out the interests of the other stockholders, the concern con 
tinuing until 1930 under his name. In 1925, he moved to the 


Again Conklin has revolu- present location of the business and in 1929, his son, He« nry 


tionized the fountain pen 
industry and opened a new [ 
and greater field of «ale , 7 f . 

at ede ne ee of sole | ing in all branches of the office supply field, and joined his 

























(Coleman, returned to Savannah after an extensive train 


all over the world. Three | father in the business. 
years ago the Conklin . . 
Nozac—*The pen that In 1931 the business was incorporated under the name of 


inds li “h?? . , 
pony mah hye Nathan Coleman & Son, Inc., Nathan Coleman being presi 


ing sackless pen. Itis | de nt: Henry | Cole man, vice preside nt, and Mrs J L 
still the only one 


filled by unfailing | Coleman, secretary-treasurer. Upon the death of his father 


positive Cc i. > ’ 
— oa on March 10, 1931, Henry I. Coleman was elected president 
practically all| of the corporation, Mrs. J. L. Coleman remaining as secre 
: manufacturers out : , 
And now in the are offering or | tary-treasurer The association of Mrs. Coleman with the 


tryi = ° . 
sae Gentes business arose from the fact that her husband, Nathan 


tions of it. Coleman, lost his hearing in 1906 and she came into the 


Conklin Nozac 
“Word Gauge,” the 
unique device that 
translates ink capacity 
into terms of words or 
writing hours, Conklin has 
again stepped far in ad- 
vance of the field. 

“The pen with the Word 
Gauge” has created a tre- 
mendous popular interest that 
is being converted into sales in 
thousands of stores where this 
new Conklin Nozac is stocked 
and merchandised. 

Here is the new thing that's put- 
ting pen business back up to old- 
time profit figures in thousands of 
stores. You can get $5.00 and $7.50 
for ‘the pen with the Word Gauge" 


business to aid him in carrying on its details 

Che Colemans have always done their utmost to live up 
to the motto, “Satisfy the customer.” 

After leaving school, Henry I. Coleman spent a year in 
Jamestown, N. Y., working through the various depart 
ments of the Art Metal Construction Company He also 
attended sales schools at various times at the plants of the 
Art Metal Construction Company, Yawman and Erbe Man- 
ufacturing Company and the Kardex Company. Later he 
worked at the Newark branch of the Yawman and Erbe 
Company, specializing in vertical filing systems. Next he 
traveled for the Art Metal Construction Company out otf 
their Birmingham, Ala., office and later was employed by 
the Foote & Davies Company, Atlanta, to travel with thei 
various salesmen on the road, training them in the sale 
of office furniture and systems. Completing this work, he 
was made assistant manager of the Foote & Davies office 


furniture department. 


from the most conservative shopper. It Mr. Coleman states that his company’s sales for the last 
sells easier and quicker than any profit- thirteen months have shown a consistent increase and he 
less low-priced “bargain.” It is Conklin's expresses himself with optimism concerning busine con 
latest contribution to a quick recovery for Bites 

all pen departments everywhere. ~ 


Underwood Division Sales Manager Visits West 

H. J. Crewdson, sales manager of the typewriter division, 
Underwood Elliott Fisher Company, visited the Chicago 
branch in June, while on a tour of western branches. Fred 


The Conklin Pen Company Lehn, export manager, was also a June visitor at the Chi 


cago branch 
Toledo, Ohio — 
Chicago San Francisco Variety Store Adds Stationery 
e The Diamond Variety Store, 4517 University Way, 


Seattle. owned by H. S. Robinson and C. E. Boekenoogen 


Other Conklin pens $2.75 to $10.00. Conklin Endura. the 
outstanding rubber sack pen, $5.00 and $7.00. Pencils $1.00 
to $5.00. Desk pen sets $1.95 and more 

And don't forget that Conklin takes your orders for Robin 


son Reminders 
Pat. Appi’d For 





has added commercial and social stationery The store 
celebrated its expansion last month with a “grand open 


ing.” CML 


NOZAC Tn 
Z Harland Takes Important Office 


REG. U.S. PAT. OFF. ; 
. John H. Harland, president of the John H Harland Sta- 


Satisfaction Guaranteed 
tionery Company, has been elected a member of the board 


P E N S e P E N C | L S ° S E T S of directors of the American Institute of Bank and Com 


mercial Stationers JHR 
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“Proud to Represent 


Columbia~ 


An Ohio dealer, of long experience in handling office 
equipment, recently took the Columbia line on an ex- 
clusive basis for his city. 


Now he writes us as follows: 


**We are very proud to represent Columbia, 
and believe it to be the best file line we 
have ever handled. Thanks for your splen- 
did co-operation and interest. We also 
want to thank you for the Hollerith file 
inquiry referred to us.” 


There is nothing exceptional about this dealer’s pride in rep- 
resenting Columbia. It is shared by a large number of deal- 
ers, and is easy to understand. 


The Columbia line is widely known for its complete variety, 
all-around strength, fine workmanship, and attractive appear- 
ance. The Columbia organization, in addition, co-operates to 
the fullest possible extent with the dealer—referring retail in- 
quiries to him, filling orders promptly, maintaining a con- 
sistent policy, and giving him a square deal at all times. 


Why not write today for full information about Columbia 
products and service? Our catalog and price list will be sent 
at once. 


Columbia Steel Equipment Co. 
Office and Showroom 
Lincoln-Liberty Building 
N. E. Cor. Broad & Chestnut Sts. 

P. O. Box 2244 Philadelphia, Pa. 


OLUMBIA 


THE QUALITY LINE OF OFFICE EQUIPMENT 
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When more than half your 
eustomers ask for the same 


make of typewriter ..... 





remember 
Wholesale always has ample 
supplies of finest select 
roughs and is the only 
authorized rebuilder of 


MASTER GRADE 


UNDERWOODS 


THE WHOLESALE TYPEWRITER COMPANY 


FACTORY and GENERAL OFFICES—155 SIXTH AVENUE, NEW YORK, U.S. A. 
CABLE: SALETYPE, NEW YORK 











San Antonio Business Good 
An encouraging improvement in business is reported by 
firms in San Antonio, Texas 


office supply and stationery 


[his has been especially noticeable in the business equip 


ment field where there has been considerable activity 
among firms distributing typewriters, check protectors, 
adding machines, filing equipment, and other office furni 
ture 


Post and Haller, specializing in typewriters and business 
equipment, from South 
and more centrally located store at 313 West Com 

Another typewriter firm to move to an uptown lo 


have moved Flores street, to a 
larger 


meres 


cation is Paul Bernd, who has moved from South Presa 
street to 110 West Commerce. 
The Clegg Company, one of the largest distributors ol 


office supplies and business equipment in the city, reports 


an excellent increase in business, approximating 50 per 


Paul 


as does Maverick-Clarke Litho company 


cent over last year Anderson Company reports 
good business, 


\ notable 


firms who are replacing their old equipment and putting 


feature is that business has been good among 


in new, modernized office furniture, filing equipment and 


business machines The actual number of new firms en 


tering business, while showing some improvement, ts still 
a minority 

Men prominent in the business equipment field anticipate 
a continued good business indefinitely, with excellent trade 
during September and October, when money from cotton 
and cattle is turned into trade channels 3CR 

a 

Webster Veterans Celebrate Birthdays 
S. Webster Com- 
, celebrated their birthdays in June 


lwo of the retired salesmen of the F 
pany, In In keeping 
with the genial custom of the organization, congratulatory 
letters poured in on them from all points of the compass 
Both of these men are in very good health, and the entire 

rganization feels proud of them. 

who were remembered on their natal 
davs were: F. L. Pelton, Potsdam, N. Y., and A. F. Kent, 
Malden, Mass. Mr. Pelton had been connected with The 


F.S 


Che individuals 


Webster Company from 1896 until he was placed on 
the retired list two years ago. He celebrated his seventy 
first birthday in June. Mr. Kent was with the company a 


yreat many years until he was placed on the retired list 


in 1894. 


Congratulations are due The F. 


He attained his eighty-sixth birthday in June. 
S. Webster Company 
for the long tenure of its faithful salesmen, and the “house 


spirit” which they engender. 
<—— 
Pellerin Opens Business in Waterville, Me. 
Henry J. Pellerin announces the opening of a sales and 


Here 
he will feature all makes of new and used typewriters, ad- 
steel 


service office at 13-15 Paris street, Waterville, Me 


ding machines, 
ment. Mr 


files and miscellaneous office equip- 
Pellerin has had ten years’ experience in the 
typewriter business and is also well acquainted with the 
mechanism of other machines in this field 
silieiicaciats 

Bates Manufacturing Company Announces Holiday 

In accordance with their annual custom, the Bates Man 
of Orange, N. J., 
office and factory from July 2 to July 16, in order to give 


utacturing Company 


will close its main 


all employees a two weeks’ holiday. 
The company’s New York office will remain open 
— 
Reduces Capital Stock 
& Stationery Company, Spokane, 
, recently filed an amendment to its charter, reducing 
e company’s capital stock to $150,000—CML 


Che Spokane 
Wash 
th 


Paper 
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LOWER PRICES 
NOW IN EFFECT 


Prices have recently been reduced on 
500 and 600 line Vertical Files, 3300 line 
Card Index Cases and 1400 line Desks. 
This information is contained in a sup- 
plement to our price list and was effective 
June Ith. 


In line with our policy of making con- 
tinual improvements on our equipment 
these items offer a greater value than 
ever before. They are sturdily construct- 
ed, handsomely designed and prices are 
such as to meet competition. 


500 and 600 Lines 


Available in all popular styles 
together with a very complete 
line of inserts which can be in- 
stalled in any opening. 





1400 Line 


A complete line of 
Desks, Tables, and 


Accessories. 





3300 Line 


This line is carried 
in one, two and four 


drawer styles for 
5x3, 6x4, 8x5 and 
9x6 cards. 





STEEL-AGE Dealers have found these to 
be very profitable items. Write for a 
catalog giving complete information on 
our entire line of Steel Office Equipment. 


Corry-Jamestown Mig. Corp. 
CORRY, PENNA. 


Branches in all principal cities 
Export Dept.: 5713 Euclid Ave., Cleveland, Ohic. 
Cable Address “CORJAM”™ 








ORRY- | AMESTOWN —— — 


STEEL FURNITURE 
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STAINLESS STEEL 
DIPADAY PENS 





SOCKETOP 
INKWELL 


STAINLESS STEEL 
WEDGE 





- 





HARD RUBBER FEED 


<= 


Improved convenience, 
effecting economy in time and 
effort, distinguish these superb 


SENGBUSCH OFFICE ITEMS... 


Each one has proven in daily use a distinct improve 
ment on what was previously available. Each one 
has demonstrated its quality as better service writing 
Merchandise of such every day, universal 


equipment 
easily made highly profitable. 


pplication is 
Stationery merchants who are not now featuring these 


Sengbusch quality items are invited to show them to 


their trade. The experience of hundreds supports 
the prediction of enthused acceptance and worth 
while proft 








4 kh | KW 
We IRA Wo WAY ' I ¥ “ 1 SENGBUSCH 
Rt ink ee > papel DESK SET 
Dipeday Pen, $1. ae ee No. 171 
rAINLI Et DIPADAY PENS S50 
, NJ Se pe joz.. Fine. Extra 
Med ' Fine Oval and Med Ova 


SELF- CLOSING INKSTAND CO. 
515 Sengbusch Bldg., Milwaukee, Wis. 


M , \ t F . Cup -: K 
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Service Concern Enters Office Equipment Field 


Che Sunset Office Service of Ballard, northern section 
ot Seattle, has gone into office supplies. New offices and a 
supply house have been added on the mezzanine floor ot 
the Ballard | aul s building Sol G Angst ensed public 
accountant, is director of the business, which heretofore 
has devoted itself to stenographic and accounting service 


CML 





The picture at the top is a likeness of Ann South- 
ern of the movies, poised beside her Royal type- 
writer in a scene where she is about to transcribe 
some notes for the boss. Below we see Richard 
Cromwell, who appears to be puzzled by some- 
thing he has just written on his Royal machine. 
Film companies make their scenes as realistic as 
possible, going to great lengths to create the cor- 
rect atmosphere. 


> 


Muncie Dealer Loses Car and Typewriters by 
Theft 


An automobile containing three new Woodstock type 
writers, typewriter tools, supply cases, parts cases and briet 
cases, all belonging to E. 1. Moore, proprietor of The Type 
writer House, Woodstock distributor at Muncie, Ind., was 
stolen recently. In addition to the foregoing the thief got 


machines, No 


ma add 


away with two new Remington adding 
M-30,918 and M-37,597, and one used portable Cor 
ing machine No. E-600,521. 

The three new Woodstock typewriters are des¢ 
Serial No. N-300,072 and N-343,408, and 14-inch 
Serial 8J-338,791. 


Mr. Moore 


of his property. 


ribed as 
CaTriage 
to the 


will be grateful for information leading 


return 
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REPUTATION 


QUALITY 


BREADTH 
OF LINE 


SALES HELP 





A Four Square Platform 
for Art Metal Agencies 


‘ A A LL RR 





i In considering the line of metal furniture and files you would like 
to sell and have displayed in your window, remember these im- 


portant points about Art Metal: 


Reputation—Art Metal is the oldest manufacturer of metal furniture. 
It has been for years a consistent advertiser; it has reputation. A good 


name on a product means much to you. 


Quality—The 46 years during which Art Metal has made metal 
furniture has taught it a great deal—about design, about simplicity of 
construction, about the prevention of wear and tear through proper 
engineering. The Art Metal testing laboratory is one of the best. There 


are no higher manufacturing standards than Art Metal’s in the industry. 


Breadth of Line—A complete range of files for all purposes; 107 
different designs of desks; sturdy shelving; approved safes; transfer 
cases; card index cabinets; plan files; and the new Deskette. Check Art 


Metal Catalogs and you'll be convinced of the breadth of the line. 


Sales Help—The Agency Division has a corps of men in the field 
whose sole job is to help agencies do more business. The home office is 
always ready to give prompt, sound advice on any question. Art Metal 
catalogs are more than reference books; they provide real selling talk. 
The advertising department is constantly preparing promotional helps 
for agency use. Art Metal’s sales help is positive. 

If you are interested in a franchise for Art Metal, write us. There are a 
few cities still open. If you do join up you can be sure of having Reputa- 
tion, Quality, a Full Line, and Sales Help. That’s a four square platform 


to stand on. 


AGENCY DIVISION 


ART METAL CONSTRUCTION COMPANY 
JAMESTOWN, NEW YORK 


7 


Art (Y\etal 


a 





~~ Bi 








108 


OFFIC 


TEN KEYS to Easier, 






PORTABLE ELECTRIC UNDERWOOD SUNDSTRAND 


in logical, common-sense arrangement. 2—All keys 


l=Ten numeral kevs 


under the fingertips of one hand 


1-DIRECT subtraction with credit balance feature. 5—Increased speed 
«greater accuracy. 6—Tap your figures out exactly as you'd write them. 


On the Underwood Sundstrand there is only one 
key marked with the numeral “1”. This is the 
only key that can be depressed when “1” is to be 
entered on the machine. There’s no mental selec- 
tion of columns. No hopping about on the key- 
board. The machine does all this automatically! 

And it’s the same for every figure. One “2” key, 
one “3” key and so on. Just ten numeral keys, so 
arranged that each key is always directly under 
the correct finger. Confusion and errors are “out”. 
Speed and accuracy are “in” 


No wonder it takes most people only a day to 


3=—Column 


| Faster 


Adding 


selection is automatic. 


learn “touch” figuring on the Underwood Sund- 
strand, without instruction! 

No wonder the Underwood Sundstrand is pop- 
ular for retail counters, where easy operation is 
the keynote, as well as in banks, where speed is 
at a premium. 

No wonder that there never was an Underwood 


Sundstrand that couldn't pay for itself. 


Adding Machine Division 


UNDERWOOD ELLIOTT FISHER COMPANY 
Adding Machines + Typewriters « Accounting Machines 
Carbon Paper, Ribbons and Other Supplies 
342 MADISON AVENUE, NEW YORK, N. Y. 

Sales and Service Everywhere 








\PPLIANCES 


SEE 


BACK COVER 
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1934 


Office Machine Exports Show Increase 


Che United States Department of Commerce has issued 
a report indicating an improvement in the export of office 
machines from the United States. Total exports the first 
four months of 1934 were 60.5 per cent greater in value 
than exports for the same period of 1933. The totals for 
the first four months of 1934 were $7,360,414, compared 
to $4,585,608 for the same period in 1933. Detailed sta 
tistics follow 
United States Exports of Office Machines 
First Four Months of 34 Compared to Similar Period of 1933 
First 4 Mos. 1933First 4 Mos. 1934 
Number Value Number Value 
Billing and bookkeeping machines 
Listing -adding-bookkeeping ma 
chines 201 $ 202,864 247 $ 249,896 
I yvpewriter - bookkeeping - billing 
machines 403 IDD, 53 520,874 
Listing adding machine 4,196 322,60 889 $76,344 
Calculating machines . 1,068 164,492 2,213 390,266 
Card-punching, sorting ind tab 
ulating machines 432 372,793 {24 442,546 | 
Other, including used and rebuilt. 1,74 176, 1¢ 3 187,637 
Parts for accounting and calculat | 
ing machines 14,00¢ 298,612 | 
Duplicating machines, parts and | 
supplies 135,858 149,037 
Cash registers 2,164 391,953 3,276 79,190 
Parts 117,828 151,997 
[ypewriters 
Standard, new . 13,239 $55,934 28,600 1,810,433 
Portable, new : 16,592 27,320 31,847 1,011,931 
Used and rebulit 10,580 50,203 20,767 505,894 
['vpewriter parts .. 271,242 242,722 
Other office appliances 227,285 343,035 
| 
rOTAI $4,585,608 $7,360,414 | 
The outstanding gain in percentage was registered in 


i 

: ay 
exports of calculating machines, showing an increase of | 
| 

' 


135 per cent in value and 107 per cent in quantity. Sweep 
ing gains were registered in all three typewriter divisions; 
standard new machines increased by 116 per cent in num | 
ber and 111.5 per cent in value. Exports of used and re- | 
built machines were larger by ninety-six per cent in num- | 
and 102 per cent in value than the same period last | 
that the bulk of the 1933 typewriter 


exports occurred during the last half of the year, it is in- 


be I 
veal Recognizing 


teresting to note that the quantity of both standard and 
portable typewriters shipped in the first four months repre 
of the total 1933 exports 

> 


Coe’s Stationery Store in New Quarters | 
John B. Coe, Store, has | 


moved his business fre 


sented more than half 





proprietor of Coe’s Stationery 


m Willamette Ore., 


street, Eugene, 


to fine new headquarters at 66 East Broadway, Eugene 
Mr. Coe specializes in office supplies in addition to han- 
dling general stationery lines and books to meet the col- 


a stationery busi 


—CML 


lege demand. He has been conducting 

a quarter of a century 

unital 

Burroughs Adding Machine Changes Location 
in Calgary 


ness in Eugene for nearly 


Mr. Howard Swengle, local manager of Burroughs, Cal 
vary, Alberta, is “looking down” on the boys now. The 
company has moved their offices from Sixth avenue in the 
Lougheed building to the fourth floor of the same build- 
ing.—FH 

> 
Dealer Has Baseball Team 

The Paul Anderson Company is well represented in the 
held of sports in San Antonio through its playground basse 
ball team, which is a member of the Saturday Night 
League in that city, and which is giving a good account 


of itself by games won. The membership of the team is 
made up mostly from employes of the firm.—BCR 
> - 


Stamp Man Will Open Stationery Store 


G. E. Fairbanks, for 30 years connected with the station- 
ery department of the Bennett Printing and Stamp Com 
pany, has resigned to open a stationery and office supply 
business of his own on Alabama street, Atlanta —JHR 
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WHY NOT 40 HOURS FOR EXECUTIVES, TOO? 




















DUCTAPRIONS 


HE shortening of the 
working week to 


THE 


NEW 


MODEL 12 


forty hours need not 
hamper the executive 
whose creative type of 
work keeps him busy 





early and late. 





The new Model 12 will gladly work any num- 
ber of hours a week if necessary. But the real 
purpose of this dictating machine is to enable 
you to do all your work in 40 hours—to double 
your ability to get things done. 


Find out how this new leisure for executives 
can be fitted into your life. Mail the coupon 


below for the new ‘“‘Progress’’ portfolio. 


*The word DICTAPHONE is the registered Trade-Mark of Dictaphone 
Corporation, makers of Dictating Machines and accessories to which said 
Trade-Mark is Applied. 


DICTAPHONE SALES CORPORATION, OA7 


205 Graybar Building, New York, N. Y. 


Send me your ‘‘Progress”’ portfolio. 


COMPGMG sc a ccccccccccesccsescccccosesocccceesseesocestbaseee 


NBs 0 000 00000400 b0080009 ae eeeseenwee Cie els's ounces ceekies 
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A New Display for 


Neva-Clog Stapling Machines 


— NEVA-CLO 
STAPLING MACHIN 


AND 4” 





f bw new brilliant display C-2 in four colors 
holds a group of NEVA-CLOG machines 
with steps and cut-outs. Rigid in construe- 
tion it will add to the attraction of your 
window or counter. It is sent free on request. 
Specify Display C-2, please 


STAPLER 


AND TACKER 





CAN BE 
LSED AS 

1 TACKER 
WITH BASE 
FOLDED 
BACK 


NEW LIST PRICE 
Redesigned and improved with a removable front plate 
this stapler is serviceable and dependable. For general 
fastening use in oflices, stores, homes, etc., and for use as 
a tacker by swinging base back and applying staples 
direct to barrels or crates, tacking up signs, posters, window 


trim, ete., and is generally used by draftsmen in place of 
thumb tacks. Free window display S-1 





Neva-Clog Staples Duplex st iples N-( Staplers and 
Neva-Clog and N-C Junior Stapling Pliers are also ex 
clusive Neva-Clog productions Free window displays 
snd folders. Wreite for them 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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New Book on Typewriting 
New Standard Typewriting is the title of a book just 
issued under the authorship of Charles E. Smith, specialist 
in typewriting instruction, and by Nathaniel Altholz, di 
rector of commercial education, Board of Education, city 
of New York. The book is published by the Pitman Pub 
lishing Corporation, 2 West Forty-ffth street, New York 
City It is bound in cloth and contains two hundred forty 
eight pages 
Charles E. Smith, referred to above, has been coach and 
trainer, we are told, of every winner of the world’s pro 
fessional typewriting championships since 1906 
his new text book on touch typewriting embodies mod 
ern ideas, while retaining the best of the old Through tts 
use the keyboard is mastered by means of a careful grada 
tion of finger reaches in which the principle of repetition 
is consistently observed through cumulative exercises, each 
reinforcing the old finger reaches and weaving in the new 
ones. Short phrases and sentence units are introduced at 
almost the beginning of the course. Desirable technics are 
built up through the selection of appropriate drill material. 
For example, in the word-drills, the selection of words end 
ing in guide-key letters helps to induce the habit of auto 
matic return of the fingers to the guide keys hroughout 
the entire book accuracy is stressed Che first forty-five 
lessons provide abundant practice on the thousand com 
monest words in the language 
Model letters with hundreds of well-edited letters for 
practice, together with material dealing with all phases ot 
typewriting and office work such as centering, tabulating, 
invoicing, legal forms, speed practice, etc., make this one 
if the most attractive and complete typewriting texts we 
have seen either for class or self-instruction 
a - —<— ---—— 
Robert Booth Injured in Fall 
Robert Booth, office manager for the Johnson Typ 
writer Company, Princeton, Il, suffered a fall some weeks 
ago, from the window of his office to the concrete sidewalk 
below His left wrist was shattered and he received cuts 
on his forehead, his nose was bruised and he suffered a 
severe shock from the fall 
sob” Booth is the right hand man of the Johnson 


['ypewriter Company, and well known to office machine 
men in the northern Illinois territory He does the art 
work for his company in its Mimeograph department, and 
in addition does the designs and headings of “Servics 
Calls,” the official publication of the I-I association 

It will be a matter of some weeks before Mr. Booth ts 
again active in the business The temporary loss of his 
services is felt keenly by Arthur Johnson 

a 


Important Price Reductions on Babe Fasteners 
and Staples 

[The Babe speed fastener, made by the Parrot Speed 
Fastener Corporation, 363 Broadway, New York, has just 
been reduced to a list price of $2.50 This involves no 
lowering of quality. Furthermore, plenty of help is offered 
to dealers by way of displays, literature and national ad 
vertising. “Babe” staples have also been reduced to thirty 
five cents and are put up in a new flashy box which contains 
a thousand cadmium-treated, rust-proof staples that cannot 
1am 

_ 
Goff Joins Advertising Agency at Tacoma 

John B. Goff, for many vears department manager for 
‘Pioneer, Inc.,” Tacoma, has given up this position to head 
the Tacoma office of the Izzard Company, a Seattle adver 
tising agency having many national accounts 

Mr. Goff’s wide acquaintance in and about Tacoma will 


be of advantage in his new position—CML 
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NEW RING BOOK VALUES 


In addition to a wide choice of sizes 
and styles to meet every commercial 
and school need, the new National 
line of Ring Books and Ringfolios give 
users these — 


l 


TEN ADVANTAGES; 


1. FIBRE BACK -— protects book 


where ordinary book wears first. 





— 7 a ‘Lol! Series 4781 Z — Brown Leather (Zipper Pocket and Ring Rule) 
2. METAL ~ riveted “bridge-like Series 4681Z - Black Leather (Zipper Pocket and Ring Rule) 


to fibre back. Equipped with Talon Slide Fasteners 


3. STEEL HINGE - at points of 
greatest wear. 
Write for informati j — 
“ ot wr Sell Mes — sare Series 4781 — Brown Leather (Zipper Pocket and Ring-Rule) 
plan, Flow to se ore Ning Books. Series 4681 — Black Leather oy yor Pocket and Ring-Rule) 


Series 4881M — Black Imitation Leather 


R. 
Vane’ NATIONAL BLANK BOOK COMPANY 4 


Bound Books—Loose Leaf—Visible Records—Machine Bookkeeping Equipment WE DO OUR Fat 


NEW YORK HOLYOKE, CHICAGO 
100 Sixth Ave. MASS. 328 S. Jefferson St. 


4. OVAL RINGS - smooth joints 


— less sheet wear. 


5. STEEL REINFORCEMENT - 


rings will not wear through. 


6. RING METALS -— firmly an- 
chored to back plate. 





ri — Black Imitation Leather 
7. EXPOSED METALS - heavily Series 4881 MZ — Black Imitation Leathe 


nickeled — rust proof. 





8. THUMB LEVERS - easy to use, 


convenient, positive. 


9. “RING-RULE” -— celluloid ring 
guard — stamped for 10 inch rule. 


10. ZIPPER POCKET — convenient 


for carrying pen, pencils, memos. 
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features of FAULTLESS 
office chair CASTERS 


1. *Two complete rows of steel balls... 
an exclusive FAULTLESS feature . . . assure 


easy swivelling. 


2. Ease of movement, thus conserving en- 
ergy, appeals to any busy executive or office 


worker. 


3. The low over-all height of FAULTLESS 
Casters makes tipping or falling of chair prac- 
tically impossible. 


4. Dustproof construction plus factory-lu- 
bricated bearings insure quiet movement at 
all times .. . all ways. 

5. Best materials and superior artisanship 
combine to give FAULTLESS Casters long 


life at a low maintenance cost. 


BRANCH OFFICES: 
BUFFALO, N.Y. 


CHICA 


RAND RA 


HIGH P 
OS AN 


N 


mean PROFIT to you 


Please look at the illustration above. You will notice 
two rows of ball bearings, one above the other. 
These balls, made of heat-treated, hardened steel, 
operate in lubricated, hardened-steel raceways. 
This is an exclusive FAULTLESS* feature in casters 
of lowest over-all height, assuring easy swivelling 
for the lifetime of the caster. It is one of five sales 
features that move FAULTLESS Casters off your 
shelves, meaning profit to you. Your customers 
know FAULTLESS Casters from years of consistent 
advertising in national magazines. The attractive 
display carton in which the casters are packed will 
let them know that you have them. FAULTLESS 
Casters may be had with either Rockite or Ruberex 
wheels, plain or ball bearing. 


WRITE FOR CATALOG OR DESCRIPTIVE FOLDER 


NOELTING 


~~ FAULTLES$ 


CASTER $ 


7 el EXECUTIVE OFFICES «» EVANSVILLE, 
NADA MAKERS OF OFFICE CHAIR CASTERS AND CHAIR GLIDES 


INDIANA 
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Texarkana House Opens New Store 
The Ragland Office Equipment Company, successor to 
the J. S. Ragland Book Store, which was established at 
Texarkana, Tex. in 1876, has opened a new store at 216 


Main street, Texarkana, thus registering another advance 


in the history of the company The building has been 
completely remodeled inside and out, and the store is one 
of the best equipped establishments in the city which it 
serves 


The Ragland Office Equipment Company was organized 
in May, 1932, by Add. and W. L. Atkins immediately after 
the purchase of the J S. Ragland business 

For thirteen years Add. Atkins sold Underwood type 
writers in and about Texarkana and having secured the 
Underwood Elliott Fisher agency, consolidated it with the 
store, where an up-to-date mechanical department is at the 
service of customers for the repair of all types of office 


equipment machines 





Eileen Sutton, one of the many stenographers em- 
ployed by the Tennessee Valley Authority to per- 
form clerical work in connection with the building 
of the famous fifty million dollar dam and power 
project, has the misfortune to be blind, but she 
has developed such a perfect touch system that 
her work is without a flaw. She is a Nashville 
girl and took commercial courses at the state 
school for the blind in that city. She was a bril- 
liant student, expert as a typist. On a Braille 
dictation machine she made 96 words a minute. 
For transcribing Miss Sutton uses a Royal type- 
writer. 
oe - - 
Office Equipment Manufacturers Exhibit at 
Inform-A-Show 
The Inform-A-Show held in connection with the nine 
teenth convention of the National Association of Purchas 
ing Agents, was staged on the mezzanine floor of the Hotel 
Cleveland, Cleveland, Ohio, last month Among the ex 
hibitors were the Autopoint Company, Chicago; the Eagle 
Pencil Company, New York, N. Y.; the Roach-Reid Com- 
pany, Cleveland, distributors for the Ediphone Company; 
surroughs Adding Machine Company, Detroit, Mich.; 
Che Joseph Dixon Crucible Company, Jersey City, N. J.; 
The Standard Register Company, Dayton, Ohio; the Eber 
hard Faber Pencil Company, Brooklyn, N. Y.; The Toledo 
Scale Company, Toledo, Ohio, and the American Crayon 
Company, Sandusky, Ohio.—AED 
— 
Harter Broadside on Good Posture 
[The Harter Corporation, Sturgis, Mich., has distributed 
a broadside devoted to the extensive line of posture chairs 
made by this company Eleven models are shown, de 
f 


signed for comfortable seating for the various types « 
office personnel. An illustration of a Harter chair in use 
shows the various details of construction which cause users 
to assume a comfortable and correct anatomical posture 


while at work 











STATIONERS § should 


ALWAYS BE PREPARED to 
meet the demands of the con- 
sumer. Depleted stock is not 
good merchandising. Success- 
ful Dealers must maintain a 
representative supply of salable 
goods. 


QUALITY and VALUE 


The wide price range of the 
M&V line will assist you to 
meet the budget plans of your 
trade. Do not try to fool anyone 
by offering bargains. Furnish 
them typewriter ribbons and 
carbon papers that assure full 
value for every dollar. Our 
reputation for Quality and fair 
dealing is unchallenged and 
dates back to 1888. It is a rec- 
ognized fact that the integrity 
of the maker is always the best 
guarantee for the product. 


THE“M&V” Service Dept. 


~~ 


is prepared to assist and protect 
the distributors of ‘*M&V”’ 
typewriter ribbons and carbon 
papers. WRITE for catalog, 
prices and complete informa- 
tion. 


MITTAG & VOLGER 


INC. 


Principal Office and Factories: 
PARK RIDGE, N. J. 


Agencies Throughout the World 
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HARTER CHAIRS 
ALERT WORKERS 





You Too Can Sell 
Posture Chairs 
By the Trial Method 


Many dealers are using the Harter plan in 
selling Harter Posture Chairs—with de- 
cidedly profitable results. You, too, can 
use it successfully. 

This way of selling Harter Posture Chairs 
calls for the simplest kind of specialized 
sales effort. The dealer after gaining 
interest by our special helps, creates de- 
installing the Harter Chair for 





mand by 

trial use—usually Model O517T, illustrated 
above. 

This model—0517T—-for stenographic and 
secretarial use, is so easily demonstrated 





it wins its way. The back is adjustable 
both vertically and laterally to fit the in- 
dividual user. These adjustments are 
quickly and readily made. This popular 
chair, though, is but one of numerous num- 
bers in the Harter posture line. 

There is a Harter chair for every practical 
office, factory, school and institutional use. 
As a result Harter dealers have every market 
from which to secure orders. 

“Harter Seating,” our new book, presents 


the complete Harter line —write for it. 


THE HARTER CORPORATION 
Sturgis. Michigan 
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“G-F” Safe Keeps the Faith 


[he stockyards district of Chicago experienced a de 


structive fire May 19, which ruined practically every build 
ing in an area of a quarter mile square Banks, news 
paper plants, office buildings, exhibition halls and stores 
were burned out. Ina mill construction building occupied 
by the Chicago Drovers Journal, was a General Fireproot 
ing “A” label underwriters safe, which was used to house 
valuable papers, including the mailing list Che building 
was totally destroyed; the heavy linotypes, printing ma 
chinery, etc., crashed to the ground floor Che safe fell 


from the second floor It was uncovered three days after 


the fire, opened by the firemen, and its contents exposed 


Che papers were found to be in perfect condition 


Ward A. Neff, president of the 


\ letter from company, 


indicated the important service this safe rendered 
Chicag May 5, 1934 
Ihe General Fireproofing ¢ I 
Sou St Street 
Chicag Il 
Gentlemen 
Let tell u that é G.I \ label underwrit safe, housing 
{ ecords, located on the econd floor t ur building, was uncov 
ered n the wreckage last Monday morning 0) ening the sate 
we t contents c mplete y ntact, mot a ¢ cu ent r pape wa 
il ik 
We wa " know that t ate | ec I 
to the ground and went through the intense eat that ympletely de 
t ve u b ling yet aved pape 
Your ve! truly, 
CHICAGO DAILY DROVERS JOURNAI 
Signed) Ward A. Neff, President 
Che fire of May 19 was second only to that of 1871 in the 
damage wrought 


— 


Stimson Wins Contest 


March sales in the history of the Royal port 


Phe biggest 


topped the 


Royal held representatives contacting the 


able typewriter three months’ contest among 


Organiza 


Stimson of Portland, Ore., field man, won first 


1 $125. Second 
up, Barry Me 


musketeers ot the 


place in the contest, taking the first prize 
»f $100 was captured by the runnet 
while the “three 


Campbell, Ellis Bis! 


prizes of $75, $50 and $25 


( hic ano, 
John 


remaining three 


Donough of 
New York 
Thor, took the 


fice, yp and Harry 


named 

> 
Mr. Wallace Says that Prospects Are Bright 
Wallace 


Calit., as assistant 


Early this vear Ebenezet joined the Schwab 


acher-Frey Company, Los Angeles, sales 


had completed almost twenty-four years ot 


manager He 
Grimes-Stasstorth Stationery Company ot 
clerk on the floor 


position of general man 


service with the 


Los 


vancing 


\ngeles, starting im as a and ad 
through the 
resigned to take 

“Prospects,” says Mr. Wallace, “look 
We are confident that the potential of the commercial end 


We started to 


years to the 


ager when he his new position 


exceeding bright 


of our business is very great have just 


LTrOW 
i.) 


Ben Jonson Press a New Georgian Establishment 


The Ben Johnson Press, W. G. Johnson, president, has 
opened for business in Milledgeville, Ga., to do fine com 
mercial printing in office and factory forms, catalogues and 


pamphlets, binders, etc., and to handle office supplies gen 


erally 

Mr. Johnson has been in the printing business for a long 
time and is well known and highly thought of in the Mil 
ledgeville section of Georgia During the course of his 
business career there he has de veloped a strong tollowing 
which abundantly justifies him in entering the stationery 


business 











JULY 


_ you have two opportunities —_ 


“he 





7 With Pe 
Esterbrook Pens and “ed 
‘ 


Esterbrook Fountain Pens 
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Esterbrook Pens —the writing Pens of America for almost eighty 
years. For four-fifths of a century, the precision writing of America has been done with 
Esterbrook Pens, In 1858 there were points for school use and for social use—points for all the 
needs of business, for manifold selling, executive signature, secretarial use, bookkeeping. Today 
these points, machined to even higher perfection, are the finest writing tools in the world. 


Esterbrook Fountain Pens with Duracrome Re-New- Points developed 
from Esterbrook Steel Pens. Now the famous Esterbrook Steel Pens, reproduced in 
Duracrome, are in Esterbrook Fountain Pens. Now good writers—and writers who want to 
be good writers—can have a Fountain Pen with justthe point for them, The reason is Re-New- 
Point, the special Esterbrook feature. All Esterbrook Fountain Pens are equipped with Re- 
New-Points. When the user desires to change a Re-New-Point, he simply unscrews the old Re- 
New-Point and screws in the new one as easily as a pen point is replaced in an ordinary holder. 


Every one who writes is two prospects, Every one wants a fountain pen for purse 

or pocket. Every one likes the comfort and ease of writing with a point exactly suited to his 
penmanship. Now the office, home and school pens and the pocket 
pens have the same kind of point — Esterbrook Steel Pens and 
Esterbrook Fountain Pens write as one. Show them both and you'll 
sell them both. Make pride in penmanship multiply profit. 


steuls 


PENS 


ESTERBROOK STEEL PEN MFG. COMPANY 


86 Cooper Street Camden, N. J. 
or Brown Bros., Ltd., Toronto 
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PRONTO Stora 


e File 
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PATENT 
APPLIED FOR 









A BOX FOR 
EVERY 
PURPOSE 





FROM NIAGARA TO / 
THE GOLDEN GATE « 


PRONTO FILES OUTSELL ALL OTHERS 


The new improved Pronto File is Storage file users all over the 
now made “complaint proof’. country are rapidly changing to 


Every complaint against all col- Pronto Files. 


lapsible storage files has been in- REASONS 


vestigated and every fault has Reasonably priced. Better construction. 
Olive Green steel drawer front. 
been corrected. j 

A complete range of 26 popular sizes. 


Increase your storage a Ce interlocks like sectional bookcases. 


e THE COLLAPSIBLE CORRUGATED STORAGE FILE WITH STEEL FILE APPEARANCE e 


PRONTO FILE CORP., 636 BROADWAY, NEW YORK 
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Montana Stationer Has Attractive Stores 


The Office Supply Company, conducted by Claude Elder 


at Missoula, Mont., has moved to a new location, occupy 
ing an attractive store on an active city street. The en- 
graving shows both the Missoula store, and one at Helena 


first floor to commercial 
and allied 


books and art goods, 


studios 


The Missoula store devotes the 


stationery, items The sec 


Mimeo 


social stationery 


ond floor contains furniture, 


graph department and photo 
The Helena store oldest book store in 


Is the 


> 


and is under the direction of R. L. Flaherty 


Che ownership and officers of both stores are identical 


Stores of the Office Supply Company in Montana. At the left 
is the Missoula establishment and at the right is the store in 
Helena. 


Elder 


Claude) secretary 


Elder, president; S. A (father) vice 
Elder (Mrs The office 
supply company was organized by the late Senator Jos. M 
Dixon in 1916. This business was bought in 1920 by Mr 


Elder. Each of these stores is capitalized at $20,000 


~— 
John H. Millar Awarded Full Judgment in Suit 
May 24, a circuit court jury in 
John H. Millar a full 
against the Macey 


commissions on the sale of 


Claude presi 


dent; Gertrude 


On Thursday, Grand 


Mi h > 


$3,690.70 in 


Rapids, awarded verdict of 


his suit Company, Grand 


Rapids, for furniture to the 
Union Trust Company of Detroit. Mr. Millar was awarded 
a verdict a year ago, but the case was appealed to the su 


preme court, which ordered a new trial. 


> 
West Plains Has Office Supply Store 
Che Price 


opened on the 


Office Supply Company has _ been 


Mo. 


e concern will handle a complete 


Jone S 


public square in West Plains, Jerry 


Price is the manager Ch 


line of office equipment and machines and furnish repair 


service It is the first office supply store in the city and 


will a wide area of the Ozarks Playgrounds coun- 


try HDR 


cover 


~> 
Norfolk Office Machine Man Moves 
E. H. Ashbaugh, L. ¢ 
in Norfolk, Va., has moved from 126 West Bute street to 
143 West Charlotte The 
new quarters are taken in order to handle 


Smith & Corona representative 
street, a more central location. 
larger and were 
present increased business volume and allow for further 
expansion 
-_— 

Bob Morley Represents Beare’s Limited of Toronto 

Bob Morley, well known to the trade in Al 


berta, Canada, has severed his connection with the Willson 


representing 


stationery 


Stationery Company, Calgary, and is now 


Beare’s Limited of Toronto. He covers British Columbia 
of othce equipment 

iiiiacacmtnaas 

Seattle Ink Concern Burglarized 
The Federal Ink Company, Seattle, Wash., 
plundered the plant at 


CML 


with a complete line 


was visited 


by burglars recently They 1100 


\irport Way, and dynamited the office safe 


Montana, 











Feature No. ) 


of 


CEN-TR-KOTED 


**The Carbon Paper that combines 
every Modern Idea” 


Sizes $:x1E and 
62x12: the 
extra ? inch 
forming a natural 
“tab” for 
removing carbons 


quickly 





Here is a carbon paper that will “Repeat” and 
“Repeat” and “REPEAT.” Samples will be sent 
you upon request. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, Pres. 


Head Office and Factory: - 
1451 Harrison St., San Francisco, Calif. 


Chicago Office: New York Office: 
608 So. Dearborn St. 42 Exchange Place 
Boston Office: Los Angeles Office: 
66 Franklin St. 406 So. Main St. 
Denver Office: Atlanta Office: 
1030 15th St. 503 Volunteer Bldg. 





Send for BOOKLET 
WRITE FOR YOUR 
COPY OF “CARBON PAPER 


FACTS” Containing interesting data concerning the 
manufacture and use of carbon paper and typewriter rib- 
bon—this booklet will help to increase your sales. It’s 
free and yours for the asking. we 


wer 
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long standing—a convenient plier-type tool 


to set No. 1 
CHALLENGE’? EYELETS 


\ squeeze of the handles drives the eyelet 
thru the paper, another squeeze heads it over. 
That's all there is to it. No fuss, no bother. 
And to polish off this job, we have attached 
a little gadget to both remove or redeem a set 
eyelet—more material may be added and the 
original eyelet reset. 

It lists at $2.50, temporarily. 


Made by the makers of the 


**CHALLENGE”’ 
EYELET PRESS 





Edw. L. Sibley Mfg. Co. 


SINCE 886 
Bennington Vermont 








Here is the answer to a persistent demand of 
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What T. S. A. Stands For 


In the first place, T.S.A. is not a political movement 
Che initials stand for Transcription Supervisors Associa 
tion, and its headquarters are in New York City This 
association is recognized by the officers of nearly fifty busi 
ness Organizations in the metropolitan area of New York 
and reaches as far as the British Isles on the east and 
Wisconsin on the west 

r.S. A. is an organized group of executive business 
women who gather monthly to discuss by means of pre 
pared papers and round table talks methods for improving 
the service rendered by stenographers and voice machine 
operators. They take up also the every day problems which 
arise in offices 

The organization is only three years old but has grown 
steadily among office women who count in widely diver 
sified lines of business Anyone who may be interested 
in this movement Is invited to communicate with the presi 
dent, Miss Louise Cheney, The Home Insurance Com 
pany, 59 Maiden Lane, New York City 

The Transcription Supervisors Association has much 
to offer women in positions similar to their own. Monthly 
dinners and meetings stimulate a spirit of fellowship and 
prepared papers and lectures open many fields of debate 
and discussion. The association has grown in membership 
from thirteen to fifty-one, the companies represented 
covering over twenty-five different lines of business, whol 
sale and retail Miss Cheney will be glad to hear from 
anyone who has encountered difficulties in supervising 
vroups of girls 

— 
Remington-Rand Enjoys Good Business 

For the past two months the San Antonio division of 
Remington-Rand, Inc., Maintenance Department, has led 
the entire United States in increased volume of business 
This department, which is under the management of L. J 
Carson, head inspector, with Albert Johnson, inspector, 
has shown an increase in business of 100 per cent over 
last year for the months of April and May 

Report is also made that C. G. Staats, formerly with the 
Houston branch, has been transferred to San Antonio as 
a salesman in the Systems Division.—BCR 


> 
Vogel Meets with Serious Accident 


George C. Vogel, who has been associated with the Frank 
\. Weeks Manufacturing Company for the last thirty-five 
years, met with a serious accident on June 7. While step 
ping out of an automobile, he slipped and fell, breaking his 
left leg in two places. He will probably be confined to his 
home for a number of weeks 

Office Appliances joins other friends in expressing sym 
pathy to Mr. Vogel. 

~— 

“Doc” Hanson Exhibits at Direct Mail Show 

At the Direct Mail and Advertising Association Exhibit 
held June 6, 7 and 8 at the Statler Hotel, Cleveland, Ohio, 
Walter “Doc” Hanson and his staff exhibited the Varityper 
to the several thousand people who were in attendance 
“Doc” reports that the show was an unqualified success and 
that many prospects’ names were added to the company’s 
list 

~_- 

Kelsey Announces Establishment of Business 

W. E. Kelsey announces the opening of an establishment 
at 106 South Main street, West Hartford, Conn., the store 
handling a complete line of office and factory equipment, 
and administrative supplies for all kinds of business 

Mr. Kelsey has been associated with the sale of office 
equipment in the vicinity of West Hartford for the last fif 


teen years 
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FAULTLESS Loose LEAF SPECIALTIES 


a few items from a wide line 


PRACTIBILT FLEXIPOST BINDERS 


The binder with the disappearing, flexible link posts. Provides 
2 inches of working space; unlimited expansion by the addi- 
tion of sections. Saves space because of no protruding posts 
and gives positive compression | or 1,000 sheets. Mechanism 
carries a lifetime guarantee. 








EXCELLO POST BINDERS 


A practical, workable binder with the patented safety catch. 
The slide button operates easily but when closed cannot slip, 
should the binder be dropped due to rough handling. Avail- 
able in standard sizes bound in olive grey canvas and black 
Dura-leather corners. 


FLEX! TURNING POST POSTING BINDER 


A fast operating, convenient unit that speeds up machine 
bookkeeping. These light, compact, durable units are set up 
in 15 seconds; the turning posts release sheets so that they 
are removed and inserted with absolute freedom, without 
mutilating and without jogging. No protruding posts. Sheets 
may be offset and binder locked. A perfect binder for ma- 
chine posting. 





STALOK SECTIONAL POST BINDERS 


This binder contains a special locking mechanism which op- 
erates with a slide button. It rigidly holds cover in com- 
pressed position and no amount of handling will loosen it. No 
key is necessary and the operator can release pressure with 
natural easy motion. An excellent binder for rapid operation. 





FAULTLESS PRICE BOOKS 


Our 700 line, flexible Black Levant Grain Cowhide with pocket 
>" and |” rings, automatic ring openers. This line has helped 
win for us the reputation for quality merchandise at moderate 
prices. Available in standard and special sizes as ordered. 


The Faultless policy of *“‘No Direct 
Selling’ is your assurance of our full 
co-operation. The Faultless line is 
your assurance of satisfied customers. 


STATIONERS LOOSE LEAF 
COMPANY 


524 North Broadway Milwaukee, Wis. 
New York Branch—237 Lafayette St., N. Y. C. 
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after 


MEMBER 





WE DO OUR PART 


_. Best SELLER 


No. 3267-F 
66 x 36 

4 Drawer Double Pedestal 

2200 Series 


5 YEARS ...... 


Allof which simply proves that Myrtle 
Desks have got something on the 
ball—-and that this particular series 
(2200) is a great deal more than 
just another desk design. The 2200 
comes in all standard sizes, each 
representing a good solid desk value 
with plenty of the style and quality 
that helps move office furniture off 






your floor at a profit. 


MYRTLE DESK COMPANY 
HIGH POINT, N. C. 







FOR 3. 


YEARS 


DESKS 


4 
GOOD DS 


MYRTLE 
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Introduce Yourself 
John Fogg, genial proprietor of the Boulder Typewriter 
Exchange, 2047 Twelfth street, Boulder, Colo., introduced 
himself recently to the city’s 12,000 inhabitants when a life 
like sketch of him appeared alongside his “nameless” ad 
vertisement in the Boulder Daily Camera 
Che full page was devoted to “nameless” advertisements, 
each bearing a picture of the proprietor of the business, 
and the street address. The paper offered three small 
prizes for the first three correct lists of the businesses ad 
vertised, their proprietors and the misspelled words ap 
pearing once in each advertisement. Hundreds of replies 
were received. Hundreds of Boulder folks already knew 
Mr. Fogg. But there were many hundreds more who rex 
ognized the man as one they had contacted, but did not 
know his name They had to wait till the advertisements 
appeared the second time, when identification was com 
plete 
People still like to “meet the proprietor,” especially in 


a town of Boulder’s size They like the friendliness of 
personal dealings. Thus, it becomes good business for an 
office supply man to let himself be known. It is good 
business to have a picture run occasionally \ picture, a 


good sketch, seems to say—‘You’ve met me before. But 
perhaps you didn’t know who I was. Fogg’s the name 
I'm the proprietor of the Boulder Typewriter Exchange 
Come in and see me the next time you need office sup 
plies. Call me by name. I'll like it!’—MAB 
dlls 

Changes in Gestetner, Ltd., Calgary, Canada 

W. G. Bide, formerly district manager for Gestetner, 
Ltd., with headquarters at Edmonton has been appointed 
district manager at Calgary covering central and southern 
\lberta points. Mr. Bide supersedes W. Dixon-Lennett 
in this capacity 

G. Henderson who was in charge of the service depart- 
ment of Gestetner, Ltd. in Calgary has been appointed dis- 
trict manager at Edmonton In his position of service 
manager at Calgary he is succeeded by G. S. Shaw.—FH 

~~ 
Burroughs Improves Seattle Office 

Che Burroughs Adding Machine Company has added 
several improvements to its offices at 1105 Second Ave 
nue, Seattle, Wash. The management has achieved a bet 
ter arrangement for the display and demonstration of Bu 
roughs office machines. Partitions have been installed and 
many valuable and attractive features have been added 

CML 

Durett to Open New Typewriter House 
Mr. Durett, formerly a member of the typewriter firm of 


Durett and Morgan, in the Atlanta Chamber of Commerce 


building, has withdrawn from the company to open a type- 


writer shop of his own on Plaza Way. Mr. Morgan will 
continue to do business at the old location, he has an 
nounced. The firm was one of the best-known typewrite1 
establishments in the city —JHR 

_— 


Conklin Man Finds Better Business 

Lee Hewitt, who represents the Conklin Pen Company in 
the Northwest, recently returned to his home at Bellevue, 
Wash., after a successful trip through Eastern Washing 
ton, Wyoming, Idaho and Montana, where he found in 
creased business generally in evidence CML 

~~ 

J. E. Chestnut Made Ditto Assistant Sales Manager 

Following a term of ten years as manager of the Ditto 
office in Buffalo, J. E. Chestnut has been transferred to the 
home office of Ditto, Inc., at Chicago where he is now 


functioning as assistant sales manager 








JASPER CHAIR CO.'S —" 
NEW LEATHER LINE 


The Jasper Chair Company adds another attractive and graceful 
line in which expert upholstering predominates. Fine workman- 
ship, superior finish, correct balance, thorough comfort, pleasing 
outlines, these chairs are of a highly attractive and inviting ap- 
pearance, at a very special price. 

Besides the chairs illustrated, four other new numbers, side chairs 
for banks and business offices, have also been added, which will 
satisfy a growing demand for chairs of this type. 


The Right Chair at the Right Price 


JASPER CHAIR COMPANY 


Jasper, Indiana 


Sales Representative 
for metropolitan Chi- 
cago territory, William 
H. Brown, 6708 Glen- 
wood Ave., phone 
Rogers Park 3644 
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STENCIL 
DUPLICATORS 


OK 22 vears 


For a period of 22 years The Rotospeed 
Company has EXCLUSIVELY manufac- 
tured stencil duplicating machines and 
supplies—-one of the oldest records in the 
duplicating field. Dealers over this period 
have looked to ROTOSPEED for the type 
of products on which to build a permanent 
successful business. More than ever, 


Rotospeed dealerships today are valuable. 


New Model 
Machines 
New model Rotospeed machines in modern 


morocco finish form a complete line at 


wide price ranges. 


Rotospeed 
Supplies 
NO-WAX STENCILS ARE CELLULOSE, 


Rotospeed supplies are dependable and 
guarantee steady repeat business. 


New Plan of 
National 
Advertising 


Sales are growing by a new plan of national 
advertising. In each territory we are ap- 
pointing the best of dealers who can see 
profitable machine sales as well as profit 
from the easy supply sales that follow. 
Reliable dealers are invited to write. 


The 


OTOSPEED 


Company 


328 South Wilkinson St. 





Dayton, Ohio 
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DeWulff-Andersen Celebrates Sixtieth Birthday 

Mav 24 was the sixtieth birthday anniversary of A. De- 
Wulff-Andersen, who became associated with the Colum 
bia Ribbon & Carbon Manufacturing Company, Inc., in 
\pril, 1919 

Mr. DeWulff-Andersen is a man of thorough experience 
in the manufacture of carbons and ribbons and possesses 
much charm of personality with the ability to make and 
hold friends. He is a Dane and a close relative of Hans 
(Andersen, who wrote such delightful fairy tales for chil- 
dren 
During the war, Mr. DeWulff-Andersen was a neutral, 
but was nevertheless seriously injured when the vessel tn 
which he was traveling in the Mediterranean was tor 
pedoed. This experience left its effects, yet Mr. DeWulff 
Andersen has been an active member of the Columbia or- 
ganization since joining them For a time he lived in 
Berlin and, in the interests of the Columbia Company, 
ranged over most of the countries of Europe For some 
years, however, he has made his home in H. C. Orstedsve) 
28 C, Copenhagen, and devotes his activities to northern 
Europe, getting his supplies from the Columbia factory in 
London. 

Mr. DeWulff-Andersen has enjoyed the friendship of a 
wide circle in this country and abroad, and these friends 
will rejoice with him that his health remains good on the 
occasion of the completion of six decades of life. May h« 
live many years more and enjoy the fruits of his industry 


> 


B. L. Marble Issues Catalog No. 35 

During the last days of May and the first part of June, 
Che B. L. Marble Chair Company, Bedford, Ohio, began 
distributing its new catalogue No. 35, which carries the 
cover caption, “Business Chairs.” This new piece of trade 
literature is a 9x12 book containing fifty-six pages exclusive 
if covers. It is a splendidly printed type and illustration 
review of the complete B. L. Marble Chair Company line 

\mong the interesting features of the new catalogue is 
the grouping of illustrations of certain lines such as the 
posture chair family, the stool group and costumers on 
certain pages [Two pages are devoted to the illustration 
and description of the new Marble base and swivel mech 
anism which have patented shock absorber and rubber core 
safetv device features. On one of the last spreads of the 
new catalogue are pictured a line of chairs for tap rooms 
and several occasional chairs which have been made for 
public building installation. 

Copies of the new catalogue are available to dealers on 
request 

a 

Ten Underwoods Stolen from Biloxi High School 

It is reported by L. B. Divelbiss, 413 Main street, Co 
lumbus, Miss., that ten Underwood typewriters were stolen 
from the commercial department of the Biloxi High 
School, Biloxi, Miss., late in May [The machines are all 
No. 5's and bear the following serial numbers: 2518413, 
3549475, 3562666, 3562762, 3562767, 3562803, 3566570, 3726181 
3726200, 3807884 

Mr. Divelbiss and his customer would appreciate as 
sistance in locating the machines 

> 

Main Office Moved and Branch Office Opened 

Che Delaware Typewriter & Supply Company has moved 
from 925 Market street, Wilmington, Dela., to 301 Dela 
ware avenue. Concurrently a branch store was opened by 
this company at 602 Sproul street, Chester, Penna., where 


all kinds of typewriters, including a full line of portables, 


adding machines, duplicating machines, and supplies are 
carried \ service department is also maintained at the 


new store 
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THE CARBON 
WITH A 
PERSONALITY 


THAT “CLICKS” 


ARTER’S star-spangled Midnight Car- 
4 bon cannot be forgotten. Every sheet 
is a sparkling reminder that impresses 
itself on the user’s memory. Stenographers 
prefer this gay design that is as modern 
as they are. 
Carter’s Midnight Carbon comes in 4 
weights, 3 colors in hard and intense fin- 
ishes for regular and noiseless typewriters. 
Long wearing, makes clear-cut copies and 
does not smudge. 


Stock the Carbon that people remember 
and ask for. The Carter’s Ink Company, 
Boston, New York, Chicago. 


(@urteri 
MIDNIGHT 
CARBONS :-RIBBONS 
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31. Annual National 


BUSINESS SHOW 


October 


15-20 


Commerce Hall~Port Authority Building 


8th Ave. and 15th St. 


New York 


The largest attendance in years is 
assured for this year’s enlarged and 
improved National Business Show 
an increased attendance of business 
people more confident of the future, 
and more “Buying-Minded’’ than 
they have been for five years. 

An exhibit in this year’s Show en- 
ables a manufacturer of office 
equipment to come face to face with 
these buyers who are more eager 


than ever to glean new ideas and to 


NATIONAL BUSINESS SHOW 


examine the latest office machinery 
and equipment. Such an Exhibit 
is a sound investment. 

At no other location during a single 
week in the year will there be 
gathered so many leaders who are so 
exclusively business’ efficiency 
minded. They will attend the Show 
with a single purpose: to learn about 
equipment that will assist them 
in the better conduct of their 


business. 


America’s Efficiency Exposition 


50 Church Street 


FRANK E. TUPPER, Managing Director 


New York City 


Sg —E—— — 
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(Convention Registration—Continued from page 55) 
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Company, Jersey City, N Cleveland, Ohio 
Wentworth, Walter A., F. S. Webster W obber Ed W obbers Inc San 
Co., Syracuse, N. Y Francisco, Cal 
Wertheimer Leo, Jos Redegeld Co Wolcott, George H Irving Piet Mfg 
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Wilson, E. ¢ Wilson Stationery & Mfg. Co., Rochester, N. Y 
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Jersey City, N. J & Carbon Mfg. Co., Teaneck, N. J 


Ladies 


A Mrs. A. ¢ New York Johnson, Mrs. A. | Norwalk, Conn 
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Frank, Miss Helen, Cincinnati, Ohio Palmer, Mrs. F. H., Pittsfield, Mass 
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nea — Pohnke, Mrs. G. Milwaukee, Wis 
ae in, Mrs. ( P Washington en, Mrs. Morris, New York 
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Geyer. Mrs. Andrew New York Pounsford. Mrs. Stanley M., Cincin 
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Gosiger, Mrs. P. A., St. Louis, Mo > 
Roth. Mrs. C. W Dayton. Ohio 


Hanson, Mrs. J]. D., New Orleans Ruehle, Mrs. E Detroit, Mich 


a 
Hawkes. Mrs. L. A.. Camden. N. ] Schmidt. Mrs. L. M., Baltimore, Md 
Higgins, Mrs. Tracy, Brooklyn, N. Y Schorb, Mrs. R. H.. Columbia, S. C 
Hoelscher, Mrs. Joseph T Buffalo Schutz, Mrs. Carl, New York. N. Y 
N. Y Sheaffer, Mrs. R Fort Madison 


Hoelscher, Mrs. Louis H Buffalo Ta 
N. Y Short, Mrs. H. I Chicago, Ill 

Holley, Mrs. C. C., Des Moines, Ia 

Hooks, Mrs. H. ¢ Philadelphia, Pa Towne, Mrs. R. P., Holyoke, Mass 

Horder, Mrs. H. G., Chicago, Ill 

Hubbard, Miss Carol, Chicago, III Vieth, Mrs. E. ¢ Newark, N. J 

Hullett, Miss Ruth S., Baltimore, Md ‘ ; 

Hungerford, Mrs. Clarke I Bing Wagner, Mrs. R. J.. York, Pa 
hamton, N. Y Wentworth, Mrs. W. A Syracuse, 
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Whitman, Betsy, Massillon, Ohio 

Jerue, Mrs. S. F., McClain & Hed Whittemore, Mrs. H. (¢ New York 
man, St. Paul, Minn I Y 


—<—__—_—_ 
What Is the NRA? 


The heading is the title of a booklet just issued by the 
National Recovery Administration, Administrative Divi 
sion. Prepared in response to a demand for a short but 
comprehensive account of the enterprise, the booklet gives 
a bird’seye view of the movement 

The reasons for the establishment of the NRA are given, 
followed by discussions of its aims, its methods and the 
results already achieved. The partnership of industry, con- 
sumers and labor is outlined. 

One section deals with the methods of making codes of 
fair competition. 

Chapter 1 is an interpretation of the NRA; Chapter 2 
contains brief suggestions for community forums on the 
NRA; Chapter 3 is an outline for adult study groups. 
Then come appendices A, B and C, Appendix A presenting 
the text of the National Industrial Recovery Act; Appen 
dix B explains where and how to get copies of codes, and 
Appendix C is a list of the offices of state directors of the 


National Emergency Council 
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Shipman- Ward 
Complete Services. 


1. All Makes of Typewriter parts 


2. Typewriter Tools and Ac- 
cessories 


3. Super-Grade Platens (all 
makes) 


1. Retyping (Underwoods only) 
5. Enameling (anything) 

6. Nickel Plating (anything) 

7. Welding (anything) 


8. 100% Rebuilt Underwoods 
and Royals 


9. Crusader Grade Underwoods 
and Royals 


10. Blue Ribbon Rough Under- 
woods and Royals 


ll. Underwood Fanfolds 
12. 100°, Rebuilding 


Write for our Latest 
Parts Catalog and 


Typewriter Prices 


Shipman-Ward 


Manufacturing Co. 
4401 Ravenswood Ave. 
CHICAGO, ILLINOIS 














NATIONAL 
DISTRIBUTION 







CARBON PAPERS 


ond . 


| INKED RIBBONS hy 


MADE IN U-S’A- 












Inked ribbons and carbon paper for every purpose 


build successful distribution of carbon papers and 
typewriter ribbons with the assurance of satisfied, 
permanent customers, as well as dependable profit, 
will find the outstanding quality and extra points 
of value built into OLD DUTCH LINES will pay 
| big dividends in consumer confidence and attending 


good will 


( Exclusive dealers and stationers who desire to 


Old Dutch Line of carbon papers and inked 
ribbons are engineered to meet a broad spread of 
consumer requirement and price range. We have 

scientifically allocated each quality number of 
carbon in formula charts as to weight of tissue, 
strength of write and price range, which will enable 
your sales organization to readily prescribe the 
correct quality for a given requirement, thus 
rendering a superior service which builds good will, 
wins repeat business with attending profits 


If there isn’t an Old Dutch dealer in your city, 
write for details of dealer franchise 











OLD DUTCH CARBON & RIBBON CO. 


75: We ab ob - 5 © 2A * 74 - G ob > - 2 — 
DIVISION OF NEIDICH PROCESS COMPANY 
sT.LOVIsS,. MO. 
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(New Machines and Devices——Continued from page 71) 


time the firm showed their Continental model Number 
500,000 
In the Silenta typewriter the carriage movement, th 


ribbon feed and also the type-bar strokes are ingeniously 
de signed to ave id nows¢ TI ¢ new type lat onstruction 


is similar to that of a bolt in a lock, but with a swinging 


power. By pressing a key the type swings through a guid: 
comb just wide enough to impress a letter. Each typebar 
has a regulating spring and a kind of a unterweight 
which helps to bring the typebar back into the original 


position. Of course, writing is always in sigl Cypebars 


] 


are placed horizontal position with relation to the pla 


ten in readiness to deliver a push If the kev ts kept 


pressed down the type will not touch the paper. Smearing 


is thus avoided. The typebars are placed in a fixed 
position The carriage shift provides for capitals and 
special characters. The carriage may be regulated to give 


light or heavy impressions, the latter for manifolding work 
The new Silenta typewriter has right and left shift keys, 


single and double shift, automatic ribbon reverse, twe 


color ribbon, and several other features \ cover lined 
with felt and rubber rests over the typebars The types 
are acc¢ ssible and easily cle ane d The Carriaue has a regu 


lating brake, and compressed springs are mounted so as to 


prevent carriage return noises. Platen and carriage may be 
easily demounted and set up again —ERB 
te 


Seymour Shears apaane er 


Each pair of Henry T. Seymour shears manufactured | 
the Schaaf & Good Company, Fremont, Ohio, is m a 
na piece of cardboard imprinted with the Seymour trad 
mark and completely wrapped in cellophan« Chis method 





\ Pair of Henry T. Seymour Shears Mounted on a 
Display Card 


lends itself very well to various 
play. Other dealer helps include attractively printed cards 
for counter and window display and suggestions for meth 
ods of presentation. 
> 
Australian View on Propelling Pencils 
The Booksellers, Stationers and Fancy Goods Journal 


of Australia and New Zealand, published an article by a 


dealer showing why low priced propelling pencils are not 
a. His experience shows that it is not probable that 
a mechanical pencil worthy the name can be sold for less 
than two shillings six pence The Australian market 1s 


crowded with cheap pencils of Japanese and German man 
uftacture 
- 
Reliable’s Invitation to Century of Progress 
The Reliable Typewriter & Adding Machine Corporation, 
303 West Monroe street, Chicago, IIL, has sent to 


sixteen pages 


its mail 
ing list an illustrated rotogravure tabloid of 
his publication shows scenes at “A Century of Progress” 
and includes many pictures of Chicago's parks and busi 
ness districts, and prominent buildings. Reliable extends 
a sincere invitation to office machine dealers to visit “A 


Century of Progress” this year, and places the 


facilities of 
its office at the disposal of the trade 

Che 1934 “Century of Progress” includes most of the at 
tractions of the 1933 fair, and numerous additions, which, 


in effect, make the 1934 show bige r and better than be ror 
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AUTOMATIC RECORD 
CONTROL 

The offset method of 

signaling warns of un- 

usual conditions and is 


additional 
possible with 


feature 
Globe- 


Wernicke visible records. 


an 


Vital information is auto- 
matically exposed. 


SPEEDY INSERTION 
OF CARDS 
This is the fastest method 
of inserting or removing 
cards, and is made pos- 
sible by our patented 
card holder. 


MAKERS OF OVER 4000 


PREPARE FOR THIS OPPORTUNITY 
TO MAKE MONEY $ $3535 5 5 $ 










HE opportunities to sell visible record 
equipment are multiplying rapidly in 
each community. More and more business 
men are realizing the importance of having 
business facts at their finger tips. 


Globe-Wernicke visible record equipment 
has many outstanding and distinctive fea- 
tures that provide users with a most efficient 
and economical method of obtaining vital 
business information. It is needed in hun- 
dreds of businesses, and can be adapted 





ness of old customers are instantly available. 








With Globe-Wernicke visible sales record 


control, the facts necessary to develop new 
sales and keep a watchful eye on the busi- 
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to meet the most exacting requirements of each individual record 


problem. 


Our new plan makes it possible for our dealers to operate a profitable 


visible record department. 


Cincinnati, Ohio 


If you are interested in this unusual op- 
portunity to make money, send for the facts today. 


Globe-Wernicke 


ITEMS NEEDED IN OFFICES 


Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 
and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 


Stationers’ Products; Storage and 





‘isible Record Equipment and Steel Shelving. 
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APPROVED! 


More than a quarter of a century of experience, 
research and development created the world wide 


approval of 


ALLEN-WALES 


ADDING MACHINE S 





* 
HEAVY DUTY 
AND DESK 
MODELS — 


FOR GREATER 
DEPENDABILITY —- 


Only by the record which the years have shown can you be DIRECT 
certain of machine satisfaction and service. SUBTRACTION 
How can you tell what you are getting? 

Outside appearance won't tell you. It is the inside construction, 

the materials used, the scientific care exercised in creating a 

machine which determines how much service the user will re- 

ceive. 


MAKE YOUR DECISION ON FACTS 


Reliable dealers everywhere should know the value of an Allen- 
Wales Dealer Franchise. It means profitable, easier sales and 
the continued expansion of the line guarantees your 


SECURITY FOR THE FUTURE 


Sold by better dealers throughout the world. Write today for 
particulars regarding your territory, as available agencies are 
being rapidly assigned. 









ADDING and BOOKKEEPING MACHINES 


ALLEN-WALES ADDING MACHINE CORPORATION 
W. J. PICKERING, President 


Home Office, ITHACA, NEW YORK, U. S. A. 
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Columnist Moves His Shop 
J. E. House, columnist of the Public Ledger, Phila 
delphia, had to move when his sheet was consolidated witl 
the Philadelphia Inquirer. He had occupied his old quar 
ters many vears, and found it difficult to accustom him 


“But the process of re-orientation is, to me, always a 
disturbing one I find myself stiff and muscle bound I 
can't cut loose, and there is no hop on my tast one Here 


[ am perturbed by a new typewriter, one trom a manu 


facturer whom I had not previously patronized. And, since 
he type face is larger, I am unable accurately to measure 
space with it. Men are likely to boast of small achieve 
ments, trifling accomplishments One of the things of 
which I have been wont to purr softly was my faculty ot 
writing within two or three lines of a given space 


“The new cubicle is somewhat longer and a trifle nat 
rower than the old But for the working quarters of a 
newspaper man there is only one essential. They must be 
wide enough to accommodate a typewriter. Given so much 
space, the newspaperman, after he becomes accustomed to 
them, will be able to get along very well 
‘I have seen only one newspaper office which failed to 
look it. It must have been early in 1919 that there was 
same talk that I might join the staff of the Detroit News 
So I went to Detroit to talk the matter over with Mr 
George Miller, editor of the News. We had an agreeable in 
terview which speedily became a visit. And we had no dif 
ficulty in coming to an agreement. The interview had taken 
place in Mr. Miller’s office. When we had felicitated each 
other upon the mutual perspicacity which had brought us 
together, we took a stroll through the plant 

‘The magnificence of it all overwhelmed m« 1 was to 


see police reporters W rking at mahogany desks, and | 


was to meet editorial writers and run-of-mine writers at 


ease between paneled walls in rooms with soft thick rugs 
upon the floors. I saw the same grandeur in fittings /jand 
appointments that I should have observed in the board 


room of a trust company. In the end I said to Mr. Miller 
‘We'll have to cut it off; I can’t come.’ ‘Why not?’ he 


asked. ‘I couldn’t stand all this opulence,’ I told him 
\fter all, | am just a newspaper man.’ And I didn’t go.” 

Newspaper men are queer that way Mr. House refused 
to play in such palatial quarters because he prefers the 


spartan type, where there is nothing to awe the alert mind 
<- 
Trials of News Writers 
Che Irish Printer mentioned the difficulties of reporters 


in covering political events in the days preceding the por 


table typewriter. If an assignment took the reporter out 
of town, he had to write his “story” on the train return 
ing to his office. One reporter used a book or thick mag 
azine on his knees, poising so as to reduce the effects ot 
train vibration on his work. In those days the passenger 
cars were illuminated with oil lamps—sometimes the 
coaches were equipped with gas for lighting To suppl 


ment the illumination the reporters sometimes stuck can 
dles in the windows of the cars. With three or four at 
work, each with a lighted candle in the window, the com- 


] ] 


partments suggested during stops at stations, something 
f the nature of a religious ceremony 
_>— 


Who Has Right of Way? 

Forbes Magazine—Jones was hurrying around to the 
typewriter repairer’s, straining under the weight of his 
typewriter when Brown, also in a hurry, dashed into him 

“Why on earth don’t you look where you are going?” 
asked Jones, as he collected the numerous parts of his 
typewriter 

“Man alive!” said Brown, “why don’t you carry a foun 


tain pen, like I de 
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Postindex long ago 
learned how to make systems 
selling profitable to dealers 





cee en ravennrenr yor 


4 SIDES 
TO WRITE ON 


LAYS FLAT 
ON THE DESK 


* A Postindex dealer in Nebraska reports the 
details of a typical sale: 

Solicited a life insurance company, found officials 
interested in policy holder records. On the third of 
the month, he asked the Postindex home office for a 
layout to fill the need; on the ninth, layout sent to 
him; on the twenty-fourth, he got the order, for $775. 

Postindex has had a definite agency policy for over 
ten years. It knows the kind of central office help the 
agency must have, and is prepared to render it. 

The dealer does not need to have all the answers 
to all the problems that arise in putting in a system 
record. He can get the answers, usually in the form 
of a specific layout, from the factory. 

Postindex is popular with business concerns be- 
cause of its compactness (4 sides to write on), the 
ease of transferring cards, the convenience and speed 
of posting. 

Sell with Postindex. There is a chance for local 
representation in many localities. Let us give you the 
story in detail. 

AGENCY DIVISION, THE POSTINDEX COMPANY, 
JAMESTOWN, NEW YORK 


Sostindex 
‘sible Piles 











You can always tell 
a Thoroughbred 





It's easy to recognize a Thoroughbred be- 
cause he stands out from the others—ex- 
cels in beauty, strength and endurance. 


In filing supplies, Case Brothers Press- 
board is a Thoroughbred that is every- 
where recognized for its beauty, strength 
and endurance. That's’ why so many 
buyers now specify Case Brothers Press- 
board when they order filing supplies. 
They want to be sure of getting the extra 
value that is built into Case Board. 


You too, will immediately recognize the 
thoroughbred quality of Case Brothers 
Pressboard as you examine it and com- 
pare it with other boards that are offered. 
And you too, will find that it pays to 


Specify Case Brotruers Pressboard 


CASE BROTHERS, INC. 


Highland Park, Connecticut 
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Typewriter Industry Personnel Changes in the 
Southeast 

Considerable shifting has occurred recently among type 
writer men in the southeastern states 

Jack Spillane, for twenty years southeastern representa 
tive of the Underwood Typewriter Company is now dis 
trict manager for the Woodstock Typewriter Company 
with headquarters in Atlanta. He is covering the states of 
Georgia and Florida. 

Henry Foddrill, formerly located in the Peters building, 
Atlanta, has moved into new and larger quarters at 11 
Forsyth street, N. W., where he is now handling new and 
rebuilt Woodstock machines 

A. B. Stewart, formerly salesman for the Macon office 
of the Woodstock company, has moved to Atlanta and be 
come connected with the Woodstock office there 

Sam Parker, formerly with the portable division of the 
Royal Typewriter Company in New York City has re- 
turned to the South and is now connected with the L. C 
Smith branch office in Atlanta 

Jasper Lettuille, formerly manager of the Birmingham 
office of the Underwood Typewriter Company, has moved 
to Philadelphia, where he is special representative for the 
Woodstock Typewriter Company 

Mr. Harper, formerly with the McGregor Office Supply 
Company in Athens, Ga., is now with the Atlanta branch 
office of the Royal Typewriter Company.—JHR 

= 

Montgomery Resigns Post with Berger Mfg. Co. 

Joseph B. Montgomery, who for more than fifteen years 
has been associated with the Berger Manufacturing Com 
pany, Canton, O., in important situations, last month re 
signed the positions of vice-president and general manager 
of that company 

Mr. Montgomery entered the employ of the Berger or 
ganization in February, 1919, as a department manager, 
from which position he advanced to others, until in 1930 
he was elected a director and vice-president and general 
manager. Recently he was made a member of the Na 
tional Emergency Committee, representing the Steel Shelv- 
ing Industry Chis committee was approved by the NRA 
to administer the code of fair competition of the Business 
Furniture, Storage Equipment and Filing Supply Industry. 
He is also a member of the Code Committee representing 
the Steel Locker Industry and the Steel Shelving Industry 

Prior to his removal to Canton Mr. Montgomery served 
eighteen months in the United States Army, receiving his 
discharge in February, 1919, at which time he held the rank 
of captain of engineers. For several years before the war 
he was connected with the Carnegie Steel Company as 
sales representative, with headquarters at Richmond, Va 

= 
Breard Business at Monroe Shortens Name 

The Monroe Store & Office Equipment Company, Mon 
roe, La., has changed its name to Monroe Office Equip 
ment, Inc. One reason for the change, as explained by the 
company, 1s that many of its customers suggested a shorter 
name The company’s policies and personnel are un 
changed 

The company has enjoyed the best business since Janu 
ary 1, 1934, than it has done since the fall of 1929 Che of 
ficers are Dan Armand Breard, president; Henry C. Mayo, 
vice president; Armand V. Breard, secretary-treasurer 

~~ 
Fred MacDonald Joins U E F Boston Office 

Fred MacDonald has become affiliated with the service 
department of the Underwood Elliott Fisher Company, 
Statler building, Boston, Mass. Mr. MacDonald’s friends 
throughout the country will be pleased to hear of his new 


connection 
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Ten Divisions 
S = , ce an COMPRISE 
are ACME 

, VISIBLE 


RECORD 
PRODUCTS 




















ACME VISIBLE CARD CABINET 
ONE of the TEN Divisions 


@ More and more executives are selecting Acme Visible 
Equipment, with its Ten Divisions, to simplify their 
records of sales, credits, purchases, production and other 
important activities. They find that Acme not only 
reduces clerical overhead but also multiplies the value 
of their records. 


Acme Visible Equipment is designed to make records 
more usable by keeping important facts constantly in 
sight. Acme points out purchasing economies, controls 
inventories, simplifies accounting, and, through its 
simple signaling methods, reveals opportunities to stop 
losses and gain profits. 


The Ten Divisions of Acme are all dramatically illus- 
trated in a new 48-page catalog just published. It isa 
practical selling manual for dealers’ use. 


Every dealer in office equipment is invited to send for 
this new catalog and inquire about his locality. 


Another dealer said: 


‘‘Some of my customers have 


more money invested in their A ec M EF CA R D S ¥ S T E M C O , 


Acme Visible Equipment 


than in all other office equip- 8 S. MICHIGAN AVE. «» CHICAGO, U.S.A. 


ment combined.”’ 


Cp “~e. . D ae 
(Hi AD ip largesl exclusive manufacturer of Veai ble Reneed Oquipment 
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ACCO Business Is Good RIGHT NOW 
Because 
Business Is Good with ACCO Dealers 


RDERS are noticeably increasing on the four popular ACCO 
items shown herewith. Each has a very definite place in the stock 
of every stationer and carries with it the advantages of general 


demand, popular price and ACCO quality and individuality. 


Each offers, in addition, the opportunity for sales tie-up with other 
items of the closely related ACCO Line—most ACCO PRODUCTS 


immediately suggest the sale and use of others. 


Study the characteristics of 
these items closely. If you 
haven't an Acco Catalog and 
Price List, send for it now. 






ACCOFLEX 





FLEXIBLE 

ACCO “STENOPAL” _ rawrne: BINDERS 

; ACCO PRODUCTS, Ine. fitted \with 

Steno notebook holder stands up or les standard Acco 

flat on desk. Furnishes a firm wriling 2 ith St. and 39th Ave. Fastener for 
. 4 > 

support al all limes. Convenient page oo 1° 

hte eather 


mark prevenls skipping of letters and Long Island City. N. , - like feel and 


the delay of “paging back appearance makes il particularly suil 
able for catalogs, sales portfolios, price 
lists, reports and similar uses 


Canada: 
Acco Canadian Co., Ltd., 
454 King St., W., Toronto 
Europe: 


Acco Co., Ltd., 18 Whitefriars St.. 





London, E. C. 4 ACCO PUNCHES 
are made for every loose leaf qauge and 
hole. A mere pressure of the fingers 


operates the durable, sharp, steel cullers 
4 broad table base supports the paper 
Steel jaws with turned-in edges hare e {cco Punches never break, rust nor re 
gripping power al marunum erpansion quire servicing of any sort and are 
Three sizes fit all requirements. Each fully guaranteed in every respect. No 

10 Punch illustrated made with fired 
centers, standard ?*, in. gauge. 


Cc ¢c O 


ACCO RUSTPROOF CLAMPS @ 


has a hook in the handle for hanging 
























































PRODUCTS 
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Dr. Murchison Heads Commerce Bureau 

Dr. Claudius T. Murchison was inducted into office as 
director of the United States Bureau of Foreign and Do 
mestic Commerce, Department of Commerce, Washington, 
D. C., June 6 

Dr. Murchison was born at Hickory, N. C., April 17, 1889. 
He is a member of the American Economic Association, 
the American Statistical Association, and the American As- 
sociation of University Professors Dr. Murchison re- 
ceived the A. B. degree from Wake Forest college in 1911, 
and the Ph. D. from Columbia University in 1919. During 
1915-16 he lectured on economics at Columbia. He was 
associate professor of economics at Miami university, 1920 
21; at Hunter College, 1918-20, and New York University, 
1920-21. In 1921-22 he was associate professor of econom- 
ics in the University of North Carolina, and professor of 
applied mathematics since 1922. During 1924-25 Dr. Murch- 
ison was acting dean and head of the department of eco 
nomics at the latter institution. 

Se 


Elwyn L. Smith Returns from European Trip 

That business in Europe shows a general improvement in 
practically every country and a general interest in the 
working of the NRA and in conditions of business in the 
United States is the word brought back from Europe re- 
cently by Elwyn L. Smith, assistant to the president of 
L. C. Smith and Corona Typewriters Inc., who accompa- 
nied by Mrs. Smith, sailed from New York on March 9, 
reaching Montreal on the return trip three months later 
They were met at Montreal by Mr. Smith’s parents, Mr. 
and Mrs. W. L. Smith. W. L. Smith is chairman of the 
board of the Smith-Corona company. 

The Smiths made their first stop at Lisbon, Portugal, 
where Mr. Smith visited the Smith-Corona dealer. Stops 
were made in other countries including Italy, Switzerland, 
\ustria, Czechoslovakia, Germany, Sweden, Norway, Den- 
mark, England, France, Belgium, Holland and Russia 

Who Can Beat This Record? 

The Garcia Stationery Company, Ltd., 414-18 Camp 
street, New Orleans, La., celebrated the sixteenth anniver- 
sary of this business June 1, with Jos. F. Garcia, son of 
the founder, active as the head of the business. One of the 
interesting features of the anniversary was that the cus- 
tomer who was listed as “Account No. 1” in 1874 is still 
an active and valued customer. 

Killian Huger, vice president of the Garcia Stationery 
Company, states that attention was directed to the cele- 
bration of the company’s sixtieth birthday through adver- 
tising in the newspapers, by blotters and by street car 
cards 

a 
Clegg Recovers from Illness 

L. B. Clegg, president of The Clegg Company of San 
Antonio, Texas, has recovered from a serious illness 
brought on by an attack of acute indigestion. Mr. Clegg 
was ill for several days, but is now able to return to his 
duties with the firm which he founded, and which bears 


his name. He is well known among stationers and busi- 
ness equipment dealers throughout the country.—BCR 
ne 


Columbia Ribbon Branch at Chicago 
The Columbia Ribbon & Carbon Manufacturing Com- 
pany, Glen Cove, N. Y., has established a branch office at 
327 South La Salle street, Chicago, Ill. Rollo Lester Banks 
is in charge 
Frank M. Weeks, of the Columbia organization, makes 


his headquarters at this office. 
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PEERCO 





Commercial Grade 


CABINET 


A complete line of 28-inch deep 
equipment with most of the fea- 
tures found only on the Standard 
Grades. 


Here is an opportunity to offer 
your customers a file with 27-inch 
filing capacity per drawer, side 
locking compressors, channeled 
Drawers and solid bronze hard- 
ware. The beautiful finish and 
general refined appearance of these 
files go far in the lessening of sales 
resistance. 


Dealers are requested to write 
for catalogue and price list. 


PEERLESS STEEL 
EQUIPMENT CoO. 


Hasbrook & Unruh Sts., PHILADELPHIA, PA. 
Western Branch and Warehouse: 
1431 Santa Fe Ave., Los Angeles, Calif. 
T. M. Hughes, Mgr. 














UFiL 


9000 LINE 


STOOLS 


AND 


CHAIRS 


for particularly 





severe use in indus- 
trial and education- 
al use... coming 
into greater recog- 


nition and demand 





Seating equipment for factories and schools is in 
frequent demand, in which points of comfort, con 
venience and substantial construction are of marked 
importance. There are enough orders of this kind 
during the course of a few months to make them 
especially worth while to office equipment dealers. 


While you have doubtless heard of various lines 
of this equipment, bear in mind that here more 
important than ever, quality is vital. UHL 9000 
is made of special analysis cold rolled steel propor- 
tioned and welded to last a lifetime. Seats and 
backs of chair afford latest approved posture fea- 


tures. ‘‘Pussyfoot’’ rubber tips can be applied, 
eliminating noise of movement and giving unusual 
weal 


Che exceptional convenience and economy of the 
UHL 9000 line are particularly in demand and 
dealers have frequent opportunities for sales, espe- 
cially if a few numbers are kept in stock and on 
display. Full details and catalog will be sent on 
request 







The 
TOLEDO METAL 
FURNITURE CO. 


1554 HASTINGS STREET 
TOLEDO, OHIO, U. S. A. 





WE DO OUR PaRT 
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PASSED AWA Y 


Joe E. Harvey 


Joe E. Harvey, whose friendly personality left a pleasant 





imprint upon all with whom he came in contact, passed 
away late in the afternoon of May 17, 1934. Mr. Harvey 
was president of the West Coast Stationery & Printing 


Company, Los Angeles, Calif Che direct cause of his 
death was a heart attack 
For some time prior to his passing, Mr. Harvey re 


sponded to an urge to work with the merchandise and 
engaged his time in helping to arrange the stock in the 
basement of the store, where new shelving had been in 
stalled. Although the work fatigued him somewhat, there 
was no evidence to indicate any serious consequences. 
May 14 and 15 he remained at home nursing a slight at 





The Late Joe E. Harvey 


tack of grippe, returning to the store for a full day’s work 
on May 16. On the morning of the following day he ar 
rived at the store at his customary time Shortly after 
lunch he felt ill, and was taken home by his son Emmett 
Within four hours, he was dead 

Mr. Harvey, who would have been sixty years old next 
October, had been associated with the commercial sta 
tionery business in Los Angeles for twenty-seven years 
Previous to his settling in California, he was connected 
with the industry in Temple and Dallas, Texas. In 1918 
he organized the West Coast Stationery & Printing Com 
pany, which, under his guidance, became one of the impor 
tant retail outlets of office equipment and supplies on the 
Pacific Coast 

[The sound policies of business conduct enunciated by 
Mr. Harvey, and so well expressed in the functioning of 
the business enterprise over which he presided for so many 
years, earned him a deservedly high reputation. Trade 
visitors to Los Angeles rarely failed to make an oppor 
tunity to call at 1144 South Broadway, to pay their respects 


to Mr. Harvey and visit with him, to their profit. His 
passing takes from the industry a splendid business man 
who will be greatly missed by friends and associates every 
where 

Mr. Harvey is survived by his widow, Mrs. Minnie E 


Harvey, and his son Emmett A. Harvey, who has been on 
the staff of the West Coast Stationery & Printing Com 
pany tor the past year 


be hoe bee 
. 


E. H. Clarke, Sr. 
E. H. Clarke, Sr., of the stationery, printing and ofhice 
supply house, E. H. Clarke and Brother, 19 South Second 


street, Memphis, Tenn., died June 11 after an illness of 


about ten days from an intestinal trouble He was seventy 
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A SALE-MAKER! 


Send for this free 
3-color display for 
your counter or win- 
dow. 























ANOTHER OXFORD FEATURE! 49) Oxford Index Cards 
(all sizes, weights, grades*, and rulings) are now wrapped 
in moisture proof Cellophane. Here’s package appeal, color 
appeal, sales appeal, for the prosaic index card. Write for 
details, or see pp. 29 and 30 of the new Oxford price list No. 34. 
OXFORD FILING SUPPLY COMPANY 
340-A Morgan Avenue BROOKLYN, N. Y. 


* Lenox Grade is also available in plain paper bands. 


Ss 















OFFICE APPLIANCES 


Your Stencil Business is Challenged! 


— UNLESS YOU CAN MEET IT FAIRLY AND SQUARELY 
WITH A NON-CELLULOSE, NON-GELATIN STENCIL 
OF SUPER-QUALITY SUCH AS YOU FIND IN 


ORLAN 


After two years of intensive work, the makers of Orlan 
Stencils have succeeded in producing for you, and for 
thousands of dealers in the country, a better stencil 
without the use of cellulose or gelatin—the two elements 
which have disturbed the stencil trade for some time. 





— SS. 


Therefore, if your present stencil busi- 
ness is challenged, here is your 
opportunity to hold it securely as 
well as to create new stencil volumes. 


vrTv Vv 


Try the samples mailed recently so that you may know 
Orlan’s super-quality which is certain to encourage an 
early start. If you have not received your samples and 
details—wire, phone or write us immediately. Orders, 
too, will be shipped promptly into open territory. 


~~ - 


PITTSBURGH DRY STENCIL CO. 
1700 Pike Street Pittsburgh, Pa., U. S. A. 
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two years of age and came to Memphis from Vicksburg, 
Miss., where, with his father Hugh Clarke, he had been 
in the book and stationery business In 1897 with his 
brother Thos. Clarke, he founded his own firm, located for 
many vears on South Main near Madison but in more re 
cent years at 19 South Second street. It is one of the lead 
ing stores of its kind in the section 

Mr. Clarke was active in church, civic and club life. He 
was unmarried and resided with his sister, Mrs. E. T. Cul 
pepper. He is also survived by another sister, a resident of 
St. Petersburg, Fla., two other brothers, George B. Clark, 
Memphis and Hugh C. Clarke, Los Angeles, Calif., and two 
nephews He was a member of the Tennessee Club, 
Chamber of Commerce, and National Stationers Associa 
tion. The funeral took place June 13 from St. Peters Cath 
olic Church.—CG 


¥ bg ha 
Loe me bee 
4 s eS 


Clarence R. Smith 


Clarence R. Smith, 61, head of the Clarence R. Smith 
Company, among the leading dealers in commercial sta 
tionery and office equipment at Louisville, Ky., formerly 
known as the Office Equipment Company, which entered 


the business arena twenty-five years ago, passed away on 














The Late Clarence R. Smith 


May 24. The cause of death was heart disease, with which 
he had been afflicted since last March. 

Mr. Smith was able, enterprising and progressive, and 
was highly esteemed in the social and business worlds. 
He was a native of Louisville. He was active in church 
and club circles, having been a member of the Board of 
Trade, Audubon Country club, and Knights of Columbus. 

He is survived by his wife, Mrs. Louise Smith, and a 
sister, Miss Kate Smith.—CG 

an: a 2 


Tribute to Dan Mohr 


Not many men in the office equipment business have 
experienced more pleasure and satisfaction from their 
daily contact with it than the late Dan Mohr, whose death 
after a two weeks’ illness was mentioned in this depart- 
ment last month. He was the founder and head of Dan 
Mohr & Co. of Ada, O., where for years he had been 
regarded with affectionate esteem by many friends 

How he got into the stationery business is a story in 
itself. In the summer of 1903 he was given the usual 
vacation by the dry goods concern for which he worked, 
and the idea occurred to him to do a little commercial 
traveling, taking along a small, sample stock of office sup- 
plies and using his bicycle as a means of locomotion. He 
called on leading concerns in the territory around Ada, 
taking orders and afterwards delivering the goods. His 
success with the lines he carried was immediate, and he 
resigned his position with the dry goods house to devote 
all his time to the distribution of office supplies. He was 
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ISAY TO 
DEALERS:— 


irds 
of a 
feather.... 


Dealers in quality merchandise naturally attract qual- 
ity buyers; and buyers of quality merchandise build up 
your profits more surely and more quickly than those 
who buy on price. 

Attract these quality buyers with such quality mer- 
chandise as National FIBERSTOK Filing Pockets, 
Wallets and other FIBERSTOK specialties. 
FIBERSTOK Wallets have full-glued reinforced backs 
and fronts that won’t warp or wrinkle; genuine 100% 
rope gussets that withstand the strain ot over-stuffing; 
reinforced full-expansion flaps with maximum leverage. 
A quality line, through and through, FIBERSTOK 
specialties sell at competitive prices yield you the 
fullest profit. Backed by a 30 year-old organization 
geared to give you spot deliveries from enormous 
factory and _ warehouse 


stocks—able and anxious 
to give you the fullest meas- . 
ure of sales cooperation 
and dealer-helps. Get our We 
. yO” 
- 
+ a 





99 


catalog. 


President 














National FiberstoK Envelope Co. 
429 Moyer St. Philadelphia, Pa. 


Chicago Branch New York Distributor 
54 W. Lake St. Mutual Stationery Co., 368 Broadway 

















Consumer 
Acceptance— 


The Priceless Ingredient of 


Do More Seating Service 


That Do, More’s ten years of experience 
and progress in educational seating 
service is acknowledged by consumers, 
has been attested by the support of 
approximately 
500,000 users 

Constant research in cooperation with 
recognized health authorities, means 
that Do More provides the latest ap- 
proved developments in health seating. 


Dr. J. R. Garner, Medical Director 





Chair Company, Inc. 


TOL Monger Building, Elkhart, Indiana 


iffiliated with 


Tan-Sad Do More Chair Co., Ltd... Lenden, England 
Posture Research Corporation, Elkhart and Chicago 


Do More Chair Co. of Canada. Toronto, Ontario 
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rime of life, and greatly 


the pi 


about fortv vears old, in 
enjoyed getting out among the trade and selling the goods 
in which he had developed a keen and lasting interest 
Before lone he began to receive mail orders from the 
people on whom he had called. In a few vears this part 
of the business grew until he had to open an office and 
employ a clerk to take care of it. Mr. Mohr continued to 
travel, calling in person on the trade in small towns and 


villages and once a year upon the elevators. Later he trav- 
eled by automobile and carried many of the smaller ar 
les with him ready for immediate delivery 


In 1922 \lr M shit leased a store and mm ved his othes 





The Late Dan Mohr 


into it. Here he opened an office supplies business under 
the name of Dan Mohr & C« He continued to travel dur- 
ing the spring and summer, spending the rest of the time 
in the store taking care of the increasing business He« 
understood the office equipment business and was always 
anxious to serve his customers with the best merchandise 
obtainable 

Mr. Mohr was a charter member of the Gretna, Ohio, 
Brethren church, having united with that organization at 
an early age, and maintained his identity with the church 
throughout his life although he was not a resident of 


Gretna. He was also a member of the Tribe of Ben Hur 


lodge 
In 1886 Mr. Mohr married Miss Emma A. Miller, who, 
with a son, daughter and granddaughter, survive Che son, 


Harry H. Mol r, 1s connected with the l S. Postal Serv- 
ice: the daughter is Mrs. Anna Belle Runser, wife of a 
well known lawyer of Ada The granddaughter is Miss 
Mary Margaret Mohr. 

% oh om 


C. O. Fancher 


Clarence O. Fancher, inventor of paper making machin 
ery and member of the Sandy Hill Iron & Brass Works, 
passed away on June 10 at the age of seventy-eight, after 
a brief illness 

Before he became associated with the Sandy Hill Iron 
and Brass Works, Mr. Fancher had been partner in the 
Dix Foundry and Machine Company, of Glens Falls. Pre 
viously he had served as draftsman and inventor for the 
Friction Pulley and Machine Works, in Hudson Falls 
Among his inventions was the Fancher roller shoe, widely 
used in the paper industry. 

Surviving are two daughters, Mrs. Edwin Steller, of 
Albany, and Mrs. Louise Livingston, of Amsterdam, N. Y., 
and two sisters, Mrs. Elma Hathaway, of Schuylerville, 


N. Y.. and Mrs. Ada Fancher Allen, of Mechanicsville, N. Y 


pl< rl ols 
Edward C. Sellers 
Edward C. Sellers, who was engaged in the stationery 


business of downtown Cincinnati over fifty years, passed 
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THERE is A DIFFERENCE IN TYPEWRITER RIBBONS & CARBON PAPERS 





WEAR-DOWN 
COMPARISON 


shows the Value and the 


47d “ e 
Difference. in 


SILK GAUZE 
Pure Silk 


TYPEWRITER RIBBONS 


A GOOD silk ribbon is better than a good cotton 
ribbon, but SILK GAUZE is better than any ribbon. 


“Wear down” tests in actual service prove that 
Columbia SILK GAUZE Ribbons greatly outwear the 
best cotton ribbons, giving, in addition, a “‘plus” 
value in beauty, dignity and clarity of write from the 
firs’ moment of use that is always appreciated. The 
extreme fineness of texture produces more and better 





carbon copies in manifolding. 


These outstanding qualities remove SILK GAUZE 
from price competition. SILK GAUZE is cheaper 
out-wearing all others ... better ... neater... 
clearer . . . more attractive. 


Let us show you this “Difference” so that you may 


show your customers. 


COLUMBIA RIBBON & CARBON MFG. CO.., Inc. 
Main Office and Factory, Glen Cove, L. I., N. Y. 
NEW YORK PHILADELPHIA KANSAS CITY 


PITTSBURGH CINCINNATI NASHVILLE 
S) NEWORLEANS MINNEAPOLIS CHICAGO 





SILK GAUZE 


COLUMBIA 
SRG strc aaa 
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ONE QUALITY—The Finest 
ONE PRICE —The Fairest 
ONE POLICY —The Squarest 


| 

| logether, these three form the “tri-square” which American Writing 
| 

| 





Machine Company uses in all its dealer relationships, and which is 
applied to all its products. 


That’s why dealers everywhere, rely with supreme confidence on the 
AWM CO line of Platens, Machines and Supplies of all kinds. Each 
is sold at a fair price, uniform the country over; each is of unequalled 
| quality; each is sold on a satisfaction guaranteed basis. 


Since 1880, this has been the business platform of AWM CO; 54 years 
| of service to the nation’s typewriter dealers. 


AMERICAN WRITING MACHINE CO. 
374 BROADWAY NEW YORK CITY 


Convenient Service in Principal Cities 
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New and Distinctive bottles by 
or SANFORD —packed each in 
individual carton, with soft ab- 
sorbent pen wiper. 


SANFORD INKS 


AND ADHESIVES 
CHICAGO NEW YORK 
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away several weeks agi He had been ailing several 
months. Some years ago he retired from business, afte 
Che Sellers & Davis Company had been absorbed by The 
Pounsford Stationery Company 

Mr. Sellers was active in Freemasonry, and just prior to 
his passing had been elected Grand Recorder of the Grand 
Commandery, Knights Templar of Kentucky. He was 
deputy sovereign Grand Inspector for Kentucky of the 
Scottish Rite Masons of the Southern jurisdiction; Past 
Master of Colonel Clay Lodge No. 159, F. & A. M.; Past 
High Priest of Covington Chapter No. 35, Royal Arcl 
Masons; a member of Kenton Council No. 13, Royal and 
Select Masons; Past Eminent Commander of Covington 
Commandery, Knights Templar, and a member of Kishme 
Grotto. He also was a member of the Cincinnati Rotary 
club 

Surviving is his widow, Mrs. Anna H. Sellers 

Hh oh ok 


Mrs. S. E. Miller 
Mrs. Meda J. Miller, wife of S. E. Miller, of The Miller 


Bryant-Pierce Company, Aurora, Ill., passed away several 
weeks ago after a brief illness. Mrs. Miller was widely 
known for her interest in the liberal arts, and for many 
years had been a collector of antiques. Her collection in- 
cluded many rare and beautiful treasures in furniture and 
glass. A wide circle of friends mourns her passing 

Surviving are Mr. Miller and two daughters—Mrs. Joseph 
Moulding, Evanston, Ill., and Mrs. Brooks B. McCall, Jr., 
Los Angeles, Calif 

H. W. Smith, president of the L. C. Smith & Corona 
[ypewriters Inc., Syracuse, N. Y., attended the funeral 
services 

kh oh 
Nathan Bensinger 


Nathan Bensinger, 88, founder and head of the Bensinger 
Furniture Company, one of the leading stores of Louis- 
ville, Ky., died at his home in that city May 25. He came 
to this country from Germany when a boy, and has been 
connected with mercantile enterprises for about seventy- 
five years. Five sons and three daughters survive—Mrs. 
Dave Halle, Memphis; Mrs. Hugo Marx, Birmingham; 
Mrs. Ben Hirsch, Louisville, and Nelson, Charles, Harry, 
Clifford and Archie Bensinger, Louisville—CG 

re De ole 


Mrs. F. H. Martin, Jr. 


Mrs. I. H. Martin, Jr., passed away at Chicago June 13 
She was the wife of F. H. Martin, Jr., and is survived by 
her husband and one son, John D. Martin. Interment was 
at Plainfield, N. J 

Mr. Martin is widely known in the typewriter business, 
having been formerly with the American Writing Machine 
Company, and also with the L. C. Smith & Corona Type- 
writers Inc 

Hh oh 
J. J. Regan 

John J. Regan, president of the Regan Office Furniture 
Corporation, 9 East Thirty-eighth street, New York, N. Y., 
passed away on May 31 of heart disease after an illness 
of several weeks. Mr. Regan was fifty-three years old and 
is survived by his widow, the former Elizabeth Davenport, 
a daughter, Margaret, and three sisters 

In addition to his office furniture business, Mr. Regan 
was also an auctioneer at 730 Third avenue 


Y Y 
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Mrs. Mary Scribner Rand 
On June 8, Mrs. Mary Scribner Rand of North Falmouth, 
Mass., passed away at the Phillips house of the Massa 
chusetts General hospital. She was the wife of James H 


; TRE KEW 
= TENCIL ERUN TING CLAGIRE 





**The duplicating machine of today is 
becoming as much a part of modern 


business practice as the typewriter 


%° 


and the adding machine. 


The new STENCIL PRESS is de- 
signed to meet the ever increasing 
demand for A REALLY GOOD— 
LOW PRICED duplicator. A ma- 
chine that will do good work — 
quickly, easily and economically. 

Built along new lines, the new 
Stencilpress embodies features of 
mechanical control to provide exact 
positioning of the print on the page. 


Well made, durable and depend- 
able. Beautifully finished, in art 
black enamel and polished nickel. 
Comes complete, with a handsome 
textile leather carrying case and 
initial supplies. 

And priced to be within the reach 
of the great mass of smaller busi- 
ness houses—a new business op- 
portunity for the dealer. 


WRITE FOR TRIAL OFFER 


RsHENGIEPRESS 


CO HIV AN Ia INGE 


CLEVELAND, OLi0. 
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TOO MANY 


LINE 


TOO MANY 


LAGGARDD 








Result? Too big an inventory, too little profit. 
This year, concentrate on one line of metal 
waste baskets—the Canco Profit Line. Give yourself 


a break. 


Canco metal, fireproof baskets are good looking. 
Customers like them on sight. They come in styles 
for every type of market—beautifully styled and dec- 
orated for home use; oak, mahogany and walnut for 
offices; and for institutions, green and white. They’re 
inexpensive. And backed by a name that is famous in 


metal work. 





Galvanized Ware Department 


AMERICAN CAN COMPANY 


City Park Avenue and Hamilton St. 
TOLEDO, OHIO 
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Rand, Sr., of North Falmouth, and mother of James H. 
Rand, Jr., of New York, president of Remington Rand, Inc 
Mrs. Rand was seventy years old and was a native of 
North Tonawanda, N. Y., where her mother, Mrs. James 
Scribner, still lives. Three of her children also survive 


Mrs. T. M. Foddrill 
Friends of Henry Foddrill, of the Foddrill Typewriter 
Company, Atlanta, will sympathize with him in the recent 
death of his mother, Mrs. T. M. Foddrill, which occurred 
at her home in Watkinsville, Ga——JHR 
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Harry E. Gray 
Harry E. Gray, who had been connected with Stevens, 
Maloney & Company, Chicago, IIl., the past five years, 
passed away last month, succumbing to a severe illness. He 
was a native of Keokuk, Iowa 
— 


Consumer Price Lists on “B&P” Lines 

[The Boorum & Pease Company, Box 272, City Hall 
Station, New York, N. Y., has issued consumer price lists 
on its lines of loose leaf books and supplies, and its blank 
books. The approval of NRA codes brought many re 
quests from dealers for a list to apply to user sales. The 
company aimed in its pricing to give a tair proht on the 
part of the stationery distributor, and a fair price to the 
consumer. This plan has been approved by many station 
ers, and some of the stationers’ associations have com 


mented favorably on the attitude of the company It is 


| hoped that in the course of time ali regional code authori- 


ties will approve the principles for which the company ts 
striving 

A letter to the trade accompanying the new price books 
states that the company does not desire to sell its products 
to dealers or distributors who feel it necessary to sell 
“Standard” items below the prices listed Chis statement 
is made with due knowledge of competitive practices exist 
ing in the industry at this time 

The Boorum & Pease Company does not ask dealers to 
agree to maintain prices listed, as legal counsel states that 
this would violate the law as it now stands Che manu 
facturer, however, can ask the trade to accept its view 
point, thereby earning a fair trading margin, a fair price to 
the user, and some protit for the manufacturer 


~— 
Writing Ink Factory in Java 


Papier-Zeitung reports that a factory for the production 
of writing ink has been established in Java, by a Holland 
manufacturer. The gall apples are received direct from 
Aleppo, while the incidental chemicals, analin dyes, glass 
ware, etc., will come from Europe. Adhesives of several 
types will also be produced by the new enterpris¢ 

> 
The Power of Habit 

Col. Charles L. Mitchell, former chief aide to several 
Kansas governors, and whose resignation from Governor 
Landon’s staff a few months ago on account of illness was 
much regretted, is reported to have forgotten himself at the 
Hi-Twelve luncheon for Senator Henry J. Allen recently 
Che Allen speech attracted double the number of persons 
anticipated by the Hi-Twelve officers and additional tables 
and chairs were hurried in to make up the quota. Finally, 
the governor slipped in, trying to make himself inconspicu 
ous, but his former chief aide spied him, rushed to his side, 
motioned to waiters, found a special table and finally seated 
the governor and his friends. Then the Colonel, seeming 
to have remembered recent circumstances, went blushingly 
back to his place. “I forgot,” he explained. “Here I am, 
not even a member of the Hi-Twelve Club and I’m chasing 
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“MAIL IT TO VAIL’ 


is a mighty fine habit with respect to your requirements of 


PAPER CLIPS=-PINS=-FASTENERS 
STAPLES AND THUMB TACKS 


A trial order will convince you that we have mer- 
ited the confidence of our trade the world over 
that the act of mailing a specification to us insures 
inevitably those prime factors of purchasing ad- 
vantage—Quality—Service and Price. 


Send for Dealers Price List 7134C 


Vail Manufacturing Company 


1752 East 75th Street, Chicago 

















SECTIONAL 
BOOKCASES- 


Built to give the same full 
measure of value regardless 
of price, for which Alma desks 
and tables are recognized 
wherever medium and low 


priced office furniture is sold. 


ALMA DESK COMPANY 


HIGH POINT, N. C. 





Combination No. 300 
Finished: Walnut, 
Mahogany, Oak 





WE DO OUR PART 
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FDCO OFFICE DESKS 


YOU CAN 
INTRODUCE 
FURNITURE 
THAT IM- 
PROVES ON 
ACQUAINTANCE 





> > ° . o . 
l h é M ore t h at EDCO 331 Typewriter Desk : : one of a group including 60 and 52 inch double 
> ] , pedestal flat tops, 42 inch single pedestal flat top, 42 inch single pedestal typewriter, 
/ eopte K mow 60 inch secretarial desk and 60 inch office table. Top and outside panels are walnut 
. ' veneer; inside panels are red gum. The desks are finished in the best and most 
a b out k D Cc Oo durable American walnut. Drawer fronts are red gum, sides and backs hardwood 
d dovetailed front and rear. Drawer bottoms are 3-ply and drawers are finished inside. 
D ESKS - the Typewriter desks are equipped with stationery rack in drawer. Flat tops have pen 

and pencil tray in center drawer. 


Full details of this and other EDCO series are given in the EDCO catalog, sent 
on request. 


Sell Them. ..... EVANSVILLE DESK COMPANY. EVANSVILLE, INDIANA 


easier it is to 











Ribbon and Carbon Dealers—Stationers—ATTENTION 


PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 

LINE—Inked ribbons—Carbon papers—Roll carbons— Honest 

Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 


“The Complete Line” TION. 
Stationers and Specialists in Ribbons and Carbons, deal with Storms. 


The best insurance for your independence. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 





wt 0O OV® Part 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 




















around as though I ran the show. I have hopped along for 
governors so long I can’t get out of the habit.” 
‘Nevertheless,” says The Topeka Daily Journal, “it is a 
grand old habit and the gesture of hospitality that Topeka 
always feels 

“There is one, only one, good old Charlie Mitchell!” 


amet eee 


Addressing Machine Service Co. Takes Over 
Selectograph 

Just before the present issue went to press word came 
that the Addressing Machine Service Company, 510 Sixth 
avenue, New York City, had acquired the patents, machin 
ery, stocks, assets and good will of the Selectograph Com 
pany of Chicago 

\ new corporation, known as the American Addressing 
Machine Corporation, has been organized to handle the 
new enterprise, the organization consisting of the entire 
executive personnel of the Addressing Machine Service 
Company E. B. Frye will serve the new corporation as 
president, and William Fox as first vice-president. Both 
gentlemen, together with the remaining personnel, have 
had long experience in and an intimate acquaintance with 
the stencil addressing machine field 

\t the moment the energies of the organization are con- 
centrated on the removal of the plant and machinery from 
Chicago to New York City, and on the improvement of 
the machines and the formation of future plans and pol 
cles 

Officers of the American Addressing Machine Corpora 
tion hope to be able to present complete information in the 


August issue of Office Appliances 





WEDDING S 
Alter-Michel 
Miss Bertha Alter, of Davenport, Iowa, was married 


June 14 to E. A. Michel. Mr. Michel is a member of the 
Peter Paul Mechanical service at Davenport, and active in 





the work of the “I-I” association 
~>— 


Block- Janofsky 
Miss Eleanor Block, who had been connected some time 
with the Corner Typewriter Store, Chicago, was married 


in June to Joseph Janofsky. 





OL’ DOC STORK 
Master Joel Dallas Marvil 


Monday, June 4, 1934, a son weighing eight pounds five 
and one half ounces was born to Mr. and Mrs. Dallas Mar- 





vil of San Francisco. The young couple and the new 
“ruler” of the Marvil family are now visiting Mrs. Marvil’s 
parents, Mr. and Mrs. Arthur R. Ames at LaGrange, III. 
Joel Dallas was born in Chicago so that he did not have to 
travel very many miles to grace the household of his proud 
grandfather 

Although a great deal of Mr. Ames’ time will be taken up 
in discharging his duties as a grandparent, it is expected 
that he will continue to find opportunity to continue as 
president of the Ames Supply Company, Chicago, manu- 
facturers of typewriter tools, parts and supplies 

> 


Welcoming Master Molloy 
Along about the middle of June, Master Molloy was 
greeted by his parents, Mr. and Mrs. John Molloy of Mer 
iden, Conn. At the time of writing, we had not learned 


the name of the newest member of the Molloy family 


Congratulations 











WRITE FORMS FASTER— 


Continuously— 
on your own Typewriter 


The new Miami Fastform Typewriter Attach- 
ment for Continuous Forms is indispensable in 
every office without a Billing Machine. It con- 
trols Five or less Copies of Continuous Forms, in- 
sures clear, uniform duplication and carbon 
paper is automatically inserted. An inexpe- 
rienced typist can double her production. Fits 
any typewriter, easily attached or removed. 
Provides the same speed and advantages of Con- 
tinuous Forms on Billing Machines—the fastest 
writing method in use today... No equipment 
expense; no installation cost. Write for new 
circular. 

The Miami Systems Corporation 

CINCINNATI, OHIO 


Printers of Continuous Forms, for Autographic Registers, 
Billing and Accounting Machines 
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THE GRIP 


OF THE LEAD 


N THE TIP 


THAT MAKES 








THE BETTER PENCIL 


AUTOPOINT COMPANY, CHICAGO 
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Try IMPERIAL RIBBONS and CARBONS 
To Get the Business That May Be Slipping By 









"a. . > ~ 


RIBBONS and CARBONS were originally manufactured as 
honest products, attractively priced, to meet the “price” competition of 
inferior merchandise. But due to their rapidly increasing quality they may 
now be compared favorably in test and pe rformance with the highest priced 
ribbons. Their modest prices still prevail! 


IMPERIAI 


nly a high priced line you need Imperial to get the 
business y« to hold the customers you have been losing 

to insure the greatest profit from your ribbon and carbon paper sales 
Imperial! wil! do this for you—and if you'll send in the coupon we'll endeavor 
to prove it to your entire satisfaction and greater profit. 


IMPERIAL MANUFACTURING CO. 
101 Mulberry St. Newark, N. J. 


mperial RIBBONS & CARBONS 


— ee are cerrcwrrerwren errr <n ener se 


If you have been selling o 
ou have been missing 


| IMPERIAL MANUFACTURING CO., 
401 Mulberry St., Newark, J : 
Send me a free sample Imperial Silkarbon Paper and Imperial “‘Empress’ 
| Typewriter Ribbon, your best “buy"™ prices and full details of your 
| proposition 


| Name 
| Firm 
| Address 


a se ee ae ae ae 


A BARGAIN! | 


Continuous Conveyor System and 
Oven Installation for baking finishes 
on metal furniture and office equip- 
ment. 


Consists of Monorail Equipment, 
| Wash and Rinse Tanks, Drying 
| Oven, Prime Dip Tank, Prime Coat 
| Oven, Grain and Lacquer Ovens and 

Heating System. 


Also have available two Grand Rap- 
ids Panel Co. Graining Machines 
with motors and walnut and maple 
graining rolls. 


Also four 6’ DeVilbiss Spray Booths, 
complete, with Guns, Turntables, 
Reflectors, Fans, Tanks and Motors. 


Can be purchased at very attractive 
reasonable terms. 


prices 
For further details, address: 


| DOEHLER DIE CASTING CO. 
TOLEDO, OHIO 

















| 
| 


| keting and sales research problems 
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F. B. Heitkamp Joins Staff of Lyon Metal 
Products, Inc. 
Frederick B. Heitkamp recently 


as general sales manager of Cincinnati Milling Machine 


resigned his position 


and Cincinnati Grinders Inc., to become a member of the 
staff of Metal Products Inc., Aurora, IIl. 
Heitkamp’s new work involves concentration on mar- 


He 


executive Lyon 


Mr. 


assumed his new 


| duties on July 1 





| ing machines and all makes of typewriters. 





| printing done in the 


Mr 
1917 


with the General Motors Export Company, 


Heitkamp graduated from Rutgers University in 
At the close of the World War he took a position 
New York, and 
Ma- 


Since 


in 1921 became associated with The Cincinnati Milling 


chine Company as assistant advertising manager 


that time he has held the positions of advertising manager, 
During this 
he has given particular attention to merchandising 


sales manager and general sales 


time 


manager. 


and marketing methods, and is known in the selling world 


for his splendid papers on sales technique, sales control 


and advertising. 


associates of 


The Mr. Heitkamp in the Cincinnati Mill- 
ing Machine Company gave a farewell testimonial luncheon 


| to him at the Cincinnati Country Club before he left to take 
| up his new work in 


Aurora. At the luncheon he was pre- 
a Hamilton wrist watch. 
Auburn (Wash.) House Finishes New Office 
The Valley Wash., 
just completed the and shop 
The office 
store mechanical department 


sented with 


Typewriter Exchange of Auburn, has 


finishing of its new office 


building company believes that it is the only 


equipment with a full-time 


and sales office open eight hours a day in town with 
only 3,400 people. 

The Exchange 
worked the 


any 


1921 


continuously 


started in and its members have 


territory selling Sundstrand add- 


Their rule is 


that anyone not satisfied with the equipment or treatment 


he receives may return the machine and receive the full 
amount he paid in cash. 
— 
New Concern at Tulsa 
The Commander Printing & Stationery Company has 
been opened at 12 Court Arcade building, Tulsa, Okla- 
homa, by George E. Raveill and Reuben T. Dixon. Raveill 


formerly operated in Tulsa as an independent office equip- 
ment printing and Dixon has been 
connected the O. T. & Stationery 
Company, Miami, Okla. All types of office equipment will 
handled, but the will not 
Tulsa at 


dealer and salesmen, 


with Dixon Printing 
printing 
the 


be company operate a 
present, having arranged to have 
Dixon plant in Miami.—HDR 
—>—_ 
New Model Wales Subtractors Disappear 
Model 9 Wales 
17,539, the truck in 
about three Another of 
numbered 16,516, has also disappeared. 
Manager A. J. Bolles, 437 South 


street, Chicago, will appreciate information concerning the 


plant in 


No 
Chicago 
the 


of the subtraction machine, 


stolen 


new 


was from company’s 


weeks ago machine same 
model, 
Agency Dearborn 
machines. 
a 
Washington Office Machinery Concern in New 
Quarters 
United Typewriter and Adding Machine Company, Inc., 
D. C., formerly located at 1223 New York 
N. W., has removed to 813 Fourteenth street, N. 
W., where the company four floors, 100 
feet. There is a large daylight shop, a freight elevator, a 
passenger elevator and other The 
carries a large and complete stock of office machines. 


whereabouts of these 


of Washington, 
avenue, 
25 by 


has each 


conveniences. com- 


pany 
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As pioneer desk makers of New No. 800 Series Chairs 
Jasper, Indiana, we can offer in Solid American Walnut: 


you the best in high quality , . ; 
desks, time tried and quality A Pleasing Design, with a 


tested for fifty-two years. Deep, Rich, Durable Finish. 


The JASPER |, The JASPER 
DESK CO. *° CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 











For t Desk Co., Louis H. Farber, 7610 Phillips Ave. (Phone Saginaw 5027) 
CHICAGO REPRESENTATIVES: For i Chair Co., William H. Brown, 6708 omeed Ave. (Phone Rogers Park 3644) 











ATTENTION DEALERS - Buying Guaranteed Staples for your customers is as im- 
portant as selling them Guaranteed Stapling Machines. 

Ww 

cc 


to 


ACE STAPLES are guaranteed to give perfect sta- | 
| pling performance because they are Precision Made, | 
Gin ™ Hand Inspected and Uniformly Perfect. | 





* 





y 





i 
5e 
nee 








TO REMIND YOU—Ace, Pilot and Cadet 
Stapling Machines carry a broad guarantee 
with the exclusive use of ACE STAPLES. 


Genuine ACE STAPLES are sold 
only in the above package. 


ACE FASTENER CORP. 


3415 N. ASHLAND AVENUE CHICAGO, ILL. | 


| 
\ 
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SPEERTENER. 


reduced to § “D 









»@ 


List Price 











a ° , , , = q 
NOW EVERYBODY can own a BABE! By . ™ 
carefully planning for a considerably increased demand to _~ a 
y plan considerabl ‘° | BABE STAPLES 
meet the growing call of offices, schools and homes, we've 
brought this sturdy, handsome, trouble-proof stapler reduced 5H he 
down to an irresistibly low price. No lowering of the QUAL- to 
ITY ... and plenty of helpin the way of displays, literature The new flashy box with a thousand 
ae ae ? . ii 7 cadmium-treated, rust-proof staples 
and national advertising. Get your campaign started for that can’t jam .. . reduced to this 
ci " s gem . @ all-time LOW price, as running mate 
bigger BABE business the rest of the year! Orders filled for your BABE sales!) NOW have you 
; 3 . ’ got something to talk about! 
in the order received! 











PARROT SPEED FASTENER CORP. 


363 Broadway NEW YORK, N. Y. 











More Customers for You with the 


B I N (;! Speed Binder By | a 


and these Printed Stock Forms 


















THERE is not a business or professional man in your vicinity that does not \Ponie 


have to maintain some sort of accounting or bookkeeping system...andthere = =— | EY 
is a particular style of these highly developed and specialized forms that is 
just right for each individual. It follows as the night the day, when yousella |) (eS, 
set of Printed Stock Forms a Binder is sold to put them in... and there is no 
binder for the purpose quite so instantly appealing as the BING! Speed 
Binder. It holds from 50 to 500 sheets under automatic compression. “Two 
Sales Instead of One” is real sales to the customer and means real sales for 


you. A complete assortment of free sales helps have been prepared for you. 


BOORUM & PEASE COMPANY 


NEW YORK CITY CHICAGO, ILL. BROOKLYN, N. Y. 
349 Broadway 538 So. Wells Street 84 Hudson Avenue 


ST. LOUIS, MO. BOSTON, MASS. 
212-214 So. 7th Street 29 Otis Street 


& 
Write for Details ... Or Ask Our 
Salesman to Show You This Binder. 
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Columbia Steel Makes Important Appointments 
Jack Grey, one of the best known travelers in the south 
has taken 
Steel 
Equipment Company, Philadelphia, in the states of Louisi 
Oklahoma, Kansas, lowa, Nebraska 

Louis and the immediate territory 


west and middle west territory for many years, 


the representation of the lines of the Columbia 


ana, Texas, Arkansas, 
and Missouri except St 
Grey’s friends and well-wishers ar« 
He is 


thoroughly posted in the office equipment field and his wide 


surrounding it. Mr 
limited only by the number of those who know him 
acquaintance and capital reputation insure him entre¢ 
every where. 

A. C, Lambkin of Atlanta Ga., 
bia Steel Equipment Company in the states of Virginia, 
West Tennessee, North South 
Carolina, Georgia, Florida, Alabama and Mississippi. Mr 
Lambkin has had office 


ment field and enjoys a large circle of friends 


will represent the Colum 


Virginia, Kentucky, and 


a broad experience in the 


equip- 


Che appointment of the two gentlemen above mentioned 


will give Columbia Steel an especially strong representa 
tion in the southern states. 
—_—~>__—_ 


Corner Typewriter Store Has New Home 
70-78 West 
West Lake 


space has bee n 


[The Corner Typewriter Store, formerly at 


Lake 


Street, 


street, Chicago, Ill., has moved to 111 
West of Clark, 


secured for the operations 


where increased 


of this business. A roomy store, 
equipped with wall cases and display counters, enables the 
salesmen to give prompt and effective service to customers 
The store now occupied has about twice the space utilized 
at the 

This business is conducted by E. S. Lyons, S. E 


and C. J. Madden 


Albin, at Randolph and Dearborn streets 


former location 

Durand 
It was established in 1915 by Percy 
Later the build 
ing was demolished to make way for a new structure, and 
the typewriter business was moved to the corner of Lake 


and Dearborn streets, where it became known as the 


Corner Typewriter Store. The wrecking of the old Tre 
mont Hotel building, in which the Corner Typewriter store 
gained its name, made it necessary to move Space was 
then taken at 70-78 West Lake street, where the business 
continued until the present removal to 111 West Lak« 
street 

_— 


Present Address of R. H. Ross Sought 
In a letter from the St. Paul Typewriter Exchange, 51 
East Fifth street, St. Paul, Minn., it is stated that a Corona 
No. 3-589831 was sold by them to a Mr. R 
the letter 
Boomhauer. It is stated further that the 
sold 


cated in St. Paul when the 


H. Ross, who, 
Otto 


typewriter was 


] 


indicates, also goes under the name of 


on contract and that the purchaser could not be lo 
first payment was due. 


In the event that the machine in question is brought in 


to a typewriter dealer for repair, the St. Paul Typewriter 


Exchange requests that an informative wire be sent them 


without delay. A reward is offered for the return of the 
typewriter and information about Mr. Ross 
elinenanae 
Useful Catalogue of Desk Trays 


R. A. Wagner of Wind Gap, Penna., has just published 


for the trade a small catalogue of Wagner desk trays and 


waste baskets. This little catalogue contains fourteen pages 


exclusive of cover and presents attractively the Wagner 


line of commercial desk trays in five different styles and the 


Wagner waste baskets in six styles. These waste baskets 
are made in walnut and genuine mohagany with hand 
rubbed finish. Some have turned posts and some square 


posts and others fluted posts. They are distinctive, and 


suitable for any office 


The letter trays are made either plain or ornamented 


with fluted corners 
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Do the Desks That 
You Sell Have It? 


The 60-inch Desk 
from No. 2100 
Series in Walnut 





Customer-Appeal, the one thing in the world that can make desk-selling 
profitable for you, is governed by six factors—design and capacity for service 
workmanship and materials—finish and price 
All of these factors are potent assets in attracting customers—in making them 
buy—in building volume and profits. Take away any one of them—and 
you lose valuable sales 
Right now, it’s more important than ever before to check the office furniture 
you sell—to see if it gives your customers all that they want. 
Play safe—find out now about the new Imperial desks, matched suites, tables 
and chairs. Write today for the Imperial Sales-Portfolio (Catalog No. 31) 
and see for yourself why this fast-moving line is putting brisk new life into 
office furniture departments everywhere 


IMPERIAL DESK COMPANY 
I RNIN RHR 





DEALERS 





' 


For Deal in 
Repeat “Philco” 
Business Products 





To introduce the "EXCLUSIVE" TAB 
EDGE feature, we will send any dealer 
writing us on his printed letterhead, 25 
sheets of our No. 797 Carbon Paper, one 
of the longest wearing sheets on the 
market. 


HIGHEST QUALITY 





WE DO OUR PART 


Phillips Ribbon & Carbon Co., Inc. 


Factory and Executive Offices 
61 HALSTEAD ST., ROCHESTER, NEW YORK 


BRANCHES 
NEW YORK CHICAGO BOSTON 
82 West Broadway 209 W. Jackson 115 Purchase St. 
PHILADELPHIA lvd. CLEVELAND 
1033 Chestnut St. MILWAUKEE 1002 Leader Bidg. 
ST. LOUIS 6114 Plankinton PITTSBURGH 


221 Fullerton Bidg. Bldg. 410 Bessemer Bldg. 
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Allen-Wales Takes South Dearborn Street Store 
PIONEERED FOR The Allen-Wales Corporation moved some weeks ago 
ADVERTISED from 500 North Dearborn street, Chicago, to 437 South 
IMPROVED YOUR J Dearborn street, the store extending through to 436 Ply- 
mouth court, with entrances on both thoroughtares 


PACKAGED \ 
PROTECTED PROFITS a The Chicago district is under the direction of A. J 
Bolles who has been with the Allen-Wales organization for 


a number of vears He managed the Chicago office five 





A. J. Bolles 







EERLESS KEYS 


have everything ' for greatest possible dealer profits. They have pioneered years ago. when he was transferred to the eastern division 
the way in the rubber key industry—they have been advertised most exten ; : 
sively. Improvements such as the new “Security” hard rubber ring to prevent | 
the key from turning or loosening in its base, have given them oulstanding months ago he was in charge of the Newark, N. J., office 
advantages. Beautiful, modern packaging has given them the eye appeal that = ; ms oie 


Just prior to his transfer to the Chicago office three 


starts sales The Peerless Policy of protecting the dealer means that Peerless of the corporation, 
be etd lees vy * a aa SR SES Sage ey SRS Cae Mr. Bolles reports an increase in business this year of 
» ne “ "OU a i S 

Let us tell you more about the profit advantages of these leading products of | 150 per cent over the corre sponding period of last year 
their class C. G. Slausen, sales manager of the Allen-Wales Cor 
PEERLESS KEY COMPANY, INC poration, called upon the Chicago office from headquarters 

* aoe * . A > . . e ks 4 d 

at Ithaca, N. Y., about the middle of last month He 
Manufacturers of the Only Complete Line of Rubber Kevs ae ' — ‘ i om ‘ ‘ wie ‘ 
Sold Through Dealers visited A Century of Progress during his stay 

176 Fulton St. New York City — 


R. A. Wilcox Company Attains Sixtieth Anniversary 
The R. A. Wilcox Company, Inc., 116-20 Bedford street, 
Fall River, Mass., celebrated its sixtieth anniversary June 


14. The event was announced in a full page newspaper 








advertisement, listing some of the company’s lines, and of 
fering miscellaneous commercial and social stationery 
items at attractive prices 

This business was established by R. A. Wilcox, who con 
ducted his store at his home, and made deliveries by wheel- 
barrow. Now the business has three storehouses, keeps 
three trucks busy regularly, employs sixteen persons, and 
has six salesmen on duty regularly [The business was in- 
corporated under its present name in 1919. The company 
has occupied its present location fifty years; now the re 
tail headquarters, recently expanded, are five times as large 
as at the time of incorporation. The officers of the R. A. 
Wilcox Company, Inc., are: M. M. Wilcox, president: 
George W. Bliss, vice president; James F. Duggan, treas 
for urer 
ROTARY 
DUPLICATING 
DEVICES 


Shaw-Walker Franchise Taken 
An exclusive dealer franchise has been accorded to the 
company by The Shaw-Walker Company, Muskegon, Mich 
The announcement is made coincident with the expansion 
of the Fall River dealer’s quarters to allow for adequat« 
display of the “Built Like a Skyscraper” line of business 








The TEMPO Slipsheeter is faster — Will auto- furniture and filing equipment. The new arrangement was 

matically slipsheet over 100 copies per minute— made at the celebration of the company’s sixtieth anni- 

Easy to attach—Requires no servicing—Nothing ene sinsistiten 

to get out of order. Will last a life time. Knox Takes Royal Typewriter Co. Office at 
Evansville 

Low in price. Write for full particulars. On June 18 the Royal Typewriter Company appointed 


C. W. Knox as manager of the Evansville, Ind., office 


MILO HARDING CO., LTD. Mr. Knox has been with Royal for a number of years and 
’ . has had various posts with the company both here and 
1362 South Hill Street, Los Angeles, Calif. woeein pllaa , | sett adalat 


abroad. 
Up to the time of his appointment he had been associ- 































Pool your 
shipment 
of New 
Indiana 
Chairs with 
a numberof 
these fine 
desks . 

l o w ¢ r 
freight ... 
better serv- 
ice...ask us. 


wt 0O Oum Pant 








INDIANA DESK COMPANY 


THE 1934 


Sheraton 


AN INDIANA DESK 


The past twenty years have shown a decided tendency in America 
towards the recognition and appreciation of art. The leading designers 
and architects have wrought a beautiful and wonderful transformation 
in the appearance of business and residential sections, not only exteriorly 
but interiorly. 

The same trend and influence will persuade the executive to furnish 
his office artistically, if the dealer will encourage it by presenting our 
Sheraton and Louis XVI pieces to his attention, and, the. most effective 
way is to have a few pieces on your floor. 

Catalogs serve a purpose but actual samples are more convincing and effective. 


JASPER, INDIANA 












You Oug 


To Know- 


about the New Diebold Dealer Franchise. 
Important changes have been made which 
provide a greater incentive for dealers to 
promote the Diebold Line of Record Pro- 
tection and Holdup Prevention equip- 


ment. 


This new franchise in conjunction with the 
Diebold Line, broadened to meet today's 
fire and holdup risks, offers unusual op- 
portunities for increased volume and 


profit. 


Revolutionary, new products—protected 
territory—liberal discount—and real sales 
cooperation are points which will be of 


particular interest to you. 


A card will bring you complete facts with- 
out any obligation. Write us at once. 


DIEBOLD 





SAFE & LOCK CO. 


See Our World’s Fair Exhibit, Gen. 


Canton, 
Exhibits Bldg. 











ht 


The exceptional value of New Indiana 
Chairs is both a sales maker and a 
trade builder. Attractive designs of the 
kind that people look for when in the 
market for office chairs ... of con- 
struction to assure years of continuous 
service ... solid walnut, quartered oak 
or birch, in modern designs, beauti- 
fully finished . . . at a cost well with- 
in average budget requirements. 

And in our line of tablet arm 
chairs, office stools. typists, 
juvenile and kindergarten 
chairs, there is frequent oppor- 
euaity for additional business. 


Catalog with full details is sent 
on request. 








New Indiana 


Chair Company 
JASPER, INDIANA 


thipments in pool cars 

ith Indiana Desks afford 
you lower freight rale 
with betler service. 





Ohio 
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THE TRUSSELL LINE 


Solid Leather Ring Book Covers 
Price Books 

Price Book Fillers 

Leather Tab Indexes 

LIVLONG Covers 

Ring Binders With Stiff Covers 
Stock Fillers for Ring Binders 
Memo Books and Fillers 
Press-To Visible Ledger Outfits 
Address Books and Diaries 


Personal Finance and Budget 


Books 
Loose-Leaf Milk Records 


Featherweight Memos 











200 





AD 200 LINE 


STEEL FILING C 


now made 263” deep 


With 2), 





ABINETS 


inches additional filing space in 
every drawer, the ASCO 200 Line of steel 
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Guise, SUPREMACY! 


TAREE AAAAAAAAEAEREARAAAAAAAAAEAEAEAAAALAAAAAAAAAAAEAAEEAAAAAASS 


The New ZIP-ZIP RING BOOK 
With PRESS-TO Trigger 


( NCE in a while there appears on the market some article so vastly 
superior to current models as to quickly render them obsolete 
something simple in design, perhaps, but much more efficient, longer 

lived and not more expensive. 
THE TRUSSELL ZIP-ZIP Ring Book is such an article. It easily 
assumes sales leadership because of exclusive improvements that place 
it in a class by itself, both as to service and quality—though the price is 
no higher. First, there is the one-piece, single-ply, solid top-grain 
leather (or Livlong leather substitute), which keeps its shape indefinitely 
and is exceedingly attractive. Second, inborn rugged construction that 
withstands many years of hard usage. Third, control by the Press-To 
trigger, that sensational little device which permits 40 per cent faster 
operation with about one-tenth the trouble. Fourth, the numerous 
designs, comprising large and small vertical and side pockets, slide 
fastener pockets, invisible ring protectors and rounded edges—a style 
for every practical requirement. 

Yes, the ZIP-ZIP Ring Book is quality—and looks it; and its obvious 

efficiency simply dissolves sales resistance—it’s so outstandingly superior. 

Catalog No. 21 gives descriptions of loose-leaf books of wide variety 

items you can sell with minimum ease and maximum profit. It reveals why 

Trussell products are favored and used throughout the world. Send for 

your copy immediately. 


TRUSSELL MANUFACTURING CO. 


23-29 Cottage Street Poughkeepsie, N.Y. 





LINE 


You ean 
sell more 


CLIP-ONS 


because they 








filing cabinets is more popular than ever. 
And it is popular with users everywhere. 
Substantially built to take all the wear and 
tear of the daily grind, this line will make 
friends for you—and keep them. 
Putafour 
drawer unit on 
display today. It 
will work for 
you. 


ART STEEL 
CO., Inc. 


300 E. 145th St. 
NEW YORK, N.Y, =u 
200 LINE FEATURES 






In letter, legal, card and combination units. 
Standard grade, full weight, furniture steel. 
Electrically spot welded—corners, acet- 
ylene welded. Four ball bearing rollers 
give drawers smooth, easy action. Yale 
paracentric automatic lock. Positive acting 
follower block. Safety catch holds 
drawers in plece. 





& 
tion ® 
greater proporu g 


appeal to a 


Co 


of the business 
public ........++. 4 


Three sizes— 
Brass or nickel finish. 
100 to a box 


10 boxes to a carton. 


Oswego, N. Y. 


Clip-On Corporation 


CLIP-ON 





EVER-FAST FASTENERS 
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ated with the Washington office handling national ac- 
counts. 

With the wide knowledge of typewriters he possesses 


and his understanding of selling, Mr. Knox should go far 


in the position to which he has just been appointed. 


—>— 
How Much Light Do Your Walls and Ceilings 
Absorb? 
A circular recently issued by the Hygrade Sylvania Cor- 
interesting 


light in 


poration, Salem, Massachusetts, presents some 


olors in the absorption of 


figures relating to « 
othces, stores and tactories 
It is stated that white and white ivory absorb 20 per cent 


black at the other end of the scale ab- 


ry takes up 29 per cent of the light, 


of the light, while 
sorbs 99 per cent. Iv 
while dark blue and dark green run a neck and neck race 
with 96 to 95 per cent of the light absorption, respectively 
Primrose yellow is almost as good as white, taking out but 
22 per cent, while gray, (depending on the tint) runs a long 
Buff takes 30 per cent of the 
including azure 


scale of 30 to 80 per cent 
light, and pink 46 per cent 
blue, sky 
and brown all rank 60 per cent and over 

The 


ored bowls or re 


Other colors, 


blue, tan, olive green, forest green, cardinal red, 


of light absorption 
circular also points out that colored bulbs and col 


t} 


ect amount of 


like 


TS heavily influence the 


light transmitted from the incandescent hlament, some 


dense green and dense blue—taking as much as 99 per cent 
if light efficiency 
[he company offers for the asking an illumination “yard- 


stick” 


venient list of re¢ 


in the form of a pocket-sized folder containing a con 
ommended foot candles for industrial in 
interiors and outdoor lighting, with 


teriors, commercial 


tables of light absorption of colors on ceilings and walls 
and in transparent and translucent glass. 
cidade 

Doehler Withdrawing from Metal Furniture Field 

Ihe Doehler Die Casting Co., Toledo, Ohio, 
the world’s largest producer of die castings, until recently 
had included in its activities the manufacture of metal fur- 
Che company 


said to be 


niture for hotels, hospitals and institutions. 


has now retired from the metal furniture manufacturing 


business to devote its efforts exclusively to the production 


of die castings 


This move releases for sale to makers of metal furniture 


a quantity of equipment used in the manufacture of steel 


including a continuous and 


baking 


equipment, conveyor system 


oven installation for finishes on metal surfaces, 


graining machines and spray booths 
8 


Royal Portable Sales Manager Optimistic 
Late William A. Metzger, head of the portable 


division of the Royal 


in June, 
Company, addressed a 
Seattle 


lypewriter 


gathering of typewriter dealers in and vicinity, 


wherein he revealed the remarkable advances scored by 


portable typewriters, which are today used by all manner 


of persons for writing. He pointed out that sales of port- 
This improvement he re 


-CML 


ables had tripled within a year. 

of general business advanc¢ 
stitiidienen 

Young Rockwell Wins Degree 

Rockwell, Jr., son of H. P. Rockwell, man- 

division of the Erbe 


1 graduated from Notre 


geards as indicative 


Harvey P. 


ager, agency-dealet Yawman and 


Manufacturing Company, on June 


Dame university, Indiana, Department of Mechanical En 
eineering 
—— 
Two Men Charged with Stealing Pen Nib Gold 
Madison, Wis.—Police arrested two men from Janesville, 
Saturday, June 23, on charges that they had stolen and sold 
gold from the pen nib manufacturing department of The 


Parker Pen Company 








FULTON 





NO. 130 


OFFICE PRINTING OUTFIT 


A Fine Number Right NOW 
for Office Use 
FO® “heading up”’ file folders with names 
or numbers at mid-year file transfer time 
—for index cards, customers’ records, bills, 
price cards, brief notices and signs—and 
many other office uses, these 


FULTON Rubber Stamp 
OFFICE PRINTING OUTFITS 


are exceedingly useful and popular. They are 
a necessity in every office. Mention them to 
your customers. Their low price——-the work 
they do—the time they save—will sell them 
almost immediately. 


TWO SIZES 50c and $1.00 Retail 


FULTON STAMP PADS 


DRLKWIK—for rapid, smudge-proof 
impressions 
FULTONfor general utility 


FULTON 
SPECIALTY CO. 


ELIZABETH, N. J. 
Sales Office: 
200 Fifth Ave. New York City 


A comprehensive range 
of colors and sizes. 


























tf STIMULATING STYLES 
FROM FURNITURE’S STYLE CENTER 


fi NEW LINES 
IN THE LOW PRICE BRACKETS 


AND ALL WITH WAGEMAKER 
“10 POINT” CONSTRUCTION FEATURES 


SEND FOR INFORMATION 






GRAND 


RAPIDS MICH. 


All that the Name Implies 
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E-5 rm = - Do More Exhibits at Cleveland Meeting of Amer- 
ican Medical Association 
Elkhart, Ind., had an in 


The Do/More Chair Company, E " , 
teresting exhibit at the annual meeting of the American 
" Medical Association held in the Municipal Auditorium in 


Cleveland June 11 to 15. 
y os Dr. J. R. Garner, Atlanta, medical director of Do/More 


and Fellow of the American Medical Association, was in 














_ 
— 


charge, assisted by Mary B. Beihl, R. N., and John Stout, 


Yo Ur Customers inenanes of the Do More agency in Cleveland 


~ 
s Many new developments in health seating were shown 
Addressographs & Supplies and explanations made of pertinent matters interesting to 
Multigraphs = - ns the medical profession. To present visually the effects of 
. . 
Folders "” 9 proper and improper sitting posture from an anatomical 
Sealers 99 99 and physiological standpoint, Do/More’s health film, pre 
° ° ° 9 99 are rT s *rvisi | Dr. Garner as rT mi é 
r Dictating Machines pared under the hag nae tn Dr. Garner, w - run or i 
. . ss ** ontinuous projector, 1e Keenest interest in this graphic 
Check Writers ( oO projects € € c p ( 
: 99 99 story was shown by visiting members 
Mimeographs 
Di Machi - Among other Do/More organization men in attendance 
. . 99 " , e . . > 
atto Scns were W. S. Ferris, president, and H. B. Williams, vice 
** ** 


Mailometers president, both of Elkhart. 
Kardex Systems s° ss . 
Luckett, Ltd., to Move Montreal Office 
The Luckett Loose Leaf, Ltd., of Toronto, Canada, has 
i i Pane t am =)=6moved its Montreal office to Room 404 Shaughnessy build 
on Fine Rebuilt Equipment ing, 407 McGill street. The company was formerly at 220 


“i 


Wire or Write for Low Prices 
to Your Customers — Big Profit to You 


St. Sacrament street 

The new location is declared to give a much better space 
for office, stock and sample room. There is a sample room 
of considerable size for the display of Luckett lines and 





4 those of their agency goods, such as Eberhard Faber, ( 
172 N. I Howard Hunt and Oxford products 
shia » LaSalle St. Chi ago, ill. Mr. Luckett and his associates extend a cordial invita 





tion to members of the trade in Montreal and elsewhere 





























Sean =x _—x ; 
= = = to visit these new quarters after July 1. 
4) a £ OS * pea @ “Ned” Lyons Makes the Big Swing 
Scx0 &) S.) Lt Rs, A a C1 E. S. Lyons, of the Reliable Typewriter & Adding Ma 
OL oy [> “> y a 4) x (| chine Corporation, Chicago, made an extended tour of the 


United States and Canada in conjunction with the Los 
Angeles convention of the National Typewriter and Ofhce 
Machine Dealers Association. After the close of the con 
vention Mr. Lyons and his wife motored north with friends, 
taking in the Yosemite Valley and other California points; 


PS TESCO] Spec jal Student’ ~ then Portland and Seattle. They journeyed to Vancouver 


by vessel, and then started east on the Canadian Pacific, 


LIPP Binder or Case, stopping off at Lake Louise and Banff, on the return to 


Chicago 





Back to school! Within a few weeks begins the world’s biggest teat 
parade. And what a market it provides! Meet it with STEBCO oa , . 
Zipp Binders, Brief Cases and Portfolios, made especially for Rose & Morton Add Vivid Line of Duplicators 
students’ requirements Largest selection now ready for fall Last December Rose & Morton, Inc., dealers in office 
ot ag pore. mags. <n agen aaa ae Stock up NOW. machines and supplies moved from Hartford, Conn., to 
Hmpies Qiaadiy sent on reques ; e 
f Waterbury, Conn., and took on the agencies for Victor 
: . ‘ . ' 564 W. ADAMS ST. » mee o ont Dan ~~ : om 
Stein Brothers Mfg.Co., CHICAGO. ILL. | adding machine an l Royal typewriters in W aterbury and 
western Connecticut Che new lines were handled in ad 


dition to all makes of rebuilt typewriters and all makes of 
new portable typewriters. 

Early in May this year the company took on the Vivid 
line of duplicators and supplies. This program of expan 
sion involved increasing the sales personnel and hiring a 
part time mechanic for the service department 

oe 
Well Known Firm in Bankruptcy 

The Lester Book and Stationery Company, 70 North 
Broad street, Atlanta, has closed its doors following the 
filing of a petition in voluntary bankruptcy. The firm is 
one of the oldest stationery houses in the Southeast, having 








been operated in Atlanta for more than fifty years. What 
disposition is to be made of the stock and equipment has 





not yet been announced.—_JHR 
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HERE IS THE of e w 
HOTCHKISS 


MAKER 


GET 
iT 
NOW! 


( NCE again HOTCHKISS meets the de- 

mand—this time with a brand new Sta- 
pling Plier for heavy duty in office and factory, 
store and warehouse. Strong and sturdy, it 
has greater capacity and more features than 
any similar model—at a price that appeals 
to everybody 





Hotchkiss Model H53 is highly nickel polished, 
weighs only 14 ounces and has a stapling range up to 
134 inches. It uses special H 53 wire staples with 

; inch or 5/16 inch legs packed 5000 to the box. Its 
capacity is 125 staples and it fastens up to 50 sheets of 
16 lb. paper or its equivalent. It’s the machine to 
push for more sales NOW! 


HOTCHKISS is the only complete line avail 
able to the dealer from one source 


THE HOTCHKISS SALES CO. 
Norwalk Connecticut 

















“up 


In an 





the same muscles 


-keeper recording 






Lies flat no ex- 
posed metal parts—sheets 
easily inserted or taken 
out. Proudfit binders are 
plum full of sales appeal- 
ing advantages. These dis- 
tinctive features permit 
profitable sales—not just 
selling at lowest prices. 


Grand Rapids Loose 
Leaf Binder Co. 


Grand Rapids, Michigan 


Proudfit lies flat 


Exclusive dealer 
franchise. Complete 
line of practically 
every type of equip 
ment. Rapid serv 

ice on special 
binders or forms 
WRITE for com 
plete information 


- 
-..- gosh. but it hurts ... 
It hurts the neck this reading uphill 


ire strained by a book 


hill”’ ledger. 
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¢e SPOTSEALD 


ADDING MACHINE ROLLS 


x 








@ SPOTSEALD ¢@ - 
For easy opening—Tear along this line trom erthér side 








Easy Opening—No Waste: A Distinctive Feature 
Firmly wound—free from breaks and lint. 
Grades for every need—all standard sizes. 


All rolls now wound with red stop-signal 
about three feet from end of roll. 


WRITE FOR SAMPLE ROLL AND QUANTITY PRICES. 


Rockwell-Barnes Company 
1511 West 38th Street Chicago 




















REG. U. S. PAT. OFF. 












CUSTOM BUILT 
PENCIL 
by Mohican 


will help you develop routine pur- 
chases into profitable sales trans- 
actions. PENCILS .. . the most 
staple of all the stationery mer- 
chant's stock . . . can be made to 
produce the best earnings. Let us 
show you how other retailers profit 
by featuring our pencils. 





Mohican Pencil Company 


(Formerly United States Pencil Co.) MANUFACTURERS 


PHILADELPHIA PENNSYLVANIA 
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A Complete Line of Metal Parts 
FOR THE 


LOOSE LEAF BOOKBINDER 












The new turn-button 
and slide button slot- 

ted lock metals here 

shown are two of 
the many metal 
parts listed in the 
Tenacity No. 34 
catalog. 


Whether they need ring metals, sectional post metals, 
record book metals, catalog metals. visible record 
metals, ledger metals or metals of special construc- 
tion, bookbinders have found Tenacity to be a com- 
plete and reliable source of supply for their loose 
leaf metal parts. 


THE TENACITY MANUFACTURING CO. 
CINCINNATI, OHIO 
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IF YOU ATTENDED THE 
BUFFALO CONVENTION 


you received our folder “PERTINENT FACTS” and had an 
opportunity to compare the quality of COBWEB carbon and 
to observe the excellent condition of the sheet made 40 years 
ago. Office equipment dealers and salesmen are naturally 
concerned with the results obtained in this merchandise; in 
all probability, its use offers greater service and its sal 
greater profit than any other supplies used in the modern 
office. If you did not attend the convention and yet are 
interested in the possibilities of quality carbon, we should be 
pleased to send you this interesting folder A line on your 
letterhead brings it, and our proposition 


A. P. Little, Inc., Rochester, N. Y. 
New York Office: Bible House, Astor Place 
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by the FOOT 
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CELasDEX 


CELU-DEX CORP. 


1 Main Sureei 














TRANSPARENT 
INDEX TABS 











BROOKLYN, N. Y. 


INGENTO CUTTERS 


aoe 





LF LL 8 sizes 


2 models 


A Cutter for 
Every Purpose 


Whether it be a small card or photo, or heavier 

materials, such as corrugated board, cloth, leather, 

rubber, sheet metal, etc., one or more of the eight 

sizes (6 to 30-inch blades) will do the cutting job 
perfectly. 


SEND FOR NEW PRICE LIST 
Manulfactured Only by 


IDEAL SCHOOL SUPPLY CO. 
8316-8346 Birkhoff Avenue 
CHICAGO, ILLINOIS 
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Detroit, Mich.—W. F. Stevens is a new member of the typewriter sales 
staff of the Underwood Elliott Fisher Company here 

Atlanta, Ga.—-The Durett Typewriter Exchange has leased space at 66 
Plaza way 

Chicago, !1._-Ernest Turk is a new salesman for the typewriter divi 
sion of the Underwood Elliott Fisher Company 

Chicago, t!..-E. B. Lindstrom, who had been a salesman here many 
vears for the L. C. Smith & Corona Typewriters Inc., has become Chicago 
branch manager for the Woodstock Typewriter Company 

Chicago, tll._-A. W. Contos, of the L. C. Smith & Corona Typewriters 
Inc., Dallas, Texas, spent several days at Chicago in June, looking up old 
friends and making a pilgrimage through A Century of Progress 

Chicago, I11.—-Otto Munzer, who heads the repair department of the 
Adding & Calculating Machine Exchange, 32 South Wells street, has a 
decided interest in A Century of Progress, now in its second year here 
Mr. Munzer came to Chicago in 1893 in charge of German scientific in 
strument exhibits during the Columbian Worlds Fair. At the close of that 
fair he chose to remain in Chicago, instead of returning to Europe 

Columbus, Ohio. Remington-Rand, Inc., has moved its local offices to 
the third floor at 58 East Gay street; the former location was at 10 East 
Lynn street 

Detroit, Mich... Typewriting speed was demonstrated at a business show 
conducted by the J. L. Hudson Company, at which Barney Stapert demon 
strated professional speed, and Dorothy Dow, a Cleveland school girl, 
showed her speed she has a record of 9644 words per minute 

Hartford, Conn.--The fifteenth anniversary of the founding of the Na 
tional Typewriter Company was celebrated by the founder, Richard Neu 
mayer, in June He has been engaged in the typewriter business more 
than twenty-five years 

Indianapolis, Ind..-The L. C. Smith & Corona Typewriters Inc., a 
New Jersey corporation, has changed its resident fiscal agent to Jacob 
S. White, Merchants Bank building 

New York, N. Y.- The Tytell Typewriter Company has leased space at 
206 Broadway 

Norfolk, Va._-E. H. Ashbaugh has moved his typewriter business from 
126 West Bute street to 143 West Charlotte street He has representation 
of the L. C. Smith and the Corona typewriters 

Richland Center, Wis._-The Stemp Typewriter Company of Madison, 
has opened a branch here, in charge of R. C. Schuerman It handles 
Royal typewriters; also adding machines Both new and rebuilt ma 
chines are sold 

St. Louis, Mo.-The Fletcher Typewriter Company has extended its 
lease on the premises at 806 Pine street 

Springfield, Mass._-George Himler, a new salesman with the typewriter 
division of the Underwood Elliott Fisher Company, struck the machine-a- 
day stride the first month he tackled a local territory 

San Francisco, Calif..-W. A. Metzger, portable sales manager for the 
Royal, visited the San Francisco office the latter part of last month 

San Francisco, Calif.—-Earl W. White, manager of the San Francisco 
office of the Ames Supply Company, is taking in the big convention in 
Los Angeles. He reported he expected plenty of company from the trade 
of Central California 

San Francisco, Calif..-The Underwood Typewriter branch reports busi 
ness good, but slowed a little by the strike F. F. Wright, the general 
sales manager, has been making the coast Clyde Jungbluth, sales man- 
ager for the portable division, is expected here shortly 

San Francisco, Calif.._William Rhinelander, in charge of the San Fran- 
cisco branch of the American Writing Machine Company, states that only 
the longshoremen's strike has prevented the past month returning twice 
the volume of business they had last year The strike prevented some 
Hawaiian shipments that left them several hundred below The strike 
once over, the way is clear for a big year's trade, for the business con- 
ditions in the city are otherwise excellent 

Seattle, Wash.--The L. C. Smith & Corona Typewriters Inc., has ap 
pointed Marshall Chandler its resident fiscal agent 

Texarkana, Tex.--The J. S. Ragland Book Store has opened in new 
premises at 216 Main street This business was established in 1876 It 
enjoys the Underwood Elliott Fisher agency 

Washington, D. C.--The United Typewriter & Adding Machine Com 
pany has moved from 1223 New York avenue, NW, to 813 Fourteenth 
street, NW 

Wilkes-Barre, Penna.—-The Royal Typewriter Company, Inc., has opened 
a branch at 62 West Market street, in charge of C. C. Waters 

Wilmington, Del._-The Delaware Typewriter & Supply Company, for 
merly at 925 Market street, has moved to 301 Delaware avenue A 
branch store has been opened at Chester, Penna., 602 Sproul street 











ADDING MACHINES 


Canton, Ohio.--Alfred G. Albright, 2430 Ninth street, SW, formerly 
connected with the Burroughs Adding Machine Company, has been ap 
pointed sales representative by the Addressograph-Multigraph Corpora- 
tion in Stark, Tuscarawas and Coshockton counties 

Chicago, Ill..-S. E. Comstock, formerly in charge of portable adding 
machine sales for the L. C. Smith & Corona Typewriters Inc., has resigned 

Houston, Texas. W. G. Ellis, who had been district manager at Mem 
phis for the Burroughs Adding Machine Company, has been transferred 
to this territory 

Oakland, Calif.-_Charges of code violation against the Oakland Adding 
Machine & Typewriter Company have been dropped with the settlement 
of a dispute over the payment of dues 











OTHER MACHINE S 


Chicago, Ill.--R. M. Ford, salesman for the Vivid division of the L. C 
Smith & Corona Typewriters Inc., has been transferred to the St. Louis 
Branch He is in charge of Vivid sales at the latter city 

Chicago, I!!.--Ralph H. Randall, who had been manager at St. Louis for 
the Reiner Rotoprint Company, is now connected with the Chicago office 

(Continued on Page 158) 








WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 


cost must be checked by every mailer to prevent 
costly postage waste. 






hair-line balance 


Airmail No. 1—Capacity 1 lb. x 4% oz. with computing chart. 
Airmail No. 4—Capacity 4 Ib. x oz. with computing chart. 


Airmail No. 9—Capacity 9 oz. x 4% oz. without computing chart. 
Com puting chart shows all mail and parcels post rates up to full capacity 


Over 20,000 Triner New-Type Scales 


recently installed by the U. S. Postoffice Department 
because a variation of only a FEW GRAINS is now 
permitted between each ounce division—such a fine 


variation is not apparent on any ordinary scale. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Hlinois 


Over-Under Weight 


indicator at end of beam 
indicates an unmistakable 

















Respirator 
CHAIR CUSHION 


the Efficiency Cushion 


Executives and office workers think and work better when 
they are comfortable, and we are positive there is nothing 
which will add to their comfort more than a Respirator 
Cushion, 

Your customers will appreciate your calling Respirator Cush 
ions to their attention. 

There is a thrill in selling a product which pleases and proves 
every claim made. Such sales create good will and more 
business. 


Until you handle Respirator Cushions your customers are be 


ing deprived of their use and you are losing profits. 


L. M. BICKETT COMPANY 


WATERTOWN, WISCONSIN 
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OFFICE APPLIANCES 

















WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 











N.R.A. payrolls compiled 
without ing! 


without training. There are no keys to punch, no levers to pull. 
Just turn the card and copy the answer. 


Avoid New Code 


Complications 


Pay Roll Calculators are built 
on work, hourly or week- 
ly sis. 


The new 35 hour and 40 
hour weekly basis Calcu- 
lators are now ready; 
answers in \ hour steps. 


Hourly basis 
Calculators 
have answers 
in \ hour or 
'/» hour steps. 


End Mistakes—Double Speed with 
Precalculated Verified Answers 
Write for Circular 


Meilicke. Systems, Inc. 
mveane 3466 No.Clark St. Chicago, Illinois 


w~ererrrvrvroreovreoreowrewrevwevvwvvwvevvveveovevwewvwewvwvwvww uv UU Uae 





RIBBONS AND CARBONS 





Chicago, Ii!._-A branch office has been established at 327 South LaSalle 
street by the Columbia Ribbon & Carbon Manufacturing Company, in 
charge of Rollo Lester Banks. This office is headquarters of Frank M 
Weeks 

Chicago, !li.--Harry Holden has joined the Chicago branch of the Codo 
Manufacturing Corporation, handling sales relations and office routine 
Mr. Holden had been connected with The Miller-Bryant-Pierce Company 
previous to the time that this Aurora concern was purchased by the L. C 
Smith & Corona Typewriters Inc 

Des Moines, lowa.-_Joe Poole has been appointed manager of the local 
office of the Panama Carbon Company, 509 Old Colony building 

San Francisco, Calif.._The board of directors of the Carbon and Ribbon 
Dealers Association of Northern California has named the following to 
serve as Code compliance committee for Northern California—William G 
Huston of Mittag & Volger, Inc.; Al Orton of the H. S. Crocker Com 
pany ; and Art Schermeyer of the H. & M. C. Company 

San Francisco, Calif..-W. G. Huston, manager of the Mittag & Volger 
branch at 591 Mission, reports the largest volume of business since 1928 
He operated a Mittag & Volger booth at the ninth annual convention of 
the Typewriter and Office Machine Dealers Association, which was held 
at the Hotel Biltmore in Los Angeles June 25-27. This is being followed 
by a trip to Colorado by way of Salt Lake City 

San Francisco, Calif...The Miller-Bryant-Pierce Company now occupies 
quarters at 46 Kearney street, in the busy heart of the city, where the 
window lettering, ‘‘Inked Ribbons and Carbon Papers’’ catches the eye 
of thousands who pass by daily T. J. Gibson, the manager, reports a 
highly prosperous year until the longshoremen’s strike broke loose But 
steamship company offices, shipping offices and importers offices are 
now marking time, with a considerable number of employees thrown idle, 
and it happened that M-B-P had a very large lump of that trade 


- ———S—- 
(Other Machines—Continued from Page 157) 


of Harris-Seybold-Potter Company, Cleveland, manufacturer of printers 
machinery 

Los Angeles, Calif._E. J. Murphy, who has been elected president of 
the Sales Managers Association of Los Angeles, is local manager for the 
Dictaphone Sales Corporation 

Seattle, Wash.—-The Seattle branch of the International Business Ma 
chines Corporation has moved from 511 Virginia street to 1933 Fifth 
avenue, in the heart of the new business district.—C.M.L 

Waterbury, Conn.—-Ross & Morton, Inc., have added the Vivid" 
duplicator to their lines. This business was moved here from Hartford 
early in May, with agencies for the Victor Adding Machine Company 
and the Royal Typewriter Company, Inc., in western Connecticut 


FURNITURE 


Atlanta, Ga.—A. C. Lambkin is now representing the Columbia Steel 
Equipment Company, Philadelphia, in Virginia, West Virginia, Kentucky, 
Tennessee, North and South Carolina, Georgia, Florida, Alabama and Mis- 
Filer’’ of The General Fireproofing Company 

Asheville, N. C.—-Owenby-Tallman have been featuring the new ‘‘Super 
Filer’’ of The General Fireproofing Company 

Fall River, Mass..-The Robert A. Wilson Company, Inc., 116-20 Bed- 
ford street, celebrated its sixtieth anniversary in June. This company has 
the exclusive local sales franchise for The Shaw-Walker Company 

Philadelphia, Penna.—Jack Grey has joined the Columbia Steel Equip 
ment Company, traveling Louisiana, Texas, Arkansas, Oklahoma, Kansas, 
Iowa, Nebraska and Missouri (except St. Louis) 

Kansas City, Mo.—The contract for the metal furniture required for the 
new Jackson County court house has been awarded to the Watson Manu 
facturing Company, Inc., Jamestown, N. Y 

Los Angeles, Calif.-The Office Equipment Corporation has been ad 
judicated a bankrupt. Claims were filed at 10:00 a. m., June 25, 1934, 
with James L. Irwin, referee in bankruptcy, Room 832, H. W. Hellman 
building, Fourth and Spring streets. 

Monroe, La.—-The Monroe Store & Office Equipment Company has 
changed its name to Monroe Office Equipment, Inc. The change is one of 
name only, adopted for brevity The personnel is unchanged—-Dan Ar 
mand Breard, president; Henry C. Mayo, vice president; Armand V 
Breard, secretary-treasurer 

Philadelphia, Penna.—The Apex Office Furniture Company, 913 Walnut 
street, has been registered as a commercial title in the common pleas 
court by Samuel C. Cohn, 6645 North Eighteenth street 

Seattle, Wash.—Deliveries of office equipment and supplies for local 
trade were interfered with by the longshoremen’s strike in May 

Tulsa, Okla.—The Field Stationery Company, 612 South Main street, 
has been giving prominence to the new General Fireproofing ‘‘Super-Filer."’ 

Tulsa, Ukla.-—-The Commander Printing & Stationery Company has been 
established at 12 Court Arcade building by George E. Raveill and Reuben 
T. Dixon. 

West Plains, Mo.-—-The Price-Jones Office Supply Company has been 
opened on the public square. Jerry Price is manager of this business, 
which carries office equipment and machines, and conducts a repair service 


MARKING DEVICE'S 


Columbus, Ohio.—-The Louis C. Freeman Company has received U. S 
Patent No. 1,962,672, covering a marking machine. 

Los Angeles, Calif..-K. W. Zeagler, of N. W. and K. W. Zeagler, made 
a trip east several weeks ago to visit factories represented by this 
partnership, which include the American Numbering Machine Company, 
Trussell Manufacturing Company and the National Vulcanized Fibre 
Company. 

Orange, N. J.—The main office and factory of The Bates Manufacturing 
Company will be closed from July 2 to July 16 to give the employees a 
two-weeks’ holiday The company’s New York office will remain open 
during the holiday period 
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rie 


For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representatioe: S.S& D. Loose Leaf Co., 427 N. San 
Pedro St., Los Angeles, Calif. 
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A 
Display 
That 
Isa 


Display 














A Product without an equal 


For information about this display that sells, 
| send the coupon. 





6 
t ~ 7 hd 
| Munson Suppty Co., 348 Hudson St., New York City 
Please send information about the New Key 
New Package and Counter Display to 

















“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. 8. Patent 1,782,622. Cansdien Patent 324,059. Other patents pending.) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 

cations. 


Kilian Manufacturing Corporation 


107 North Franklin Street Syracuse, New York 

















POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 



















































Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap- 
est buy in the long run. 


“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 
925 Filbert Street YW PHILADELPHIA 
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THE NEW Lorat NO. 33) BEXLEY TSAR aL 


| : LINE.. EXCLUS/VELY/ 
SHER ae M A N “STEEL- STRONG” PRODUCTS ARE SOLD 


THROUGH DEALERS ONLY...... 

















Accounts in your te rritory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 


customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable .. . 
secure ... with the guaranty of Members of The 
Nat‘l Ass*n of Stationers. 
Shipped K. D. in | Steel-Strong Products include Coin Wrappers 







Height 26 in. 
table top 17 


in. by 14; shelf . y fibre car . . i an ah 
12x14. Rubber — shipping Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
tired casters on weight 16 to 18 Currency Cabinets, etc... . z and each product 


rear legs, rubber 
feet on front 
legs. 


N, | ~~ , » 4: has been developed to tke highest efficiency. 
Write for liberal discounts and sales helps. 


on | THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL-STRONG PRODUCTS 








Wood tops and 
shelves in oak, 
walnut or mahog- 
any finishes; steel 
frames with black, 
green, brown or 
maroon “baked 
on” enamel, 

Made of electric welded steel tubing, in design and construction 
similar to the thousands of Sherman Manson stands that have 





WE DO OUR ParT 









been in satisfactory service more than 25 years. In appearance -- 

and sturdiness without equal in its price class. Side members " b]) MANUAL 

are welded, not merely bolted or secured with slip joints so | COIN 
“| COUNTER 


commonly used in inexpensive stands. 
Responsible dealers may order sample stand for examination 
with return privilege. 


| Sherman-Manson Mig. Co. 
621-631 S. Kolmar Ave. Chicago tre C.L.DGWNEY CO. cincinnavie 














BILL STRAPS 




















wrapped in Cellophane 


A PAIR 
For EVERY 
DESK 


Cash in with Seymour Shears, 
the 1934 opportunity line, 
with: 

@ The Seymour Sales Helps 


@ The Seymour Quality 
@ The Seymour Prices 











WARSHAW’S 


ROTARY CUT (ON ALL FOUR SIDES) 


INDEX CARDS 
AT A REAL PRICE ADVANTAGE 


You can’t beat this Warshaw combina- 
tion-—-high grade, ‘durable stock; rotary 
eut on all four sides with uniform mar- 
gins and no feather edges; wrapped in 
the most modern protective Cellophane 
and at prices that give you the jump on 
competition. Now is the time to order. 


Each shear packed in cello- 
phane, easily displayed and 
easy to sell. 


Write for full 
information 


THE 
SCHAAF & GOOD CO. 
FREMONT, OHIO 


Exclusive Manufacturers 
of Seymour Shears 


WARSHAW MFG. CO. Ine. 
I Main St., Brooklyn, N. Y. 
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BUSINESS OPPORTUNITIES 


Important to Manufacturers 





The following detailed inquiries, received direct from readers of OFrrict 
APPLIANCES, are tangible business opportunities. 


Wants Abroad 

Representation Available in Mexico.—Quimex S. A., Amazonas 47, 
Mexico, D ’, Mexico, wishes to get in touch with American manufac 
turers of pencils, pen points, stamp pads, colored drawing crayons, erasers, 
etc. This company wishes to secure exclusive agencies for the distribu 
tion of such products throughout the republic Our information shows 
that the company has established trade relations with the stationery trade 
in Mexico, and is able to give credit references to firms interested in 
organizing agencies In addition to its sales activities the company also 
manufactures ribbons and carbons, writing inks and adhesives Please 
address mailings for the attention of Mr. E. Girault 

Wanted Here at Home 

Bookkeeping Equipment and Supplies for Connecticut...The E. 8S 
Pierce Company, 32 Allyn street, Hartford, Conn., wishes to get in touch 
with new sources of supply for machine bookkeeping equipment, sup 
plies and other office accessories. Please address correspondence for the at 
tention of Mr. E. 8S. Pierce 

Catalogues for Nebraska Dealer._-The McCook Office Supply Company, 
McCook, Nebr., wishes to receive catalogues and price information from 
manufacturers of office equipment and commercial stationery Please 
address communications for the attention of Mr. D. F. McCrosky, manager 

Catalogues for Vermont House.--The Bruhn Office Equipment Company, 
18 Church street, Burlington, Vt., seeks catalogues from manufacturers 
of office equipment and supplies. Please address mailings for the attention 
of Mr. E. H. Bruhn 

Catalogues for Virginia House.--The Bristol Office Supply Company 
Inc., 529 State street, Bristol, Va., wishes to receive catalogues from 
manufacturers The company handles both mechanical office equipment 
and general commercial stationery lines 

Furniture and Machine Equipment Catalogues...The French Company, 
1415 H street, NW, Washington, D. C., wishes to receive catalogues and 
other sales material from manufacturers and wholesalers of office fur 
niture and general lines of business equipment 

Territorial Representation in Missouri..-The H. R. MacCready Sales 
Company, 316 East McDaniel street, Springfield, Mo., wishes to hear from 
manufacturers of office equipment and supplies not now represented in this 
territory 


New Enterprises 

Following are new concerns reported in further 

SSueE They fer possibilities of additional 
manufacturers in this field 


detail elsewhere in this 


mitiets for 


Equipment House at West Plains, Mo.—The Price-Jones Office Supply 
Company has been opened on the public square, in charge of Jerry Price 
Office equipment and machines are handled 

Stationery Store at Tulsa.—Reuben T. Dixon and George E. Raveill have 
established the Commander Printing & Stationery Company at 12 Court 
Arcade building, Tulsa, Okla 


PENS AND PENCILS 


Chicago, til._-Howard Kendrick, territorial manager for the American 
Lead Pencil Company, submitted to a minor operation at the Rogers 
Park hospital June 21 

San Francisco, Calif..-E. P. Sparks, Pacific coast manager, reports 
that Frank D. Waterman of the L. E. Waterman Company, is expected 
to give the Pacific coast a visit shortly 

San Francisco, Calif.Oliver Pierce, Pacific coast manager for The 
Conklin Pen Company, 101 Post street, is enroute to the Hawaiian Islands 
He plans to make a thorough visit to all the main points, and introduce 
the newest Conklin items 
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Chicago, Hl.—-Arthur C 
for the Wilson-Jones Company, 
western Pennsylvania 

San Francisco, Calif. 
the Trussell Manufacturing Company, 
from 7 Front street to 258 Washington street 
rying larger stocks 

















LEA F 


Shearman has become divisional sales manager 
covering New England, New York and 





Clyde Dalton, manager of the local branch of 
has moved his office and warehouse 
The change permits car 


CROWN 


RIBBONS 
AND 


CARBONS 


—Also win the 
second order! 





Carbon paper and typewriter ribbons are service sup- 
plies. If the service is good, sales grow. CROWN Rib- 


bons and Carbons are growing in use. Salesmen are 


successfully introducing them farther afield. The qual- 
ity of the line and the accurate application to needs 
of the business office combines to make an excellent 
opportunity for qualified salesmen, with whom we are 
always pleased to go into the proposition in detail, on 
request. 


CROWN RIBBON 
& CARBON MFG. CO. 
782-790 St. Paul Street 

Rochester, N. Y. 


Making Good Impressions for 
More than a Quarter Century 




















POSTAL 
SHIPPING 
AIR MAIL 





Make Your Postal 
Scales Department 
PAY — Let Hanson 
Ideas Show You How 











STATIONER Y 





Brattleboro, Vt..-The C. E. Bradley Company has bought a new plant 
at Bellows Falls, Vt., adding 50,000 square feet of occupancy to its es 
tablished facilities 

Chicago, Ww. Levinson’s Book & Stationery Store has been opened at 
3453 Lawrence avenue Office and school supplies are included in the 


stock 
Portland, Ore... The Office Supply Company has moved to Sixth avenue 
and Adler street, where increased space is available Ss. C. Pullin is 


president of the company 
Long Beach, Calif...Brown’s Book & Stationery Store, formerly at 117 


Pine street, has moved to 230 Pine street This business carries office 
supplies, typewriter accessories, stationery, and does a printing and en 
graving business The book department has a comprehensive stock This 


store is headed by J. E. Brown, assisted by his son, K. F. Brown The 
location at 117 Pine avenue had been occupied since 1908 

Los Angeles, Calif..-The Los Angeles Office Supply Company has been 
established at 554 South Spring street, carrying commercial stationery 
and office supplies 

Los Angeles, Calif...W. F. Lucas has been elected president of the West 
Coast Stationery & Printing Company, 1144 South Broadway He suc 
ceeds the late Joe E. Harvey 

New Orleans, La... The Garcia Stationery Company, Ltd., 
street, celebrated its sixtieth anniversary June 1 

New York, N. Y.. The Cheriff Stationery Company has leased space at 
12 Cortlandt street 


414-18 Camp 





F COURSE you want to 
handle a highly efficient 
finely constructed line of scales 
means Hanson scales. 
shelves do not fulfil their purpose 


and of course that 
But scales that remain on your 
there must be a satis- 
factory volume of sales to make their handling profitable. 


Hanson service does not stop at mechanical perfection. 
There’s a tried-and-proved merchandising plan available 
to all Hanson dealers. It will enable you to make your 
scales department one of the most satisfactory activities 
of your business. Write for this plan today. 


HANSON SCALE CO. 
N. Ada St. Chicago, Ill, 
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to day 
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add sales 
ring books, 


The current catalog lists the complete 
National line, including several new items 


National Brief Case Manufacturing Co. 
512-532 S. Peoria Street 


National Zipper Envelopes and Brief 
Cases offer New Features of Style 
and Convenience 


Improvement is the order of the age and the 
opportunity for office equipment retailers to 
Business and travel luggage, zipper 
zipper envelopes, the National 
“Kary-All” especially convenient for airplane 
travel, these containers accommodate all essen- 
tials, are lighter in weight and fully durable 
better value attested every day by growing 
interest and acceptance by the public from day 


Chicago, Illinois 
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LOOSE JFAvV. Sus LEAF 
EQUIPMENT 


FOR MID-YEAR 
TRANSFERRING! 


AUTOMATIC TRANSFER 
FOR PERMANENT FILING 


With a few simple operations sheets are made into 
neat, compact volumes. Unlimited market among 
Department Stores, Banks, Public Urtilities, etc. 
The Cesco Catalog illustrates this and other out- 
standing Loose Leaf Equipment. Send for copy 
and dealers’ discounts. 


THE C. E. SHEPPARD CO. 


4401-4429 
Twenty-First Street 


Long Island City 
New York 














Color is the life of type- 
writer ribbons and carbon 
paper. 


Strength and perma- 
nence of color are the excel- 
ling features of CODO Ribbons 
and Carbons. 


‘ele le) 
ee en ee Se Su er-fiber 


of ribbons and carbon in your 
territory. 


The quality of CODO 


TYPEWRITER 


Ribbons and Carbons is fit- 

tingly exemplified in their RIBBON 
modern, brilliant, attractive 

packing. 


Proof and full information 
on request 





The Codo Manufacturing Corp. 


New York 


Coraopolis, Penna. Chicago 














Markilo Celluloid Products 


are made of the acetate (non-infammable) cellulose, and 
embody features of our own 
design. 

Envelopes for ring binders, 
—billfolds, cards, papers, etc. 
Indexer strips (blank-label) 
and tabs, celluloid fasteners. 
Book markers, book covers, 


etc. The Dozen System vs. 
Decimals, Booklet 25c. 


MARKILO CO., Mfrs. 
96c W. 63rd St..Chicago.U.S.A. 
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PROGRESS 
OFFICE PAPERS 


A complete line of papers for all office requirements—a 
quality, finish and texture to meet the most exacting de- 
mands. PROGRESS PAPERS have won their leadership 
through superior appearance and workability . . . stock 
these grades . . . they sell easily and profitably. 

Ask for sample book of PROGRESS PAPERS and other 


office paper items. 


BRADNER SMITH & COMPANY 
333 S. Desplaines St. Chicago, Ill. 





Pens —— 


WHY NOT TURNER & HARRISON? 


High Grade Pens 
iR Our One Product 
~ Since 1876 
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TURNER & HARRISON PEN MBG. CoO. INC. 
PHILADELPHIA 
































JULY, 1934 


163 











approval. 


Suggest METALSTAND 


for an additional profitable sale 


A stock of these convenient small stands enables you to Rk 
recommend them to typewriter users as they call. If you 
sell typewriters or adding machines, the natura] thing to 
do is to add a stand to the sale. METALSTAND is useful us. 
also for calculators, directories, large account books, etc. 
It is of ample dimensions, side any Rae tg bs ve 
with rubber mounted casters. t is shipped knockec — 7 
down, weight 13 lbs. All orders filled cubdeus to dealer's METALSTAND 
Retails at $5.00 for olive green finish maplewood top. 
Walnut, mahogany and oak finishes slightly higher. Full 909 Walnut St., 
details, discount quotations and sales helps on request. Philadelphia, Penna. 





WE DO OUR PART 


COMPANY 
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For More 
and Better Business 


$4 S++ S++ S++ S++ O+ S++ S++ 


Readers of Office Appliances 
have a constant source ot 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 


- 
$5. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, III. 
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SALES LETTERS 


Need the Support of 
SALES LETTERHEADS 
















Your letterhead frequently is cll that 
your prospective customer sees or knows 
of your business. In appearance, it 
ought to be on a par with your best 
dressed salesman. 


In context, it should give the important 
facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the bes 
ciples of action which have directed the 
progress. 


We make good letterheads. We can 
make one that will represent you worth- 
ily, every business day of the year. If 
you are interested, we should like to ask 
you some pertinent questions and make 
some valuable recommendations. 














Engraved Stationery Buffalo 
AMERICAN EMBOSSING COMPANY 
35 N. Division St. Buffalo, N. Y. 


















BARKLEY EMBOSSED REPORT FOLDERS 





WITH THE BARKLEY FASTENER 











For Office and School Use 
IDEAL AS A LOOSE LEAF CATALOGUE COVER 


Folders and Fasteners Are Designed to Accommodate Sheets |! x 8!/p and 10!/2x 8 
Inches with Standard Three Hole 8!/2 in. Centers and Two Hole 6 in. Centers. 
MADE IN NINE ATTRACTIVE COLORS: BROWN—BLUE—CANARY—GRAY— 
GREEN—PINK—ORANGE—RED—BLACK. 


Packed: 25 each color to a box—I0 boxes to a carton. 


Producers of DURATEX and TUFTEX VERTICAL FILE FOLDERS 


wo. trees C. L. BARKLEY & CO.—FILING SUPPLIES 


517 So. Jefferson Street 
Write for Our New Catalog. fe: : 


CHICAGO 
A Complete Price Guide on Indexing. 
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RIBBONS 


Dealers 
R 


Sansom at Tenth Street 





wt Do ove maeT 







CARBONS 


ESTABLISHED 1895 


Inquiries Solicited 


Philadelphia, Penna. 





y ‘" | “" ’ v Pr 
TYPE CLEANER 
Cleaning type is not the mussy, 
dirty job it used to be—not with 
Martens Type Cleaner. The pat- 
ented applicator does the trick. 
Typists like its quick, thorough 
cleaning action. You'll like its 
quick turnover and repeat profits. 
Retail price 50 cents. 


MARTENS 
TYPE CLEANER Co. 
120 E. 28th St., New York, N.Y. 





In Every 
Bottle 


FREE INTRO- 
DUCTORY OFFER! 


Write for it and our lib- 
eral discount schedule. 











FOR 21 YEARS 


Sheaffer has been com- 
mitted to policies that pro- 
tect the dealer’s profit! 


SHEAFFER'S 








AMCODATER 


NOW W mn Dsize TYPES 
rINY TYPE 


NOV 18% 


REGULAR TYPE 


NOV 18 °42 
Sharp, engraved type— 


Self -inking — $995 


Retails for 
American Numbering Machine Co. 
Brooklyn, N. Y. 


rr 


Aste 
NUM ot eaten © 
ae | 


224 Shepherd Ave., 

















COMPLETE INDEXES: 
POST BINDER 
PRICE BOOK 
RING BOOK 
A-Z STYLE, ALL SIZES 
Very Special Prices 
During July-August 
Worth While Savings 
Ask for Prices 


G. J. AIGNER CO., MANUFACTURERS 
503 S. JEFFERSON ST. CHICAGO 












































ALBRIGHT’S 


FINISHED TYPEWRITER PLATEN COVERS 
Non-Hardening: made of Best Grade Rubber and 
ground on Dead True Steel Mandrils by expert 
Mechanics. 

Absolute satisfaction guaranteed. Sample mailed 
to any address in the United States postage pre-paid. 
Write for new low price. 

ST. LOUIS TYPEWRITER EXCHANGE 


19 Years Under Same Management 

















Telephone MAin 1162 718 Pine St., St. Louis, Mo. 


—the one duplicating 
machine black ink 
that gives first class 





Sa 


results on both open and 
closed drum types of ma- 
chines — 


ehiette® 


making this an 
= all purpose ink 


ane vor® 


Y ffl OPE ti - 








Samples & prices on request. 


H. D. ROOSEN COMPANY 


Brooklyn, N. Y. Chicago _ 
Factory, foot 20th St. 609 S. Clark St, 
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NATIONAL, 4 ibs. 
COLUMBIAN, 2'% Ibs. 
CRESCENT, 1 Ib. 





Pelouze Postal Seales 


The dials show the exact amount of postage, in 
cents, required on all mail matter. Warranted ac- 
curate. Beautifully finished in Green “Duotone” or 
Gold Bronze. 

Made in several styles. Intended for individual 
desk, library, office or shipping room. 

Dealers supplied through leading wholesale sta- 
tioners. Write for new catalog. 


Pelouze Manufacturing Company 
232 East Ohio St. Chicago 





“STANDARD” 
CAPACITY 








This business is YOURS! etn ey oo. 


My eer © How's your stock of 
Woods Co, Oakville Thumb-Tacks? _/, >= ee 
uses cards; and if you make a bid for 7... enatield Paper Co. te. . & Ay \ sa ay wr 
the business, it’s a ten-to-one chance Detroit reas | ” E sotiy - +. securely y's % stat 
"ll get i F busine cards come Seaman-Patrick astened. asily inserted and % 4 ’ 
youll get it. For business cards con Paper Co. withdrawn. Smooth sharp “aie 4 
to mind in the same thought with Washington, D. Cc. points. Made of steel, nickel 
. : altimore 
office supplies. The Berton, Duce & or brass plated. 
Ask any paper merchant here how ym hy 6 sizes. Heads 56" to 544" diameter. Packed 100 to a box—10 
to build a repeating business with Carpenter Paper Co. boxes to a carton. A handy member of the Yellow Box Line. 
figgi 7 i > Houston - ss ia 
Wiggins Compact Binders and Book = © meee te Be OAKVILLE COMPANY 


A. LMOST every customer 


Form Cards. 


Wisccins 


BOOK FORM CARDS 


(Originators of Scored Cards) 
Chicago 


1162 Fullerton Avenue 


COMPACT BINDERS 





The Chatfield & 
Woods Co, 


Toledo, Dayton, Division of Scovill Manufacturing Company 
Columbus, Cleveland 5 
The JOHN B. WIGGINS COMPANY The Central Ohio Waterbury 


Paper Company 


Pins, clips, fasteners, thumb-tacks, Tak-a-Pins, etc. 








Cennecticut 





CHICAGO 











NEW YORK SAN FRANCISCO 


|\OAKVILLE 











a ee ee ee ee ee ee ee 
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IC 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


Eho 


POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 
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Rebuilt and Select Rough 
MIMEOGRAPHS 
ADDRESSOGRAPHS 


calculators, bookkeeping machines, etc. 





complete line 


UNITED TYPEWRITER and 


ADDING MACHINE CO., Inc. 
813-14th St., N.W. 


Washington, D.C. 


| 






















OOOO ooo ooo ac —— 








Stanley R.Bristow 
24 Central Ave.West Orange,N.J. 


MOD-ER 


Efficient and economical. 
Will keep correspondence 


and properly arranged. The 
most efficient desk file on 
the market. Made in four 


item for stationers. 





82 ST. PAUL ST., 








>A 


and papers always on hand CARBON PAPER 


sizes. A very profitable a> 





ZIPIT 


THE NEW 
TIME SAVING 
CARBON 
Territory now being 
allotted. 

Send for samples and 
agency proposition — 


IT SELLS 


PHILLIPS PROCESS CO., Inc. 


ROCHESTER, N. Y. 




















v 
oO | 


Ts 


ONE CENTA 


a 


| premnonepay 


One cent each—thet's all Auto- 


Typewritten — cost you. And 
Y every Auto-Typewritten letter car- 
dictated piece 











ties the punch of an individually 


Executives who cut comer on 
costs have found Auto-Typist to be 
/ the cheapest method of producing 


MUNN 


7 


efective personal letters in quen- — anata typewriter cap 


tity. 
letters a day and requiring only part of one 
Gina s time for inserting names and “'\ 


Dealers 
Our rental plan permits your yw 


ON 


tomers to see for themselves 
amazing results of Auto- >> 
ten letters et a-penny-e-piece. Write 
for details 


AMERICAN AL TOMATIC 
TVW RITER co 


SS 


——TSFPSsy 


sble of individually typing 250 en 


YZ 








, 
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Important Announcement 


THE MONOCHROME PEN Co. 


will shortly announce to the 
trade a completed line of 
vacuum filled fountain pens, 
ranging in price from $1.00 
to $5.00, with complete 
automatic window display. 


MONOCHROME PEN CO. 
961 Montana Street Chicago 











u-dja- 
Brands 


DU Pa. ic ATOR INKS 


(juara ~ = al ty ise on all stencil 
iplicat Ives 








Duntan roan @ 


Ink Specialties 


644 So. Clark St. Chicago 













A Perfect Combination:— 


H. A. Style Ink Eradicator plus 
your OWN TRADE MARK 
for added sales and valued ad- 


vertising. 





Everyone using writing ink 
needs a good Eradicator. Why 
not feature YOURS? 


H. A. INK ERADICATOR COMPANY 
1707 ZEREGA AVENUE, NEW YORK 
Cable Address “ERADICATOR”™ Telephone: WEstchester 7-5197 


Manufacturers of Ink Eradicators for over a quarter of a Century 


l 
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Write for Free Tube 
& Profit Story 







Tiis special 


adhesive holds with a 
sinewy grip —yet Grippit 
can never wrinkle paper . . . it strips 


off like adhesive tape . . . itis so clean 
that any excess rubs off, leaving work 










and fingers unsoiled 









Boston 









Harriman-Welts Products Co., 200 Summer St., 


ACME MIDGET 


on 2 ee The stapler for your personal use 
TheOutstanding Quality and all office stapling. The lever 
‘aste presser action is quiet and velvet- 
Fastener like. Note the superior MID- 
GET staple — small, fiat. 
Papers fastened with it are 
filed in less than half the 
space. DEALERS: Get the 
MIDGET in stock and on 
display; the demonstration 
convinces. 
Rush your 
trial order. 










The New Midget 
ACME 
STAPLE CO. 


1643 Haddon Ave. 
Camden, N. J. 









Old style staple 








One In a Territory 


DEALERSHIPS beirg allotted 
NOW—for this Clean, Legible 
Sanitary typewriter key. 


MASTER 
SPEED KEYS 


(non-rubber) 


The TENS OF THOUSANDS 
of sets in use attest to their 
greater satisfaction and econo- 
my of use. 

Get Your Application in To-day 


SPEED KEY MFG. CO., INC. 


294 Columbus Place Brooklyn, N. Y. 


FINGERFIT MIDGET 


fetually A Better Golf Pencil! 
































AN EASY WRITER! The Fingerfit shape provides a positive, 
untiring grip, particularly convenient in a pencil of this size - 
intended for use in the heat of a bridge game or a round of golf 
Propels, repels, expels 


new colors 


FINGERFIT MIDGET is now available in black, red and blue 
finishes with combination white, blue or red rings. Mounted six 
with pocket clip and six with sautoir ring on attractive easel 
display card, one toacarton. Price $36.00 per gross list Light 
weight, small size, ideal for purse or trousers pocket. Rush your 
order and feature it during the summer season 


Rite -Rite Manufacturing Co. 


1501 West Polk Street Chicago 
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JULY, 1934 
No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 
Inside yoy 
Open Easily, Ye—iso 
Close his 
Securely a - « 
For loose leaf books, binding reports, blueprints, etc. 
Write line of °" Loose Leaf Metals 
The E. W. Carpenter Mfg. Ce. 
Bridgeport, Conn. 




























‘* . . ryyY 

Simplicity and Thoroughness 
sell this type cleaner 

Used by thousands and thousands of stenographers, 

the handy dauber supplied with each bottle of Claro 


type has proved to be the simple way to clean type 
writer type without messiness of spattering 


CARO TYP: 


the modern type cleaner 


This handy 
dauber comes 
with each 
bottle, 

The quick, thorough cleaning action of Claro 
type has proved itself in the same way. These 
two features have made Clarotype a first-class 
repeat item—with a good profit—for over 3500 
dealers. It will make profits for you, too. Try 
a dozen. Order from us or your jobber 


Clarotype Co., Inc., 16-H Hudson St., New York 








Om \ ‘something 
























of Yate Inc. 


Long Island City, N. Y. 
Chicago, Illinois 









BARGAIN BULLETIN 


No. 801 Summer 1934 


CHUCKFULL OF BARGAINS in 
Adding Machines 
Billing-Bookkeeping Machines 
Calculating Machines 


Typewriters 


WRITE OR WIRE FOR YOUR COPY TODAY! 


o- TYPEWRITERZ ADDING 
/, MACHINE Grporation 


303 W. MONROE ST. CHICAGO 





STURGIS Posture CHAIRS 


Easy, quick adjustments 
without tools 
















A complete and out- 
standing line of metal 
posture chairs sold 
exclusively through 
dealers. 

Exclusive ter- 
ritories still 





available. 
Write for STURGIS POSTURE 
particulars CHAIR COMPANY 


STURGIS AAICH. 
























LOOSE LEAF HOLDER 


is a demand item 





Sells like sugar and coffee when 
»S the trade knows you have it. 
on Around transfer time, it is highly 
and continually spoken of. So 
simple to set up, so economical 
for binding punched sheets, in- 
voice duplicates, receipts, etc. 
Adjustable to width of records 
and distances between centers. 
ony is regulated by inter- 
changeable posts. $3.50 per 
dozen sets list, f.o.b., N.Y. 


Send for sample. 


F. B. Mfg. Co. 


1228 Intervale Ave. 
New York, N. Y. 














You can make good profits 
accepting special orders 
FOR 
Moore Metal Maptacks 


20 Plain Colors 100 Combinations 





Extensively used by Public Officials, Police and Fire 
Depts., Sales, Advertising and Promotion Managers. 
Excepting for small orders, dealers do not have to 
earry a large stock. Simply show our colored Map- 
tack Chart and make requisition direct to us for the 
maptacks desired. All orders promptly filled. 





Maptack Chart mailed on request. 


MOORE PUSH-PIN CO. 
113-125 Berkley Street, Philadelphia, Pa. 
Mfrs. of the world-famous Moore Push-Pins & Push-less Hangers 















MAK-UR-OWN 


SHIELD TABS 


Uniform, Die Cut Index Tabs 
Removable Labels 
Automatic Stop 

Four Sizes—Six Colors 

Linen Reinforced or All 
Transparent Celluloid 














Write for Samples 
THE VICTOR SAFE & 
EQUIPMENT CO., INC. 

North Tonawanda, N. Y. 
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THE STATIONER’S 


SCRAP BOOK 


OF IDEAS 


PRICE a POST FREE 


The most valuable moneymak- 
ing volume ever placed before 
the Stationer Trade—Contains 
nearly 200 hints in connection 
with every department of your 


. 
business 

Press Comments: The Scrap Book can be dipped into almost anywhere, 

The book contains some 178 pages of common sense and useful hints on a wide range of subjects, presented 
suggestions for commercial stationers and dealers in . . 

fe be in a very readable form, will be found on every page. 
office equipment. It is conveniently divided into four de , : ‘y 
sections, as follows: Organization; Advertising and —The Newsagent, Bookseller's Review and 
Publicity; Selling Ideas; Window Display and Selling Stationer’s Gazette. 
Ideas for Specific Lines. An indez in the front of the 
book classifies the subjects treated and gives the numbers It was a distinctly good idea to bring together such a 


of the pages where the stalioner may find suggestions on ; . 
} pag may J 99 series of approved ideas, and the volume should meet 
the particular phase of his business that he may be in- . 

: , ; . with a warm welcome. 
lerested in al the time. The subjects run all the way T sritish Pri 
f , nos —The British Printer. 
rom account books to window dressing and are written 
in such a way that the volume is an excellent reference 


book. A good idea in itself and admirably carried out. 


Office Appliances. —The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, Lp. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include ‘““METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 


Paris X¢ France 





SCHWAB SAFES 


GUARD THE VITAL IMPULSE 


Every business man recognizes the value of fire insurance, 
the contract that re-equips and re-stocks bis plant in event 
of fire. But an additional service is needed—one supplied 
by Schwab Safes in protecting business history and current 
accounts, orders, quotations, receipts and all those detailed 
——- that answer the question in every business, ““what 
79 
now 


In becoming a Schwab representative, you become an effec- 
tive business counsellor. The Schwab survey is a guide to 
record protection. It tells you what records may be stored 
outside and what must have first class protection, how hot 
a fire might develop, how long it may last and what capacity 
of Schwab Safe will furnish the needed protection. It's 
worth while to inquire if your territory is open. 


THE SCHWAB SAFE COMPANY 


La Fayette, Indiana 





























THE MARK OF QUALITY 


Tubular STANDS 
INCREASE 
TYPING 
OUTPUT 


Rising office machine prices expand 
the market for movable stands 
rUSCO tubular metal stands by 
their convenience and easy move- 
ment, make one typewriter availabk 
for use of several people. The im- 
provement in service of the type 
writer equipment and reduction in 
cost thus effected, stimulate TUSCO 
sales, increasing the dealer's oppor 
tunity 

The TUSCO 100 line stands are 
of rigid tubular steel frame, black 
japanned, with tops and side leaves 
of Masonite tempered presdwood 
They are mounted on two cadmium 
plated casters and two rubber feet, 
or by means of the new footlock, 
the rear legs can be set down on 
rubber feet or raised up, bringing 
into action all four casters, and the 
stand is then rolled about as de- 
sired, without the necessity for 
tipping up one side 


REPRESENTATIVES: 


Typewriter Circle Co., 359 Broad- 


Hundreds of dealers handle t hese way, New York 
fast selling models. Write for details ( E. Ritter, 2451 E. 78th St., 
and prices. Chicago: Phone REGent 1110 


Tubular Specialty Mfg. Company 


1940 Stanley Ave. Detroit, Michigan 




















ROYAL PORTABLE PROSPECTS CAN BE 
SOLD DURING THE SUMMER SEASON 


OFFICE APPLIANCES 








THE STUDENT... Your territory 
abounds with this type of customer. 
He's home from school. A Royal 
Portable now means a beginning of 
real progress in the Fall. 


THE BUSINESS EXECUTIVE... Easiest 
to interest in July and August—he’s 
not so busy then as later on. Actu- 
ally, he needs a Royal Portable—at 
home, on trips! You can sell him. 


THE SOCIAL LADY... She entertains 
just as much in summer—writes 
invitations and fully as many letters 
Call on her with a Royal Portable. 
Leave it for the family to try. 








THE SALESMAN... In most lines of 
business this prospect is on the job 
12 months of the year. Interest him 
in a Royal Portable and you will 


have done him a real favor. 





THE VACATIONEER ... Away from 
home or about to leave. A Royal 
Portable is especially convenient. 
And vacation is such a fine time to 
acquire real typing speed. 





THE FAMILY... Really a combina- 
tion of the other five groups. Which- 
ever member of the family buys the 
Royal Portable, you can be sure 
everyone will use it. 














LINK TO LEADERSHIP 


For certain, steadily increasing profits, stock and handle the 
Royal Portable. Easiest to demonstrate—quickest to sell! A 
proved builder of prestige and good-will! Three models .. . 
$33.50, $45 and $60. With ample profit margin for the dealer! 

AND REMEMBER—Royal originated and always rigidly 
maintains its policy of Full Dealer Promotion and Protection. 


Royal Typewriter Company, Inc., 2 Park Ave., New York City 
Canadian: 362 Notre Dame Street West, Montreal 


PORTABLE 


ROYAL 





TYPEWRITERS 











DUPLICATORS 


FOR EVERY PURPOSE 
Selling at Popular Prices 









Retails in U.S.A. 
for Only 


sopapee 


COMPLETE 
With Supplies 


LETTERGRAPH 


@ Hereisa practical rotary stencil dupli- 


cator with a multitude of uses. The 
Lettergraph prints perfect copies of any- 
thing written, typed or drawn at a speed 
of 1000 to 1500 copies per hour, in one or 
more colors if desired. Handles from post- 
9x15 


printing surface 744 x 11 in.). The run- 


card to inch sheet (Maximum 


ning cost is extremely low—average cost 
for printing 1000 Lettergraphed copies 
seldom exceeds 25c exclusive of paper! 
And it’s simplicity in itself—there are 
no gears or complicated mechanisms to 


wear or get out of adjustment. So simple 


that any boy or girl can quickly learn to 
operate it and print perfect copies. 
The Lettergraph is light and portable. 
Packed complete with supplies for ship- 
mentit weighs but 21 pounds. It is 
durably constructed of die castings and 
stamped metal parts, and attractively 
finished in Walnut. Overall dimensions: 
29 inches long, 14 inches wide and 9144 
inches high. The Lettergraph is a quality 
duplicator selling for less than any simi- 
lar machine, yet its work equals that of 


the highest priced duplicators. 





FLEXOGRAPH 


Vhe most inexpensive, quality stencil duplicator made 
Low in first cost and low in operating cost, yet quality of 
printing equals that of the most expensive duplicators, 
One inking Lasts for 500 copies hundreds of copies can 
he produced from one stencil. Made in five sizes, from 
posteard to LL x 19 inches, to retail in U.S.A. for $12.00 
to $35.00. Sold complete with supplies in leatherette 
carrying case. A portable duplicator that is always ready 
for use any time, any place, 





SUPER-EFFICIENCY 


Vhis gelatin roll duplicator, illustrated above, makes 
up to 100 copies in a few minutes at a cost of a few cents. 
Sells in U.S.A. for $39.50 complete with 15-foot roll and 
supplies. Made of stamped metal parts attractively fin- 
ished in Walnut. All bulk and complicated mechanism 
eliminated— weighs only 22 pounds. Makes copies up to 
8%x 15 inches on any paper. Automatic paper feed 
insures perfect registration. Unequaled for speed, 
economy and service. Durably built for years of service. 


KR CORPORATION 


roa = % ’ 
rHkE HEY 
4 4 
fable 


tddress: HEVER 
Ori W. FACKSON BELV EB. - - 


Established 1903 


CHICAGO. ILL. U.S.A. 














STENCIL DUPLICATORS 


























GELATIN DUPLICATORS 


TIDE salient ietensiaen atin Responsible 
LETTERGRAPH - FLEXOGRAPH SUPER-EFFICIENCY, Distributors 
SUPERGRAPH EFFICIENCY - IDEAL Wanted 


Write for catalog 
and details of the 
“Heyer Quality” 
line of Duplicators 
and Supplies. A 
highly profitable 
line for those who 
can realize its 
possibilities. 


7 HEKTOGRAPH = KOPYSHEET 
Supplies 
Cloth Ink Pads 


Oiled Paper Covers 


Royal Blue Stencils Supplies 


Wax Stencils Duplicator Rolls Hektograph Carbon 


Paper 





Portable Clearoscope 
Styli 

Writing Plates 
Cartoon Book 


Stencil Duplicator Ink Refilling Composition 

Hektograph Pencils 

Hektograph Ink 
Remover 


Correction Fluid . ' " 

a ‘ Bri Duplicator Copy Paper 

lypewriter Type 
Cleaner 


Hektograph Ink 
























































UNDERWOOD STANDARD QUIET PORTABLE 


New quiet carriage return New and easily accessible variable line 
spacer... New quiet and easier key action... New quiet shift key mecha- 
nism dutomatic Ribbon Reverse Generally improved and more 
pleasing lines Furnished in attractive colors and black. 


Retailing at $60.00 


@ A complete line of Underwood Por- 
tables, made by the largest manufacturer 
of typewriters in the world, built to Under- 
wood standards of performance and backed 
by the biggest campaign of advertising in 


all Underwood Elliott Fisher history. Five 


popular models, retailing at from $33.50 

















UNDERWOOD 
NOISELESS PORTABLE 


Pressure printing type bar...Star wheel escapement 
New non-glare, eye-resting kevboard... New compos: 
tion keys of black with white lettering Chromium 
plated parts...Variable line spacer...Lateral paper 
guide... Ribbon cut-out for stencil writing. 





Retailing at $64.50 


up to $69.50. Push Underwood Portables, 
Mr. Dealer. They RESPOND! 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and Other Supplies 


342 Madison Avenue, New York, N. Y. 
Sales and Service Everywhere 


4 
(SEE PAGE 108) Ww 
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